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FH Aol FES A 7|95 St vizsE vt =gte] Ha otk ¥ A dl9] |
F PHBERE VY5 =2 B g Saol vigte ALg 7RSS T ARREHLY) Yt A8 B
To gt} FHoFAE 7IdEY Wl HlES Auruz sl dizlgl #ES wEY AkhlE
(AT), 941l ub] wiZH(OPEXP), EBITD tlH] SAMHEBITD)H]&S F2719H2 F-¢ ¢k} 2014
W Aej g o gds v S-0ILY Hl&AtolE Z2; take] 3714 Apoln o] FEE A4S W
FE A SlEY FAREN(PCALR FBWFE FE51L o] WSS Edl HlE9 A4
(ACDE AAsA fraFdez 449 719 WPiasR o teeln$ARACDE TH5HSR
e SRS AAE

AT e E AgE 7192 dviujeken] FEofoll A digqlulgo] =A et £
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PSMWHOZ 111 matching %ES FASIe] RlmEAd Ay ddn] FRoMw FyolFaEr|e
gizln|go] =A Yepdth 71 B2 fFHoFdsrigel wet kA & 2117 Aol A Bl
Zuhg] 192 AAE 719S do R dedues Aols Feld Ayt B M Azlel U Ao
2 YERdth 2 Ao Aoe AuldA HxE FHRYErIge] dednss s A5y 4
5 A THE Hol A ofef7t glrtar 3 Fle|tt.

A=A 7| QA FZ, gAY, FEFYE, dEel vE

T 20179 09€ 129 A 20179 10€ 199 AAEA A 20174 109 26
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[.M B

tjg]el FA(Agency Problem):= 49AF &+
YFF7F AdFEFe] o]e)s J—E%Pq &L A
25 HAS g8t 7dAY S AR Al

S oJu] gt Hermalin, 2005; Gillan 2006; Tirole,
2006; Djankov et al, 2008). thg]el &A=
7HA 9] FeE dEhsd A, AFRL ol s
AE Sste] ALE st He A4

(Inefficient Investment Choices)Zt 4], 449}
7 ARIARD AR w5 EiwrelAl &t
= =94 §|o](Inefficient or Insufficient Effort)
7b Stk ol @ vl E &AL diglel H|&(Agency
Cost)& LAA71A ETHTirole 2006). 7 %A+
FAde FAAA 2 vasAel 71y A
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gItHZEA]: Economic Review, 20151 4¥
71Ab.

el H-&- oot A grpeke] Apo]olA
WA= 24 gig]Ql EAl(Vertical Agency
Problems)2 Ql&}o] ZAe 4= 931 (Jensen and
Meckling, 1976), 559t 2552 Afo]o]lA]
A= A g2]Ql A (Horizontal Agency
Problems)® <lsto] HAe % Qlrk(Shliefer
and Vishny 1997; Gilson and Gordon, 2003).
Sridhar et al(2012)2 d=72} o} =29] 250,000
A B AIds e R 191 diFFrt
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elgk oielQl Mg Avl= AEAe] AREol
upet et HAet i AY7IgET
ARG 71del =ZA A =W o]3s
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2004; Gilson and Gordon, 2003; Roe, 2005).
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FAE HIE(EBITD)S 2Hgskltt 18] i 2014
d QAT RY o w R AuTRSE oA
& AR 71979 BR71]09] vl Aol g o}
o A= ol&ste] Artatleh

Agency cost proxy = (A7 91) & —
FE71gu L0/ A7 e e (1)

e 3FFe WeEE =A% Agency cost
proxyt 247l Wo] SA4o] Q17| el F
AEEA(PCA, Principal Component Analysis)
£ Sdto] ¥Ed SANTE FEITh 74
TR dREY Qe WEE Alole] HAsH
HAE G717 S8l F2 AREEE 7]
ol FAREAAAE WFES THEHTY
EYHSR PR god TE HSES §
AdstA FAFsto] Abggth FAE BAoE F
=" 254 ‘?i-’F%

wol 2% ﬂ%ﬂﬂ 31&01 At}
o 2 drelAe ACKE $%
RS S R 7l°é°i A=
QlHIgol aA] @2 VIfEG werks E}l

DL =
e HEE A7) dstel AT WFRY

ACL, = By + BBRAND + 3,SIZE
+B3LEV, , + B,CFO; , + 3;BIGA
+2IND+e )

o]7]A,

CI @ gig]Qln] & A4
RAND: jA B M ETFX7 =2 7|jeld 1, o}
™ 09 grwg

4) 201332 AR oS FAES, 2041d ol S
717re] 20139 el B2 20139 AlAFE 7Fshe] 2014 djd
09 QA AT WEAlF s,

