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A Study on the Library Marketing Research Trends through Keyword
Network Analysis: Comparative Analysis of Korea and Other Countries
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ABSTRACT

The purpose of this study is to study library marketing research trends in Korea and other countries
through the analysis of author keyword network of peer-reviewed journal articles. The author keyword
was collected from four major LIS journals in Korea and Scopus academic database for other countries’.
The data was analyzed using NetMiner4 software. The results of the study were as follows: 1) In Korea,
lots of library marketing studies focused on public libraries. However, there was a range of library
marketing researches focused on academic libraries in other countries, 2) In Korea, there was not a
variety of subjects of library marketing studies and the studies were mainly led by a few scholars,
3) In other countries, many scholars paid attention to digital library marketing through social media
and/or web, and 4) there little library marketing studies focused on school libraries both in Korea and
other countries.
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