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A Study of Fashion and Makeup Style based on Image
—focusing on Daejeon and Gyeonggi University Students—

Su-Joung Cha'
Institute of Korea Technical Pattern Education

Abstract

This objectives of this research was to look into the actual state of fashion wearing
purchase and makeup purchase to recognize the interrelationship between fashion and
makeup styles by selecting words used for fashion image and cosmetic style. Such study
can offer basic materials for choice of makeup style by each fashion style. Most
information on fashion and cosmetics were obtained through the internet. However, a lot of
information on cosmetics were also obtained through TV. Therefore, if fashion companies
use both internet and TV for advertising, more effect on purchasing might be obtained.
The design and color are important standards for selecting clothes. However, the quality
and price of clothes are essential standards for purchasing cosmetics. Therefore, for
fashion companies, they need to pay more attention to design and color. However, for
cosmetic companies, they need to take notice of quality and price. When image words
were extracted, fashion images showed the following words: natural, romantic, elegance,
casual, and avant-garde, while makeup images showed romantic-casual, elegance,
avant—garde, and natural. Regarding the interrelationship between fashion style and
makeup style, natural and casual fashion style were harmonized with natural makeup while
romantic fashion style was associated with romantic makeup. The fashion style of elegance
and avant— garde was associated with elegance makeup. Therefore, similar images were
found between fashion and makeup styles.

Keywords : fashion(IH&), makeup(Hi0I=2 ), interrelation(at2t4), image(0I0IXl)
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[, g8 A OEtZE0 HEet 0l0IKNE HdAEGHULH THEA
Bt = U2 Hotst =29 MUK TH=EE
1. GRCHAF & AID Z5 AEILZ, ZUMEI2 Y O0IASE XIS AEHY
£, dZrE HEAL2 AHES S2URA FE
OIRMIAIS IAD HIIK SO WA 2E A AEIZ S HHOIQULCH £, OIEIIZEE LBHEQ|
oS Aoz S22 X =EH (simple 22 WEE AHYZS2 AHGIRCH HoIAg s =
random sampling method)S AI26I0 =Z0IRULCH. UWES LIN SHIIY BLAE AHELRE, UHFEES
H2X 20022 WIEsI0 = 186522 34510 = LGHA 22 E€2 Bt A 0t0lHoI2Y AEY
S| 244 U222 HolsiD = 16822 24 2, =22 =& Holaga AgAcz nol=2g
22 MBIACL EAE 20158 6" 2ouwE = SIOL. IR dE S AEHEE O3
20156 78 310l 2H AAGYCL EAe mx oA
MIHAH 42XE HE JIYUotEE ot gae=z
IS EIACY 3. g42x9 74
2 =EHER 2 42X HE2 DAL ARSHEHE S4
58 o= X2 A L 0 AE, A=0l et
010IXg EIENHE F52 AT (Lee, 2004 HEE S WA 28 =& 20328, 2l Hol
Kim, 2004:Jin, 2008) D&E =5 0IRNHFM, 3 A8 2 & 0 28, HoIa S gt o
A 2 H0|3Y AEY MR JIE 42| LHE S5 S HoI2So 25 28 1962 T 40428
ZEAOIE WIOIHO OI0IXI 015 Lot 2 ©2 FPHEUCHTable 1)
T= OI0IKl = W=, ZoE dgdA H=Z,
Table 1. Contents of Questionnaire
Sorts Total questions Details
Demographics  variables 5 questions Age, Sex distinction etc. 5 questions
The real wearing and Purchase factor, wearing | 12 questions
purchase condition and | 42 questions condition etc.
preference of fashion preference image 30 questions
The real using and purchase Purchase factor, using | 12 questions

condition and preference of | 35 questions

condition etc.

makeup preference image 23 questions
fashion image and | 150 questions six fashion styles 150 questions
preference

makeup preference as to
fashion style

6 questions

makeup preferences as to six
fashion styles

6 questions

makeup image and | 150 questions six makeup styles 150 questions

preference

fashion style preference as | 6 questions fashion style preferences as to | 6 questions

to makeup six makeup styles

fashion preferences as ages | 5 questions advanced, best, worst, | 5 questions
unfashionable fashion style etc.

makeup preferences as ages | 5 questions advanced, best, worst, | 5 questions

unfashionable makeup style etc.

