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Current State of Consumption of Yaksun (Medicinal) Food and Medicinal
Food Education Participation Intentions by Food-Related Lifestyle

Yeon-Mi Song1 and Mi-Na Jo2

!Graduate School of Hotel & Tourism and “Division of Hotel & Tourism,

The University of Suwon

ABSTRACT The purpose of this study was to examine the current state of consumption of medicinal food and
the intent to participate in medicinal food education by food-related lifestyle. A total of 264 samples were conveniently
selected from students enrolled in culinary education at the Seoul Institute of Technology and Education from
September 5, 2014 to September 20, 2014. The results were as follows. Factor analysis showed five factors in food-re-
lated lifestyle named as adventure-seeking factor, taste-seeking factor, health-seeking factor, convenience-seeking fac-
tor, and safety seeking factor. There were three factors in awareness of medicinal food named as health characteristic,
negative perception, and intent to purchase. The cluster analysis showed five dimensions for food-related lifestyle
named as convenience-seeking group, safety-seeking group, health & safety-seeking group, health-seeking group, and
taste-seeking group. Among the demographic characteristics, there was a significant difference in age, cooking career,
and households by food-related lifestyle group. Among intent to participate in education regarding medicinal food,
there was a significant difference in medicinal food educational institution preferences by food-related lifestyle group.
Among medicinal food awareness, there was a significant difference in negative perception by food-related lifestyle

group.
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Table 1. Demographic characteristics of the subjects

Category Frequency %
Male 72 273
Gender Female 192 72.7
No response 0 0
20's 57 21.6
30's 72 273
Age 40's 93 352
50's 42 15.9
No response 0 0
Student 47 17.8
Housewife 100 37.9
Administration 24 9.1
. Hospitality 16 6.1
Occupation Professions/technical 42 15.9
Production/labor 4 1.5
Other 30 11.4
No response 1 0.4
<2 yr 121 45.8
2 yr<~<5 yr 30 11.4
Cooking career 5 yr<~<10 yr 18 6.8
>10 yr 62 235
No response 33 12.5
<100 40 15.2
100<~<200 47 17.8
Income (10,000 200<~<300 60 22.7
won/month) 300<~<400 43 16.3
>400 64 242
No response 10 3.8
1 person households 29 11.0
First-generation households (couple) 44 16.7
Second-generation households (couple+children) 153 58.0
Households Third-generation households (parents+couple+children) 18 6.8
Fourth-generation households (grandparents+parents+couple+children) 5 1.9
Other 13 4.9
No response 2 0.8
Seoul 214 81.1
. Gyeonggi-do 48 18.2
Lives Other 2 0.8
No response 0 0
Anch Gk B, PSS AZAE@YAoltke]  oshE vheht Aok tha ko), BF AA A A1
370 W7t ol A S e kAl Heklal alf A= =7h o shobAd =7buskA ARESERlT
2.137, &2k daAS 0.779%
UEbg T 891 2= RS2 gho] }iv, fepd e 3§t AlMetato|ZAENY ZEE AT SAIE
oF A% ol FA Ak, ‘FHEHE Pl WEY] ol B AT} A4 Fekol L oerle) uf
o] 3 WAL HolA Y A elety yystdn  AFTY, ARAAFTY, AFFTY,
AFAE 1.649, 2 20.618%, AE&vket EIbA THoR FFHAHTable 4). 731
0.562% viehgth 891 3PS WY FHlE § FT W BIFTR, WAFT a9,
W g Aoy, Aol A e EA o] vl s - Frale] W veh Hej s el
&k Zojry o] 27 Wrh FHolA v o gF ol 2kal g H2e HFTadlo] =A et kA
ST TAAE 1,400, BAAEEY 17500%, A2uksk & Stk #R3S ARFTale] Y &
A 0.52020.2 YEbstt) F-A42 14, gl o @ 2119 FT89%E =A Yehg A FT
A uhs GAFE 242 0562, 052008 71EX0 0.6 ok TR4E AFF Tl A vheht
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Table 2. Reliability and factor analysis of food-related lifestyle variable

