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Abstract

Purpose — Recently, as the franchise market has grown rapidly and competition has intensified, the creation of
competitive advantage by companies has become important as a corporate survival strategy. Based on previous studies,
this study proposed a theoretical framework for the structural relationship between psychological ownership (organization
and job), job performance, and customer orientation.

Research design, data, and methodology — This research examines the structural relationship between psychological
ownership, job performance, and customer orientation in terms of employees. More specifically, in this model,
psychological ownership consists of two sub-dimensions of organization and function. Research models and hypotheses
have been developed for this purpose. A total of 409 respondents responded via surveys. 2 out of 409 respondents
have been removed and a total of 407 were used for this study. The data were analyzed using frequency analysis,
confirmatory factor analysis, correlation analysis, and structural equation modeling with SPSS 21.0 and Amos 21.0
statistical program.

Result — The results of the study are as follows. First, psychological ownership (organization and job) has a statistically
significant positive effect on job performance. Second, psychological ownership of the job has a statistically significant
positive effect on customer orientation. On the other hand, psychological ownership did not have a significant effect on
customer orientation.

Conclusions — The implications of this study are following as: From the theoretical point of view, this study distinguishes
the psychological ownership of employees of a franchise corporate into two dimensions, organization and job, rather
than a single dimension. Based on this, we examined the effect of psychological proprieties on job performance and
customer orientation. This study also provides several implications. In a fiercely competitive franchise market, it is very
important to analyze your employees to gain a competitive advantage over other competitors. It is meaningful to study
the employees who work in the franchise. In addition, psychological ownership is an important variable that enhances
job performance and leads to customer orientation, so the company needs to pay attention. Therefore, it needs to
develop an internal marketing strategy that promotes psychological ownership.
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o SOt 2|E7} k= 7Y 25 ZX0of Choh Z|chet #
3l 277 AKX ACHLee & Yoo, 2011).

Zxo| st LR THASO| Mojer Haio| Set f
Hot SE7} AHE 5+ UOM (Spreitzer, 1995), ZHKLO|=
7|YE OleF E2 Ty Hioiet Kok ™ KoM dES
7] QsiM= L FEASS Folt SEO| 27 EICHLIm
& Han, 2016)

=gt xEo| gislel Mub 2EE R THASO| 2¢
HEot =0 oo ZA™EZ|=H|(Alen & Meyer, 1990;
Wiener & Vardi, 1980). ZAKIEC| SRS SLdi= B2
Q05 J0M ZZ 1Y IR @2z FIRUL Y=
Z0| de|™ 287 (psychological ownership)O|CkVan Dyne
& Pierce, 2004).

M|y 2872 XX 180l Mal MEiE LiEtE )
g T SILIZ £ U2 A2l ALz L= 7iele
A& MEE SSSHCH(Pierce, Rubenfeld & Morgan, 1991).

ME|Y agzte zE pMYoz j0F ALHoR X
Mol BE ozrg WHBEE QESIN ZEo| AW ME
of oie ISFHeZ A= T2 K20| &k (Kwak &
Kim, 2012). A0 =2t X320 CHsf 2/H2 27
E|H zZof EHO| & Lol &HOolZt of7|n WHez ¥
ot £7|S 20 YRS sl ZHS JK| HEol B
TE 7|CHgt %= QICkH(Meyer & Allen, 1991).

oHE, BAMRE HElH 2/Y +F0| 455t
o/F #Eo| Zas) Zxo| MR WM SHH
Z=CHPark, Chae, & Liu 2013).

