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Atg|™ MO EA{Q] “Slogan T-shirts” ¢

Abstract

The primary aim of this study was to analyze the fashion trend of wearing T-shirts
with slogans at home and abroad and to consider the social influence of these shirts
on fashion. The research method was based on the documentary method and the
existing literature, and the study range was limited to the period from the middle of
the 20th century to the present. Slogan T-shirts played important roles because they
make the wearers highly visible wherever they go. T-shirts with slogans not only
intentionally expressed the wearers’ views on multiple social issues but they also
made those issues more visible, thereby encouraging society to deal with them. The
T-shirts also helped to form a social consensus regarding the issues. For this reason
we referred to slogan T-shirts as ‘the social fashion’ in this research. Regarding the
results, the research found that T-shirts with slogans were a social fashion that
conveyed real political slogans and thus influenced people’s political beliefs. Second,
they politicized the issues in public interests with the public perspective. Third, the
purpose of slogan T-shirts was to help people express their personality publicly and
thereby bond with other people who held similar sympathies. Furthermore, the
T-shirts conveyed multiple meanings in each message.

Keywords: T-shirts(EI41X), slogan(&Z7), slogan T-shirts(&Z7 E/A=X), social
Jashion(AF3]E] B4

I. Introduction

2047 o) o ofold] F FH2E A L gl oipt WAAE Aehs
S8 47 o8 4 Y, T ol A, Azo] Bolsti, 1] go] Ay,
G542 484 o) ofolg oz Fof 59 wl g thaf BuE PEIt 2] of
Rolth. B4, BH2E FjQlo] EASIA SH= At HAAE AHH o E 3
HolE 44 & EAY 4 Y ESHA9 2 EHL 23 7] HizolchHong,

E

2005). 27 E]A=(Slogan T-shirts)= E]A = 9o AN E TYEF ZoF o]

Copyright©2016, The Costume Culture Association. All rights reserved.

- 588 -



Vol. 24, No. 5
et HHz) FYS FIchs B4 M
27 BA2E A ohyeh AEEA 9l 9

ol
o4 2Eo] BERA S HAXE AgelA
P42 BHA 548 QA 7HISH T & Ak A
oA golstA BEElol Yt 22 B2 A
o gu2 BHoR Aol 54 Yue| oA
23t sHoE A8 WAANEA A5EA 5
9k, oF ololUEL sHelRet AErU)A ThEA
o Agol 1 Fuel EALES A 98

[¢]

¥

i
o
_O|L
R
lo
-
iC)
rr e
%
rﬁL'
L
rlo
_o‘_l“
S
Mo
o
1o
2
Jo
i

59 = FE 1]HZﬂ—E-— XFE'JHHZJ Ao ]‘:}(Choi, 2007).

214171 AFE ohfet £402 AZE €27 H
Mze AR7IAIA F5S IIe sjAdolojdlo s
FFY UA hFoIX 1L Qe &, Q] TR <}
AZ7IAOIA % Bz oy EY dsp =27
(Lee, 2005), “&&27 oj4, W }71E =01 E” (Kim,
2008), “th QIEUHTA} E|= ZA} wj&o]] AE (Jeong,
2009), “TA =, 1S vt 34 - Q1Zt 5 H
AlA] AE”(Han, 2010)2F 22 Al &9 7AHEE A
WA 27 gHzTF 559 AR ETEA
oA AREIL S & 5 AUtk 0|9} o] &
27 B =7} stte] AR @A E YEhtal gl
= 7heH €274 Bz BE A Foks AR
YAlold =24 HAIA|e B AL(Hong, 2005;
Kwak & Choy, 2006), £2719] n]Z E4o] %3t A
TJ+(Gaang & Lim, 2015; Kim, S. Y., 2009; Kim &
Cho, 2008) 5= SAHCE o]Fojx 1 it}

webs] 24 B =7 7HA AL Sle AFRA w4
02 X9 A wFEo| 7HR|= tefet onlo] of
o A9l /o] R4 €24 HAZE H
Mz7t 7H A= Sttt EFH Y 75 "ol A
A4 SOl BAAA, 123 AFSA ol 29l
AIZIAY, A 2S 87cte o RN HHst
Hx glow, O waade] g4te g Qs sfA of
o]Zo g QAL Ut &2 HAHzE= fHheR
Al 7iR19) AlAo 2HgEo] ZH 0 R wEHol 3o

