Journal of Digital Contents Society Vol. 17 No. 4 Aug. 2016(pp. 295-305)
http://dx.doi.org/10.9728/dcs.2016.17.4.295

ARRETO] G AL URBR 20 BF AT
A4AE A 24 wde] WelHE FHOE

A, ABF

B AFE JGAR AF 28vde) verd wdolE BHE Ba A8 THUY AT BE5o
Jee VA YRBH 83 2 BB LW Uy FL/U Aolt AEAE BASH
A

47 A% BAHOEL A 3 FoATL AP 2 IS A adox Adagon, dlddAE
AP FFO|, FLIYAAE ‘BA W ol FHol 1 2 YL HAE 22 RAHAG. o
A

A3t FA71AUT Aol BAY AT ARVIE, BA % Fol, AT}
How folud Aol7l Y FEolA Ul BFol &
29 MAPHolH B4 A3 HRRI 9} YR}
| %o o2 uyshgth ¥ A7t
&4 wtolo] Uehd wEolE R4S s APuEse) 1 gl

_,d
X
o

W T oo £ o
P
N o
0
o

rlr
£

10 0 o df AL N
i o o N =

JIRE : A& HOOIE, A& DI, LWRPEE, I, 20tx

A study on the internal reputation factors affecting the job
satisfaction: Focusing on big data analysis in the social media for
corporation reputation

Woon-Chae Seo*, Hyoung-Joong Kim**

Abstract

The purpose of this study is to analyze the internal reputation factors that affect the job
satisfaction by big data analysis in the social media for corporate reputation and verify the
difference between large corporations and small-medium corporations for each factor of internal
reputation. The result showed ’‘Salaries and Benefits" is a major factor that affects the job satisfaction
for all research corporations, ‘Senior Management’ is a major factor for large corporations, and
‘Salaries and Benefits" is a major factor for small-medium corporations. As for the difference factors
of large corporations and small-medium corporations are ‘Job Satisfaction’, ‘Salaries and Benefits’,
and ‘Work-life Balance’. Unstructured data analysis shows some interesting features to be studied
further.
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Jobpianet
(ttps/fwww jobpanet.co kr) Research Model 1
Structured| data Independent variables
refanti Career Opporiunities
Job Satisfaction Salaries and Benefits
Career Opportunities Work-life Balance
Salaries aml Benefits Company Cultare
g:rk—hfe gﬂ;““ Senior Management
mapany Culture : - i
Senier Management i ﬂ!:“ !
Recommendation - -

Expectation of next year Dependant variable

Salaries information
interviews information

Unstructured data

Experience
Pros.
Gons.
Message to management
Interviews review
Job opportunities

(Figure 2) Research Model
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Number of companies 50 50 100
Total 19,761 5,764 25,525
Number
of
reviews | Percentage | 77% 23% 100%
Period Apr. 21, 2014 ~ Jun. 2, 2016
S Jobplanet
ource
(https://www .jobplanet.co.kr)

<Table 1> Dataset overview



]
10
e
I
H
2
02
0o
o
=]
&
mr
=
Bl
0g!
=]
0]
e
2
1]
ro
R

719 R Y BEEE Group AE H&
218714 Hdl 20237, Group BE HA 767
oA A 3379 BEXE Yetdllth Group A9
A 2507004 5004 F3te] HR/RE VET V]
A7 7 wkoe ) Group BellAE 2507 v

o] ERE 7I5e Z19dFUt HE Btk AA
Aol B dAse (2 3 2ok 7gE =25
F B¥xo glo] 503 HAL Group A9 Group
Bel A% EF 5004 vwke] HFHo] drie
Adolth, ol 4 FUt wed ¥R FUF B
S Aolgte AWzl o Aol A Hojue A
o], 1 A9 dF A A, AFRV 53
2ol 24 myol Ao AgS ulH £ 9=
o5 A ALY AdFEAEH EE T4
71999 A% olxe 1#E Bl AR gAS
gt AR FE5 43 el As Ao
of| 2 o}
(a9 3 719eE B R/ & &
Distribution of reviews: Group A Distribution of reviews: Group B

£s s

10
10

| S e — —]
0 500 1000 1500 2000 2500 0 500 1000 1500 2000 2500

Reviews Reviews

(Figure 3) Distribution of reviews

5 [S] 5

Group A% Group B £ xzfo] EXoMx

Td F5E AL 4 5 5 HER

H7rEY, 5380 FHITFE T FHo dg
sAA MRt Eohe AL 9u st

ZF 7lgel gk A #7242 FEH

7V, G, a R, Azl wiele e &8

&719 F Auz aold Aol SPEW T 4
B(T-tesn & AASATh M43 dole) #4e
RIA ATt A714 2 o) ggshel

Z skt

AFpA 1¢]
AAE dde=
WEgEd @9y HyEukEegt

A <FE 2>

oy

Coeffici Std.
Variables octicie t value VIF | p-value
nts Error

C

areer. L _ . 11.03e-05
Opportuni | 0.24781 | 0.05315 4662 | 1.970560 o

ties
Salari
Salaries < %16

and 0.27157 | 0.02345 | 11.579 |1.655547 o
Benefits

K-if 411e-
Work”lifel | 605 | 0.03004 | 4892 | 1996a21| 1100
Balance stk

3.24e-
Company| 069 | 0.0aa11 | 5502 | 2401970| 21
Culture ok
Senior
0.000304

Managem | 0.219121 | 0.05097 3751 |2505332 .

ent

* 1 p<0.05, ** : p<0.01, ***: p<0.001
F-statistic : 190.4, p-value : < 2.2e-16, Adjusted R? : 0.9053

<Table 2> Internal reputation and job
satisfaction
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<Table 3> Internal reputation and job

satisfaction: Group A
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<Table 4> Internal reputation and job
satisfaction: Group B
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<Table 5> The difference of internal

reputation between Group A and Group B
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<Table 6> Analysis of unstructured data
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