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Abstract

Purpose - Recently, the meaning and importance of entrepreneurship has been emphasized in order to achieve
innovation-led economic growth through entrepreneurship. Various forms of entrepreneurship education have been established
centering on universities, and the scale of the entrepreneurship support programs of the government and the private sector
has been increasing. Entrepreneurial education can enhance entrepreneurship and promote entrepreneurial intention. The
purpose of this study is to examine the effect of experience of entrepreneuship education and social awareness of
entrepreneurship on entrepreneurial intention through entrepreneurship, focusing on women who were relatively alienated
from entrepreneurial activities. This study will provide suggestions for women 's entrepreneurship in the future.

Research design, data, and methodology - Recently, the meaning and importance of entrepreneurship has been
emphasized in order to achieve innovation-led economic growth through entrepreneurship. Various forms of
entrepreneurship education have been established centering on universities, and the scale of the entrepreneurship
support programs of the government and the private sector has been increasing. Entrepreneurial education can enhance
entrepreneurship and promote entrepreneurial intention. The purpose of this study is to examine the effect of experience
of entrepreneuship education and social awareness of entrepreneurship on entrepreneurial intention through
entrepreneurship, focusing on women who were relatively alienated from entrepreneurial activities. This study will provide
suggestions for women 's entrepreneurship in the future.

Result - Recently, the meaning and importance of entrepreneurship has been emphasized in order to achieve innovation-led
economic growth through entrepreneurship. Various forms of entrepreneurship education have been established centering on
universities, and the scale of the entrepreneurship support programs of the government and the private sector has been
increasing. Entrepreneurial education can enhance entrepreneurship and promote entrepreneurial intention. The purpose of
this study is to examine the effect of experience of entrepreneuship education and social awareness of entrepreneurship on
entrepreneurial intention through entrepreneurship, focusing on women who were relatively alienated from entrepreneurial
activities. This study will provide suggestions for women 's entrepreneurship in the future.

Conclusions - Although women's economic activity is increasing, women's activities in the field of business start-up are
still passive. The purpose of this study is to examine the effect of entrepreneurship on entrepreneuship education and
the social perception of entrepreneurship. As a result, we found that social awareness, entrepreneurship education, and
entrepreneurship all had a significant influence on the intention of entrepreneurship. Positive social atmosphere for
entrepreneurship induces interest in entrepreneurship education and forms a virtuous cycle structure that fosters
entrepreneurship through entrepreneuship education. In addition, the introduction of diverse programs that encourage
entrepreneurship should enhance the attractiveness of promising talent to enter the entrepreneurial market.
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Constructs and ltems =X
Social Awareness of Startup
1. There are many respectable businessmen. \tgg:gg?g;
2. The social recognition about entrepreneurship is positive.
Entrepreneurial Education
1. Entrepreneurial education has had a positive influence on Entrepreneurial Intentions.
2. | think entrepreneurship offers a successful start-up opportunity. Yi(2000)
3. A successful entrepreneur has a positive effect on the will of self-employment. Ban et al.(2008)
4. Training for entrepreneurship helps businesses. Kim(2009)
5. Entrepreneurship education meets my fulfillment needs.
6. Expressions and exhibitions related to startups helped me develop my own initiative.
Entrepreneurship(Innovativeness)
1. | can provocatively accept new and original ideas.
2. | can focus on marketing new products or services and develop creative marketing methods.
3. | can work towards active communication among members for innovation.
4. | am very interested in new products and technology.
5. | am not repelling the failure of the new challenge.
6. | try to improve my performance through innovative change.
7. | am very active in the development of new work techniques and methods for my work Miller(1983)
8. | feel the need to apply existing methods or tools to new areas. Hurley1998)
9. | am actively accepting the innovative and promising ideas of others Slevin & Covin(2002)
10. | am interested in innovative products and tend to use them as possible.
11. | try to achieve innovative results through active communication.
12. | strongly accept other people's original ideas.
Entrepreneurship(Proactiveness)
1. | will secure a dominant position in the market (I am trying to stay in the forefront of competition).
2. The harder | face, the better | do.
3. | try very hard to achieve better results than before.
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. | try very hard to achieve better results than others.

. | don't give up until | get the task done.

. | set my business goals high and try to achieve them.

. I'm rather challenging than doing something easy, but I'd rather do something fulfilling when | accomplish it.

N bs

. | always try hard to achieve higher performance than other competitors.

9. | don't give up on it even though it's hard for me

10. | am trying to secure a dominant position in the current market.

