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The purpose of this study was to empirically reveal the causal relationship between ethics
management, organizational trust, organizational identification, and organizational citizenship behavior
perceived by members of public sports organizations. For this purpose, a survey was conducted on the
employees of Korea sports promotion foundation, the city and county sports association, and the federation
of sports associations in Kyoung-In and Kangwon area. The results were as follows : First, ethics
management has been found to influence organizational trust. Second, ethics management has been found
to influence organization identification. Third, organizational trust has been found to influence
organizational identification. Fourth, organizational trust has been found to influence organizational
citizenship behavior. Fifth, organizational identification has been found to influence organizational
citizenship behavior. This study confirmed that the ethical management activities of public sports
organizations were positively influencing the various pro-social behaviors of the members who voluntarily
perform outside of their jobs for the development of organization by trusting and identifying the organization.
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<Table 1> General feature of subject of study

[Fig. 1] Research model
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<Table 2> Confirmatory factor analysis and reliability

Constructs Measuring items g S.E AVE C.R
ethics policy-1 752 -
) ethics policy-2 805 054
ethics - -
policy ethics policy-3 876 055 661 875
ethics policy—4 847 055
ethics policy-5 778 056
ethics system—1 758 -
ethics ethics system-2 784 056
ethics system ethics system-3 739 053 616 .903
management ethics system—4 827 .050
ethics system—5 812 .049
ethics culture—1 7838 -
ethics culture-2 801 049
ethics ethics culture-3 776 051
culture ethics culture-4 773 050 645 81
ethics culture-5 829 052
ethics culture-6 845 052
organizational trust-1 813 -
organizational organizational trust-2 872 043 718 867
trust organizational trust-3 881 041 ' '
organizational trust-4 822 040
organizational identification—1 804 -
ationdl organizational identification-2 864 .049
organizatona organizational identification-3 902 046 710 902
identification — ——
organizational identification—4 813 049
organizational identification-5 825 .048
OCB-1 873 -
organizational OCB-2 908 031
orean ‘ OCB-3 797 038 676 873
citizenship behavior
OCB-4 773 038
OCB-5 754 044
$=.332.264, df=123, p=.000, GFI=933, CFl=954, NFI=.926, RMR=.032
T3 Hair 5ol AL e FTEAFZ(AVE) <Table 3> Correlation analysis
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<Table 4> Result of goodness of fit for measurement model
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