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A Study on the Selection Attributes of Convenience Store PB Lunch
Box using IPA

Yang-Ho Jin * Su-Oh Kim'
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Convenience store PB This study compared and analyzed the importance-satisfaction regarding the selection attributes of the
lunch box, convenience store focusing on PB lunch box for consumers of 20s and 30s. According to the research

IPA, results, the importance of factors such as easy purchase, time reduction, convenient intake were found

Selection attributes, to be high among the selection attributes of the convenience store PB lunchbox and those of factors

Importance, such as confirmation of food ingredients, nutrition, and new taste were found to be relatively low. In

Satisfaction. addition, factors with high satisfaction included easy purchase, convenient intake, time reduction, while

factors with low satisfaction were confirmation of food ingredients, nutrition and hygiene. The results
of the IPA analysis were as follows: The 1* quadrant (Keep up the good work) included convenience,
time reduction, easy purchase, convenient intake, convenient cooking method, and convenient packing
container Etc. 2™ quadrant (possible overkill) includes origin labeling and the 3rd quadrant (low priority)
includes packing container design, convenient storage, consistency of quality and taste, good taste,
moderate amount, new taste, one meal, moderate quantity and quality, inexpensive intake, and hygiene
Etc. 4" quadrant was found to include no corresponding factors.
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Table 2. The characteristics of using convenience stores

Ebsteh Aol o] gH o 23,0009 ©]d~5,0009 vk N=230
o] 1217(52.6%)= 7H ¥skor, 5000¢ ©]%&~10,000¢ Characteristic N %
u] 5k 59 (25,79 <1 T gk 44%(19.19 9 o) g
1%} 59%8(25.7%). 3,000 1R 4413(19.1%), 10,000 . 1% C convenience store 102 443
5%(22%), 71EF 1%(0.4%) = UYEbs. 779} o] & st~ .
o B Balo|A Ex} o] Tt whilo] 1247(53.9%) Favorite G convenience store 102 443
convenience S convenience store 16 7.0
store brand .
Table 1. The general characteristics of the survey M convenience store 730
subjects N=230 Others 3 14
- o .
Characteristics N % Becausehlt 11s cl(;ie 1to home, 131 570
Man 104 452 School, workpace
Gender Purpose of Brand trust 23100
Woman 126 54.8 frequently ' )
205 128 55.7 using Product satisfaction 34 148
Age convenience Product diversit 10 43
30s 102 443 store roduct dversity
R ble pri 1 04
High school graduate or lower 2 09 casonable price
. Others 31 135
High school graduate 12 52
Achieve- Dail 1 0.4
¢ 1e\;e College attending 112 486 ary use
fmen 2~4 times a week 124 539
College graduate 68 29.6 Number of
. use of Less than once a week 31 135
Graduate school or higher 36 157 )
CONVeNIeNCe [ ess than once every 2~3 weeks 44 19.2
Student 131 57.0 store
o ) . Less than once a month 30 13.0
Office/administrative position 13 57
) Others 0 0
Housewife 2 09
Less than 3,000 won 44  19.1
Specialized job 38 16.5
Cost of 3,000 won~5,000 won 121 52.6
Career Technical post 5 22 using
) . 5,000 won~10,000 won 59 25.7
Sales / service 14 6.0 convenience
store More than 10,000 won 5 2.2
EIf employed / management 7 3.0
Others 1 04
Unemployed 7 3.0
Friend 73 31.8
Others 13 57
Family 14 6.1
Less than 1 million won 57 249 With whom
Lovers 10 43
1 million won~2 million won 130 56.5 you 1.1se
convenience Junior and senior 8 35
Average 2 million won~3 million won 24 104 store
monthly Alone 124 539
: 3 million won~4 million won 7 3.0
fhicome Others 1 04
4 million won~5 million won 7 30
Substitute for meals 105 457
More than 5 million won 5 22
Dessert purchase after meals 99 43.0
100 thousand won 41 17.8
Purpose of  pyrchase of convenience items 4 61
Monthly 100 thousand won~200 thousand won 84 36.5 using (except food) ’
expenditure _ convenience )
for eating 200 thousand won~300 thousand won 58 25.2 store Or enjoyment 10 43
out 300 thousand won~400 thousand won 25 10.9 For meetings (business) 0 0
More than 400 thousand won 22 9.6 Others 2 09
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20~30t] HeA PB BA|EE o] £5ts AH|AIEL] M9 S & g ATk
&) Fawet WS Hitgkell thall Table 37+ o] e} Aol PB BAIE AEEAEe] Tawrt w2 Ae 9
g ASAE FoR Fand WEE 2o Fig 7ol AR BE 47 W o8 B Yo, =3
Aolzk F(1el Ao bW Bl PB A HEg  AUHeR FREsh ke sdome AR, 9%
Table 3. The importance and satisfaction of selection attributes of convenience store PB lunch box N=230