OME del™ £f[ofA Zate =2 US| RO
AEY g0l A0f 0j STt AHH|7F ECt

SR M2lX Afd 229 Fedi= E75t1 XF
MR dEld ~/Z0l tieh d7t= ojie f5e 4Fo|ot
(Lee, Kim, & Noh, 2015).
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T= TUE OfL[2t e ZIAO|=OME FRTH H7HO|
o, QA Xpof ChHet oJEE7t =2 ZMAO|= 7|l &
4 = pAelol MY 4R gt @PE "ML

2t 2 HAF0A = Van Dyne and Pierce(2004)2] ¢
TOIl 23t ZaXo|= 7R R FHRES| HElH &
Q% +EI HDHW A DAXBY 2o A AS A
Yoz FENEAL SHLt. EDE 0|5 Sof ZA0|= 7HY
20| oF Xt Mafo| Yof RO BN HEY
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CHsh 7HRl0l 7HX|= ROHZ2E 1 tj&E Atilel Aol
Lle de2| HEfE ZLSH=Ol(Pierce et al,, 1991), SAHA
0 BNE, S¥NOR 28 2|S XM UK YCi=
E3 aE Aphle| YFZ0AL, e FoIZ2 Lij|&= 4
2|d AEHE LsHCH(Van Dyne & Pierce, 2004).

AMEIE A9 J1de X2 X A|SH Pierce et al.(1991)2
A2 ZHOwnership) g SA1& A9 0|Al(Formal Ownership)dt
H| AKX AL 0|Al(Informal Ownership)2 E3IQUCH FA4l
N AQ042 IR0l XIMF LS BATo|D X
ol H2| £2/E S 2FF(owner) oAUt FHEES A=
A& o|0|stH(Paré, Sicotte, & Jacques, 2006; Pierce et
al, 1991), HIBAN 280042 BAX 429 A0l S
d oidael o, MYHS S XpAlel ANME L=
AMB|& AQ AEE LSICH(Pierce et al.,, 1991).

Pierce et al.(1991)2 A& G1E Sdl 348 AR0HS
2 7HHUS0 432t B S8 s E 5 8l
HIZAE AQ0/M0| SHE I} HZ4 FHN Y2 0/l
CH 242 9o, A2IH £80040] BAY AR0]4
Ch SAESC dao 6 2 degs niditte dAs 3989t

RALE.

0|2 ME|H AQZH(Psychological Ownership) 7@ O
g StXOf| Q8f Cf FSHA MA|E| =0, Meyer and Allen
(1991)2 M2|y 297 2470 s SAASO| 4
25 01AOR, LR PHA| B A RORA B2 7| 20|
Aor 2= Ag|A ZHH0|2t $¢en, Vandewalle, Van
Dyne, and Kostova(1995)= BH =2 ZAIXN A9 JAHE|7t
GOl X% PHAUSO| 7HE & Yk AQAMOR XIFH
o B7Z "N EChD SHACE,

ESE Van Dyne and Pierce(2004)= E7XSH CHAO| CHH
2R2AME Ll IFIUM BAHEESO| M EotA &=
2| el S0|2t SRt

Ol 2 W, dlE2|™ Afd2 ET3 oidat 24 A2
Soff AGAEA LAHEE JHR1e] HE| EHEBL2EA(Avey,
Luthans, & Jensen, 2009; Pierce, Kostova, & Dirks, 2001),
2[UE il EE e Ul A Ee= =HFEE Xore
LREOZ QASH= de[H HEliet g = UACH(Belk, 1988;
Dittmar, 1992; O’driscoll, Pierce, & Coghlan, 2006).

S, MRlY 29 e XM NOEH R £
H, §F =g, 4] R =7, HQH X opo|f|, B ##=E S
Z2|0)| =St CF 2ot Do HYHE 5= JA=H(Rudmin
& Berry, 1987; Van Dyne & Pierce, 2004), 0|21 Mz|& A
U MdE 3R XE FYRAS ML HutE
|Eotd, ZZE| Q| 0] Aol 7|05t R} SH= 7HQlo| AlEat &
Zo| 7HKE & 3RY = UXF TS0 FCHWagner,
Parker, & Christiansen, 2003).
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|0 2 7'E0|CHBrown & Peterson, 1993).

gat= ey 2ED Eay 2o met L EE - UAs
G ‘s 2HHel duts o JHXIE det dsit arge
=
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2XM Nilson(1999)2 ‘d1f & AfZe| Filut MK, HME 5
Hg ARl 92X ¥E5o= S0 of B EEX
of Cist MMA =X B (qualitative measure)2} St OO,
D0 X THK|QlE Y (MEE 0t

