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This is a study to examine the factors that affect group-buying social commerce users’
repurchase intention. In order to verify research hypotheses, this paper collected data from 396 users who
currently use the group-buying social commerce in China. We used the AMOS 22.0 analysis. The results
show that value, trust and satisfaction are the strong predictors of repurchase intention. And Information
quality, System quality and Service quality are the significant antecedents of value, trust and satisfaction.
Finally, perceived value exerts stronger effect on repurchase intention for high—shopping habit customers,
where as trust and satisfaction have higher influence on repurchase intention for low-shopping habit

customers. Implications and limitations are discussed.
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ge ~
30-39 76 19.2 1Q3 .78 3¢5
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RS o] Ao ZAXS 7h=7 3k Ao IQ:Information Quality; SYQ:System Quality; SEQ: Service
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(Table 3) Correlations of latent variables and AVE

Cons AVE Correlation
truct IQ |SYQ|SEQ| TR | VA | SA | RP | SH
1Q |0.649 |0.806
SYQ | 0.665(0.148]0.816
SEQ | 0.706 |0.279]0.359 | 0.840
TR |0.6850.126{0.234|0.369|0.828
VA |0.655]0.386{0.296 | 0.263]0.251 | 0.809
SA |0.650|0.259|0.158| 0.27 |0.316|0.136 [0.806
RP ]0.624(0.146|0.135|0.117]0.235|0.268 | 0.186 [0.790
SH |0.649 |0.325|0.128]0.237|0.247|0.154]0.212|0.307| 0.806
Notes: Diagonal elements (in shade) are the square root of the
AVE. Off-diagonal elements are the correlations among
constructs.
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0.9), RMSEA = 0.031(<0.08)0] =& k4o 2 5 g
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(Table 4) Results of Hypotheses

Hypotheses | Path | _ Fal | cro | p
SYQ->VA 0.567 13.108 |

H 1-1 | SEQ->VA 0.227 555 [k
1Q->VA 0.115 286 |#x

SYQ->SA 0.127 2852 |wxx

H1 |H1-2| SEQ->SA 0.515 12.206  |##x
1Q->SA 0.268 6477 |#kx

SYQ->TR 0.264 6.425  |#xx

H 1-3 | SEQ->TR 0.155 3431 [k
1IQ->TR 0.35 8.822 |k

H2 SA->TR 0.202 4.4 sokok

H 3 VA->RP 0.156 3.21 *k
H4 SA->RP 0.36 6.761 [k
HS5 TR->RP 0.288 5184 [

" < 0.05 “p < 001 ™p < 0.001.
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Path

Hypotheses Group coefficient(T) Az’
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(Table 7) \erification of the difference in shopping
habit by gender
Classification Mean t P
. Male(n=174) 3.226 . N
Gender I ale(n=222) 3.201 0271 | 786
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