5) | chu] v Z ] & (OPEXP)& (GEE7] ] &34

SIZE: LN(ZA%H
LEV: 38 &5 3A/7 252
CFO: G918 EaT58/71 2544

BIGA: ZAFelo] 49, e, 4H4,

Y 021 grjHg
SIIND: 2idn

@gold 1, of

9] ASEYPNAN Fa HFW5E BRADN ¥
FEA HABNA=TATE L VYo r A
Ko wet o]l Hlgo] zol7t yY=rtE =l
at7] flate] =dEATh 7o rEE gl
Hlgol| ek w Rt} FR2] A (economy of

scale)= A2l &84
UARE R SR <l
Hol &0l e £ 9l
Adza Hgh #3E
(Williamson, 1967, 1985). i
GLEH Ozsg,q 03]6‘]-‘_ %_&g],
Zude] FFE HFHoR 7YY A
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Brand Power Index, ©]3} K-BPDZA} A=
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of Aol BAlM Wik

Awyelal 2

(1) 12¢

N
2) =Fg F3kA &= 7Y
ACL, = By + 8K — BPI+ 3,SIZE (3) KIS VALUE o] o]~} FnGuide Hl
+B3LEV, , + B,CFO; , + 3;BIGA olEHo]| AR EE ApE o] Th5E 7)Y
+>2IND+e (3)
A7, e EERE b R e
K-BPL 2016 @k=14tqfe] HAl=vhe)zeA) 19 B K-BPIHA SoHacs|los FAE Z7p
A= 7]del ™ 1, of® 02l Hms Mol 7+ FRAL <E 1> deh gtk &

IR S S RS 15300000 AFRHQANE an

> gl M A= 47192 ARG oA dol A 75
= =C A BA=EES LEsgo FUvigel Hae
BEHES A YA @D 7199 A

B ATE AR JBEZE RS I o) e g S AR gESE 2
I el B @ I AVE RS e zomqe slg B4R 153010
7FE SRlsks Sl Ak ATAATIIS goelnge) golg vmstn A7RE @A
2013»4‘”011:4 TG SIFVINE WL o koppr 1) v A9 6709 2lE BA

stor, TARes & AT EENE g 510l Aels Hlwalg,
7]Et =3 2k
<E 1> Z2F
A7y sHBYs $57]9  K-BPL1S B 7)€} FRES
(2) 32 15,301 15,333
(3) 76 15,257 15,333
V. A=EAM Zi3} vheht ich e ool 455 ACD
o Hire 02987&/\1 H+H)e e 7T A
41 TISEAZE U A AHTERAS(SIZE) 9] S 24.32960] 31 F-A)v]
< = e SWS(LEV)S T 05601, dPATsEHF
(CFO)®] e 0051602 LFER}

T2 ASEY ¥FgH RE Hges FuH S <3 A= FaWZTle @Lz&ﬁ].’;%
o 9T A7) Sl AOL—S}O 1965 2st HolFa ) dAdB =47 HS(BRAND)
=32 1% ¥ 99%9] #ho =2 ZA(winsorize) 3t 9l BAESe] 19WS(KBPDE tig]el nlg A
A <E e ‘ﬁﬂ lEEAEel  Sachsh ol Qe drel ek gtk
6) ATWA7IZE 137 AAF ol f= GARRlNA AUB A= 7HAE Hrkek 717ke] NI3dol7] dhie] FAs Aw
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4% oF 45 7199 gl wae B AT 27
YU ACIH T SIZEWS9} AaA4E 0.019% = o S AudA e HE Aew
A el Hhel we A LEVASe 4 desten], KBPIGE SZEWSS feld o
HAFE -011724 F9% 2H(+H)9 #S 7t o] AAHA g 7HA 3 LEVESeE 793k
AE Aew ekt BRANDNSE SZERS 89 ARRAE A4 CROMsos #9d
o} folak oko] ABHAZ 7M. LEVH9} ol AHABAE 7= Ho® Ve
<E 2> J=5AE
EE! Tead 5% 0% %
Al 02987 L0015 0.2433 06326 08327
BRAND 0.0021 0.0456 0 0 0
KBPI 00049 00702 0 0 0
SIZE 2,396 1.1909 245436 24,0392 24,8345
LEV 0.5601 0.2555 0.3656 0.5907 0.7635
CFO 00516 01336 00044 00427 01055
BIG4 02368 04251 0 0 0
F1) wWae] Aol ACI=t2l<] W& 715 BRAND=sh A I A= $2 71910l 1 oflel 03] Hule4s KBPI—Ma=ste] |
917190017 1 ohJH 081 Tu]M4 SIZE—LN(/ B AHD; LEV =308 (/] 37| 5 A0; CFO— A s
2 REAY BIGA= 215 70AR10] A1), ok A4, Bedolel 1, ofujwl 03] Hulwis
<E 3> FHZIo| AT
ACI BRAND KBPI SIZE LEV CFO BIGA
ACI 0.011 0.007 0.019 -0.117 -0.331 0.012
0.17) 0.33) 0.0D) (<.00) (<00) 011)
0578 0.062 -0.021 0.000 0.024
BRAND (<00) (<00) 0,00 0.96) 0.00)
0162 0032 0013 0001
KBPI (<00) (<00) 0.09) (<00)
109 0002 0423
SIZE (<00) 078) <00
0159 0165
LEV (<.00) (<00)
0037
CFO (<00)
F1D) F2(Z3 K)o AAE 2= 242 Pearson®] A &40 (0-7HS HERY.
F9) wen, wn, 22 27} 19, 5%, 109% ol A 5ol (FE ),