Hale(1998)= Z|QIS0]
NHIAE M4H)8 2oit Tetn evtol chet Mojztn
Sttt
S CMIF BEOIME WSOl Zn, YN EE M=
—

2 £ =0, Stolovitch, Keeps, and Rodrigue(1999)2 0f
H A2 4Y A dFSte Az sHE F Aol FEAHQ
ZAE oo|otcta SHACt

SHR|EE B2 HAE0| JItE ‘el HWE 25t
71 Eft= 888 A1 AAY U= 2lojz O[sisior ot
ool A P & E0] 25 ZSEICY SHRIC
(Stolovitch, Keeps, & Rodrigue, 1999).

ot g0 EFd0k= JHRI0] A R0f CHEH AAZ LY
2= B7t §=2 2% IZHO| Y Fret Holg £+ AL
H(Van Dyne & LePine, 1998), SAtRO| &F 30| A0}
Lt d3He2 FYEEU=XIE HUHEHH= XEEM ditd
e SLEA 2 %= QUCHPincus, 1986).

Stumpf, Austin and Hartman(1984)2 ZI241t0f CHY
ZX0| 7|tSts dub +=Fur SARSl EH
H|W3t0] SARCl dut &Y +=Znt 27 2 T2 ¥
b &= UCta SHRUC

EESE Bucklin and Sengupta(1993)2 ZI2M4tE T2 M
et Hl WF Hu2 F25HHM WF o H =
dite 5 SRO| o st gt st Z2Xo0|1 Bt
MOl H20| 7 55tCh= FOolM HI ZH2 Hatof| ChHet %
ZQSICtn ARSI

oHH, 2 RHIE A¥A= 29200 s Vroom and Jago
(1988)= =7|& ZAF Q¥R otLzt 2 XNel A
20, 742l &3 K0l0| XFduto| Jgk2 0| Xct o=
o2z 71 &8 g0e s3H(d X &z sH)t
OX|(= 3 2t oX)7F 22t JHIE st SY|RA 2
LIEtLE Z2dato] 2 Fe2  Ofct SHICKVroom &

oMY HPMME EZHBa| SRo|N ZAIC] THH
e = 5% 4ol
Eic

DX gk (customer orientation)2 1Z4o] ‘TQQot &1
&, 'BMGIZE X M erolgt= O E HES J|EeE &
Q| /U CHBitner, Brown, & Meuter, 2000).

DX JHEE MAEY B9l 2Xp A Al BO| M
HlA SOl 3K AHY AlAHoZ HO|HM O S S
X A=H o= O E 80| 324 SHM =Xt
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Levitt(1980)= TZHX|SEAMO[2t TZHo| X|&X Jhk| &=
= S0 =58 A4S0 HE|E WYt A2 FootAe
O, Narver and Slater(1990)= 17ZHo| Qo 2315 Wzt
S| Ofsist, B &A1 7{elo|Lt HEtREDH 228 Hot
1% 87 5% PSS ASHOR Susleis NEojet Y
OISHALY.
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2t HolstR o, Saxe & Weitz(1982)= X}rlo| nZH
A2 F0f QMEAEE SI=E S Ol =
102 oISttt nAXFNS 2o 79 Ta
ao| AYOM OofsHsta, O|F BHEA|7|2i= SAHE
2 Bzt XX AS0l2t & £ RACHBrown,
Mowen, Donavan, & Licata, 2002),
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S5 1% YH WISt 2 AHA 2oo| 2 A
CHEHSE & SHOlM HEEZl= SAMHQ nAXN ds2 =
Aot 7| dato A gEez de2 0K AAX|ed £
Z0| &2 HYUS RMO| &8 XX D 7Ho| F7|E0|
1 XEHOI BAE Qs LA R F0|A = 20| El= 0] ¢
£ A=3tCHDonavan, Brown, & Mowen, 2004).

