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A Study of the Impact of Revisit Motivations
on Franchise Restaurant
Focusing on the Moderator Effects of Web Rumors -

Yang Ho Jin - Hyeok Sung Kwon'
Dept. of Foodservice & Culinary Management, Kyonggi University

Abstract

This research was conducted over four weeks from January 1, 2016 until May 30. Data was collected from
self-adminstered questionnaires of dwontwon Seoul franchise restaurant customers. The data was subjected to
regression analysis to analyze the impact of consumer motives on revisit intentioned. Results show that gourmet
is B=0.553 (p<.001), convenient, B=0.093 (p<.05), social B=0.294 (p<.001), and showing off is B=0.085 (p<
.01) consumer goods all have a significant positive influence on revisit intention. Second, a significant mo-
derating effect of web based rumores on the relationship between consumer and franchise restaurants motives
and re-visit, 0.683, =116.279 (p<.001). The two-level models add additional explanatory power increase due
to a consumer culture is 2.9% and F=26.791 (p<.001) to 'revisit' emerged as significant. Stage 3 in the gastro-
nomic and social wealth is significant to the Web rumors was the influence of (—).
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<Fig. 1> Research model.
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{Table 1> Demographic characteristics of the subject (N=276)
Division Classification Frequency Ratio
Male 126 45.7
Gender
Female 150 543
20 64 232
30 76 27.5
Age 40 70 254
50 60 21.7
60< 6 22
Student 15 54
Professional, white collar 47 17.0
Service 89 322
Occupation Production technician 46 16.7
Official 59 21.4
House wife 10 3.6
Etc. 10 3.6
<100 thousand won 9 33
Population 100~200 thousand won 175 63.4
statistics 200~300 thousand won 35 12.7
Average income
300~400 thousand won 47 17.0
400~500 thousand won 8 29
500 <thousand won 2 0.7
High school 2 0.8
College 179 64.9
Education level
University 59 214
Graduate school 36 13.0
None 10 3.6
1~2 168 60.9
Visits 3~4 53 19.2
5~6 41 14.9
7< 4 1.4
Not married 61 22.1
Marital status Married 212 76.8
Etc. 3 1.1
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{Table 2> Factors and reliability analysis

Cron-
Facts Ei Vari KMO
Factors Classification ac ‘or een anance bach
loading  value (%) Bartellet
«
I visit because of delicious dishes. -801
Epicur- .. . ..
. I visit because of various cuisines. 798 2.740 18.269 0.827
eanism
I visit because of changing eating habits. 785
Nobody to cook. 832
Conve- . . . .
ient Materials purchasing difficulties. 721 2.544 16.960 0.757
nien
Visit in order to reduce costs. .808
Advertising seems interesting. .676 KMO=
0.831,
Motives Trend Selection by chance. .639 2.187 14.577 0.689
. Bartlett=
Good reputation. 733 2,004 84545
Meeting place good to come. .859
Society It comes to special events. 857 2.166 14.440 0.918
It comes to the hospitality. 825
It makes me look nice. 904
Osten-
. It should look decent. .893 1.622 10.813 0.783
tation
Afford comes in money. 561
I will continue to use this restaurant. .844
I will choose a restaurant if I have the chance
. 841 KMO=
to dine out. 0755
Revisit I will talk positively about the restaurant to 2646 66.138 . 0829
I d 786 Bartlett=
people around me. 416.795%**
I tell the people around me that they will like 779
this restaurant. ’
I am faced with rumors apps are useful to me. .876
I hope to talk to facing apps. .853 I;]\6/ISOO:
Web i i 2.319 57.977 o 0.747
eb rumors | think web rumors affect purchasing. 677 Bartlett=
I am willing to deliver to another person via 377.503%%%
.605 :
the web.
* p<05, ** p<01, *** p<001.
{Table 3> Correlation analysis
Division Epicureanism  Convenient Trend Society Ostentation Revisit Web rumors
Epicureanism 1
Convenient 308%* 1
Trend .500%* 344%* 1
Society .506** 335%* .509%* 1
Ostentation 301 326%* A419%* 342%* 1
Revisit 761%* .393%* .503%* .639%* 387** 1
Web rumors 732%* 325%* 738%* 626%* A55%* 749%* 1
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{Table 3> Continued
Factor  Eigen Vari kMo O
Factors Classification actor \gen - vananee bach
loading  value (%) Bartellet
«
I visit because of delicious dishes. .301
Epicure .. . ..
anism I visit because of various cuisines. 798 2.740  18.269 0.827
I visit because of changing eating habits. 785
Nobody to cook. 832
Conve- . . . .
ent Materials purchasing difficulties. 721 2544 16.960 0.757
nien
Visit in order to reduce costs. .808
Advertising seems interesting. .676 KMO=
0.831
Motives Trend Selection by chance. .639 2.187  14.577 ’ 0.689
Bartlett=
The reputation of the good to come around. 733 2,204.845%**
Meeting place good to come. .859
Society It comes to special events. .857 2.166  14.440 0.918
It comes to the hospitality. .825
It makes me look nice. .904
Osten-
. It should look decent. .893 1.622 10.813 0.783
tation
Afford comes in money. 561
I will continue to use this restaurant. .844
I will choose this restaurant if lhave a chance
.841 KMO=
to eat out.
Revisit i iti 2.646  66.138 0753, 0.829
% . . .
I will talk positively about the restaurant to 786 Bartlett=
people around me. 416.795%%%
I tell the people around me that they will like 779
this restaurant. '
I am faced with rumors apps are useful to me.  .876
I hope to talk to facing apps. .853 13“6/[50():
Web rumors [ think web rumors affect purchasing. 677 2319 57977 Ba;*tlet‘:= 0.747
I am willing to deliver to another person via 605 377.523**%
the web. '
* p<05, ** p<01, *** p<001.
{Table 4> Impact on the degree of inclination repurchase
Non-standardized coefficients 8
t
B The standard error P
Constant —2.576E-16 .034 .000 1.000
Epicureanism 553 .042 553 13.064%** .000
Convenient .093 .038 .093 2.443%* 015
Trend .010 .044 .010 221 .825
Society 294 .043 294 6.826%** .000
Ostentation .085 .039 .085 2.188%* .003