F3) WA <& 228 #Ax

4.2 3|72A

AALAE 57199 e
Felsy] 91e HARY A

gt g EAFACDE FE] AT
SN RIS B ARIAEATI EA7199)
ARG Aol g FEUER Sl m 1

e
& s, dejuelue du) vEe g
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(OPEXP)¢] #Fo] gh& Ab&ate] & 2, EBITD H[-§-& ohE AWt fol7b A ke Al
v FAHE(EBITD)S] #o] #hs S&HT 2 AE 5 ok
sto] By 3 ol& Aol e FAHEEA SAWTE FE FAREHS(LEV) s BEE
(PCAYE &3t F=3 il EATE T5 Hox AR Fodt 5(—)¢] Fe Hol
WHER sto] By 45 FAste SRS o A Qen® AQlEo] F45 ag7|He ot
Aok A5l AstE o] diegll Hlgo] FojEthe
23 13 23 494+ BRANDW T+ 973l APATE AA = Aow Yepdth 2y 9
= ghol YUEhA ofUstsith e RE20 ddasgel S5 dgEklngoel & Zlojgte
BRAND® 9] k& 1135624 0.01%50l A dadtel de] CFOWTF7E ()9 fregh gt
FolF HHQ) Frol UEAT mEllA & dEla dE olfE FAREMNoR AW
BRAND®¥ 2] %2 —052924 0.05%55lA A 4 AH&(EBITD)o] X337 wiEel
Frolst ()9 s 7HAT olest Ad= b Ao R FAlH, v (Multicollinearity) &
ABA= 7HA7F =& 7]950] wufu] et glatr] 918 VIFATE 25 1.3~24 *}OM
Farell Al digldingo] =ANE Fo g Tl A #s Yehdo] tdesadd A7 fes g4
£ e 4B sl gelslugel ve Ao Eqrk
2 vehdh 2oy YRR 3 gzl
<¥ 4> 37EM A1
ACL, = By + B,BRAND+ 3,SIZE+ B, LEV; , + 3,CFO, , + 3; BIGA+ X IND+ ¢
o 71 ZH1(AT) T Y2(OPEXP) S 33(EBITD) E4(ACD
B35 At tak A4k tak Al gk tak Ak tak
Intercept -1.020 -537" 57162 1717 -2.091 -9.04™ 0.659 321"
BRAND  (+)  -0216 -1.26 11355 378" 0529 253 0.177 0.5
SIZE (+) 0.104 13.28™ -1.68 -12.17™ 0.071 748" -0.002 -0.22
LEV (=) -2.028 -63.0" 7439  -132™ 0.642 16.4™ -0.792 =217
CFO (+) -0.592 950" 22592 207" -4.893 -644™ =317 470"
BIG4 (—) -0.189 -9.14™ 2077 572 -0.039 -1.57 0.000 0.03
2IND Included Included Included Included
Obs. 15,040 15.040 15.040 15,040
F-statistics 859.48™ 133.23™ 99596 492.15™
Adj-F° 0.222 0.042 0.248 0.140

F1) s, o, 1 27E 1%, 5%, 1096520 M )L vhehal(
ACI=tjg]Qln]§ A4 BRAND=sA A=

72) Weel Aol
LEV=441&(7| %55 A+ 7 25 44); CFO=JAdF
1 ohm 091 gwis

=)
71glolw 1 ohw 091 Hulds SIZE; LN(GEARD);
FE+7|WEL BIGA=7HARl0] Aral obzl aked, Abgolw