Factor Item Fact‘or Communality FEigenvalue Variance Cronbach
loading alpha
I like to try out new recipes. 0.863 0.785
Adventure I like to have ample time in the kitchen. 0.851 0.740
-seeking I look for ways to prepare unusual meals. 0.735 0.711 3.186 15.932 0.845
factor I love to try recipes from foreign countries. 0.696 0.568
I like to try new foods that I have never tasted before. ~ 0.599 0.583
I enjoy going to restaurants with my family and 0.798 0.664
friends.
Going out for dinner is a regular part of our eating  0.749 0.609
Taste habits
_sz ecl::rlg I find the taste of food products important. 0.718 0.623 2.929 14.644 0.801
I always try to get the best quality for the best price. 0.695 0.560
Recipes and articles on food from other culinary 0.669 0.647
traditions make me experiment in the kitchen.
It is important to choose food products for their 0.840 0.762
Health nutritional value.
. I try to avoid food products with additives. 0.806 0.688
_Sf;e:::rlg I make a point of using natural or ecological food  0.780 0.681 2.821 14.103 0.833
products.
I check the component contents when I buy food. 0.542 0.588
I eat bread and milk to solve meal when I'm busy. 0.755 0.641
Convenience I use a lot of instant mixes. 0.724 0.673
-seeking We use a lot of ready-to-eat foods in our household. 0.716 0.566 2.308 11.542 0.732
factor In our house, nibbling has taken over and replaced 0.605 0.512
set eating hours.
I compare product information labels to decide which  0.799 0.705
Safety brand to buy
sseeking o know what T am buying, so T often ask 0716 0.634 1696 8481 0.603
factor . .
questions in stores where 1 shop for food.
Total variance: 64.702, KMO: 0.821, x2: 2148.075, P-value: 0.000.
Table 3. Reliability and factor analysis of medicinal food awareness variable
Factor Item Fact40r Communality Eigen- Variance Cronbach
loading value alpha
Medicinal food will help to promote physical 0.868 0.758
Health fitness.
. Medicinal food has a higher nutritional value 0.844 0.724 2.137 26.718 0.779
characteristic
than other foods.
Medicinal food is a healthy diet. 0.768 0.615
Medicinal food has no taste. 0.750 0.591
Negatlye I hate medicinal food pf?cause it has strong 0.724 0.606 1649 20618 0562
perception smell of herbal medicine.
Medicinal food is difficult to make at home. 0.691 0.507
I’ll purchase medicinal food if it is sold in 0.853 0.750
Intent to convenience food.
purchase I’ll purchase medicinal food if it is sold in the 0.741 0.636 1.400 17.500 0.520
market.
Total variance: 64.836, KMO: 0.631, XZ: 390.602, P-value: 0.000.
5= EPFTa]l, vAFTalel A vy w5 g, AAFTE, ") 9, REFTEeR 2kl
olzkaL sttt Seung(30)2 M54, 17579, #F3

