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A review on global market environment and regulatory issues of flavors
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Abstract

The external factors of global flavor market include
the world economy, population growth, urbanization,
consumer spending, raw material availability, pricing,
and regulatory issues. And the internal factors as prod-
uct pricing and technology development may lie the
flavor house’s competitiveness and cost considerations.
In developing countries, rising preference for packaged
food and beverages and increasing personal expendi-
tures will drive demand for flavor market. Increasing
consumer demand for natural products, driven in part
by health concerns and a desire for transparency in la-

beling will impact the demand. The increasing demand
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for salt and sugar reduction will boost demand for fla-
vors to maintain the overall taste. The use of quality
and innovative flavors in the beverages and the multi-
functional flavors has a positive influence on the global
market. The global flavor industry has the presence of
several drivers and positive trends, with its future ex-

pected to be promising.

Keywords: flavor, global market environment, regu-

latory issues of flavors, natural flavor
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Fig. 1. 2016 Flavor & Fragrance industry leaders (1)
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Fig. 2. 2015~2016 Market Shares of Flavor & Fragrance Industry
Leaders (1)
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WORLD ESSENTIAL OIL & NATURAL EXTRACT DEMAND BY REGION, 2015
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Fig. 4. World Essential oil & Natural Extract Demand By Region,
2015 (3)
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Fig. 5. World Food & Beverages Market For Flavors By Region,

2015 (3)
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Table 1. Global Flavor Market by Region, Through 2019($,
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Regon 2013 2014 2019 ot Onk
North America 33 3.5 4.5 5.2
Western Europe 3.3 3.4 44 53

Asia 3.1 33 4.4 59
ROW 2.0 22 3.0 6.4
Total 11.7 12.4 16.3 5.6

Source: BCC Research, European Flavor Association (EFFA)

A HE7k mE T QT WAl ofAlel,

2
S, 3 oxels} A<t B 2
ot et

T ole), e e FEATE 71»%4% gl
SEAGS %ﬁgi 74]’\ e o= oitd
CF. wiste] Se AR 4SBT &

o A A XMIQ Zﬂ & ekt Table
13 o] u] FRAFS AANA 7V 2 A%
o & 2014EEE 2019E7H2] ABIF 5.2%0] AR
£ 459 De|(oF 52 36009 W) FRE FHY
Aoz Ayt

A9 FRAGS AN FRAR 2 A%
o];(]\ﬂ- o]u] /H/\El—z-”i 7(—101201 /HX]—E_Q_ EﬂAP
= B Ao o dEm, 20149 7E 2019714
AT 5.3%2 A 201940l 4] (o 5
% 36009] o £ O o ZHck. ofAlop
FRAGE A AT} 1|25 2014185 E] 20199
714 A 5.9% AR 20199 44¢] Sef(ef 5
% 36009 DE BAT 0= eargch. obxlok
FRALS A B AAE oo 48T A

9

" Food Science and Industry (Vol.50 No.4)



~

N

Bl R
() 3
9 Scieica and W

02 ATk o] e Al 2HAE F7h 7}
FAE B ZHAF £8 F7h o] maetd
3}, EAIBke} A EAS F7} Fol FRAF 4
e 7S ek, 2N OT AFEW SRAY
© Fare] At A0 dAFE. Be] 539 4
£ 1909 A55F F712 Q8 AEFR Sk o
% Lol FAHOR HulgR AL FUT A
o= p2eh

1]
)

A AA FrAES 22 A% FRIALfA
A Afee "s =ol7] 9

NAE EA g H7
o] HE3] o FX|AL Qe
FYrke}l vl 2Y A HAZS Fal AUA] aE %
=okal ek i A
= A AFNE, MEA, AR 23 ‘3-4 EER s
HEYA 23 w3 st 9l
FAE =& R&D B[, 210 H]3] ‘;i% o]
o, AEe] Fzusl Ay 2 Ao At F=
T 27 o= W oA T AUk 1