Ak - o] a7 59

Al ol mde] Aol == HAAIE =7 ]

€ A9 4] stUEA T o Sl & A
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ol#E orHog BE s AL Hol, ojx}Hoz
1 Aliuiete] 58 gl ol 2E A B
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AT BAL 2w HHze) Hfod 218 A
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£ 2eAe FHOR BAORA 270 A8y
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o 47 e BRdTE Fue AF @ A7
£3} o] WAIA, MBI 50 AL vhAelA
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Il. The Concept and Development of a
Slogan T-shirts

E&2(slogan)9] AHHA WF-2 AAY ©A 59
HE FE= HolE &= 222 (Doosandonga, 2006)
igo] olsis7] 4 Edo] westnl, BgAel @
AZ 7= EAo] Q). &, S2AL A %0
S S3E Gk B BAsk el
(Kim, 2013), AEI1A} oF= thAZ ot W&
vtEAo g SO RN WY 5OF ¥,
24 ojuT B5e AP ATHe Attt
Z+11 Qlth(Park & Shin, 2008). £270] AMLE=

A9 7158 HolAl HF 3%

Sh=tl 27 At 20417] FHE

olgfet sl NS exteli
o} tH(Talbot, 2013).
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Bl ze A7 - Aol ol Qlo] HEsta A2
AAE 7HASRIeEN ARRlHC s T W8S B
ste mAlRZ ol &HU=H, ol AALHA st
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lll. Result and Discussion

wAgolT

1. The slogan of the political issues
A HARAE G2 £21 HHZE 19489 A
SRS, 78 FANAE EnA o=w
50|(Thomas Edmund Dewey)7} A7 <272
“Dew-it-with Dewey’E &2 E|q2E A7 Ao
Z Fsto 2 YegthKwak & Choy, 2006)(Fig. 1).
St 4AH 259 $Ho Hguo] M X
AE|Z2 A9 A3 ol S22 EAZE 19679 H]
=g Aol tie o9t Boke drse seow

[ nlo

% |
oZ,

YRt <511 (hippies)’ Z2F7t S7SHHA ARSI A 9
BAA AEE mdst] g A2 AHE L, 9
ARG SO 2 A 9] Bl 29] 7540l FE Qi)
uj=to] PR Q= wEYAAY A gt A=vle
A2 Fon, B53} AgoldS 7H F2 Al
AR F43 H3hg dYels E97E 1REH

THGeum et al., 2012). o]o] HEd 7ol Hirjsl=
B0l SHYIE2 @ AlAol Hiet vt ojmA &
A “My country, right or wrong”, “Make love, Not
War” 50| A3 €24 HA2E Y2 iess ¥
Z o H(Kim, 2010), 19779 H329 A|Z-S 4T Sex
Pistols HEX “God Save the Queen”°]|gt= &2 7
2 g3kl USlSH WEL FAIBHE 7| Agle] o
Sto] Wiste AMdS EASHAHH(Talbot, 2013). ©]F
S22 HMz2Es 339 HARE A £F
Ste WiAZE H3lew, o2t A% &= HA=
HHe P37 Aetdo] QA7 = QThFig. 3, 4).
A8 9 B3R Ao Aot Ao A8HH
S22 gAz7 i er 52 W] AERE A

<Fig. 1> Thomas Edmund Dewey’s Thatcher
Campaign slogan T-shirts.
From. Weekes. (2014).
http://www.midnightmerch.com.au
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<Fig. 2> Katharine Hammett with Margaret.
From. Phaidon. (2001). p. 203

71 19849 = Fa19] fAfolu A2 44 1 A
4™ YYl(Katharine Hamnett)o] TFA 3 o & (Margaret
Thatcher) &2] oAl ¢58% don't want to pershing
(58%2] =Rl geehE 94 F=th 7t 43l 11
AZ2E YULS "o|th(Worsley, 2012)(Fig. 2).0] A4
oz Mz Qe AdS ZUESI Hddh=
27 HAZTE AZARl 45 925 €

S BARA 75T 4 9go] RrEdt £
AME A 2 HAE AddAoH ds=olA
o2t WAZ IFHAIHE tiAfo]u| 24 (Phaidon, 2001),
Iy o] Aoz 7lRlo] AL o] digt
&S Bz EASkAL 2Fgsto] nitjold] k&

<Fig. 3> Club bages and other Rocker insignia show
how this subculture’s style has evolved into the 1990s.
From. Polhemus. (1994). p. 57

Al - ola

61

)

<Fig. 4> DIY Jacket art found at the
‘Monsters of Rock’ festival, 1992.
From. Polhemus. (1994). p. 83
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AR Aol ol gt 1w dit HE4
Ao] 3oFwIgirt.

