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Impact of the SNS Utilization and Firm’s Characteristics on the
Performance of the Travel agency in China
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Abstract

The development of information technology are leading to the rapid evolution of SNS (Social Networking
Services) in various directions and industries. Initially, SNS have been used as the form of networking
between user’s groups. Currently SNS has been developed towards multiple purposes and platforms such
as the promotion and the advertising of a company. There are many SNSs including QQ, Weibo, and Wechat
and so on in China. However, the use of companies in terms of advertising and information sharing with
the customers do not meet the trend in China. Especially, there were little researches for Chinese travel
agencies how to utilize SNS for attracting new customers and making them contribute to the firm's
performance.

In this study, we try to investigate the impact of the firm’'s characteristics and the usage of SNS on
the performance of Chinese travel agencies. Based on Top 100 China travel agencies in 2009, we analyzed
the relationships between firm’'s characteristics and the usage of SNS, and firm's performances in 2013.
We expect that our study can contribute to the increasing academic and practical needs on the empirical
evidence of the impacts of the SNS utilizations on the firm's performance.
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<Figure 1> Research Model
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(Table 2 Logistic Regression Results
Beta SE. Wals df Sig. Exp(B)
Constant -.612 1.409 189 1 664 542
Total Tourism Sales 001 .004 107 1 144 1.001
Control Growth Rate of Total
Variable Tourism Sales 020 023 7 1 388 1020
Average Internet Penetration Rate| -.070 .040 3.106 1 078 932
- Firm Age 037" 017 4717 1 .030 1.037
I Firm Size 489 592 634 1 408 1631
Characteristics - -
Adoption of Online Travel 079 .093 715 1 398 1.082
SNS Diversity of SNS Adoption 993" 370 7.203 1 007 2.700
Utilization | Intensity of SNS Use 018™ 008 5.716 1 017 1.019
n 100
Chi-square 35.848"™
sig. .001
-2Log-likelihook 98.754
Cox and Snell R® 301
Nagelkerke R A07

<1 "p<.05 Tp < 0L
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