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Abstract An online community serves as a communication hub among members who desire to share their
opinions and emotions. Thus, it is often utilized as a corporate or brand marketing tool. While focusing on
commercial online communities from the marketing perspective, however, researchers have barely discussed
non-commercial online communities despite its popularity. This study examined the influence of flow on
satisfaction in the context of the non-commercial online community as well as the role of social capital as a
significant mediator between flow and satisfaction. The result also included the differences between employed
mothers and non-employed mothers. This study has expanded the research scope of online communities and
offered theoretical and practical implications based on the interdisciplinary discussion that involves one of the
understudied populations, mothers.
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<Table 1> Regression Analysis Predicting Satisfaction
(Non—Employed Mothers)

I“gi‘f:ﬁi“t B | sD | ¢ p | LLcr | uwcr
Constant | 2.1687 | 0.3870 | 3.6035 | 0.0000 | 1.4029 | 2.9345
Flow 0.2735 | 0.0650 | 4.2081 | 0.0000 | 0.1449 | 0.4020
Regression Model Test ; R=0.6517 R?=0.4248 F=31.5057(p=0.000)
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<Table 2> Mediation Analysis Results
(Non—Employed Mothers)

Confidence interval
SD 95%

LLCI ULCI
Bridging Social Capital | 0.17%4 | 0.0476 0.1036 0.3085
Bonding Social Capital | -0.0424 | 00254 | -0.1068 | -0.0031

Mediating Indirect
Variable Effect
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<Table 3> Regression Analysis Predicting Satisfaction
(Employed Mothers)

Independent
Variable
Constant | 24075 | 0.3920 | 6.1413 | 0.0000 | 1.6283 | 3.1862
Flow 0.3250 | 0.0720 | 45140 | 0.0000 | 0.1820 | 0.4680
Regression Model Test ; R=0.7323 R?=0.5363 F=35.0792(p=0.000)

B SD t p LLCI | ULCI
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<Table 4> Mediation Analysis Results
(Employed Mothers)

Confidence interval
SD 95%
LLCI ULCI

Mediating Indirect
Variable Effect

Bridging Social Capital | 01710 | 00515 | 0.0877 | 02924

Bonding Social Capital | 00126 | 0.0234 | -0.0331 | 0.0618
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