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Abstract

The purpose of this study is to classify fashion lifestyle types for color planning and
to propose color planning of spring & summer by fashion lifestyle by analyzing
preferred colors by fashion lifestyle type. The survey was conducted on women
between the ages of 30 and 59 using a separately prepared questionnaire and color
sample table and also through one-on-one interviews. The results of this study are
as follows. First, the participants’ fashion lifestyles were divided into three categories:
information individuality type, display type, and practicality type. Second, regarding
basic colors: the basic color consistently used for a long time, it was found that there
were significant differences in preferred hue and tone according to the types of
fashion lifestyles. Specifically, the most preferred hue of all the fashion lifestyle types
was achromatic color N and the most preferred tone was V. Third, regarding color
trends: the trendy color occupying a market transiently, there were significant
differences in preferred hue and preferred tone according to the types of fashion
lifestyle. The most preferred hue of all the fashion lifestyle types was B. The most
preferred tone of the information individuality type and the display type was V, and
that of the practicality type was B. The study found that, in color planning, fashion
lifestyles can function as an effective tool to subdivide consumers. Based on the
empirical results of this study, I propose that color planning should be based on the
type of fashion lifestyle.

Keywords: color planning(/3[7]2)), fashion lifestyle(Zj4 2Fo]EAELQ), preferred
color(ﬁ__o_/i@, women's wear(9J5%E), fashion trend(Zj4 EFE)
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II. Theoretical Background

1. Color planning of fashion industry
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2. Fashion industry and lifestyles
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3. Fashion lifestyles and preferred color
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lll. Research Methods

1. Research problems
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2, Data collection
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3. Measurement tool
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1) Fashion lifestyles
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<Table 1> Preceding researches on lifestyles and color preference in the fashion field

Year Researchers

Research subjects Field

2003 | Lee Ji-yoon

20s~30s Women Clothing

2005 | Kim Jae-sook, Lee Hi-seung, Son Ji-hye, Kim Mi-seon

College students Clothing style

2009 | Lee Yoo-jin, Lee Won-joon, Jeong Sang-soo

Female college students Fashion

2010 | Lee Soo-jeong

Male office workers Fashion, beauty

2012 | Han Jeong-ah

College students Fashion, beauty
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Kang(2007), Lee and Park(2008), Moon and Han(2008)
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2) Color sample table
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<Fig. 1> Actual basic color sample table

<Fig. 2> Hue & tone of basic color sample table
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<Fig. 3> Actual trendy color sample table
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4. Analysis
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IV. Results and Discussion

1. Analysis on the types of fashion lifestyles of
30s~50s women
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<Table 2> Fashion lifestyle factor analysis and reliability analysis
. Factor |Commo- Eigen 0/ Explanation
Factors Measured items load nalit value Coefficient|  POVer
o (%)
I think I am treated well when I wear good clothes. | .853 746
Display I think I look dignified when I wear luxury shoes 739 575 2960 674 22,767
and handbags.
I mind others' evaluation of my appearance. .696 .600
When I buy clothes, I consider their function
. .801 .646
more than color and design.
Practicality I 1.1k.e to wear clothes: that are convenient in 718 589 1.878 667 14.449
activity rather than design.
I make use of sale period or discount stores when 671 492
I purchase clothes.
I occasionally read books and magazines about fashion. | .838 722
I often talk about clothing fashion with friends 809 696
and people around me.
Information | Lven If T do not want to buy clothes, Tdomy | = 700 | 657 | 1681 | g26 | 12933
shopping to get fashion information.
I adopt new fashion faster than others. 721 674
I like to do my shopping in diverse shops even 540 160
when T buy only one piece of clothing. ' ’
I like to wear clothes suitable to my individuality. | .828 .739
Differentiation| T like to wear clothes that are different from 1.640 712 12.615
.760 .695
those of others.