O|NME nAXx|gde X|goh 3% F=o| A™OMCHE
AYRSWC SAHO|N F8HOR 2| NUOA BES
Nag = UCk= E4e= Qs O E 7HE0M Oi* 58
St @42 HIOMSOX|D S (Kotler & Armstrong, 2010),
olzfst RIEZ|Z Qlol nAX|gd2 oA RHELS H &
stAl 2|, OiE S0, 7[ar SAMRL 2t A &0y 7|0
5tl= =Q3t Q9010| EIC}(Stock & Hoyer, 2005).
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DRI AT XN THASO| DAY 2
b MHIAZ RIZ317| QI8 LOptE IHQIZLE LiEHY
= HEZZXM(Lytle, Hom, & Mokwa, 1998), Kurtz, Dodge
and Klompmaker(1982)= 7|&£0| nZio| 22X sid & =
T ST Yol =ots FES DUXHY #S0|2fn of
oM, Hogan, Hogan, and Busch(1984)2 1ZiX|gide
x5 P48 Jj7helo] AMH £ S =0 HEslE H
A AEO| k| = Ef=2ta FOSHRUrCt

rot oy mo
ok r= _?_

rE

1% o
ro min

1
ot

ESE Jeon and Park(2014)2 A2|H AQZH0| =& M
ASZ ol0IF AHO| £3h X0 Coh ML HMKOI
MES 2 ot 0|t 22 HElH ARAel L2 A
slo| AR B=0| Rolst H(+e| S 0| Ak A
o A=
=2 =20

<H3> ZEO| Cfet Ma|X 292 DAXFH Y (¢)
o ¥e2 0| & Zo|Ct
<H4> E20| T3t MBlH 29ze THXEN H (+)
o| ¥eZ 0| & Zo|Ct
3.2.3 XS0 DAY 7to] B
AEdnt= Z2E0| 7|0iSts datet MA| MAE dot Ab
OlOfl M BALRIO| X| 28 Hot AF0| Chsl =2she=
E=2 HIbE £ QO SFY=H|(Stumpf et al., 1984), O|=

2ot 2t Esty Xl d FE Ol F7| Qs FSt= HIE
s (Campbell, McHenry, & Wise, 1990)2 2 A{ X}AI0|
1 Qe ¥E WSS YBHoE D UEX of
Sl= ZAO|2t SIRUCHWiliams & Anderson, 1991).
N2MI DAX|GY Ztol A Cfgt ApolA
Kim, Hwang, and Kim(2008)2 HAtQ| X| 2t=l B2 M=
IR SAXLE [l ()2 Fs 0| At
SO, Jang and Lee(2010)2 ZI2M40tot DX S @
2l ZHofl= &2 F ()9 MHUIAE Z=Ctn ULk

MetM 2 gFoMe Ml A7 E Higez gt 242
AT 7tdE AEsiot

4 > 1A
rot i o2 rok
Of
0

e 1%

<H5> ZAIIO| HRHIHE DAKENO F (o] ¥
ol Zolct.

33 w40 Ho| I 5F

Y BBES YT 1%
x| QEHOlM 7H=01 1¥Cpe 78 MER SN



Jung-Un Lee / Korean Journal of Franchise Management 8-3 (2017) 7-16 11

33.1. M2y A% P2 30-39M D|TO| 56.3%=2 7+ B2 HISS XHX[S
N om, ZYL 4~511 0|2t 31%Z 7 B HOZ Ligt
% E:I'LO'”A'I }E!E-PE! -’t-?r?:.*% 7H8|0| %‘?‘%42| %78 l:H ;I.El, EE-OSI‘_‘%%‘;—% 9|¢lﬂ _E_0|:7|. 48.<63%é 7|’§E“t (Ri-gn;i
f:"% X"Al_l—gl OEI‘?‘El' i”lf )l‘:IE-PE! QEHE 75;9—|E|D1, —DF—Z!O‘” A‘|H|AO" 33.7% E.ADH 15.2% 7|E|- 10% =90z XI7;”E|
Cfet M28 sQzimt K20 g Y2i8 Aggez Ly o T T T T T
o ZXE|YCHVan Dyne & Pierce, 2004). m
ZEO| Cf3 Mal¥ 28Ze ZHES Van Dyne and