Total

404 questions

100



2 o1
SAE
2

9|

Ete,

|EA
==

= o
= -

ooy AEY SS €0t

—

[a—

el

=
=

=& / OI0IXI0 HE W& X 00|32y AE

ol Jt& of

X

2

AW HoIAZuH ofSel

2 X

=]
=

‘a

X eCr,

-T2 2450
2

—

[w—

el 27

[

HEZ 0IR0M ‘e 2

4, 42X19 &

M
=
pS|
(=]
s

t
t
|

Ol o © 8 & 00 &% o1 O
20 RO B 0. ° o
= - o) M R0 o8 S
S o gy B 23
o ooy X0 mrOR i ==
0o A K R
MH_&WN%_ Aampunmﬁ
m__mmfr mwg o =
H O ¥Idso 0 _ S
= =% ol ur © < %
K oz =2 re ¥
Bl = m S O 0 &S —
- XA m, S0 gr
R0 = 4 =Y
&l }%%%Eﬂ X0 mo|n9wmw
.o PpAmY=A Wy gy 5w
= SwmoWgpn g FTRZW
= = o 1| . = o) <0 .
B W w =z — O
o o Y = o £ © =
T K = U ol 383 }Ao_:b
ss®won W Ryglo
TsSwB<l. T X935
3 T2 K & 83
mmﬂﬂmum M.}.Ema._
J = m e — Ki Ol Ol
HE NHo < = o3 <
<+ Hlwir m._ H S wuu_ S o3 O_M B <
o D ol oF A _ <
w =Rl A G T
ar N 20 KE i 3 D o od o
zl w3 Mr_._ o X0 = _ =
_ D= o of 5 W+ 8 RW
= Sx,_c_omuxsmM_xTo_ehnu e =
S - = = = O © <
o = = ol 1o N oI S
o sz o w0 #o) o or =
y xtegtaG e af
WOz -y oF w
Ll.Ao_x_.E
o WE M r koo N
= Wy S =< a K0 o I
. o390 kA R 1
o <+ IH = 5 4 = 3 T 3o
JT__,Q mwm_LuA=_3||rmﬂm_|_._ WJW;
A T A=Y
-0 Hﬂ ofgomw&&u%@_ga = o
- S K o) or = 20
.- B3 U E_EOzﬂa_.__gHBo_eoﬂEEH
_m_o Ts) = s o o7 H B S g U s
ol o) O or = & oF
Tw S Pal TaTSulew
H S < ~mM™3 ol Loy ]
O o% M X0 oF A3 IH ol O JlJ < ~

101

Percentage(%)
1.8
4.2
7.7
17.9
29.8
12.5
23.8
2.4
0.6
99.4
100.0

0l 99.4%A2M 1
Frequency(N)

13
30
50
21

40
167
168

SCH (Table 2).
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Table 2. Demographic Characteristics of Subjects
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Clothes Cosmetic

consideration items M SD consideration items M SD
Manufacturer 2.44 1.05 Manufacturer 3.35 1.16
Brand 2.85 1.10 Brand 3.51 1.18
Price 3.93 0.95 Price 3.85 1.07
Quality 3.92 0.89 Quality 4.18 1.08
Color 4.11 0.74 Color 3.80 1.26
Advertising 2.06 0.92 Advertising 2.63 1.08
Design 4.51 0.73 Package Design 2.83 1.12
Textile 3.93 0.75 Buying place 2.75 1.20
Buying place 2.52 1.03
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Table 4. Factor Analysis of Fashion Image