2
#3979, AAFFIOR FES 9 Aok Kim 5
AR FTY, ARTY, F4FTY, SAFTY, 297



1380 sdn - z=vu
Table 4. Food-related lifestyle group by cluster analysis
Convenience Safety Health & Health Taste
Factor -seeking -seeking safety-seeking -seeking -seeking F P
group group group group group
Adventure-seeking factor 2480600 3242051°  390:0.68'  288:0.52°  395:0.500 58755 0.000,
Taste-seekigg factor 3.22i0.71a 3.6610.48c 3.5910.72d 2.63i0.56c 4.0liO.S6b 41.828 0.000,
Health—s.eekmg faf:tor 2.7310.78c 3.5310.43c 4.3910.46a 3.46i0.68a 3.09iO.S9b 49.363  0.000,
Convemenc.e-seekmg factor 3.41i0.56a 3.17i0.61c 2.00i0.48c 2.11i0.47b 2'70i0'76ab 65.052  0.000
Safety-seeking factor 2.39+0.55 3.83+0.48 3.81+0.63 2.82+0.61 2.65+0.53 74.850 0.000
“"P<0.001.
“‘Tukey multiple range test.
Fow Fstglon, Kim¥ Kim(32)& 14578, He € FA4E olfol talA FAH R Foldh Apol= HEht
F79, HAFTE, YT, VAT eR 2T 6t A skt vt ol 54 Hlgr S el SAK R fro
At Kim 5(11D)& #5749, bdF79, dAF74, & po] 7k VFEREE=HI(/X0.05), AA A o2 = HF F UE
Aol AAFTE, Ho-AAdFTEer s ol et Az =7 718 = vk, A, W, 7ol
Choi¢} Kim(21)< Aol Z2vld S S4FEE, A W, 55, A oA E e 2T e AT
AT, A FTE, MR PRSI 7 A g, MY, nAETE, AoFT P T e
TE AR vAETY, AT, AeEad, S E 7F A vebd v SR 3458, PSR A
T TEoR Yo, RPFTY, AAFTE, w9 S ASES Yeha Jeleay, AT, vz
715779, F8FTE T 8clo] v AolE Bl & FTEe A7t v @A ekt = A 7)ol gk
ATelM = Ao FTE, tdF7E, AT, A% Azrs 579, 579, AT EoNA =
F79, vAFTEeR YEhy 7S A adel wARE A A vebsten, ol teir = HelFrolA M =
s UEdTh S AZEE BN MR, VAR Y, AAFE =
A geto| 2t R QIS AISH B4 Aol & oz Azdhs Aer yeisten ARAGHdFTHoAM=
AHE A3, vel, &5, 7HESAE Al webd = S A A AzehA] e Ao yeiwd Afs 24579, dF
o2 o3 Apo] 7k vEhA] 2ttH(Table 5). 4ol wieh TP & HAIEE Bolon YERE A4F78, 1
M= AR o7k 2bol7F yER = (#X0.01), EAt AT A M w2 AEE=E YERATHTable
= Ao F oy nFrg o] BANE o= b ET 6).
Folu AAFTFol =A vetsth Al webA = F
How o3 AFo] 7k VEFFTHK0.05). St Hej ST AMEEI0|ZAENY FEE AFMIZAl0f chet A
&, AAFTEe] gAY, AdFTE dAFTE, HHFT Ay gdeto] et o] mE RS tiEk <l
Fol A Hebstar B b ol A YE T 17 54, 744 A2 SAH SR frofg Aolrt o
ek AR A2 v g o] T =7 dEks e, B ARE, el o) gk EAK o= frol gk 2ol b YELEA]
Ai7lesS AdddFTd o] =4 vebwal 71 A4 QU TH(Table 7). o229 17 Sl dleli= A7t
wol M= m AR o] =A UEbstth 2 Al upekA Aol 7V = Brksks Ao® yeston, ofd &
SAA R fof 7k Apol 7k YERE=E(X0.01), &8 4 Aol ek FAAQ QA2 AFTY, HHFTHAA =
o] 2d mwkold AZFFY, HFT ol A e A vebsth S AR TE L ol Aol AlE Sl
 2d o]4 5 wRtold mzkEAg o] T A yER: Lol Ha v ST T 2o A%, 4
AL RbPFTY, AP FT ol = Yk er, 5 o ojgtar of 7] A qk, Ho| 2T, b FTE L2 fd S o] B
gold 7T el P kAl kY, Ak o] §lar e A g o] AalA dom FHelA vEE7] o |
Tgo) A Ueht AF Adde] Mk EAdor  gm vl Aow eyt
Frol et zhel7h WEREEE(7X0.05) AFA7E Aol
AFagel 7hE Bk HdF Aol avE e HE AMEEI0|ZAEIY FEE AMIBA ws FO{QA
WAIRE, 7= b o] Zh = ekar A7k F T b5 S ol ofatE AR ofd 54 w7
ol & &S HERATH ME s LaAE tdt A7) 71 men, of g5
A8, agfehd, st et FANEFA M2 Hosh=
AYEEIO|ZAEIY FEIE AFMBA 0|SeiE Aoz yetstoy, A4gdeol T Aed R $AH
AAgdetolzavtd M oS4 o] Sd e AolE o2 g Apol7k Al ettt Cho(25)%= = oFAd
AR AT, NS AREN FE, fAEA st of w4 WS Wopd Aol Qle ol f 7 ‘ERlA A Edt
