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Abstract This study analyzed empirically the same data through SPSS statistics(regression analysis) and AMOS
program(structural equation model) used for cause and effect analysis. The result of empirical analysis of
moderation effect was as follows. Meanwhile, SPSS statistics(regression analysis) did not pictured moderation
effect in the categorical data(sex) and continous data(satisfaction of consunting), AMOS program(structural
equation model) pictured partial moderation effect about the effecting of consultant’s capability and attitude on
the consulting repurchase within 10% level of significant. Eventually, This study showed that AMOS program
and SPSS statistics used different methology in moderation effect, thus the different outcomes appeared
although using the same data.

Key Words : Same data, SPSS statistics(regression analysis), Structural equation model, AMOS program, Moderation
effect
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<Table 1> Comparision of regression and S.E.M.

Regression S.E.M.
Basics . .
aslcs' least square maximum likely hood
assumption
sme SPSS statistics mainly AMOS
program

confirmatory factor
analysis

exploratory factor
analysis
residual

Validity test

x2(p), GFL, CF], RMR,

Model fit analysls(nox.'mahty, RMSEA
equal variance

Sy

51grtl;S1thnt t value, p value CR. value, p value
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[Fig. 1] Model of study

<Table 2> Result of exploratory factor analysis

variables CAP. KNO. ATT. REP.
cap.2 .873 230 197 232
cap.3 .806 315 180 274
cap.1 197 262 308 274
kno.2 270 .839 214 180
kno.2 306 .807 219 272
kno.1 204 .802 313 229
att.1 092 245 .865 .160
att.2 272 247 .804 223
att.3 313 203 7195 271
rep.2 262 180 176 .835
rep.3 167 218 220 .815
rep.1 276 255 218 796
eigenvalue 2.608 2513 2.512 2.506
% variance 21.733 20.942 20934 20.882
% accum. 21.733 42,675 63.609 84.492

KMO=901, Bartlett x°=1933.280, p=.000
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<Table 3> Result of reliability analysis
. delet variable | Cronbach
constructs variable
Cronbach a a
kno.1 88
knowledge kno.2 853 910
kno.3 873
cap.l 897
capability cap.2 381 929
cap.3 913
att.1 877
attitude att.2 840 897
att.3 839
rep.1 321
repurchase rep.2 809 879
rep.3 855
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<Table 4> Result of regression(D—M)

constructs B B p VIF
knowledge 186 213 004 1.934
capability 310 344 000 1.877
attitude 206 217 002 1.766
D-M -.064 -.041 443 1.021
knowledge 232 266 018 4.353
capability 308 342 002 4.022
attitude 134 141 177 3.802
D-M -.065 -.042 442 1.021
knowledge*D-M -.076 -.068 518 3.817
capability*D-M -.007 -.006 952 3.619
attitude*D-M 111 105 320 3.923

dependent variable: consulting repurchase
Durbin-Watson 1579, 4AR2=.003 (p=.778)
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<Table 8> Assuming model unconstrained to be

correct
Model ADF ACMIN(x?) p
structral 1 9822 546
weights

<Table 9> Result of regression

regression sex(male) sex(female)
weights B B p B B p
kno.—rep. 119 137 291 328 393 006
cap.—rep. 308 324 013 258 306 027
att.—rep. 310 316 025 168 145 218

<Table 10> pairwise parameter comparison
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