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Analysis of Media Characteristic for Information Acquisition of

Male Beauty for Industrial Promotion Strategy
Kwangil KO*, Hye-kyun Kim**

Abstract

Recently, the cosmetics industry considers male customers as a consumptive, active customer base

who also have purchasing power with their stronger desire for their personal image enhancement.
Male-preferred image brands have entered the era of unlimited competition through social media,
thus increasing the acquisition of male beauty. Therefore, the information for designing favorable
image strategies should be examined. This paper examines male awareness, determined by the
degree of appearance management based on four categories (i.e., hair and skin care, makeup, foot
and hand care, and plastic surgery). Based on the research, the paper proposes a data service to

address the spatial and temporal separation problem between TV CF (the major media for

recognizing information) and online café/blog the major media for obtaining detailed information.
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<E 1> E89 AT A 54
case # %

Total 498 100.0%

25-29 : 155 31.4%

Age 30-HA : 175 35.0%
35 -39 : 163 336%

Central : 26 52%

Residence Northeast HE 30.8%
Place Northwest : 58 11.6%
Soutnwest : 161 32.2%

Southeast : 101 20.2%

Self-employment 25 50%

Occupation White—collar 420 84.0%
Blue—collar % 11.0%

High school diploma 2 5.6%

School College/Undergraduate 63 12.6%
Career Graduate ] 69.6%
Over graduate course : 61 122%

Under 2million won 21 4.2%

2million ™ 3million won 76 15.2%

3million ™ 4million won : 103 20.6%

Income 4million ~ Smillion won R 18.4%
Smillion ~ 6million won 75 15.0%

6million ~ 7million won : 4 8.2%

Qver 7million won R 18.4%

) No 293 586%
Marted? Ves C o7 4%
Yes LoA77 60.4%

Coupled? No T 06%

<Table 1> Characteristic of Sample

o] & %ol B (ANOVA) - =, g
AE 53 HEZ FAHE AT & gk A
o] ARG AANERL, FAE AL TR
R WE AT AAZ Eado] gsides Wl
A wx #AS &8t
3347 2%

331 $A9 on #eo g <14

gse 101 #8'(95.6%) ¢t ‘IE (94,

dof] AjAd o=z A3 Aoz e

=2X M172 H4s (2016. 8)

steh gk, i =

SHA FEthE U 06% ATh Aol

Bl #is o
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ojm, HE 10.8%,
+

AR oz Wi A 04%
(W5 57 1 02% + B4 0.29%)% 9|5 el
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<¥ 2> 9= Ty WA=

Case # | Avg.| Std. Dev.
Total 498 405 0.5
25-29 155 418 056
Age ND-H 175 401 049
H-39 168 397 057
QOccu- White—collar 420 404 055
pation Others 80 411 055
Below graduate 91 410 054
gca'r‘g";r Graduate 8 | 43| 0%
Over graduate course 61 405 0.46
Under 300 97 410 053
Incorme 3007400 103 404 0.5%6
4007599 167 399 0.60
Over 600 133 409 047

<Table 2> Awareness Degree of Appearance

0091 $ A4 98 11.2% + 4
BHOE A2 Bt =g zalA 3
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Case # | Avg. | Std. Dev.
Total 498 368 0.86
25-29 155 368 094
Age ND-H 175 369 0.86
H-39 168 368 0.78
Occu- White—collar 420 368 084
pation Others 80 369 096
Schodl Below graduate 91 382 090
Career Graduate 348 364 0.86
Over graduate course 61 367 0.79
Under 300 97 372 087
Incom 3007400 103 368 0.88
e 4007599 167 366 0.87
Over 600 133 367 0.82

<Table 3> Influence of Appearance to Business

Competitive Power

332 949 HE EdE= AdH 5§ WA
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(Figure 1) An Example of Data Service Ul
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<3 4> CF_ID_Descriptor®] +H

Syntax Bits
CF_ID_Descriptor( ) {
descriptor_tag 8 uimsbof
descriptor_length 8 uimsbof
CF_ID 16 uimsbf
}

<Table 4> Syntax of CF_ID_Descriptor

5. 28 X & F A

2 AFe 25A4FE 3947142 FAES U
°oF M FAPste] Al FAECA FHEEL 3l
v 94 R #E FAHE F de] #e, AF
e, Weolay, &4 &, AYFed uid <14
I AR & Ao EAS EA88 A7 2
¥ 3o gl g B disiA AHoem
A BQEs Helow 7 ofn e Ao w
g} 2ol YA FE TV CF, 281¢ 714/E=
a2, TV 22038 S8 ARE H3AY 53
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