Cumulative variance explanation power 62.764%

<Table 3> Group analysis of fashion lifestyles (N=265)
— Groups indlir\lzifglr::l?tt;?ilype Display-type Practicality-type F(p)
Display 3.16 3.72 2.47 79.958(.000)
Practicality 3.40 3.16 3.57 87.964(.000)
Information 3.59 2.85 2.28 269.722(.000)
Differentiation 3.74 2.81 2.40 126.607(.000)

N(%) 98(37.0) 83(31.3) 84(31.7) -

p=.000

gaom wolA u AHYos FHIAT, U TUNLE 317%0lth ES 7 UG 7 WAREL §

28 3volth 23 29 A%, FANS FASH B A% Aol U A= vt

o|lZAEd® AEAY FEA, I WA e
U Aoz Frgstelal, e 31.3%0]th &
A 39 B, Ad8Ae 7 F_AISH, BAA, A
B, AEAL WA Ued 8o g,

2. Analysis on demographic characteristics according

to the types of fashion lifestyles of 30s~50s women

30~50tf of/ge] WA Eho|mAErdel] THE Q-5
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3. Analysis on basic color according to the types

of fashion lifestyles of 30s~50s women

30-505] o0 WAl eto] L Artelo] fagol T 7]

000)2] Fo]=

2A0] tigk EAo A s o] AEIYO] wE AT
ARAN(2%=6,888.781, p=000)1} A ETMZ(x*=11,215.274,
AR FO5HA YEET

30-505) o}49] H4 Btol L AEIo] wHE 7

9] Az Ao ot A ZA 3= (Table 5)9F Zo] L+
2 0] Moz thgtk A AT} = (Table

A8 A9 Solmietde HEAgY] NELA

<Table 4> Demographic characteristics according to the fashion lifestyles

A37} N(26.1%), PB(12.0%) <02 Uehdtt A5
A z0] W EA ATR= V(26.0%), VP(24.4%), B(22.5%)

Groups . I.n.form?}tion Display-type | Practicality-type Total
Factors individuality-type (%)
30s(%) 34( 34.7) 34( 41.0) 22( 24.4) 90( 34.0)
40s(%) 38( 38.8) 28( 33.7) 39( 46.4) 105( 39.6)
Ages 50s(%) 26( 26.5) 21( 25.3) 23( 27.4) 70( 26.4)
Total(%) 98(100.0) 83(100.0) 84(100.0) 265(100.0)
2(p) 4.502(0.342)
Married(%) 78( 79.6) 65( 78.3) 69( 82.1) 212( 80.0)
) Single(%) 20( 20.4) 18( 21.7) 15( 17.9) 53( 20.0)
Marriage
Total(%) 98(100.0) 83(100.0) 84(100.0) 265(100.0)
2X(p) 0.399(0.819)
Housewife(%) 28( 28.6) 20( 24.1) 33( 38.6) 81( 30.6)
Manufacture/Sales/Service job(%) 6( 6.1) 11( 13.3) 12( 14.5) 29( 10.9)
Office job(%) 14( 14.3) 17( 20.5) 11( 13.3) 42( 15.8)
Specialized job(%) 30( 30.6) 20( 24.1) 23( 27.7) 73( 27.5)
Occupation | Business management(%) 1( 1.0) 1( 1.2) 0C 0.0) 2( 1.0)
Self-emplyed business(%) 9 9.2) 2( 24 3( 3.6) 14( 5.2)
Etc(%) 10( 10.2) 12( 14.5) 2( 24 24( 9.0)
Total(%) 98(100.0) 83(100.0) 84(100.0) 265(100.0)
2X(p) 21.551(p=0.043)
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<Table 5> Analysis on hue of basic color according to
the types of fashion lifestyles N(%)(N=265)

Lifestyles IIII:;(:EE:]?;/ Ditsplay Practicality
Hue -type “ype “ype
Red 76( 7.8) 55( 6.6) 70( 7.1)
Yellow red 64( 6.5) 40( 4.8) 70( 7.1)
Yellow 80( 8.2) 76( 9.2) 72( 7.3)
Green yellow | 85( 8.7) 58( 7.0) 91( 9.2)
Green 54( 5.5) 41( 4.9) 39( 3.9)
Blue green 36( 3.7) 27( 3.3) 50( 5.1)
Blue 97( 9.9) 70( 8.4) 89( 9.0)
Purple blue 118(12.0) 90(10.8) | 160(16.2)
Purple 52( 5.3) 44( 5.3) 69( 7.0)
Red purple 62( 6.3) 68( 8.2) 80( 8.1)
Neutral 256(26.1) | 261(31.4) | 200(20.2)

x’(p) 6,888.781(p=.000)

