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A Study of the Effect between Senior Citizen Lifestyle
Choice Behavior on Franchise Restaurants
Mediating Effect of Word of Mouth -
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Abstract

This study on the lifestyle of senior citizens measured how slection criteria affects franchise restaurant

selection. Word of mouth was determined not to have a negative effect between senior citizen lifestyle and
franchise restaurant selection. First, the lifestyle of senior citizens were categorized into 4 sub-variables
-extroverted, open, progressive, and future-oriented -. It identified information about the properties of the
choice variables franchise restaurants positively influence on the all relationships .Second, the mediating effect
of word of mouth was verified form the realtionships.
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{Table 1> Demographic characteristics of those

surveyed R(N=286)
Classification N %
Male 114 399
Gender
Female 172 60.1
60~70s 128 44.8
Age 70~80s 106 37.1
80< 52 18.2
High school 129 45.1
College 98 343
Education
University 38 133
University < 21 7.3
Professional 90 31.5
Employee 107 374
Occupation
Housewife 47 16.4
Etc. 42 14.7
None 24 8.4
1~2 times a month 110 38.5
Visits
1~2 times a week 93 325
More than 3 times a week 59 20.6
. 100,000 won 134 46.9
Spending at
franchise  100,000~200,000 won 99 34.6
(month) 5,000 won< 53 185
Marital  Married 97 339
status  Other 189  66.1
Total 286  100.0
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{Table 2> Type factors and reliability analysis

. Factor Eigen  Variance KMO Cronbach
Factors Classification .
loading value (%) Bartellet !
Liking for adventure .833
Young people think freedom .800
Extrovert 3.109 20.725 872
Friends and well-harmony 7195
Good that you married independent 770
Concerts, plays, exhibitions and 291
cultural life ’
Open- I want to live in a modern apartment. .889
3.118 20.790 .890
hearted 1 [ike eating out. 816
KMO=.838
. Men also actively help with the
Lifestyle h K 704 Bartellet=
OUSEWOT -
2,925.229
Good parenting is better than stern .855
Prud bef tarti k .854
Progressive oo Doior Saring wor 2213 14752 823
When buying goods check 657
practicality '
No alcohol and smoking for health .834
Saving for the future 812
Futuristic 2.791 18.608 877
I would like to travel in the future.  .718
Enjoyment of life 705
Taste / quality of food .841
Pricing and packaging 822
Cleanliness 759 KMO=.841
Selection criteria 3.578 59.638  Bartellet= .864
Employee kindness 157 756751
Convenient transportation 753
Menu diversity .692
R« d t 1 d 819
ecommend to people aroun KMO=698
Oral intent I will talk favorably. .844 2.346 78.203  Bartellet= .860
Invite colleagues / relatives .683 434.697
2Bk, AlF % B48 319 Cronbach o @b 7+ B2 821EAE AT 82084 Al 8914
slieh. WA Barlet®] D1 W7 A% WE Ak FPS FYRWAS g, Age
5 Aole] £91€ o] EWa ARUA/L SR, Varimax WS G B SPAFE 29
KMO®] #2A3e HHd7}, KMO gto] 0838, Ho=e 23 2F, /e, 215d, v A
0.841, 0.698% UEhoH, 354 5o A% 2 Foz QS Fa, FHiTe aAdEE
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{Table 3> Correlation analysis

B222] 832 A 278 Al 55(2016)

3] AEA o2 At a3l A o
A= (Table 4>l A|AIE Hle} o], T4 470
o] S oA Q& (B=463, P<001), 71
F(5=132, P<.001), 2 E& (5150, P<.001), vz}
A BFA(=320, P<.001)E FEH Q] Zalzjo] =
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oM 7HgE dgTr A RS el @
AL T 22 3] AlS AR S A

Aletdth. o] oF -2 AlF 24 3]7] %4 (Hierarchic
Moderated Regression Analysis)S 1942 5H
A 19, AR SR} 2Ave] B,
3| R Sy ] A3
olgh= 3¢ A S AA=
A 2 Aol e =3
o]z H~EF AEgE Tt
7] g1l AleA 3RS ARSIl e, 1
£ (Table 5>l A8+

A A SYHHST S0t 194l =
FATE 0.720, F=184.374(p<0.01)2 23
o)A o= vgith AWl FH =T} U1

1

Division Extrovert Open-hearted Progressive Futuristic Select properties  Oral intent
Extrovert 1
Open-hearted 309" 1
Progressive 500" 336"
Futuristic 5217 5347 462" 1
Select properties 747" 499" 5757 7027 1
Oral intent 446 7247 528" 530" 570"

™ p<0.01.
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{Table 4> Impact on the lifestyle of a silver three franchise restaurants analysis

Non-standardized coefficients

B t P
B S.E
Constant 9.815E-17 031 000 1.000
Extrovert 464 039 463 118647 .000
Open-hearted 135 037 132 3.616 .000
Progressive 150 038 150 39577 .000
Futuristic 320 042 320 7587 .000
R=0.724, Adjusted R*=0.720, F=184.374, P-value=0.000**
™ p<0.001.
{Table 5> Moderating effect of social solidarity
Model 1 Model 2 Model 3
B ‘ B t B t
Constant 9.3815E-17 .000 9.555E-17 .000 -.022 —-578
Extrovert 463 11.864™" 458 115827 446 10.514™"
Open-hearted 132 3.616™" .108 2265 115 2324
Lifestyle ” ok .
Progressive 150 3.957 138 3.444 136 3372
Futuristic 320 75877 318 7528 339 7.800""
M 046 896 044 846
Extrovert xM -0.92 -1.933°
Open-hearted XM 026 623
Progressive <M .020 439
Futuristic xM 096 1.982°
R 724 720 721
F 184374 147.556"" 82,987
drR’ 720 .001 005
dF 083" 13517
T p<0.05, ™" p<0.001.
20 RPoM e e Ee] IR gAY = 0.5%0]aL, ol thek F=82.987(p<0.01)% X4

o] F7Fe 0.1%0]1L, o]el] ti&+ F=147.556(p<0.01)
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