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Abstract

This study examined the factors that affect the relationship between single-person households, food related
life style, restaurant selection attributes, and behavioral intention. In order to perform statistical analyses requir-
ed in the study, SPSS 18.0 Statistical Program was employed for frequency analysis, factor analysis, reliability
analysis, correlations, and regression analysis. The results of exploratory factor analysis showed that four fac-
tors regarding food related life style were extracted from all measurements with a KMO of 0.716 and a total
cumulative variance of 64.437%, With regard to restaurant selection attributes, one factor was extracted with
a total cumulative variance of 75.372% and a KMO score of 0.739. One factor for behavioral intention was
extracted that accounted for a total cumulative variance of 61.312% and a KMO score of 0.666. All factors
were significant to .000 and the correlation between variables was significant. Thus, based on the results, the
main research hypotheses regarding the relationships among food related life style restaurant selection attribu-
tes, and behavioral intention were adopted.
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<Fig. 1> Research model.
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{Table 1> Demographic characteristics of the subject (N=150)
Division Variable Frequency Ratio Division Variable Frequency Ratio
Gender Male 80 533 Student 59 39.3

Female 70 46.7 Corporate employee 51 34.0
20~30 63 42.0 Occupation Specialized occupation 17 11.3
Age 31~40 34 22.7 Service 17 113
41~50 53 354 Public official 6 4.0
High School 22 14.7 Less than 1 million 79 52.7
Education College 52 34.7 Monthly 1 million~less than 2 million 65 433
level University 48 32.0 income 2 million~less than 3 million 4 2.7
Graduate school 28 18.7 Over 3 million 2 1.3

Total 150 100 Total 150 100
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{Table 2> Food related life style factors and reliability analysis

. . Factor Eigen Variance Cronbach's

Factors Classification .
loading  value (%) a

Often choose processed foods. .820

C ; Often eat bread, milk, and snacks. 808
OnvenIenee 3005 17420 783

pursuit  Often purchased precooked foods. 784

Ofetn order delivered food. .690

1 always confirmprices. 812

Economic 1 purchase discount items. .802
. 2.341  16.752 756

pursuit  Create pre-shopping items. .801

I buy cheaply priced products. .606

I do not eat instant food for health reasons. .833

Health . . .
. Eat single portions for weight control. 829 2249  15.698 .800
pursuit
I think to eat nutritious food. .807
If you see unfamiliar buy food delicious. .839
Tast
8% I am not afraid to try new food. 823 1426 14567 751
pursuit

I am willing to go some distance for well-known delicious food. .739

KMO Kaiser-Meyer-Olkin ~ 0.716
Bartlett  Chi-square 1,403.327
Significant 0.000

Total cumulative variance(%) 64.437
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{Table 3> Restaurant selection attributes factors and reliability analysis

e Factor Eigen Variance  Cronbach's
Factors Classification .
loading value (%) a

Beause of the interior atmosphere. .838

Service B of friendly service staff. 817 3.516 21.582 7196
Because comfortable tables and chairs. 797
Because of the freshness of food ingredients. .854

Quality Because the taste and nutritional value of food. 185 1.571 20.725 775
Because recipes are considered healthy. 179
o There is easy access from home or work .892

Accessibility . . 1.288 16.601 193
Because of convenient parking .868
The amount of food is appropriate. .889

Economics 1.162 16.465 742
The price of food is reasonable. .856

KMO Kaiser-Meyer-Olkin ~ 0.739

Bartlett chi-square 1086.130
Significant 0.000

Total Cumulative Variance(%)  75.372

{Table 4> Behavioral intention factors and reliability analysis

e . Factor Eigen Variance  Cronbach's
Factors Classification .
loading value (%) a

I introduce to others. 793
Behavioral . . ..
. . We will continue to revisit. 789 1.839 61.312 .678
intention

It will preferentially selected. 766

KMO Kaiser-Meyer-Olkin ~ 0.666
Bartlett Chi-square 156.890

Significant

Total cumulative variance(%) 61.312

0.000

{Table 5> Correlation analysis

Factors Convenience Health Economic Taste  Service

Quality Accessibility Economics Behavioral

Convenience 1

Health 341 %* 1

Economic A408%* 278%* 1

Taste 286%* 210%*  329%* ]

Service .395%* 270%*  250%*  350%* 1
Quality A468%* A70%% 0 301%*  204%%  326%* ]

Accessibility 311** 260%*  310**  225%k  375%% DReH* 1
Economics 308%** A71%% 0 250%%  350%*  200%* 184%* A172%%
Behavioral .208%* 210%%  365%*  275%k  145%% 28Ok .189%**

1
44+

1

% p<0.01.
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{Table 6> Influence of food related life style effect on restaurant selection attributes

Dependent Independent B Standardized rval Si
-value i
variable variable coefficient va &
Convenience .084 .015 5.743%** .000
Health 932 014 64.685%** .000
Service
Economic .009 .014 .632 311
Taste 023 .014 1.676 .308
R’=459, Adjusted R’=.448, F=139.679, p=0.000
**% p<0.001.
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{Table 7> Influence of food related life style effect on restaurant selection attributes

Dependent Independent 8 Standardized rval Si

-value i
variable variable coefficient g
Convenience .021 .062 4.576%** .000
Health .032 .061 60.486*** .000

Quality

Economic .032 .061 3.676* .035
Taste .021 .058 1.378 .095

R*=201, Adjusted R’=.110, F=37.051, p=0.000

* p<0.05, *** p<0.001.
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{Table 8> Influence of food related life style effect on restaurant selection attributes

Dependent Independent B Standardized rval Si

~value i
variable variable coefficient vai B
Convenience .048 .043 11.170* .023
Health .081 .073 1.892%* .045

Accessibility

Economic .060 .055 1.488 138
Taste 720 .684 19.743%%*%* .000

R’=.140, Adjusted R>=210, F=327.436, p=0.000

* p<0.05, *** p<0.001.
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{Table 9> Influence of food related life style effect on restaurant

Dependent Independent B Standardized rval Si
= i
variable variable coefficient value g
Convenience .058 .084 5.743%** .000
Health 296 932 64.685%** .000
Economics
Economic 071 .009 632 528
Taste .058 .023 1.676 .095
R=121, Adjusted R*=.150, F=120.324, p=0.000
% p<0.001.

<{Table 10> Influence of restaurant selection attributes effect on behavioral intention

Depf.:ndent Indep.endent 5 Standar(%ized rvalue Sig
variable variable coefficient

Service .048 .041 17.249%** .000

Behavioral Quality .081 041 18.617*** .000

Intention Accessibility .060 .040 14.446%* 004

Economics 720 .039 1.992%* .047

R*=356, Adjusted R*=230, F=104.497, p=0.000

* p<0.05, ** p<0.01, *** p<0.001.
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