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Abstract

In Korea, the market size for environment-friendly agricultural products has reached a plateau,
even though many Korean consumers still show a high level of preference for environment-
friendly agricultural products. In order to solve this problem, some Korean farmers and marketers
@ are starting to try to export their products to many countries, including China. China, in particular,
is becoming one of the fastest rising market for Korean environment-friendly agricultural products,
after the signing of the Free Trade Agreement with China. However, little research has been
done or reported about the purchase behaviors of Chinese consumers. The purpose of this paper
is to analyze the environment-friendly agricultural product purchase behavior (especially,
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mandarin orange and muskmelon) of consumers in the Chinese market and to present some
useful implications for Korean farmers and marketers. Through survey in China (especially,
Citation: SH Kim, IH Ryu, KY Lee. 2016. Astudy  Beijing and Shanghai) and frequency analysis, this study made the following findings: first,
oz(:h:: purlchase bfr;gvizofchinese consumers  Chinese consumers show a very strong concern for environment-friendly agricultural products.
;Or:a:j;'g;”am'l\g:;:‘Itui'afgszzﬂgmggﬁ; Second, many .Chlnese consumers usue.illy buy enwronmelnt—frlendly agricultural products

more than two times per month. Third, Chinese consumers give more value to freshness and
DOI: http://dx.doi.org/10.7744/kjoas 20160049 food-safety than taste when they make decisions on buying environment-friendly mandarin
orange and muskmelon. These can have some implications for the exportation of environment-
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Table 1. Characteristics of samples.

Characteristic Sample Ratio (%)
Total 622 100.0
Gender Male 164 26.4
Female 458 73.6
Region Beijing 312 50.2
Shanghai 310 49.8
Year 25 - 29 126 20.3
30 - 39 244 39.2
40 - 49 252 40.5
Level of education High school or less 12 1.9
University 295 474
Graduate school 315 50.6
Income - 7,000 RNB 1 1.8
7,000 - 13,999 RNB 163 26.2
14,000 - 20,999 RNB 220 35.4
21,000 - 27,999 RNB 165 26.5
28,000RNB - 63 10.1
Children Yes 466 749
No 156 25.1
Purchasing experience Yes 312 50.2
No 310 49.8

Results and Discussion

—

2347 SAS0] T3t 22 AH|te| QA
r
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= WAl 2BAbE0] 18y ataol tish A4] of2 PAle 7 e Aor & 4 3l

Not very Not Interested
interested G
Not Interested 1.9 Interested

2.7

Little interested

Very interested

455

Average 100points : 4.26points
Fig. 1. Interest in environment-friendly agricultural product (Unit: %, N = 622).
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Table 2. Interest in environment-friendly agricultural product (Unit: N, %).

® ® @
Characteristic Sample O @ + Little ® © + Total Average
ey Interested @ interested Not very ~ No ®
interested interested Interested

Total 622 455 38.3 83.8 13.5 1.9 0.8 2.7 1000 4.26
Gender Male 164 445 36.0 80.5 14.6 3.0 1.8 49 1000 4.18
Female 458 459 39.1 84.9 13.1 15 04 2.0 1000 4.28
Region Beijing 312 40.4 42.3 82.7 15.1 1.6 0.6 2.2 1000 4.20
Shanghai 310 50.6 34.2 84.8 11.9 2.3 1.0 3.2 100.0 4.31
Year 25 - 29 126 44 4 31.0 754  20.6 4.0 0.0 40 1000 4.16
30 - 39 244 414 443 85.7 11.9 1.2 1.2 25 1000 4.23
40 - 49 252 50.0 36.1 86.1 11.5 1.6 0.8 24 1000 4.33

Level of High school
education %r less 12 25.0 50.0 750 250 0.0 0.0 0.0 100 4.00
University 295 349 451 80 16.9 1.7 1.4 31 100 4.1
Graduale 0 559 314 876 98 22 03 25 100 441

school

Income - 7,000 RNB 11 27.3 455 727 273 0.0 0.0 0.0 100.0 4.00

7,000 -
13,999 RNB 163 52.8 27.0 79.8 16.0 37 0.6 43 1000 4.28

14,000 -
20999 RNB 220 29.1 55.0 84.1 12.7 1.8 1.4 3.2 100.0 4.09

21,000 -
27999 RNB 165 52.1 345 86.7 12.7 0.0 0.6 0.6 100.0 4.38
28,000 RNB - 63 69.8 17.5 87.3 9.5 3.2 0.0 3.2 100.0 4.54
Children Yes 466 48.5 36.7 85.2 12.7 1.3 0.9 21 1000 4.31
No 156 36.5 429 79.5 16.0 3.8 0.6 45 1000 4.11
Purchasing Yes 312 51.9 407 926 74 0.0 00 0.0 1000 445
experience No 310 39.0 35.8 74.8 19.7 3.9 16 5.5 100.0 4.07