R4F /00Kl T2 THE & 013 AEKY 917

Division ltemn Factor loading Reliability
Factor 1 | Factor 2 | Factor 3 | Factor 4 | Factor 5 | Cronbach's a
Comfortable .828 .202 -.183 149 -.063
Activity .826 .068 -.255 211 .007
Natural Natural .803 267 -.229 .080 -.066 .894
Simple .765 -.004 .034 -.001 -.189
Friendly 673 284 -.186 .268 -.160
Lovely .059 .852 -.017 126 120
Girlish 120 .851 -.118 .084 -.007
. Gentle 125 754 .230 -.122 -.054
Fomantic =5 e 208 733 | -o44 | 216 097 817
Soft -.041 .670 .168 .238 =277
Lively 272 .667 -.224 .387 .062
Intellectual -.059 -.070 797 -.048 -.020
Luxury -.368 .039 /78 -.133 .066
Elegance Sophisticated -.182 -.080 .768 126 .085 879
Graceful -.396 110 .735 -174 175
Modern 173 -.154 .688 .011 125
Elegance -.390 242 .662 -.167 107
Lightly 216 277 -.080 .785 .075
Casual I ovement 219 181 | -0 | 752 | 245 /689
Creative -.158 .021 .200 A17 .848
Avant-garde =2 iment —180 | -.024 | 124 146 805 144
Eigen value 3.874 3.865 3.737 1.747 1.679
Variance(%) 18.447 18.405 17.794 8.317 7.997
Accumulation Variance(%) 18.447 36.853 54.646 62.963 70.960
glol2g ol0IXIol tist RARlE WAGH| # 0<.001), AAEF(3.97)01 LIEE 0I0IXIDE IS =
S0 Z= 2500 TOLOIOIX =201 Uaf RoIEAsS 1, UE2=2 FAE(B.75)01 =U20, DALY
AAIGIRCH QOI24 Zi, QL0 EHLE (1.83)01 LH=E OI0IXIJF DM <UACH ZoHE! 0]0
< K Ol&Sl QOI0 0.5014 =2 Sotzs 20ls XS Hotst Z1, BAEIY(3.77)01 2UHE 0I0IX
el EHE=S MHoID 442 Qo2 &5 o I =1 US2Z FAENZ(3.26)01 =A2H,
OW, 5 Qoo & & AHA2 61.227%= Lt EAEIZ(2.01)0] ZOHE! O[0IXIDF JIE e 2102
ENGCH RHEOR QO 12 ZOHE/IH=Y 0/0IX, LIEFGICH LfZA OI0IXl= EAENY(3.94)01 JH&
QOI 2= AYAA 0|0IX, QO 32 orgIt2E 0| EUCH US0l CAEIL(3.85)=0IA1D IHE =&
0|X, 20 4= W= 0|0|1X2 HHUSIUCH == AEIZ S FAEIZ(2.25)2 LIEFGCH =L 0l0I X
= QISS PAHGHD Us 001K S2E9 AT = FAEIY(3.54)01 ItE =U20, EAEIY(2.40)
ZZ Z1, Cronbach's agt2 0.71570.8982 LIE 0 JI¥ Y2 A2z UEIGHCH otghi=& 0I0IX
L QOIS0 WX AXSI =2 st202 240 Y £ DAEIY(3.47)01 JHE =U20i, AAEIZ(1.90)
20| SoIZAUCHTable 5). 0l JI& 22 24202 LIEICHTable 6),(Figure 1).

60 IHEAEIZO et W=

OIDIXIE &otet

20t EAHECZ R9|0I8 XH0I1E E=0l (/~285.857,
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Table 5. Factor Analysis of Makeup Image

