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Abstract

This study is to find out the acceptance intention of international logistics platform which meet the

needs of each other of shipper and international logistics company in the online.

As you may know, the many korean traditional international logistics companies which have to

compete with global logistics companies focused on economics of scale, have been in a big trouble. In

this circumstances, though they should get used to the change to survive, they do not know what they

try to overcome. So, I hope that this study would be helpful to them
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[Figure 2] Research Model
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[Figure 3] Research Model Analysis Results
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