11. I'm constantly trying to beat the competition with competition.

12. | tend to introduce new products, services, and technologies as quickly as possible.

Entrepreneurship(Risk-taking)

prefer the high-risk task with high returned if | succeed.

tend to act aggressively in the environment despite the danger of taking risks.

tend to take aggressive attitude to seize potential opportunities.

am not afraid of new challenges.

will be able to achieve my goal in the face of new circumstances.

prefer a big profit despite high risk.

NI MWINI=

environment.

am actively engaged in a wide range of management activities to achieve the objectives in the new

8. | try to actively advance into new business areas.

9. | try to seize opportunities if | think | have given opportunities.

10. | like to do something challenging even though there is a risk.

11. | try to enter into new promising business even in uncertain circumstances.

12. | tend to pursue higher-value - high-value projects rather than low-rise low-price.

Entrepreneurial Intention

. | think | am fully aware of entrepreneurship.

. | will succeed if | start a business.

Crant(1996)

. | will find a new start-up opportunity.

Yoon(2012)
Yoo et al.(2016)

. | have plans to start some day.

QRO IN|I=

. | try to create opportunities with new ideas.

2 “1H = Y 21X g}, 7H =
78 N

S|

Adof CHSE AF 2| QIA2 271 ZH=(Yoon, 2004; Yun,
2012), XImee 67§ &H2(Yi, 2000; Ban et al., 2008;
Kim, 2009), 7|7t HAl2 SHMM(1270 25), TlF-d(1274
gs), fgd=sd) g5)el M 7K AR (Hurley,
1998; Slevin & Covin, 2002), 12|10 Aoz 57 &=
(Yoon, 2012; Yoo et al., 2016)2.2 = L|UCt.

N
=

JHEEg HBSH| flsto Fguss =

02HO| OfCiAe CHAtCE MERAL}

£Zl=l Xt 2= SPSS 21.01 SmartPLS 3.0 £

{7|X| Z2:S O[&3t0] ZAERUACt ZEAICHEALS]
o

rrre
N

= g

ne

S S42 mofely| 9 HERM, ZYERO| Malzel
BT SHS o TN QolEM 9 NRmA 24, 7
x0¥ ASS Ao| PRS0 ARSI

42. B0 gHN £

2 97 HE9 SHEXA 202Ho| ALY £42 Cf St
ZLh HX, MS2 O|3AH 7t 92%(185H)2 7t & USH,
QIZAH 7t 5%(9F), Atz|ntstAZt 1%(3Y), O|XSH 2%(5
H)el Ae=Z LtEtRCE oMoz HYuKo| = & 0|0
U shd2 25%(B1H)¥on, 0|9 O Ng A& 1
HHO| 11%(23H)2 7} & TQfC
43. FE<=0| Azlg 8 EtEd &4

Cletme2 dEl AFERel EHXtd2 SmartPLS
3.02 0|83dt0] EAMI|QACHHair, Hult, Ringle, & Sarstedt,
2016; Park, Kim, Jeon, & Lee, 2016). HX{, AlZ2|Ad £A0|
Cronbach’s a2t 4t £t AlZ|E(composite reliability: CR)
£ 0|83 AHA|Z|QUCt <Table 2>0{ M2t 20|, HU2| At
ol QA deus, 7|7 A, Yozl 2RO
Cist Cronbach’'s o= .762-.942, CR 3} .862-.9492 QF
Z[0X|= 7|&Q 702 He A2E LIERLCE

Ctgoz, Efge 4 BEISAMY BEEgdos TRy
Of HZEIQUCL <Table 25049} 20|, 2} R0l0| X TYE 2
RIHTYZL2 .70 O|A0|H, AVEZLO| .50 O|4 o= LIEfL} 2f
GIPEHRIS 0| 4 HEIEHHO| YSEIRICH. THEEIEHIS Fomell
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Larcker 7|FE02 EEEISNS AT AW, <Teble 30| EIHN0| ASEIYCL EE, 4TS 3ol 0f WA-EHEY
Mt Z0|, AVE Zto| Ml &= Zr0| AratatA A 4r=ct 2 EM H| & LIEIH= HTMT(the heterotralt—monotralt) e
o, ¥S 0| & AFLHRE 7t9| 6*%*1._*7% e Xf 5440 “ME A1F, 442-8832 RTE|0X|= 7|&EQ SELCH K2
AVE ZIEE} 2 Aoz LIELt 2t A EHelE 2tel THE 202 LIEfL} THEHENEEO| Qe ARE |-|'E|'/'T}(E|'-

