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A study on Recommendation Service System for the
Customized Convergence Wellness Contents

Wonjin Lee'

ABSTRACT

Recently, the importance of personalized healthcare(wellness) services is increasing in the era of the
4th Industrial Revolution. However, the authoring of wellness contents fused with variety of contents
and the study of the system which provides the customized recommendation are insufficient. In this paper,
we proposes the recommendation service system for the customized convergence wellness contents. The
proposed system makes to the wellness contents by the existing cultural/tourism/leisure contents and
recommends the customized wellness contents based on a user’s profile and the situation information
such as location and weather. The proposed systems is expected to contribute to designing the innovative

and new service models for the tailored wellness content.
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Fig. 1. The overview of proposed service system,
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Fig. 2. The proposed service system architecture,
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Fig. 3. Mobile Application(App.) for Trial Service.
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Table 1. Age distribution of respondent and situation of lifestyle related disease

Group of Lifestyle related disease
Total Respondent ; - ] - -
Hypertension Hyperlipidemia Diabetes mellitus
Man Woman Man Woman Man Woman Man Woman
20s 3 1 - - - - - -
30s 11 6 - - - - - -
40s 17 9 1 - - - - 1
50s 19 13 2 1 2 1 3 1
60s 17 11 4 2 2 2 3 2
70s 10 7 3 2 2 3 3 2
Total 67 40 7 5 6 6 9 6
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