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ABSTRACT

“A Study on Integrated Anti—-counterfeiting Strategy to

stop the forgery for Korean cosmetics in China”

Koh Joong Hyun*

About 60 percent of cosmetic products sold in the dominant Taobao internet shopping mall proved
recently to be counterfeit products made in China. This paper is to investigate the anti-counterfeiting
strategies to clean up fake goods for Korean cosmetics which have been exported to China. Using the
scienter rule the paper classified the forgery action for Korean cosmetics into four broad groups -
counterfeit, piracy, illegally distributed product, and brand prior register. This paper suggested interior
company’s anti-counterfeiting strategies for each group, focusing on the construction for an integrated
anti-counterfeiting system including consumer’s rationality through the government cooperation between
Korea and China.

Key Words : counterfeiting, piracy, anti-counterfeiting system, brand prior register, Korean cosmetics

* Professor, Catholic Kwandong University