W HAAE RSt E e X7 =
22 (Frankie Goes to Hollywood)= ‘Frankie Say
War! Hide YourselPS 3M EJAH= Qo] & HAM
o 2Hz nYEdoRA FAg Sofo] AL
A= AS HoFUtH(Walters & Fletcher, 2001)
(Fig. 5). &, 2719 €24 HMz2E g FHER
ARG EAARE, A} G Ao viishs Q1Y) AlE B

&

ro ool

<Fig. 5> A slogan T-shirt which combines
politics and music.
From. Talbot. (2013). p. 41
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JAE e FUoEA AHEES & 5 AUtk

214171 2 ol EoA= E.X:.Ur Aol Hish=
o|FES] FQ A&7t} A7Hs 30001 ol 1981
FE e Jdst Q= e Ay Feia
(Hosni Mubarak)o]] §ttfjsto] ‘Rejutg= oy, &
gHlaE Eeuer 59 £2710] H3 gHZE F
|5k, 2494 A S FEpEta] Hitio] Ead
£ = H(Yun, 2005).

4HE3}F Ao SoiAm 7jQle] 7| 2dx} =7t ¢
HO| 7127} &5l A HolAX AFAd £24
Az7b FLE7|% S} I 3 o2 501_,]
9] 7, AtolH] Axfo] 50| A"
HsfotA|Rt, QA FLole HAY %
= 38E0y %S Wit 5YQIES
A vdZET} YA 9 HlvEPi(GestapO)«l
7b ol =7ke] AMEE Adoll mif- wizgt, o
TEo =Y AE H43]9 Faet HEo] AR A
YIS “BlEAE 20702k £2710] ZTYEH ¥
AzE 43 AYS HHTHChy, 2008).

A, AA| Q1] 9% o] 2+= 700] Tt B ] YA
7b A3 Qe E7FE]oKBulgaria)o A= FAIES |
27} 71t ARSI e AYE 45 5w
A7k B WA TR [A] wh At Qe
Qo Brlgol £k Au|oto A 2,0000]H o] 1l
ZFOAE0] “Us FAI9] yetollA Aar 414] g
2 A3l gHZE 4l P H3itkJo, 2011).

o= G7H(Wall street)of| A E4 ASS SAHo=
57t J5EE AS vjwst 200502 AlRE Y
7He A™sleb = 52 At AR HE
sfon, Tl AP el 24 H7ot A Wol A
s)o] ByST Rxele WAt AFLFoR U
Ebgith. d7F Al flollA BE7E, BHARRRS0] A 9]0

AT ARES $E SYQ 197t ofd L &=

rulo

[ 111

;E
M > oo 2

rulo }o],

ro

_rN

(

Aog “QFE 9%, “99%= ottt 58 WAl
Sm g EA4E o, o] 277 A3l 25 YL

A2lE HrhLee, 2011).

o|qy A o9 &rAol A8H HHzE
2go] goloh Wejgtow Qs AlgIRgelN FA
oF HE). USo] AP EARE 1 BEE
7} 3, 2% AgEl A2Hel avt Fyst
A V] i) AAAEA 2 Aol nE WA

wAgolT

IS HolF= ofo|g o= A Aotk
o] AR ] Al thet vt ARS FE st
= E8 Zﬂ HAz7F AHEEE T, A FRde=
A YA S LA S o EH H
Mz7F ARGEZ = gtk vlsolA R 911H
ol%, HF IAES FH57] Al &A= “19
NY” £270& 9A AW S0t o] £21& 1975
| AA EFOo= Qs 25 HEEo] EoHAL, &
Al9] ofm||7} F2tslA} o] & Ebfishy] 913t HAo=
AREEE g HAfeld WE  Zd|o|A(Milton
Glaser)9] “I Love New York™& k= &2 710]H,
u=h9] AAYE Uehdie wAIAR A AT
(Hong, 2005), o] €272 €8 & &S 7]
4 7 ARISONA of=4E 1HA71L, 354 9
A Ed o]t AREEQeH, 789] oW|A &
AEA AFIA 7= A4S SFATHLee, 2016).
)=+ W ARSEA| =2 (Massachusetts)of| 4] T HAH
ul2tE o] 3] (Boston Marathon) =5 WAISH ZHhALTL
d HAH HHE GA EAH ARFEAE & AA
2 A I A ofof BAY Als AR A H
S 27] 913t 7S AAE d3tetieH, &
Alof] A -2 AFFES] AF] Aol A Al A
oA ‘Boston Strong’ FH|Qlo] HolF=dl, A
gk A1 9] np2-& Y28 4 Y= ‘Boston Strong’
£270] A3 HM2E ARlEo] &5t HFH
& BES TEAN Adge FHToRH 3
E3l8 513 cHSong, 2014).