RS,

7

T
/\
NeRas
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o AE 71del Al Blgel w7 29

REREAeR  FEVIAY AFH - 2AA oA BRANDW9] 3|77+ 886224 001
540l 7P AR 719e PSM(propensity FEolA Foat K +)e] e A B 29
score matching)® o= F&¢ g Es T Adel X5t o KE3e4 BRANDRH ]
date] < Hwke] gigdulgel Aolrt et AASE E B4 dxet &2 fod &

[e)

& A A3 < 5> vEht gith 232 UHERA] gk

<I 5> UZEEAM Z3-PSM matching sample

ACL, = By + B, BRAND+ B,SIZE+ B,LEV, , + 3,CFO, , + 3; BIGA+ YD+ S IND+e

W2 71 EH1UAT) R &2(0PEX) FY3(EBITD) S 4(ACD
- 5 AsEk tgk A2k tak AT gk tgk A2k tk
Intercept -1.314 -0.76 1653 057 -0.898 0.27 -0.650 -0.31
BRAND (+) 0.034 0.21 8.862 3.29™ -0.121 -0.39 0.333 1.67
CONTROLS Included Included Included Included
SIND Included Included Included Included
Obs. 64 64 64 64
F-statistics 6.02" 313" 7.93™ 307"
Adj-F 0.288 0.146 0.358 0.143

F) e, wn, 1 77} 19, 5%, 10%5ElA 213 HERI(IEAS)
F2) W] Aol <3 6> Fx

F7HEM o2 e ERI AR A 20161 o] ghol YERAIRE 2004 0.01%FFCl A
gakele] BA=Dg AL A 2117 AR EE Fo3t %o e 7N 300 0.06% 7=
oA 1912 AAE 7199 dEd HEe] Ao oA frojst oo g 7HA L FAEEEA 9
2 BAsr] Y3 AR @) AR Ax 3 g oInEAFACDS T3 d4olM=
7 <& 6> YERt Stk HAEIL] 19w on| 9= #hol YEhA] ekokth olejet Axh=
(K-BPD 9] 37 A5gke] RH1eA oFat () B A Aot giEaolsit

< 6> F7EM Zi-Ed=ne1fl s

ACT,, = By + B, K— BPI+ B,SIZE+ B, LEV, ,+ 3,CFO, , + 3;BIGA+ YD+ X IND+e

. 71 F1(AT) R 82(OPEX) R 3(EBITD) A(ACI
s EOASR @ A @ AFw o« AFw «&
Intercept -1.053 550" 58122 17.3™ -2.122 -9.10™ 0.674 3.26™
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Abstract

Agency Costs of Clothing Companies with Famous Brand'

Gong, Kyung-Tae’

Motivated by the recent cases of negligent social responsibility as manifested by foreign luxury
fashion brands in Korea, this study investigates whether agency costs depend on the sustainability
of different types of corporate governance. Agency costs refer either to vertical costs arising from
the relationship between stockholders and managers, or to horizontal costs associated with the
potential conflicts between majority and minority stockholders. The firms with luxury fashion brand
could spend large sums of money on maintenance of magnificent brand image, thereby increasing
the agency cost. On the contrary, the firms may hold down wasteful spending to report a gaudily
financial achievement. This results in mitigation of the agency cost.

Agency costs are measured by the value of the principal component. First, three ratios are
constructed: asset turnover, operating expense to sales, and earnings before interest, tax, and
depreciation. Then, the scores of each of these ratios for individual firms in the sample are
differenced from the ratios for the benchmark firm of S-OIL. S-OIL was designated as the best
superior governance model firm for 2013 by CGS. We perform regression analysis of each agency
cost index, luxury fashion brand dummy and a set of control variables. The regression results
indicate that the agency costs of the firms with luxury fashion brand exceed those of control
group in the fashion industry in the part of operating expenses, but the agency cost falls short of
those of control group in the part of EBITD, thus the aggregate agency costs are not differential
of those of the control group. In sensitivity test, the results are same that the agency cost of the
firms are higher than those of the matching control group with PSM(propensity matching method).
These results are corroborated by an additional analysis comparing the group of the companies
with the best brands with the control group. The results raise doubts about the effectiveness of
management of the firms with luxury fashion brand. This study has a limitation that the research
has performed only for 2013 and this paper suggests that there is room for improvement in the

current research methodology.

Key Words: Corporate Governance Structure, Corporate Governance Service(CGS), Famous
Brand, Agency Cost
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