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Table 5. Demographic characteristics by food-related lifestyle group
Convenience Safety Health Health Taste
-seeking  -seeking ieiﬁffy -seeking -seeking | 2
Category Items group group g group group Tota X P
group
N (%)
Male 20(27.8) 13(18.1) 12(16.7) 12(16.7) 15(20.8) 72 **
Gender  peale 25(13.0) 53(27.6) 36(188) 56(29.2) 22(11.5) 192 1>185 0.004
20's 12(21.1) 16(28.1) 4(7.0) 14((4.6) 11(19.3) 57
30's 11(15.3) 20(27.8) 13(18.1) 15(20.8) 13(18.1) 72
Age 40's 16 (17.2) 24 (25.8) 20(21.5) 22(23.7) 11(11.8) 93 18.4610.102
50's 6(14.3) 6(143) 11(26.2) 17(40.5) 2(4.8) 42
Student 14(29.8) 10(21.3) 6(12.83) 13(27.7) 4(8.5) 47
Housewife 10 (10.0) 30(30.0) 17(17.0) 34(34.0) 9(9.0) 100
. Administration 5(20.8) 8(333) 3(12.5 5(20.8) 3(125) 24 *
Oceupation 1y iality 2(125)  3(188) 4(250) 1(63) 6(375) 16 033 0020
Professions/Technical 8 (19.0) 9(21.4) 12(28.6) 7(16.7) 6(143) 42
Other 6(17.6) 6(17.6) 6(17.6) 7(20.6) 9(26.5) 34
Cookin <2 yr 26 (21.5) 31(25.6) 16(13.2) 33(27.3) 15(12.4) 121 .
careerg 2 yr<~<5§ yr 1(3.3) 8(26.7) 8(26.7) 3(10.0) 10(33.3) 30 23.126 0.003
>5 yr 9(11.3) 20(25.0) 19(23.8) 24(30.3) 8(10.0) 80
Pocket <100 6(15.0) 11(27.5) 5(12.5) 13(32.5) 5(125) 40
money 100<~<200 13(27.7) 10(21.3) 4(85) 12(25.5) 8(17.0) 47 10103 0.607
(10,000 200<~<300 11(18.3) 13(21.7) 13(Q21.7) 14(23.3) 9(15.0)0 60 ’ ’
won/month)  >300 15(14.0) 29 (27.1) 23(21.5) 26(24.3) 14(13.1) 107
1 person households 5(17.2) 10(34.5) 2(6.9) 6(20.7) 6(20.7) 29
First-generation households 6(13.6) 15@(34.1) 5(11.4) 13295 5(114) 44
(couple)
Households Second-genergtlon households 24 (15.7)  32(20.9) 32(20.9) 42(27.5) 23(15.0) 153 18814 0278
(couple+children)
Third-generation households 3(16.7) 3(6.7) 5(27.8) 5(27.8) 2(11.1) 18
(parents+couple ~+children)
Other 7 (38.9) 5278 3(16.7) 2(1.1) 1(5.65 18
. Seoul 39 (18.2) 48 (22.4) 34(159) 62(29.0) 31(14.5) 214 *
Lives Gyeonggi-do 6(12.0) 18(36.0) 14(280) 6(12.0) 6(12.0) 5o 1888 0.018
'P<0.05, " P<0.01.
W7 HE A FEA T 7 oA skl 2 AA Q o
Hol A b A wEy|Te R B /1 As ey
Gehgtome, 219 4ol vhal gl & wRVIR B ATE AQATadd 2duss AEHon v
FEAE A FASA s Lade] AFHom A glE 27 wKAL throm A4S golmare e
ol 8713 Sulel olub @ 4 gloelet Azch SH bS] o § 54 B SPHSA W FololAls dopil
e oS4 el 7Y Fastva sk AL A 2 apelnt. =8 wSAe] A ggdelolz A FEEE A
Agolx 287 7 =4 et e s, FAuls o|F ], hAFE, AAAFTH, AAFTH, 1A
% Fasl Azt Aoz o, A4deel i F3de 5 AHoR o] ATEAY 54, g
B FHEE FANOE fo18 A7k GEAE Qg 4 o8 54, obAgA mg Fololal, k& Ael UE Q)
g o2 a7 e R 3 mks TP A sEkle A& A e A3, 7 F3el wet ZfolE yEehi ek w1
atEo e /Y o4 61 HvkE dsEglont o FTEE A Ao B e He] 29 mvto g Fal
AUz gAdez §o9 Aol YA dktiTable A%, 47 AFAZL H%d FEolom, Fols, =57
8). Cho(25)= ¥=r ofA &4 as Fadoll el us 7]3h2 ol ek Mz e FkANt ol digh Ao vl @A
1~4709 winke] Wokal, ¢ WS s GAke] A2, 4 EbtaL, opd 52 ol tigh -7 Q1 Q1A o] AskAl vEkskth
UL AAE, BE AR, B A BEsh) £4Rs UFTEE oAk Ba BT, AT vge] ¥
A4F Fgwe] tF WEEo A Ao ol Uehe stom el 7ol ge AR 71 A7 st A
aL spe] 2 AFAdel FARRE AdE YEh AT 2RO A7) AF HEo] gkon, Fo dig HF v&
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Table 6. Use of medicinal food by food-related lifestyle group

