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Social Media Uses: ethical factors and the effects for teenagers
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Abstract This study is for empirical analyzing the ethical contents in using social media, such as what kind
of ethical responsibility do the teenage users have, how do they recognize the ethical concept in producing or
sharing the information and how these ethical factors affect their behavior of social media uses. After survey
with the structured questionnaire, statistical analyses with available 227 cases are processed. As a result, there
are 4 ethical factors in using social media which as <traditional information ethics> included ‘'privacy',
‘copyright', 'fullness', ‘'accuracy', 'truth-telling', 'fairness', 'relief of harmful effect’, 'credibility', 'objectivity',
'impartiality’, <cyber ethical virtue> included 'moderation', 'respect’, 'autonomy', 'control, 'care of mischief’,
<cyber identity> included ‘interactivity', 'multiplicity’, ‘'anonymity', 'divergence', 'social community', <cyber
information ethics> included 'transparency', 'openness'. All these ethical factors are positive correlated to the
level of social media users' opinion expression, opinion support, information leading, information searching.
Especially, <cyber identity> is the most effective factor to social media users' behavior.
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Social Media Uses: ethical factors and the effects for teenagers
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<Table 1> Factor analysis of ethical dimension in
social media uses

& oo Lo

items facltor fac2tor factor3 | factord |reliability
privacy .819 040 130 -.098
copyright 172 044 097 -.097
fullness 7167 065 164 214
accuracy 749 097 118 .365
truthtelling 713 .009 030 312
fairness .673 -126 005 376 B
relief of 0=.304
harmful .660 071 159 -.102
effect
credibility 570 186 148 428
objectivity .561 -.052 270 .360
impartiality .555 165 164 431
moderation 055 814 228 024
respect 026 7179 -.068 221
autonomy 162 7156 208 -.098 _
control 061 | a4 | o3 | om | &
care of -150 | 708 | 02 | 3%
mischief
interactivity 029 039 784 128
multiplicity 238 -034 720 -.130
anonymity 196 -019 701 041 =769
divergence 074 154 .688 212 ’
social 15 | 3% | 588 | 1
community
transparency 210 107 148 677 =639
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<Table 2> Difference of ethical factors due to the
social media uses

category group M MD F value s}
low 2.44 754
factorl middle 2.63 .656 6.244 .002
high 2.84 .690

low 361 1.028
factor2 middle 3.79 7196 2.320 101
high 3.89 660

low 191 .637
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high 3.31 741
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<Table 3> Difference of ethical factors due to the
opinion expression

category group M MD F value D
low 2.40 7183

factorl middle 2.63 .654 6.082 .003
high 2.77 671
low 3.63 1.042

factor2 middle 3.56 881 4.443 .013
high 3.94 .630
low 1.87 721

factor3 middle 2.52 .624 67.690 .000
high 3.14 .768
low 2.87 1.051

factord middle 3.14 942 5.266 .006
high 3.29 .643
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<Table 4> Difference of ethical factors due to the
opinion support

category group M MD F value p
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factorl middle 2.65 .553 4.365 .014
high 2.13 704
low 3.62 1.057

factor2 middle 3.59 851 3.361 .036
high 3.90 676
low 1.89 .764
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high 3.29 7196
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<Table 5> Difference of ethical factors due to the
information leading

category group M MD F value D
low 2.38 184

factorl middle 2.63 .636 7.517 .001
high 2.81 675
low 3.55 1.059

factor2 middle 3.714 157 3.728 .026

high 3.92 695

low 1.84 11

factor3 middle 2.71 .601 61.382 | .000
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low 2.89 1.036

factord middle 3.08 .855 5.239 .006
high 3.33 709
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SD=853, 25 M=1.89, SD=.654) <Afoln] AA 4 >0] 7
gomn, 24 vtos T3 Fx go] ‘BE (n=03) uf
(25 M=334, SD=826, ¥% M=3.14, SD=670, 4<
M=2.78, SD=1.023) <Atel¥] AH &e]>7} F=2x 4
o= yEhth

