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The Difference Analysis on the Preference and Desired
Image of Skinny Jeans according to Demographic Characteristics

Younghee Park'
Dept. of Fashion & Clothing, Kyungnam University

Abstract

This study aims to draw the factors about the desired image of skinny jeans and to
analyze the difference desired image, preference, and wearing satisfaction according to
demographic characteristics. The data for this study were collected from men and women
in their from 10s to 40s. This study used SPSS 20.0 for windows and factor analysis,
t-test, one-way ANOVA were used to perform the statistical analysis on the survey data.
The result showed that the desired image of skinny jeans was five. The difference results
of skinny jeans according to demographic characteristics showed the significant difference
in the comfortable and stylish image, the thin and long image, and the active image
according to gender, in the bold and sensual image according to marital status, in the
bold, comfortable, stylish, and sensual image according to age, in the bold image
according to monthly income, and in the bold, thin, and sensual image according to
occupation. The difference results about the preference of skinny jeans according to
demographic characteristics showed that the groups of women, teenager, five millions won
and over to six millions won in monthly income, owner—operators, service and production
workers, office workers, middle and highschool students, and university students have the
higher preference than the other groups. The difference analysis results about the wearing
satisfaction of skinny jeans according to demographic characteristics showed that the
groups of women, teenager, five millions won and over to six millions won in monthly
income have higher wearing satisfaction than the other groups.

Keywords : skinny jeans(A3JILI &), desired image(=F0I0IXI), preference(83 %),
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Table 1. Demographic Characteristics of Samples
Demographic characteristics Frequency Percentage(%)
Male 141 43.0
Gender
Female 187 57.0
Unmarried 270 82.3
Marital status
Married 58 17.7
10-19 103 31.4
20-29 78 23.8
Age
30-39 86 26.2
40-49 61 18.6
<2,000,000 37 11.3
2,000,000-2,999,999 73 22.3
Incomes 3,000,000-3,999,999 58 17.7
(KRW) 4,000,000-4,999,999 49 14.9
5,000,000-5,999,999 64 19.5
=>6,000,000 47 14.3
Self-employed 15 4.6
Professional 15 4.6
Education/public servants 26 7.9
Service and production 40 12.2
Occupation Office 26 7.9
University students 74 22.6
Middle and high school 100 30.5
students
Housewives 17 5.2
Unemployed and the others 15 4.6
2) E8 &3 ¢ 24 9y g = UL 12010 =7 0/0/X= 58 et
g HTZ PHGICH AL Xel =3 0]
= d3= AU & HE B dS5T % 282 M2 Lee and Lee(2005), Lee
Z=7 O0l0IXIof CHet ZAF HR0IB2 HRCS| A and Sung(2004), Kim and Lee(1999) S9| A(31E
ElgdE2 =2 &= JAEE AI|U Ao =HE Jtsd Elz OI0IKIE &8 = 2 HRe HAA =X
0l =2 HdS0 1000lA 40012 HHE a2 O LA =T 2260 HBHCZ 1822z 2
T HE2XAMNE AAIGIUCH 32 FE2 ARSHE SotRCH ZE0l CHe Bl EE =010k Ii&E 2
& EM, AJILI Ko HE FE, 43%, HE = o2 MI3Xt 30Y2 HACZ HHIZAIE alAlSt =
OrET 12|l FFO0I0IK S22 0IFHALE A& 2 8 B2 = 2 TAME HAGIAULH 2H
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ZHE2 SPSS 202 0|80IH RQEA, t-test, Qo122 ‘ghgsl, sk, ‘EdtE, NeE,
ANOVA2I Duncan multiple range test S &l Alol HgE’, "SI 202 6JHe 2z 24 H
AL ASM 2014 hESH 0I0IXIct? HHoIReH, &
Y2 M 242 19.7%E XHAISHACEH 201 2=
‘HotEY, ‘eAHE, MFLs, ‘AAHR, ‘4
v. 20t & =9 J8ro= 50 2802 PHIUCH, 0|4 H
oot HAHR OI0IKIZ HYGIYeH, 492
1. AJIL &Q =0I0|Xl S 2o 171%E XAISHALH 20! 32 ‘g4
o 2ol=’, 2101 A Bol=, ‘thelot 20 2ol=’
1) 23U &l =F0I01K 29! oZ 32 2T RHIUSCH, 204 It=s1
21 0|0IKI2t) HHGIFRCH, 4FSS Ml ZAate
AJIL &l F=F0I0IXI0 et RIS 2456H| 13.7%E XHXIGHALCEH. 2
ol 10CHOIA 40CHIEXISl AHIXIE a2 R0l ol 4z "HEISSEK, 'HIXOI'S| 2RECE P4
ZAS AAISH 21 Table 22 20| LIEFGCH =2 AOM, 20|A ESH 0|0|X2DHYGIROD, &
OI0IKI ol =4ot)| Rdh AISE =282 £ 18 HaEe MY 2L 10.4%2 XHKIGIYCH R0 5=
TECZ 0IRUHB2H, Varimax M Wg™MS 0l=st ‘A DHE0l U=, MAIE 2282z AHDYU
THEZEZAHE Sl AR 12 JIELZ QS F o} onjA &H#sHE 0|02 HHSIFCH, &H
E8 21 519 2101 =SEHALL A2 M 249 10.0%S XHKIGHAUCH
Table 2. Factor Analysis of the Desired Image about Skinny Jeans
- . Vari.ance
Factor name Contents [ Eigen value (vanance Cronbach’a
cumulative)%
Splendid .810
Drastic .786
) Trendy 671 19.704
Bold image Individual 562 3.547 (19.704) .850
Refined .660
Showy .633
Comfortable .765
Free and easy 729
Corfortable and Casual 655 3.075 17.085 816
stylish image (36.789)
Gorgeous .651
Chic 573
_ Looking slim .869 13.652
Thin ifﬂ”:géong Looking taller 814 2 457 (50.441) 832
Legs looking longer 127
o Active .833 10.402
Active image Enihusiastic 310 1.872 (60.843) .843
Sensual Image Sexually Attractive .886 (793 9.961 858
Sexy 839 (70.803)
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Table 3. The Difference of Desired Image about Skinny Jeans according to Gender and Martial Status