<Table 2> Measurement model analysis

Factor | Cronbach's
Constructs and ltems loadings Alpha rho_A CR AVE
Social Awareness of Startup .761 .765 .893 .807
1. There are many respectable businessmen. .889
2. The social recognition about entrepreneurship is positive. .909
Entrepreneurial Education .809 817 .862 511
1. Entrepreneurial education has had a positive influence on 747
Entrepreneurial Intentions. )
2. | think entrepreneurship offers a successful start-up opportunity. .759
3. A successful entrepreneur has a positive effect on the will of 682
self-employment. :
4. Training for entrepreneurship helps businesses. .758
5. Entrepreneurship education meets my fulfillment needs. .688
6. Exprgs;?or?s and exhibitions related to startups helped me develop my 648
own initiative. )
Entrepreneurship(Innovativeness) .942 .942 .949 .610
1. | can provocatively accept new and original ideas. 792
2. | can focus on marketing new products or services and develop
creative marketing methods. 748
3. I can v_vork towards active communication among members for 806
innovation. )
4. | am very interested in new products and technology. .782
5. 1 am not repelling the failure of the new challenge. 727
6. | try to improve my performance through innovative change. 778
7. 1 am very active in the development of new work techniques and
methods for my work 763
8. | feel the need to apply existing methods or tools to new areas. .784
9. | am actively accepting the innovative and promising ideas of others .802
10. | am interested in innovative products and tend to use them as 801
possible. ’
11. | try to achieve innovative results through active communication. .798
12. | strongly accept other people's original ideas. .790
Entrepreneurship(Proactiveness) .941 .941 .949 .606
1. | will secure a dominant position in the market (I am trying to stay in
the forefront of competition). 740
2. The harder | face, the better | do. .763
3. | try very hard to achieve better results than before. .825
4. | try very hard to achieve better results than others. .761
5. | don't give up until | get the task done. .709
6. | set my business goals high and try to achieve them. .790
7. I'm rather challenging than doing something easy, but I'd rather do 826
something fulfilling when | accomplish it. )
8. | always try hard to achieve higher performance than other competitors. .814
9. | don't give up on it even though it's hard for me .808
10. | am trying to secure a dominant position in the current market. 776
11. I'm constantly trying to beat the competition with competition. .709
12.1 tend to introduce new products, services, and technologies as 807
quickly as possible. '
Entrepreneurship(Risk-taking) 0.922 0.926 0.937 0.681
1. | prefer the high-risk task with high returned if | succeed. .816
2. | tend to act aggressively in the environment despite the danger of 855
taking risks. ’
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3. | tend to take aggressive attitude to seize potential opportunities. .825
4. | am not afraid of new challenges. 787
5. | will be able to achieve my goal in the face of new circumstances. .841
6. | prefer a big profit despite high risk. .822
7. | am actively engaged in a wide range of management activities to
achieve the objectives in the new environment. 831

8. | try to actively advance into new business areas. 792
9. | try to seize opportunities if | think | have given opportunities. .854
10. | like to do something challenging even though there is a risk. .879
11. Iltry to enter into new promising business even in uncertain 862

circumstances. :
12. | tend to pursue higher-value - high-value projects rather than .886

low-rise low-price.

Entrepreneurial intention 0.908 0.908 0.932 0.732

1. | think | am fully aware of entrepreneurship. .792
2. | will succeed if | start a business. .854
3. | will find a new start-up opportunity. .879
4. | have plans to start some day. .862
5. | try to create opportunities with new ideas. .886

<Table 3> Fornell-Larcker Criterion
Item 1 2 3 4
Social Awareness of Startup .828

Entrepreneurial Education .766 | .880
Entrepreneurship J77 | 815 | .866
Entrepreneurial Intention .693 .645 .668 .894