<Table 6> Difference of ethical factors due to the
information searching

category group M MD F value s}
low 2.40 764

factorl middle 2.67 .604 4.651 .010
high 2.73 137
low 3.42 1.110

factor2 middle 3.74 .686 10.160 .000
high 4.00 .636
low 1.89 .654

factor3 middle 2.65 .853 42.486 .000
high 3.00 .819
low 2.78 1.023

factord middle 3.14 .670 8.953 .000
high 3.34 .826

4.3 24 v o8 #4 9F 29l

4.3.1 27 wrjo] o]gel mA= Pk

2/ wro] o] ol &4 Qo] M=
Mabr] flsl WA 7F 29157 A4 wtd o]
A freme A EA A 241S ATk
71 A¥ <Table 7>3 #Zo] 8911 <dE4 AR &
2>(r=230, p=.000), 2212 <Alolnv] H] HE>(r=147,
p=.027), 2913 <AlolH A >(r=687, p=.000), 294
<APOIH AR S>(r=218 p=.001) EE L9153} 2
ngk g2 dAdAE 2k

<Table 7> Correlations ethical factors with social
media uses (n=227, **: p<.01, *: p<.05)

ses factor factor factor factor

1 2 3 4
uses 1.00 230 147 687 218
factorl .230%* 1.00 164 37T A5G

factor2 147+ 164 1.00 222 A03sex
687+ 37T 222 1.00 2505
.218*x A6 A0 200k 1.00

factor3
factor4

o7l 7} 8215 & ofwl &84 82le] A4 wt]o]
2 o 124 doprr] 918 7+ ¥

S enterd) S ARESl] A o2 3] EA S AA]
&3k 2 23 <Table 8>3} o] 424 wt]o] o] &
£ 291 3 <alold] AR (t=13129)0] FAH o= fr2o|u]
3t S MR Zlo2 YERITHR?=479, F=50933, df=(4,
222), p=000). 5, <AbolH AAA>0] E&FE 24 v

tjof o]go] Wopxirhal siXele = Utk

ok
o
o
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<Table 8> Regression of ethical factors with social

<Table 10> Regression of ethical factors with opinion

media uses expression

dep e ndant social media uses dep'endant opinion expression

variable variable
mdgpcndcnt B SE Beta t sig mdgp endent B SE Beta t sig
variable variables
factorl =107 | 091 | -.067 -1.173 242 factorl -.063 098 -.039 -.644 520
factor2 -042 | 071 | -.032 -593 554 factor2 001 077 .001 016 987
factor3 885 | .067 | .698 13.129 | .000 factor3 .850 .073 .652 11.704 .000
factor4 112 076 087 1475 142 factor4 080 032 .060 972 332
Constant .366 305 1.203 230 Constant 016 328 050 960
R square=479 F value =50.933 Sig=.000 N=226 R square=.428 F value =41.583 Sig=.000 N=226

432 274 mtje] oA mHd MXe 4T
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) ]

=)
Ny
rlr
r-{m
1%
ol

el
~N
Ho
:.Ol:'

<

2] Y&E>(r=163, p=.014), 8913
1 Z*Zﬂ/‘*>(r 652, p=000), 2914 <Alolv] AW &
2>(r=206, p=002) ZE 2953} Fojn|g 44 At
AAZS Bt

<A}o]

<Table 9> Correlations ethical factors with opinion
expression (n=227, = p<.01, * p<.05)

4.3.3 24 A|goe] oA A A4 nx|= I3k
24 HtjolE E5 oA A Ao owg &

o] g wA=A] BA 7] flal WA 7 aQlE
A utlolE S8 o A A&7t s fefulgk A
7b A=A A S AN o1 A3} <Table
11>J+ o] @9l <#HEA AR $7>(r=162, p=.015),