Pierce(2004)2| GITLEZ HIEtOZ 67jo| B&oz =Mg|Q <Table 1> Profiles of samples

Cf ZZ0| oist M2|® Afzel HE2 Van Dyne and Frequency
0,
Pierce(2004), Mayhew, Ashkanasy, Bramble, and Gardner Category ) %
(2007)0] Ar83H gEE2 & Ao & =3, ME8350 674
Sstoz =Mo|ACT Male 227 55.8
Gender
Female 180 442
3.3.2. FEdut
) Married 163 40.0
2 AN HEEI= SARR RHAO| =5t =9 r:tz?ltjzl
gt BlES MZMoZ Aalstn QYe=X| AAR X| 2S5 ™ Single 244 60.0
L2 Mo, =3 &=22 Wiliams and Anderson(1991)
= — . High school 17 4.2
o A7 E HIFLZ 7/ 2oz HHERACt
College 149 36.6
s Education
3.3.3. 11Xty University 166 40.8
2 70N DnZAX|gkdolzt 2 EXE sijdstn 0 Graduate school 75 18.4
ol &7 ZF X EX HES A ==Hte HEE Folx
O, M2 2 Saxe and Weitz(1982), Brown et al.(2002), 20-29 115 283
Liao and Chuang(2004)2| AT E HIECZ 2 0| XA 30-39 229 56.3
=8, HE3t9 171 222 ZEL|UCt Age
40-49 51 12.5
50 Over 12 2.9
4. ASEM Under 1 56 138
2~3 116 28.5
4.1 m24A % AU
Career 4~5 126 31.0
2 giflo] I SN2 TS| Sstol 42 X F7IX| rean 67 53 13.0
o ZRXO|= JHURR0| BASte AYUES oz 4 8~9 30 74
ZZAME HABIRCD, & 42589 HEEX|7t HYZEE|RACE
ZAL 717+ 20161 9F 19USEH 102 8UMX|O|H, 2| 10 Over 26 6.4
B HEX| 4008 T3 SdASICHL HotE|E HE2X 28E Staff 148 36.4
Helph 407587 2T &M K22 0|8 ACt
SUE A BE YHE b UBAS LSS 2Asl0 SPSS Senfor Staf % 1
21.0 ¥ Amos 21.0 SAZ2IHMZS 0|830] 2 ME|RULCt Assistant Manager 101 24.8
LS AR mat BIEEA, MEE 2 A, Qel2AM, A Position
1= = A KHIHAl HE M Eol H M Al ol General Manager 43 10.6
A 2 M0 TR EYA 2 A 50| 2 40| MAIZ|QUCE
Deputy General 5 6.1
_ Manager
42 g20| g™ £/
Department Manager 30 74
2 Aol 4E9o| SEHA} 407Fe| YutE E/4E2 <Table Food 198 48.6
STt 2t o MEO LA %) 0| of Ad oL\ H C} Ot
lfr s E :OXL’ ity S(SS'BA’U Oio (44.2%) = Dh o Business Service 137 337
UoH, A=RFE 0| Z(60%)0| 7| =(40%) =Lt Cha B @f Type
Cf. oHH, nS4+F2 [ &n 20| 40.8%= 7t&h ¥ tn, Retail 62 15.2
2K O =5 21(36.3%), TSt ZR(18.4) =2 LIEIRICE Others 10 25
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<Table 2> Measurement items and validity assessment

Constructs and Items I:aa:;:gs AVE CR a
Psychological Ownership on the Organization .602 | .858 .884
| sense that this is MY company. 782
This is MY organization. .812
This is OUR company. .835
Most of the people that work for this organization feel as though they own the company. .833
Psychological Ownership on the Job .558 | .834 .888
This is MY job. 782
| sense that this is MY job. .81
Most people that work for this organization feel as though they own their job. 817
| feel responsibility that this work is my work. .807
Job Performance 597 | .856 | .885
| perform duties properly related my job within the organization. .822
| fulfill the responsibilities prescribed by the job. .801
| perform tasks that require job duties. .795
| perform my duties on job importantly. .829
Customer Orientation 536 | .822 | .880
| try to get customers to discuss their needs with me. .810
| try to provide the information that the customer wants. .784
| try to prevent customers' inconveniences in advance. .820
| try to suggest an item that the customer does not expect, but likes. .830
X*=114.684, df:98(x2/df:1‘170, p-value=.000), RMR=.029, GFI=.966, AGFI=.953, NFI=.974, CFI=.996
<Table 3> Mean, standard deviation and correlations of the constructs
Constructs 1 2 3 4 Mean SD
1. Psychological Ownership on the Organization 776 3.647 0.995
2. Psychological Ownership on the Job .676** 747 3.957 1.036
3. Job Performance .593** .663** 773 3.735 0.986
4. Customer Orientation 597+ .715** 714 732 4.089 1.112