ST A BHE 750R A3

T o

=V‘.=

&2 EA
2= 1 E8=9 M7t "HolA Aol tigh 7Hle]
JAE EYIE BT EE TEAE AFAAFE
AT-E okl Stk £2119 XA Ygore X
9] F9, 14 9 Ex]o} HAT FRY FYo] of
o F02 BEHM, ol gt LA H1 I
oA ot 2o BAET Stk waEka A

=719 A%, EStEstal Fx 3 AFSEAo] tis)
ALY, RIFFYo] Hitt EYE &84 HAH=

£ 5o BT Atk Eat WA 4T L 5%
o E7E AGHUA ARE 1Ho] A8 olgel 7
3 259 /138 AFSHE w48 s, Al
A oz mAel ARIA EP2A
7152 sH Aolth.
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2, The slogan of the Enlightenment issues

sed HAZE Al B0 dato] A
=a28 vio) A8EE, 1 Hoke B, 44
9, oo]z, &0l #A 5o& vgstA vEhd
th Aled ol UF= EE4 HAZE 339

A FAEE oFEH, B By

oA ARSl AAE QAASHA B

el Anet FA0) 2% oot 4dny
£ STl olziE 4SS B9 Bas]
At EAel S = Ak MY AL 1984
<22 o] X(Choose Life)’ AE&0)|A “Stop Acid Rain’,
‘Preserve the Rainforests’?} 2 3+ EAE 2=
£ 2 ZA(Watson, 2004)3} “Worldwide nuclear ban now’
o Z-2 AlA B3t gt ASlE HAIRE B2
IAESIA] AS]A Q14] WSkE 5191 0.7 (Mendes
& De La Haye, 1999)(Fig. 6), 3 3dF I3} o= ojA
BHET}E dRtste=d & 9T o iA- fAUY
S22 BH2 BELS B AET ek Worsley,
2012)(Fig. 7).

3H20] AQE AW EH 2147] X4t 0] tigt
AB1H BAlo] RobEA B WAANHE
AESATR HM27F E I7IE AUk g d
E(Descent Korea)= A|-2d3t= Qlsf wha| &= &
% W0 S BT Ao AR Save the
Penguin’ 745|912 X5}, ‘Save the Penguin’ &2
20] AR EM2Z A 9 Wofo}2Lomi(Cho, 2009),

<Fig. 6> ‘WORLDWIDE NUCLEAR BAN NOW’
Slogan T-shirts.
From. Mendes & De La Haye. (1999). p. 229

a7l 63

<Fig. 7> In 2003, Katharine Hamnett toured Cotton
farm in Mali.
From. Worsley. (2011/2012). p. 213

EJ(Polham)Z A|G-2H3t ZFAIE ©-2 ‘Care: care
all round the earth’S Ao Yekon, ARRES
=2 TS Ht(Jeong, S. R., 2010). ASKS] “Tree
Hug(WEE 7AQFSAITH”, A| 2T (Giordano)2] “Walk,
Don't Drive(Z-ZA|th, AH52HE BHA HAth” 5 &
AEIAHQ EM2EZ o]2f3t AHF A HAAE &
%21 (Han, 2010), FXO](Tomboy)= BE9171°] &
A FAE T IFA AT ZRAE F3o| 4o
Z ‘Life is Like a me Lody’ €27 E|AX(Fig. 8)&
Z A5 tH(Jeong, J. U., 2010). 3J€l(Hangten) ‘Save
the earth’ &2 710] 3] A =25 AHo|H, |
A HARE 7148 AL Al =02 AT

A9 Ho| 7 BAHe o] BAE HF vl
ot 2 2] A2H(Maison Martin Margiela)o| A& A4 o]
o|29] Y& 7|dsl YulgE ot ofo|= 7|&
EA2E AEgt WF utd nEX At 9E &
27 “There is more action to be done to fight aids
than to wear this t-shirt but it’s a good start“S T F
Moz i, 19945 E vl e TiAfele]
7% EHAE HEolT Atk 2011d EAE B
ML £27g EAZ W - 2Ro] HAET(Fg
9o go Adutel YotE AAAHA FEt
o, oo]=o] gt TAHH} FAHE ol AVlIE
o} 513 thH(Seo, 2011).