Desired image
Bold image Comf.orta.b 09 el || Uiy .and 2 Active image | Sensual image
Gender and stylish image image
Marital status
Male 2.806 3.365 3.572 2.950 2.567
Gender Female 2.861 3.603 3.794 3.257 2.516
t -0.636 -2.676™ -2.404 -2.790™ 0.437
) Unmarried 2.79:1 3.509 3.719 3.109 2.448
g't;urs' ta ™ arried 3.058 3.462 3.603 3.198 3.000
t -2.410" 0.414 0.858 -0.645 -3.954™

*p<.05, "p<.01, ™ p<.001, Duncan multiple range test : a<b<c
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Table 4. The Difference of Desired Image about Skinny Jeans according to Demographic Characteristics

Desired image Comfortable )
) ) Thin and R Sensual
Demographic Bold image and stylish . Active image )
- ) long image image
characteristics image
10-19 2.680a 3.619b 3.731 3.063 2.194a
20-29 3.035b 3.613b 3.761 3.179 2.564b
Age 30-39 2.711a 3.365ab 3.632 3.145 2.674b
40-49 3.033b 3.348a 3.660 3.131 3.000c
F 5.479™ 2.863 0.424 0.222 6.826™"
<2,000,000 3.000ab 3.672 3.741 2.932 2.703
2’000503;2’99 2.827ab 3.435 3.726 3.322 2.596
3,000,000-3,99 2.704a 3.453 3.615 3.164 2.474
9,999
Income 4'000'903254’99 2.803ab 3.487 3.578 3.245 0.449
5,000,000-5,99 2.694a 3.503 3.669 2.992 2.328
9,999
=>6,000,000 3.118b 3.553 3.894 2.979 2.777
F 2.413" 0.551 0.882 1.452 1.337
Self-employed 3.033cd 3.240 3.200a 2.667a 3.200c
Professional 3.156d 3.520 3.467ab 3.267abc 2.967bc
Education/publi 0.467ab 3.308 3.474ab 3.385bc | 2.53%abc
c servants
Senvice and 2.896bcd 3.375 3.600ab 3.163abc | 2.863bc
production
Office 3.026cd 3.446 3.744bc 3.096abc 2.904bc
Occupatio University 3.014cd 3.638 3.734bc 3.203abc | 2.554abc
n students
Middle and
high school 2.638ab 3.602 3.767bc 3.055abc 2.180a
students
Housewives 3.343d 3.318 4.208c 2.765ab 2.441ab
Unemployed
and the 2.344a 3.360 3.867bc 3.433¢c 2.367ab
others
F 4.851™ 1.166 2.129 1.253 3.660™"

"p<.05, "p<.01, *™p<.001, Duncan multiple range test : a<b<c
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p<.05, "p<.01, " p<.001

Table 5. The Preference and Wearing Satisfaction of Skinny Jeans according to Gender and Marital

Status
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Table 6. The Difference of Preference and Wearing Satisfaction about Skinny Jeans according to
Demographic Characteristics

Preference and
) wearing satisfaction Preference Wearing Satisfaction
Demographic
characteristics
10-19 3.59b 3.65b
20-29 3.31ab 3.42ab
Age 30-39 3.21a 3.35ab
40-49 3.30ab 3.23a
F 3.020 2.645
<2,000,000 2.920a 3.000a
2,000,000-2,999,999 3.288ab 3.384abc
3,000,000—3,999,999 3.259ab 3.345abc
Income 4,000,000-4,999,999 3.510bc 3.469bc
5,000,000-5,999,999 3.793c 3.797¢c
=6,000,000 3.383bc 3.468bc
F 3.930™ 3.264™
Self-employed 3.333b 3.400
Professional 3.200ab 3.000
Education/public servants 3.182ab 3.192
Service and production 3.350b 3.475
Office 3.538b 3.615
Occupation .University gtudents 3.297b 3.419
Middle and high school 3.610b 3.640
students
Housewives 3.118ab 3.118
Unemployed and the 0 6674 3.067
others
F 2.423" 1.645

"0<.05, "p<.01, "™p<.001, Duncan multiple range test : a<b<c
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