2 <AbolH] &) YE>(r=152, p=.022), 8813 <A}o]
1] Zéiﬂ‘é>(r:.567, p=000), 8914 <Alolv] AR &
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<Table 11> Correlations ethical factors with opinion
support (n=227, #=x: p<.01, * p<.05)

expression | factorl | factor? | factor3 | factord

support | factorl | factor2 | factor3 | factord

expression 1.00 2345 163+ 6525 2065

support 1.00 162+ 152+ D67k 178k

factorl 2345 1.00 164 STTx A6k

factorl .162% 1.00 164 STk A6k

factor2 163% 164% 1.00 222%% 403

factor2 152% 164% 1.00 202%% 403

factor3 652 ST T 222 1.00 200k

factor3 D67 31T 222 1.00 200

factor4 .206%* 456 403 2000 1.00 factor4 178k 456 403 200y 1.00

tolrt 7k aQls F ofd &e4 a9le] 24 vt Uo7k 2t 8915 F oW a<lo] &4 mtols FF
S EF o mgel AAQAR] YT VAT dokr o1 Ao ARAHR] GFS vATA doprr] 2l
7] el 7F QLS enterd A& AHESte] ARHOR 3] Zh QLS enter$ A& ARSSH] dEA0R AR S
A AASE 2 A3} <Table 10>3} 2o] &8 AASIITE 2 23} <Table 12>9} 2o] 24 v]t]o]E
mHels S8 o7 wHdlE 2l 3 <Apelw AAl F o AHell= 291 3 <Aolu] AAI>(t-9.654)0]
A>(t=11.704) 1 741@9— frouet e v A FAHOE fnd G vAE AoR dET

z o
(R?=.329, F=27.261, df=(4, 222), p=.000). =, <A}°o]¥ A
%%#% 2 vlHolE £ oA A2 AT
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<Table 12> Regression of ethical factors with opinion

<Table 14> Regression of ethical factors with

support information leading
gzizlﬁgnt opinion support 3ﬁﬁgm information leading

mdgpcndcnt B SE Beta t sig mdgp endent B SE Beta t sig
variables variables

factorl -.143 102 -.091 -1.400 163 factorl -.005 095 -.003 -054 957
factor2 013 030 010 .163 871 factor2 026 074 020 344 731
factor3 729 .076 582 9.654 .000 factor3 705 .070 .588 10.089 | .000
factor4 039 035 069 1.042 208 factor4 079 079 065 1.003 317
Constant 495 341 1.450 148 Constant 053 316 168 866
R square=.329 F value =27.261 Sig=.000 N=226 R square=.374 F value =33.127 Sig=.000 N=226

% AR {’Tﬂ>(r:.251, p=.000),
<A}°lﬂi EFA > (r=.176, p=.008), 2813 <A}o]
H Zéﬂl*é>(r:.607, p=000), 8214 <Alol¥] AR &
2>(r=218, p=001) ZE 253 Fon|3 A4 A
AAZS Bt

<Table 13> Correlations ethical factors with information
leading (n=227, =+ p<.01, *: p<.05)

15>9} ﬂOl J 1 <454 A4H $2>0=228, p=001),

15> (r=1313, p=.000), 2913 <A}
m Zéiﬂ/‘é>(r:.571, p=000), 8214 <Alol¥ AW &
2>(r=290, p=000) BE 2957} fojnst A Ay
TAE BT

<Table 15> Correlations ethical factors with information
searching (n=227, *#: p<.01, *: p<.05)

factor3 | factord
leading 1.00 2515 1765 6075 218
factorl 251 *x 1.00 164+ BT | 456k
factor2 176+ 164 1.00 2228 | 403
factor3 .607+x 37Tk 2220 1.00 2505

factor4 218 ABGes A0 25033 1.00

leading factorl | factor2

factor4
searching 1.00 228k | 313wk | B7lwx | 200

searching | factorl | factor? | factor3

factorl 228 1.00 164 | 377w | 456wk
factor2 B13%x | 164% 1.00 220k | 403k
factor3 BT1xx | 377wx | 222 1.00 250k
factor4 200 | A5Gk | 403k | 250 1.00
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<Table 16> Regression of ethical factors with
information searching

dep'e ndant information searching

variable
md(':pcndcnt B SE Beta t sig
variables
factorl -.087 110 -.050 =794 428
factor2 231 086 157 2.674 .008
factor3 7133 .081 525 9.001 .000
factord 168 092 118 1.830 069
Constant -.017 .368 -.047 963
R square=.372 F value =32.856 Sig=.000 N=226
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