Importance Satisfaction Importance-satisfaction
Evaluation items Averaget+ standard Rank-  Average + standard Rank-  Average + standard ;
deviation ing deviation ing deviation

1. Convenience 3.77+£0.89 6 3.78+0.80 5 —.009+0.68 —.192

2. Time reduction 3.93+0.77 2 3.88+0.75 3 0.04+0.73 0.984

3. Easy purchase 4.00+0.83 1 3.90+0.79 1 0.10+0.76 1.97°

4. Convenient intake 3.87+0.81 3 3.89+0.77 2 —.013+0.87 —.247

5. Convenient cooking method 3.81+£0.93 5 3.82+0.89 4 —.009+0.80 —.151

6. Convenient packing container 3.8340.81 4 3.78+0.81 6 0.05+0.85 0.931

7. Packaging container design 3.31+0.94 17 3.44+0.91 17 —.130+0.85 —2.30

8. Convenient storage and keeping 3.43+£0.96 12 3.53+0.96 11 —.096+0.91 —-1.59

9. Consistency of quality and taste 3.47+0.87 11 3.53+0.85 10 —.057+0.86 —.988
10. Good taste 3.31+0.91 16 3.4740.94 14 —.161+0.884 275"
11. Variety flavors 3.63+0.96 8 3.66+.095 8 —.030+0.79 —.585
12. Moderate amount 3.37+0.96 14 3.52+0.94 12 —.148+0.85 -2.62"
13. New taste 3.02+1.01 19 3.31+1.09 18 —.291+0.90 —4.90™"
14. One meal 3.48+0.99 10 3.50+0.94 13 —.01740.85 —.308
15. Moderate amount and quality 3.42+0.92 13 3.43+0.90 16 —.013+0.721 —.274
16. Inexpensive intake 3.37£1.00 15 3.46+0.96 15 —.083+0.721 —1.67
17. Inexpensive quality 3.73+£0.96 7 3.67+0.90 7 0.61+0.89 1.03
18. Origin labeling 3.49+0.90 9 3.54+0.84 9 —.052+0.78 —1.01
19. Hygiene 3.17+1.00 18 3.22+1.00 19 —.048+0.811 —.895
20. Confirmation of food ingredients 2.85+1.13 21 3.05+1.6 21 —.196+0.911 —325"
21. Nutrition 2.85+1.10 20 3.14+1.09 20 —.291+0.91 —4.85™

* p<0.05, ™ p<0.01, ™" p<0.001.
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Table 4. The importance and satisfaction of selection attributes of convenience store PB lunch box
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Fig. 1. The importance and satisfaction of selection
attributes of convenience store PB lunch box.

1. Convenience, 2. Time reduction, 3. Easy purchase, 4. Con-
venient intake, 5. Convenient cooking method, 6. Convenient
packing container, 7. Packaging container design, 8. Convenient
storage and keeping, 9. Consistency of quality and taste, 10. Good
taste, 11. Variety flavors, 12. Moderate amount, 13. New taste,
14. One meal, 15. Moderate amount and quality, 16. Inexpensive
intake, 17. Inexpensive quality, 18. Origin labeling, 19. Hygiene,
20. Confirmation of food ingredients, 21. Nutrition.
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