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Abstract Sharing economy which is sharing and borrowing goods, space, and services as a social and
economic activity based on the Internet and smart phones is a new research topic in convergence area. The
most representative areas of shared economy are space sharing and vehicle sharing. This paper aims to explore
the factors affecting sharing intention of vehicle. We have identified the independent variables which include
economic benefit, social benefit, social influence, psychological benefit and perceived risk. We also have done
how these variables affect on sharing intention. Unlike Korea, in China vehicle sharing is legally allowed and
has a large scale economy. To prove the hypothesis, we performed questionnaire investigation in China and
analyzed with SPSS program. The result of hypothesis is the followings: The economic benefit, psychological
benefit, social influence and perceived risk are affects sharing intention, and social benefit is not affect sharing

intention and sharing intention is affect sharing behavior.
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Table 1. Sharing Service Classification
Offer!ng Sharing Resource Enterprise
Service
Vehicle Uber, Zipcar
Product ) Veilbm,
) Bike
Service Barclays
Systems Toy BabyPlays
Book Chegg, Zookal
Clothes Threadup
Redistribution Coupon& Point FreecyclIeA
Auction market ebay, craiglist
Markets

Expiration date

: daily table
approaching
Space Airbnb
P Rommorama
) Recruitment Loosecubes
Collaborative
Lifestyles Knowledge Teachstreet
Crowd funding Kickstarter
Traveling Airbnb
experience
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Table 2. Demographic Profile
Measure ltems Frequency %
male 116 48.9
Gender female 121 511
>18 1 4
18725 44 18.6
26730 64 27.0
Age 31740 38 16.0
41750 64 27.0
51760 24 10.1
>60 2 8
high school 50 211
college 74 31.2
Education bachelor 89 376
master 19 8.0
Ph.D 5 2.1
<imillion 63 26.6
172(million) 135 57.0
Income 2~3(million) 29 12.2
3~ 4(million) 5 2.1
>4(million) 5 2.1
Total 237 100.0

B =roAe T Ul 184 o) AJIES diY

o2 A% 2ARE ST Table 29t #o] F 2854

=}
T

& 355k

o AHgarh +4%

T

ARE

F ARE A9t 237HE HFEY

SPSSE ARg-ato] S

g 2 A4S sl
4.2 M2ld 2A

i =ioAe 2B ks o) &ate A=W
o] AFAE SA4sTh Ik oz AEnls gt
069141 0.7 o]de] =W ZAHIEE] Al o] v]wA
=rha #eeit]. Table 37} 2o] A4z BE &
£0] 06 o] oz HluA Aol w& AoR v
=

Table 3. Variables’ Measurement and Reliability Analysis

Variable Measurement Cronzach S
EB 5 0.897
SB 5 0.935
PB 4 0.943
Sl 3 0.931
PR 8 0.929
SHI 3 0.901
SHB 3 0.861
EB: Economic Benefit, SB: Social Benefit, PB:
Psychological Benefit, SI: Social Influence, PR:
Perceived Risk, SHI: Sharing Intention, SHB: Sharing
behavior
4.3 EtgE &4
2 =rdAe AT giAdE 8 A (Factor
Analysis) 0% 5439tk 29 48 A8
vje] @~ 34 (Varimax Rotation) W21 AR&-383ith
29 A e 29l AFE Bt ¢ ovls)
= IFFk(Eigen Loading)®] 05 o] #2]ak Zo
2 15390 29 Aol 05 mel £ A7
2ARA AT Table 49 2t
Table 4, Result of Factor Analysis
tems Factor
PR SB PB EB Sl SHI
PR6 | .829 -.131 .000| -.186| -.097| -.158
PR4 | .812 -.080| -.089| -.086| .014| -.268
PR8 | .803 -.122| -.027| -.118] -.195| -.018
PR1 797 -.159| -.119| -.042| -.040| -.135
PR2 | .772 -.034| -.185| -.045| -.158| .025
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