**p<0.01, - Bold numbers indicate the square root of AVE,

L
>

42, YSO| Ml L eI 2

2 dFottg=Eoz FLdE AT Eelol THUXRIME
SPSS 212} Amos 21.05 0|8350] & Me|QUCE HK, AMZ|
A E MM BE HFERR|Y CHSH Cronbach’s agtO| .880
-8882 ZHFE|0f DHET OFSE £=FQl 0.72 &350 4l &
0| =t E|RACHHair, Black, Babin, Anderson, & Tatham,
2006). EEot, ATEHR|o| THHEEMEE N HBENEEL 2 M2
Qe BOIH 012 Mo M MBI X|4=7} x°=114.684(df=98,
X’/df=1.170, p-value=.000), RMR=.029, GFI=.966, AGFI=.953,
NFI=.974, CFI=996C 2 =XHOdS & MEHSI1 A=A
OF LiE Bt MEEo| Ao st CheEd ASZS 2l
HAAEER| Al 2|E(CCR: Composite Construct Reliability) 2t

W EMEZZHAVE: Average Variance Extracted)| 2|t
Zut, AVE gfo| 4% EHH J|EX|Ql 5020t =A| LtEtst
on, CCR gfo| 2% LUty J|&EX[Ql 0.70 2Ot =4 Lt
EfLl &2 7o 7 &=9of Al 21dut timde &It
(Hair, Black, Babin, Anderson, & Tatham, 2006). C}S 2=
THEENEY HES Qlof ootetA 2 Mo| AA|Z|Uct 2
= JEEA Q| Al5=o| Ztat AVES| | &(square root)af
2 H| W50 RE B0 HEtAI=9| 70| AVES| X 52
o HOF Zto™ mEHENEEo] AT EICE &4 Z4f, <Table
3>0| Mot Z0|, ZF 7 Ho| REQ| oA 20|
AVEQ| M| 52 ZtELCH A2 A= LIEHt HHHENEH0| &
SE|UCE



Jung-Un Lee / Korean Journal of Franchise Management 8-3 (2017) 7-16 13

43. Aq7bol 25

Q7 JtHe HZSHEA Zite <Table 4>9 24T},

Hi~H2= HE2|H A[Z(ZE0| Ciet dE|™ Afaat &
Fof ofgt d2ld Az AREnE7iel BAE dYst
ZO|CE 2A Z1f, <H1>Ql =0 CHot ME|A AFZHy
=239, t-value=3.100, p<.01)I} <H2>Ql XlZof| st Alg|=
A9 ZHy=.537, t-value=7.330, p<.00)0| Z/ZMuto| O/X|=
dEAS U2 25 o8t H(+e IS O/Xs= Ae=
LIEfL}, H1OF H2= X|X|E|l= A2 LIE}FRICH

CIEe R, H3~H4= AME[® A2[Z(ZEo| ofst o2A
2[4, 20| ot A2 Agd)ot DAXEd 7hol &
AE dYst ZAo|ct. 24 A, <H3>Ql ZZ0j| Cish Al
o AQZH(y=.042, t-value=.587, n.s)2 DAHX|2MH0| Foldl
AS O|XIX| £ UCE HHH <H4>Ql ZIZof CHst Ma2[X &
S ZHy=.404, t-value=5.700, p<.00)2 TZX|EH0| O/X|=
BEAS 20| Relet ™ (+)el Ee2 0K A2 LIEHG
Ok m2tM H4= XX 2| QAL