R*=0.683, Adjusted R’=0.677, F=116.279, p-value=.000%**
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{Table 4> Continued

. Factor ~ Eigen Variance KMO Cronba
Factors Classification .
loading  value (%) Bartellet ch «
I visit because of delicious dishes. 801
Epicu-
P 1?u I visit because of various cuisines. 798 2.740 18.269 0.827
reanism
1 visit because of changing eating habits. 785
Nobody to cook. 832
C .
O,nvf Materials purchasing difficulties. 721 2544 16960 0.757
nien
Visit in order to reduce costs. .808
Advertising seems interesting. .676 KMO=
0.831
Motives Trend Selection by chance. .639 2.187 14.577 ’ 0.689
Bartlett=
The reputation of the good to come around. 733 2,204.845%**
Meeting place good to come. .859
Society It comes to special events. .857 2.166 14.440 0918
It comes to the hospitality. .825
It makes me look nice. .904
Osten-
M It should look decent. 893 162 10813 0.783
tation
Afford comes in money. .561
I will continue to use this restaurant. .844
1 will choose this restaurant if I have a chance %41
to eat out. ' KMO=
. 0.755,
Revisit I will talk positively about the restaurant to 786 2.646  66.138 Bartlett= 0.829
people around me. 416.795%+%*
I tell the people around me that they will like 719
this restaurant. '
I am faced with rumors apps are useful to me.  .876
I hope to talk to facing apps. .853 KMO=
0.650,
Web rumors | think web rumors affect purchasing. 677 2319 57977 Bartlett= 0.747
I am willing to deliver to another person via 605 377.523%x*

the web.

* p<.05, ** p<01, *** p<001.
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{Table 5> Moderating effect of social solidarity

Stage 1 Stage2 Stage3
B t B t B t
Constant —2.576E—16 .000 —1.883E-16 .000 .071 1.776
Epicureanism 553 13.064%** 410 8.383#4* 422 8.161%**
Convenient .093 2.449%* .107 2.928%* 124 3.282%*
Motives Trend .010 221 —.128 —2.574% —.097 —1.901*
Society .294 6.820%** 230 5.355%%* .197 4.5]3%k*
Ostentation .085 2.188%* .047 1.248 .095 2.323%*
Web rumors(M) 343 5.176%** 279 3.937H%*
Epicureanism*Web rumors —.077 —1.947*
Convenient*Web rumors .040 1.046
Trend*Web rumors .002 .046
Society*Web rumors —.083 —2.773%*
Ostentation*Web rumors .050 1.243
R 7705 719
F 116.279*** 110.621%%** 64.862%**
AAdjusted R 022 014
Adjusted F 26.791%** 3.582%**
* p<.05, ** p<0l, *** p<.001.
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