A AA el 1=x 7P dFE dEs B
oA YEXAE 5 ShQl DDBYE ffo]EojjA

o
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<Fig. 8> Tomboy’s ‘Life is Like
a me Lody’ project.
From. Jeong, J. U. (2010).
http://sportsworldi.segye.com

<Fig. 9> AIDS campaign T-shirt.
From. Hong. (2011). http:/news.inews24.com

= 2016 A o]4d9] E= oot “Asoll= A
Ho| gith& 4=
o] £24& 92 gHZE Tu5}tth(Giera, 2016).

AHEEZ A84 olhE HAXRE B2 €51 H
WjstHA] T150] ARl dYo=A 17
of thgt oyt o] dE FRITH= &%
FAlol AHSlA ZA| o] ARl s A

Rl
[N
et
—{4

T o

o

I
24l

N
N
N
o i

2 g
N (A
H1
n-‘o
L“

2
m)«l
2

}_

o)

o

9t

=

_71 :fL Ho]— _-qu E]}qii o]—c:,—_]__ 011:1 /\o]
Hom 7%e ofofx]7] wolH, Adse
01%7} At &N &2 HH2E 1o

o]XF ARAQ ol#S e AA u
&2 BH2E AGSA 23t 2]
OL@EJHW =224 ou|9f B4 glo] 719
FA7HA] g et

ofl
rOln

=2

ot lo

o 1o rx O o rlo

‘E lo
)

She 24 IS HHSIeH,

QIth= AY7He: 7} th(English, 2007).

wAgolT

3. The slogan to share self expression and value
with others

27 HHEE Ao} Aol YL Seits
WAAES BHE AGHE Sold S F o
U2, 249 A Bl AZtS EH20] Edstel
RS APFoRA el Bl AP Azt
Aoz AYsla] QAAX 7= Ao 11 9u|7} itk

A2 B 2] €] (Celebrity)?] 7%, w|Ho]9] mhFe o]
EoMAHA I50] diFd SRkl AE olEol
U 2B, 83 A 21 52 £ ol 1
FEFE H B A HFEA AAF FE<d
AEL 59 AXEI} oA S AnE Y715
\:q 227 q;\qié 9,]57(4 og i]—_Q.—S]J]E ‘6]—1:]—
19941 39| E(rock) FAHA LF Lukth(Nirvana)
o] g2 12 (grunge)?t AHHEE E(alternative
rock)®] thF}o] 71, XAHY] AR RE &
g A4 AE ZH|Q1(Kurt Cobain) © oJ4F 18
A g0k & 4 vk AW 188 FAO) &
2 19| Q78 dpsked] Lo} “GRUNGE IS DEAD”
7} A3l gl =2E -85 H TH(Choi, 2015)(Fig. 10).

AIA#S] &8 dlo]u|= #]7(David Beckham)
<2 ‘PROTECT THE SKIN YOU’RE IN’0|g}= w3
Aol (Mare Jacobs)7F TAFRIRH A Abd2 &
St w5 o uel £270] AR EHZ(Fig.
1DH)E Z&olct. Y Eg o}l Wz (Victoria Beckham)
< AA71E utS 917 o] HM = ARE 98 &
£07 75 VM A FERE XZZRE FH =
o, dlojvlE HWHE 49 S5ud Hd™HS Hd)
Hepd W uf o] BlM2E g 2N AR
EE2AZleH, ol Al Bkl 4wl FHEe}
Q1o A9 ZH 123l vk AlolFgA BHE §H,
o Eol AHQ ZHE o]ojd 4 Q1Y THDu, 2008).