L 2 ZE ol
F3 WEA AT A0S AT 6 ol 187 S-S 79 AP et Sge Aol AR Ao visd
570) SRS RS0 8 o)t glek. T SR SAEE WARAS A 2 A, Table 33} L] 4
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Table 3. Environment-friendly agricultural product purchasing experience (last 6 months) (Unit: N, %).
Characteristic Sample Yes No Total
Total 622 50.2 49.8 100.0
Gender Male 164 50.0 50.0 100.0
Female 458 50.2 49.8 100.0
Region Beijing 312 50.0 50.0 100.0
Shanghai 310 50.3 49.7 100.0
Year 25 - 29 126 49.2 50.8 100.0
30 - 39 244 50.4 49.6 100.0
40 - 49 252 50.4 49.6 100.0
Level of education High school or less 12 M7 58.3 100.0
University 295 46.8 53.2 100.0
Graduate school 315 53.7 46.3 100.0
Income - 7,000 RNB 11 36.4 63.6 100.0
7,000 - 13,999 RNB 163 27.6 724 100.0
14,000 - 20,999 RNB 220 50.5 49.5 100.0
21,000 - 27,999 RNB 165 61.2 388 100.0
28,000 RNB - 63 81.0 19.0 100.0
Children Yes 466 50.9 49.1 100.0
No 156 48.1 51.9 100.0
Purchasing experience Yes 312 100.0 0.0 100.0
No 310 0.0 100.0 100.0

Ch e BlE

B3 A 12 LS § 32 o) B 5] ol Aol Sk SAE
F7k2 218 A2t Fig, 29 2ol AN EI AL 0] B 15 g

go| 7Y =S

dof 19] o
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3] o)} A sAES AHlokal e AR E 4 ik
. Sometimes
Once a 38
month
54
More than
MM‘”G than once a week
ce a month 51.9
38.8 :
Fig. 2. Frequency of purchasing environment-friendly agricultural product (Unit: %, N = 312).
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Table 4. Frequency of purchasing of environment-friendly agricultural product (Unit: N, %).

Characteristics Sample L More ULl OIED & Spme Total
Once a week  twice a month month times
Total 312 519 38.8 54 38 100.0
Gender Male 82 439 36.6 12.2 7.3 100.0
Female 230 54.8 39.6 3.0 2.6 100.0
Region Beijing 156 51.3 44.2 1.9 2.6 100.0
Shanghai 156 52.6 33.3 9.0 5.1 100.0
Year 25 - 29 62 71.0 19.4 6.5 3.2 100.0
30 - 39 123 49.6 455 3.3 1.6 100.0
40 - 49 127 449 417 7.1 6.3 100.0
Level of 2 00 1000
education High school or less 5 0.0 80.0 0.0 . .
University 138 413 47.8 5.1 5.8 100.0
Graduate school 169 61.5 30.2 59 24 100.0
Income - 7,000 RNB 4 0.0 50.0 0.0 50.0 100.0
7,000 - 13,999 RNB 45 37.8 44.4 8.9 8.9 100.0
14,000 - 20,999 RNB 111 37.8 52.3 54 45 100.0
21,000 - 27,999 RNB 101 64.4 30.7 5.0 0.0 100.0
28,000 RNB - 51 74.5 19.6 3.9 2.0 100.0
Children Yes 237 57.0 34.2 5.9 3.0 100.0
No 75 36.0 53.3 4.0 6.7 100.0
Purchasing 12 1 388 5.4 38 100.0
experience Yes 3 519 : : : :
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Total ==0=nvironment Experience «++=0-+ Environmeni Non-experience

Freshness 441
Safety 437
Taste 432
Nutrient & effect 427
Species 411
Environment-friendly growing 406
Environment—friendly certification 405
Brand reputation 390 3% ¢
Package condition 382 B
Production area(Local) 364 352 O
Price 360 % ¢
349 247 8

Domestic or Imported

Fig. 3. Key buying factors for mandarin orange (Unit: %, N = 622).
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Total —0— Environment Experience ---©--- Enwvironment Non—-experience

Safety 431 419 00 443
Taste 421 4800 43
Nutrient & effect 426 : 43
Freshness 426 0O 434
Environment=friendly growing 405 387 O 423
Species 404 414
Environment-friendly certification 402 389 0 415
Beand ceputation. 387 WP
Package condition K] 37 C
Price 364 340 _:.
Domestic or Imported 349 a4 _"-
Production area(Local) 348 34 :
Fig. 4. Key buying factors for muskmelon (Unit: %, N = 622).
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