A - o] 9

<Table 6> Analysis on color tone of color preference
according to the types of fashion lifestyles
N(%)(N=265)

e e
Tone -type “ype “ype

Vivid 188(26.0) 159(27.9) 252(31.9)
Bright 163(22.5) 122(21.4) 149(18.9)
Very pale | 177(24.4) 156(27.4) 94(11.9)
Light 100(13.8) 55( 9.7) 89(11.3)
Dull 47( 6.5) 31( 5.4) 68( 8.6)
Dark 49( 6.8) 46( 8.1) 68( 8.6)

22(p) 11,215.274(p=.000)

B, VP& Aosty, 4&FIA Adgsta, ¥2 V, B
£ ASsAn. Adzkole A7t /o] Ade Ve
A

48WG19%), e BE AR ABQ25%), o
e VP FAFQ74%0IH T s dxe

bt BHE, 2HESkaL o] %2 DI, Dk ZE A
oA AZ =7} WA Yepylth o= Dlo] 7R A
=9 FA1Z QA7 A (Lee, 2012)E, &, A5
o] Y11 SpAfstar AT AEAQ] AT} = HiE
7] WEog AZH

4. Analysis on trendy color according to the
types of fashion lifestyles of 30s~50s women

30~50th of/do] WA Eto]ZAELA L] FFo] whE
EAof it Aol @A Ao i o]z AE
Yo W2 HZMAK £*=8,486.333, p=.000)T} A5
Z(2*=7,518.652, p=.000)2] Zol= EAFoR 49
34 Urerdet

30~50c) ol49] sh4l o] aetale] G o] upE
S| Mg gt MERY AT (Table
T3 2ol Uehgy, §M 9 Azl hat W
B4 A= (Table )7 Zo| vrebateh

R A9Y olxaetele MeAFe] BAA),
B(21.7%), N(14.2%), YR(11.8%), RP(11.3%) &=0.&
el Az 24 A= V(24.0%), B(23.3%),
Dk(16.3%) «=0= UEhgth FJH /AP 53] A
SHZOA ofF P, ooty ARG F7h MxH
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<Table 7> Analysis on hue of trendy color according
to the types of fashion lifestyles N(%)(N=265)

s | Dy | P
Hue -type “Hpe “type
Red 93( 9.5) 96(11.6) 109(11.0)
Yellow red 116(11.8) 79( 9.5) 92( 9.3)
Yellow 92( 9.4) 92(11.1) 86( 8.7)
Green yellow 33( 34) 27( 3.3) 50( 5.1)
Green 86( 8.8) 68( 8.2) 99(10.0)
Blue green
Blue 213(21.7) 184(22.2) | 266(26.9)
Purple blue 17( 1.7) 23( 2.8) 21( 2.1)
Purple 80( 8.2) 40( 4.8) 83( 8.9)
Red purple 111(11.3) 92(11.1) 21( 2.1)
Neutral 139(14.2) 129(15.5) 107(10.8)

2(p) 8,486.333(p=.000)

<Table 8> Analysis on tone of trendy color according

to the types of fashion lifestyles N(%)(N=265)

Lifestyles f::(;ovrl'gs:l?t”y Ditsplay Practicality
Tone -type “ype “type

Vivid 202(24.0) 19427.7) | 203(23.0)
Bright 196(23.3) 15221.7) | 204(23.1)
Very pale | 121(14.4) 160(22.8) 145(16.4)
Light 105(12.5) 48( 6.8) 97(11.0)
Dull 80( 9.5) 44( 6.3) 71( 8.0)
Dark 147(16.3) 103(14.7) 163(18.5)

x*(p) 7,518.652(p=.000)
WL BET‘%—

A

2t DE Agold AN, We V. BE AE
I, 718 W%L cr2A AR YT 48l o
59 DkE MEshs Ao uehgch

V. Conclusion and Proposals
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