BRolat B9 AL ol HEL A 224
ElA2= dEYe] dA38tE QIsto] FRloAl AoiA
= 35A4 BHE S5k eEeEH &olsith
olg] Al E], Qe AA(Intersexuality, Intersex)z}
22l WA 9502 ojxjel YAt % 4Eg Wi
AYIL Holus AFE0] Atk 2AEZ|of HlQly
EA419] gHA go]Z2A(Alex Jirgen)2 A A4+A
YEZ Holut o os JHeeae W, FeL
Tl (Alexandray 2 Aopgit}. =y 9] ofgAd
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<Fig. 10> Kurt Cobain and daughter.
From. Phaidon. (2001). p. 106

<Fig. 11> Beckham was wearing a skin cancer
campaign slogan T-shirts.
From. Kim, S. G. (2009). http://news.kukinews.com

nuet oAt 434 W 7154 olf8 2AR A
3 Zolgi7lol, 4olo] | T Belo dgow @

A $A0% Hopla Atk 29 Tol 2434 v
of Z4stA Hol Y 4 Qe A= Hoju Frr}
Ao AEEA HOLIL G RS s 9
olo] I3+ ‘Intersex No Surgery on Children’©] &3]
&2 gA2E 2851 th(Bae, 2006)(Fig. 12).
A58 A Z2 "F] disf] EAadE e &
58 284 EA2s 22E7|E dh} 20144 me}
2 GE(Nantes)o| Al J53 A FHE s17] 9fs)
oftjAJE0] “ta main sur mon cul, ma main sur ta gueule

(F419] ol f Jgolo] Uekd, f &2 Ao w

Al - ola

)

65

<Fig. 12> Jiirgen’s ‘Intersex No Surgery on
Children’ slogan T-shirts.
From. Bae. (2006). http://www.ohmynews.com

<Fig. 13> French university student of sexual
harassment prevention campaign T-shirt.
From. Alors, quoi de fun?. (2014).
http://www.alorsquoidefun.fr

of Qlthytal 291 &2 A EJA2E 28513 tHJeong,
2014)(Fig. 13).
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A43]A s o2 A9l “Slogan T-shirts” AT+

<Table 1> Classification of the T-shirt slogan type and message

wAgolT

Type Characteristic Message case
» Take role as propaganda for means of political movement
The slogan |» Take role as medium in representing social and political beliefs and .
. .. » Dew-it-with Dewey
of the used as tool of peaceful resistance and insistence , .
- . . P, . . » 58% don’t want to pershing
political » Function as item showing justifiability of collective action, used at
. . > Boston Strong
1ssues demonstration
» Function as means of inculcating patriotism and sense of community
» Used in raising resistant voice on predominant culture
» Mainly deal with public interests or educational affairs and take
The slogan . . . . . . . . .
role in enlightening social phenomenon from various points of view | » Stop Acid Rain
of the . .
. » As awareness of environment from the late 20th century shed new | » Worldwide nuclear ban now
Enlightenme . . . . . s .
Nt issues light, slogan T-shirts about environmental protection has been increased | » Walk, Don’t Drive
u . . .
» Used as marketing tool to enterprises and recognized as good
consumption to customers
The sloan » Used in expressing self-recognition or personality messages
& » Put meaning in arousing minority’s position visually forwarding
to share self . . . ..
expression personal identity » Protect the skin you’re in
Izi ) » With diffusion of mess media, utilization of celebrities in slogan | » Intersex No Surgery on Children
and value

with others

T-shirts has been raised
> As tool of urging public concern and formation of sympathy

2 BN 4 AUtk 2, ANA ol WA A H AN WAL FAH WAA] S2AA]
SolE AZHolwA T avte] TAT FHL 9 I ABH ot 22ABIY FH, FXA A
o BUE Ao THoky Uk Rolth mih o SRA[A elelnte] T BAL olHEd &
AR ARH o4 B4 EL velste] 34T g4 2ACIY B, ARH ol —_Em [BJ3 el
2 1% 2249 gul7t ghslol FHH| 9 o 37T FHL ol LAY S 2ol
1 o2 “Save the Penguin”3}h 2 ABH o]0 & 2ol Qo] FRHE Fo| 310 g o % 9t}

=3 —
2AL Bl gy FHL F7okd, FEAH ol
B @iom eRith o} B9 udow md w49 Jode Hes (Fig

o} Zo] £27o| P&

The slogan of the political issues [A]

M= HAAZE 7=

14y9} 2},

The slogan of the

Enlightenment issues value with others

The slogan to share self expression and

<Fig. 14> Slogan is the implications of bilateral means sharing
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IV. Conclusion
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