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Abstract The purpose of this study is to investigate the determinants of the SNS usage time depending on
SNS motive of the youth workers. Although previous studies revealed that there are many motivations for SNS
usage, it is not known which factors determine usage time of each SNS motive. In this study, we constructed
the unbalanced panel data of the Korean Education & Employment Panel data. Among three different SNS
motives such as information exchange, social networking, and fun pursuit, gender, physical health, extraversion,
and conscientiousness affected the usage of SNS when the motivation was information exchange. When it was
personal connection, the size of organization, education, physical health, subjective happiness, job satisfaction,
neuroticism, and agreeableness did. When it was fun & interest, foreign company, status of children, subjective
happiness, and job satisfaction did. Based on the findings, we discussed theoretical and practical implications.
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<Table 1> Frequency Analysis for Demographic

Variables
Variable Freqyucnc Ratio
Male 535 51.6
Gender Female 501 484
less than highschool 57 55
graduate
Education Highschool graduate 230 222
college graduate 733 70.8
graduate from grad 16 15
school
Marital married 135 13.0
Status single 901 87.0
Status of None 984 95.0
children Yes 52 5.0
Career Change jobs in the past 150 145
Change year
None 886 8.5
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<Table 2> Annual Trend of SNS Motive

. Information Personal Fun &

Motive Exchange Connection interest Total

2013 104 486 119 709
(14.7%) (68.5%) (16.8%) (100.0%)

2014 146 399 134 679
(21.5%) (58.8%) (19.7%) (100.0%)

2015 166 297 150 613
(27.1%) (48.5%) (24.5%) (100.0%)

Total 416 1,182 403 2,001
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(Hausman test) 23}, g8 a3pLgo] Hrp #dgto] & 3] SNSE AREsh= 210l 22 FiLe] 7]¢fell <45
A=A ol & AolM= FA9] BE BACA & Sk 7 SNS ARSAIREE Eofuhe AElE BAtHD =
ERAEEE A8t BAe Il 981, p <.10). & Av] F7E $18) SNSE AHg-sh=
AFAEL A=71]) 25D50=T1.59, p <.10), 712

4.2 2443 % 34 I do] EEFE SNSO| ARgAIREe] F7kskAtHD =
SNS o] £E7]18 SNS AFEAIZFS BAM317] 98 2+ .10, p < .10). o183 AFEL HI= 10% o] FFollA
F7EE FES PRt SNS AFSAIZES Avpagr AR E o, SER0] SNS AR =7 R ARl
37 54S Ags A= <Table 3>9 72t} TS F 5SS ARE AL T S, AR 7]
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<Table 3> Results of Regression Analysis

Dependent Variable : SNS Use Time
Variable Information Exchange Personal Connection Fun & Interest
Model 1 Model 2 Model 3
B SE. B SE. B SE.
Constant 82.44 (53.03) 44T (42.15) 8857 (50.14)
Job-related Factors
Type of Organization
Government -3.29 (14.86) 10.43 (13.16) -2.49 (18.08)
Public Institution -11.20 (14.73) 9.45 (11.40) -2.42 (15.87)
Foreign Company -13.33 (19.13) 259 (18.55) 71.59" (32.87)
Incorporation 5.26 (10.18) 10.44 (7.74) 11.85 (9.12)
Etc 2.24 (20.17) 18.07 (15.23) 11.56 (15.85)
Size of Organization -0.002 (7.71) -9.81" (5.62) -7.86 (7.49)
Length of Service 0.11 0.14) 0.11 (0.11) 0.11 0.13)
Career Change 2.83 (10.24) 10.82 (7.43) 1.58 9.72)
Wage 0.009 0.02) 0.02 (0.03) 0.10" (0.05)
Full-Time position -4.68 (11.04) 4.38 (7.58) 590 (7.95)
Working Hour 0.36 (0.31) -0.04 (0.25) -0.32 (0.32)
Demographic Factors
Gender -20.88" (852) -9.77 (6.15) -10.90 (8.28)
Education -1.04 (1.35) -1.94 (1.07) -2.30 (1.56)
Marital Status 3.05 (10.28) 1.13 (8.30) 17.11 (10.66)
Status of Children -2.87 (14.23) 797 (12.65) -32.27" (14.48)
Health & Mental Condition
Physical Health -1876™" (4.60) -6.09" (3.68) -4.08 (4.31)
Subjective Happiness 297 (1.62) -2.22" (1.35) -3.08" (1.64)
Job Satisfaction -1.75 (6.03) -12.86" (4.85) -1551" (5.78)
Personality
Extraversion 1677 (9.55) 11.16 (7.43) 141 (10.09)
Neuroticism 9.79 (8.08) 10.30 (5.69) 378 (7.71)
Agreeableness 6.68 (12.16) 15.23 (895) -3.36 (12.03)
Conscientiousness -18.82° (10.63) -2.98 (8.25) 11.17 (10.88)
Openness 3.22 (11.34) -5.29 (858) 16.23 (1091)
N(Individual) 322 768 318
N(Observation) 416 1,182 403
F-value 51.83"™ 59.18™ 4571
within R-square 1022 0135 1106
between R-square 1306 0652 1085
overall R-square 1042 0603 1042

* p < 10, = p < 05, ¥+ p < 01
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