1B

d

E°] =2 oFAlot Hf
otz )7} F5A Holl mhAIR& HFst
= YA o A9 Fr ARE TS
ZrstaL
?‘izl"‘ 7l§°ﬂ gk uht @S Zpdskaiat R&D
creative center A HI} t1 2 AN XS A
Extslar 9tk o)Xy FEY Fa7|S Yre
A A B Ake] BEARE gl 557 ¢
3 A& o] Te FaL gle, 04?L7H & A
&= A w2 8% A =
FRAZ NS H oA RER

42 48T Yt o

, 53] BA%E

(o]

T3

} g 12935 (2017)

g

B g A&7 SHbiotransformation) WO 2 H¢g]
25 /dohs HloleH AR A] 7lsdt Mdds
O AR 7|as o83 AR Ndelth &
o R EA 7ofsk= St N Vs, o
H=d 9 sl Ym AL AN 7] A2
A 2gollA 1A A el v 4= Sl F
=2 Z|dIgk Z0]7] $J3tF green chemical 714 7iE
o BEALE Zsha Glek. ol A Ful(E4A]
EolE )] ot B2 Ta AeE, o
A opae] AL B4 oA 87 AskHoleh
3} 4= Qi)

AA = A] 11—4 oF 1%
o AAE
B A& QW; AerE Hd 2}o] I AE}
o =A|gt £k F7F T AlA Z53 Bl Y
= Holal itk ohi FAIAEE T M&Ao] 8l
oAz ob] mH| gt polnh. =] . JANZH Al
A &= AR AEsh] fIRt j=AeRE 2
Qb A|Eo] 2057, ¥R AR 2419 717 0
o1 AR] Al :qu g AJAte] wE WA 1A 7

2o olzhgo] AAs| ek, st
317] 95l Wi oz 7]aA o] AjH|
2ol AHARE oAz v
/\]ZOP ] 1]?:]0]-—— Aot} B3| 44|
e 7129l AH| 2 AlEa

1:]-]?‘5]— b5} Azko|a) 8 2= 9)rt.

:11
o

/\1:

2

A7 FaAe Fro] et 714 B4l A
Mg Bala k. olo] wiet $a)w 25w
Hee Fre) Agsl, Fas Ausl] 95t 49

Fasith AAACR 2

A3k F3tol| tigt 4l
o] Zjx]o] olof tigt A trite] Faido] Kzt
=3 gt

S FRAGS FE A 25 2 RED
of w2 £} o Fo| HEaAT FRANA



% Aglo] Fia F7k e Fa A1 onde U
25 2o A Reld T RS AL B H
£ ol ZHx Pasich

3 S ASSE AL S Astel 7}

o AAYAER 3}
ok e ol AT ek A3 A Bl 9
S HEAEAA ‘clean’ “natural’ G 4]
285)7] 915 R AFS) st Basie ¢
e AAR R At B Sle) nws

AlEe] =

. = [e2Ne]
w2 GRr|d o AUshs ol 2 & Zlo|
2hal AR

az¥

1. Leffingwell & Associates. 2012-2016 Flavor & Fragrance Industry
Leaders. Available from: http:/www.leffingwell.com/top 10.htm.
Accessed Dec. 6 (2017)

2. Technavio. Global Flavors and Fragrances Market 2014-2016.
Available from: http://www.technavio.com. Accessed Dec. 5 (2017)

3. The Freedonia Group. Natural Flavors & Fragrances: United States.
Available from: https://www.freedoniagroup.com/freedonia-focus/nat-
ural-flavors-fragrances-united-states-FF10038.htm. Accessed Dec. 5
(2017)

4. BCC Research. Global Markets for Flavors and Fragrances. Avail-
able from: https:/www.bccresearch.com/market-research/chemicals/
flavors-fragrances-markets-report-chm034e.html.  Accessed Dec. 5
(2017)

" Food Science and Industry (Vol.50 No.4)