Convenience  Safety Health Health Taste
. . & Safety . .
-seeking -seeking _seekin -seeking  -seeking I 2
Category Items group group g group group Tota X P
group
N (%)
Medicinal food TV, radio 7 (15.9) 12 (27.3) 7(159) 14(31.8) 4(9.1) 44
information Internet 2 (6.1) 11(33.3) 7(21.2) 7(21.2) 6(18.2) 33 8.258 0.409
searching route  Other 9 (15.0) 15(25.0) 18(30.0) 10(16.7) 8(13.3) 60
Rice 5(17.2) 7 (24.1) 1(3.4) 9(31.0) 7(24.1) 29
Medicinal Porridge 1(5.9) 6(35.3) 1(5.9) 7(412) 2(11.8) 17
food Soup 5(29.4) 5(29.4) 5(29.4) 0(0.0) 2(11.8) 17 .
menu Roasted dishes 7(31.8) 6(27.3) 0(0.0) 4(18.2) 5(22.7) 22 36.957 0.044
ceference Steamed dishes 4(11.4) 9(25.7) 5(143) 10(28.6) 7(20.0) 35
p Vegetable side dishes 6(10.3) 12(20.7) 16(27.6) 18(31.0) 6(10.3) 58
Other 5(25.0) 4 (20.0) 5(25.0) 3(15.0) 3(15.0) 20
Lack of interest about 7(33.3) 5(23.8) 1(4.8) 5(23.8) 3(14.3) 21
Reason of 10 nedicinal food 4.938 0294
p Other 2 (10.0) 6 (30.0) 4 (20.0) 6(30.0) 2(10.0) 20
"P<0.05.
Table 7. Medicinal food awareness by food-related lifestyle
Convenience Safety Health Health Taste
. . & Safety . -
-seeking -seeking _seeking -seeking -seeking Fval Poval
group group aroup group group -value -value
(N=45) (N=66) (N=48) (N=68) (N=37)
Health characteristic 4.06+0.48"°  4.02+047°  4.18+0.58"  3.85+0.57°  3.95£0.63" 2900  0.022°
Negative perception 3.17+0.66" 3.09+0.70° 2.63+0.61° 2.60+0.61°  2.70£0.67  9.380 0.000
Intent to purchase 3.32+0.75° 3.36+0.74° 3.36+0.86" 3.23£0.59° 3.38+0.84" 0.398 0.810
"P<0.05, ""P<0.001.
““Tukey multiple range test.
Table 8. Education participation intent of medicinal food by food-related lifestyle group
Convenience  Safety Health Health Taste
. . & Safety . .
Cateco Items -seeking  -seeking _seeking -seeking  -seeking Total X P
gory group group group group group
N (%)
Cooking school 8(21.6) 10(27.0) 3(81) 13(35.1) 3(8.1) 37
. Cultural center 14(143)  29(29.6) 20(20.4) 16(16.3) 19(19.4) 98
Mzglcé:tinf:fd Women's center 1021.7)  6(13.0) 12(26.1) 15(32.6) 3 (6.5) 46
cucatio College's lifelong 3(9.7) 8(25.8) 8(25.8) 7(226) 5(16.1) 31 27.017 0.135
nstitution .
reference education center
p School 7(21.9)  8(25.0) 3(94) 9(28.1) 5(156) 32
Other 3(15.8) 5(263) 2(10.5)  8(42.1) 1(5.3) 19
Food taste 5(25.0) 4(20.0) 7(35.0) 3(15.0) 1(5.0) 20
Foodstuff 9(16.7)  8(14.8) 10(18.5) 15(27.8) 12(222) 54
Important point Lecture content 6(13.3) 14@31.1) 7(15.6) 8(17.8) 10(22.2) 45
in the medicinal  Knowledge of lecturer 2 (10.0) 6(30.0) 6(30.0) 4(20.00 2(10.0) 20 26979 0.136
food class Practical application in  15(19.7) 17(22.4) 12(15.8) 23(30.3) 9(11.8) 76
real life
Other 2(25.0)  5(62.5) 1(125) 0(0.0)  0(0.0) 8
Medicinal food <3 19 (16.8) 24 (21.2) 20(17.7) 31(27.4) 19(16.8) 113
educational period 3<~<6 16 (19.0) 26(31.0) 16(19.0) 18(21.4) 8(9.5) 84 10.484 0.574
preference 6<~<12 8(18.2) 10(22.7) 9(20.5) 9(20.5 8(182) 44 ' '
(month) >12 2(8.7) 6(26.1) 3(13.0) 10(43.5) 2(8.7) 23
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