* Bold numbers indicate the square root of AVE

4.4, ARREO| B}

AL1ZH LS SmartPLS 3.02 0|25l EME|QCt PLS=
Lol Heig Aisfets BAUHoRNM BEALH
of zrfst & PEOKXE 23| 93 A0| He
£M B (Chin, 1998; Vinzi, Trinchera, & Amato, 2010;
Park et al., 2016)0|Ct. PLS= Ct 29| BtHo 2 HILL|QICt
(Chin, 1998; Hair, Ringle, & Sarstedt, 2013; Hulland, 1999;
Tenenhaus, Vinzi, Chatelin, & Lauro, 2005; Park et al.,
2016). TX{, L} of SHSL 7t B[ QACE WM, CFE
SANEE T CHL7| Q51 2 AHHEQ Ql(variance  inflation
factor: VIF)O| 5HC} Zfofof slehH, &= HFoME
2.122-2.9072 LIEIL} CFEEZMAM BH7} 9= ZHoz LIE}
SCE W, HEHYEEs Wl dFHES LE = Z
AL ROl oJsiM  EEElEH], 7|Y¥7P™Alol A7
(17.9%), XAWE0| .176(17.6%), 2|1 &A=} .408
(40.8%)Z Falk and Miller(1992)7} H|A|t .10(10%)ECt =
Al LIEFGCE Aol 67(F), 33(F), 19(eH= HA|EICH
(Chin, 1998). MW, Ljditis=0| 5 E4Z LIEtL= ATFEY
WXEIHEO| & 2(construct cross-validated redundancy;
Q2) 22 0[85}0] o =5 st Btz U=0|, 7|7t -

A0l 179, HAWKO0| .046, HAC|EIt 2172 0ECH 2
No=Z LIEfL O HHYESl 7|&E0| HFEIUCE =T
SRMR(the standardized root mean square residual)O| .056
OS2 7|EXQ 1 EEs 082 A2 A= LIEL} 2o
OF20| £2 Ao= LIEFRCE

45, Jt84AHH

451, H7pMo| AS

A0l A 2I% QA HAMSO| 7|7 HAT Helol
So| Y¥S OXE TIM BAS 2 ZIfs <Table
459t 2

H

2tct.
24 21, o A AteA QA2 FeYu|o F
(+)9] ¥ek2 O|X|= ZHSZ LIEIL} (B=.420, t-value=6.371,
p<.01) H12 X|X|Z|RUCt. T2l SEH ALLH M2 &
Ho|=O= F (h)2l FEE OXl= A2 LIEIL; (B=.340,
t-value=4.404, p<.01) H2E X|X||QICl. CI2oE HAULKF
O HUol=0| E (v FS 0| & Ao2ts 7t B=
122, t-value=1.923, p=.0552 p=0.10 $==0|M H3Z X|X|
= AQZ LIEHECh

Yl At 2HQIA D FYug0| 7|t FAo| OX|=
SE HmE A0, Yl AtH A2 7|7 Fuo
"+ Fek2 D|X|11(B=.243, t-value=2.593, p<.01), &Y
ng GA| 7|G7F o ZHel S Xl ALZ Lt
EtLHB=.248, t-value=3.737, p<.01) H4Q} H57} X|X|%| ALt

Ox|2tez, 7|87t a2 Yo =0 F(+)e &2 0|
K& NS R LIEILKP=.243, t-value=2.593, p<.01) HE X|
K| =|ACt.
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<Table 4> Standardized structural estimates

Hypothesis Paths Estimate t-value p-value f Results
H1 Social Awareness of Startup — Entrepreneurial Education 420 6.371 .000 214 Accepted
H2 Social Awareness of Startup — Entrepreneurial Intention .340 4.404 .000 151 Accepted
H3 Entrepreneurial Education — Entrepreneurial Intention 122 1.923 .055 .019 Accepted
H4 Social Awareness of Startup — Entrepreneurship 243 2.593 .010 .059 Accepted
H5 Entrepreneurial Education — Entrepreneurship .248 3.737 .000 .061 Accepted
H6 Entrepreneurship— Entrepreneurial Intention .358 3.363 .001 A79 Accepted
R? Q?
Entrepreneurship A7 A79
Entrepreneurial Education 176 .046
Entrepreneurial Intention 408 217
£ : .02 (small), .15 (medium), .35 (large)
<Table 5> Mediation test using bootstrapping
Hypothesis Paths D"z‘_’:aﬁl‘;"ts '"d'(':"‘valﬁg)ec‘s Mediation
Socail Awareness — Entrepreneurship — Entrepreneurial Intention .340(4.404)"* .175(.3.301)** Partial mediator
Entrepreneurial Education— Entrepreneurship — Entrepreneurial Intention .122(.1.923)™* .089(.2.272)** Partial mediator
**p<.01
452 #at37|(f) 2AM oF OIX|7t SYEIJ=KIE SHSHL, 7|7 Aol 5tel &/
QISat YYo|=gte FeAE mAsts| fI5to] Ao

TLHS0| e SEESSE9| JUE 2uE 21t37|
(effect size, )2 0|23}0] LA} =0|(Chin, 1998), 1
7|1z 02(2), .15(%), .35(CH)2 HE2EICKCohen, 1988).
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MNE Soff HH=0 H(+)e & O|X|= AR LIER:
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