X2t ® HE= ZIRATRet DAX|SHA 7to| TAE A
ol Z{0|Ch BA ik <H5>0l XSRMDKy=455, t-value=
6.921, p<00)= DX 0K Z=A% 30| Kol
H(+)e| 2 O|X|l= ALE LIEHL} H5& X|X| x| RUCH.

oco=2

J

o
s
=3

=

<Table 4> Measurement model

Paths Estimate | t-value p-value | Results
H1 POO — JP 239 3.100 .002 Accepted
H2 | POJ — JP | 537 7.330 #* | Accepted
H3 |POO — CO| .042 587 557 | Rejected
H4 | POJ — CO | .404 5.700 #* | Accepted
H5 | JP - CO 455 6.921 #* | Accepted
SMC (R?)
JP .585(58.5%)
co TAT(T4.7%)
x*=114.684(df=98, x*df=1.170, p-value=.000), RMR=.029,
RMSEA=.020, CFI=.996, NFI=.974, TLI=.995

**p<.00, POO=Psychological Ownership on the Organization,
POJ=Psychological Ownership on the Job, JP=Job Performance,
CO=Customer Orientation,

AMNAE IR HEXAE HABIRICH, Zoto & A
FH AAFEE HAISHH Ch32t 2ot
2 olqo] AF 24 ANES KR Ot 2ok
AW, AR 20| CfE Az Af7e XMt
BE Qolst H+)o| Y LiE Lk 0
O 225 SAQ ZF4u0 Rolgt I 0| dtt=
MEl A (Kostova, 1998; Pierce et al., 2003; Vandewalle
et al., 1995) Znte} 2AX|5H= HOE AME|H A[4 20202
X% YIS0l Jfolo] HRAD 2 | AEHoR
ESIES QEon, BIEI WS 2WHQ IS 0| A

Ct= A QOjgict Ol & [ ZRXIO|= 7IYER=

p> Tlo ojo

-——_—

= 7| 20{0F 2L,
=M, 70 Ot d2|X 242 DX |0 Folot

1 o
el g2 O/X|= A2E LIEHRCE Ol Z|F0| it
ey 2fd2 AAX|g0 rolst S¢S 0| dck= M
& AL (Jeon & Park, 2014) AR} Yk|t= ZHoz ZB

=
O CHot A2|® ARU0| 22+E LAXTH At WS
L ZOEICH= A 2Of3iCt.

g, ZEO| Chet M2|™ AR BA
dofl folgt dgg O|X|X| Rt AL
CHSH Seo and Lee(2014)9] = 2 Aot &
MAISHD U=0 ZHBAHRE MR o 45
20| gt MEIA AFHE 7HE SAHRYOIZIE
SiM MElE AfdES XK B = Aol DX
Folgt FgS O|X|X| ZoCH SHRALE

Ol SAMRIE0| =&t AEE {2510 RLHsic= A
O Lee(2006)= 120t Z x| 0|
O CHst d2|d Afde IR0 MHEHoE Moo 2EH
ol FokZ 0| XICt SQICH. O] & [ff ZHXIO|= JHY=
ZE0| Cfst eol#Ent ofL|2t =2 SHE0| UM 1
o A gRSrEo| Vi ME Sl REo| Chet M2E A
#42 =0lLt7ls 30| 27 EICL

Mol YL ORI HOZ U Kok ol HRAnp
5242 TAXSNO| K008 FHS 0] ATt MY 9P
(Kim et al, 2008)0| ZIlo} Ak|ste Zo=Z |, HBMTE
70 K| 24ote BARALE HRMI SOHE A A
#soz 2ol 2F S U ST FFL 9% =0 o
S HIMol B LIEHh7|of DARFHO Qo 4
2 0%l o=z BoHEICY,

M2t ZAUR0|X 7|9 BAASO| M1t 3
Ol DAX|FA| Y2 0Kl o
BEOIN BArlol Mt U ST 9 Y, 1%E
o, OAAE 58 Bof HPHNE Balstn STAIE

20| @7EICh

5.2. gigto] otA Sl &= At apx|

= g7E ZUAO|= JHYERO| AT THE STt
HASAULls HoM EB0 It & 7HY=Fel E+d8
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