Division ltem Factor loading Reliability
Factor 1 Factor 2 Factor3 Factor 4 Cronbach's a
Girlish .814 -.066 -.119 218
Lovely .803 .025 -.135 185
Lively .789 -.093 014 .281
Romantic Gentle 77 .082 -.180 166
| Cute .738 -.126 -.023 291 .898
casual - I5oft 703 146 —219 245
Feminine .616 436 -.282 -.078
Lightly .568 .086 .280 .289
Movement .548 .048 .381 .006
Luxury -.037 .834 .035 -127
Intellectual -.011 .752 .099 -.022
Elegance Grace 131 724 136 -.133 818
g Refinement -.016 724 159 151 '
Elegance .287 .619 -.162 .042
Modern -.264 .612 .233 162
Experiment -.045 .056 .790 .160
Avant-garde |Creative -.048 .095 .768 -.088 715
Avant-garde -.185 .303 .628 A17
Simple 299 .069 -.280 .659
Free 422 -.026 .057 .648
Natural 1 e miortable 162 ~.056 079 619 799
Natural 470 .008 -.266 577
Eigen value 5.589 3.438 2.318 2.125
Variance(%) 25.403 15.626 0.538 9.660
Accumulation Variance(%) 25.403 41.029 41.029 61.227
Table 6. Factor Analysis about Fashion Style
Image Natural Romantic Elegance Casual Avant—garde
Fashion M ( M (SD) M (SD) M (SD) M (SD)
A Style 3.97 (. 2.50 (.66)° 2.58 (.68)° 2.84 (.91)° 0 (.78)°
B Style 2.66 (. 3.77 (.66)? 3.53 (.64)° 2.57 (.74)° 2.21 (.78)°
C Style 1.96 (. 2.23 (.68)° 3.85 (.74 2.44 (.80)° 3.07 (.99)°
D Style 1.83 (. 2.42 (\77)° 3.93 (.70)* 2.71 (1.01) 3.47 (1.08)
E Style 2.86 (. 2.01 (.67)° 3.94 (.65)° 2.40 (.92)° 2.68 (.97)%
F Style 3.75 (. 3.26 (.73)° 2.25 (.63)° 3.54 (91)2 2.50 (.92)°
F 285.857" 157.655™ 206.304™ 37.929™ 63.113™
™ p<.001
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Table 7. Image Evaluation of Makeup Style

Figure 1.
—WWW.naver.com

Fashion Style

Image| Romantic casual Elegance Avant-garde Natural
Makeup Style M (SD) M (SD) M (SD) M (SD
A Style 1 (.66) 3.10 (.80)° 3.46 (.87)7 2.03 (.
B Style 1 (.69)° 3.60 (.73)7 2.68 (.75)° 2.82 (.
C Style 3 64 (.63)? 2.91 (.68)° 2.18 (.78)° 3.85 (.
D Style 1 (.72)° 3.19 (.82)° 2.53 (.72)° 3.14 (
E Style 1(71)° 3.48 (.70)2 2.71 (.83)° 3.15 (
F Style 3 27 (.64)° 3.26 (.65)° 2.48 (.83)° 3.60 (.
F 125.641 19.606™ 48.424™ 142.203"
**p<.001
C D
/’l’
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golZol & OI0IXIE
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OS2=2 DHIOIZY(3.41)01 =Ml LIEFGCH
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Fig

gotst 21, ZOoE Ct. OFZII2E 0l0IXl= AMOIZ(3.46)01 IJt&
e =4, S0 UEHRtD, CHI0IA(2.18)01 Jt& Sl LIE

ZOHE SiCh WEE 0I0IXl= CHI0I2(3.85)01 HE =

folage AAEY Ao0, Ui22= FHI0IT(3.60), EMHIOIZ(3.15)
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ure 2. Makeup Style
~WWW.naver.com
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(Table 7),(Figure 2).
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M o oi2ele N0 2= AAEY HIoIZY
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Ols BAEIY IH&(28.6%)1 CAEIY IH&E(27.4%)
0] & O22ls 2102 LIEIGOH, AAEIY TH&
(0.6%)01 JIY ol2clXl &&= 2422 LIERCH C
AEIY HIOIZY0= BAEIY IHE(34.5%)D AAEL
o M&(32.7%)01 JtE & O22I0f CAEIY THE
(0.6%)01 & OgelXl L= A7O2 UEHCH DA
EtY HOI2Y0= BINE AEFY(50.0%)01 JpE &
HEHOM, AAEIY THE(6.0%)01 & OS2Ik &
= 2102 IAMEIQUCH EAEIY HOI2AM= EMA
AE2(36.3%)01 JHY & HSH2OH BIHE AL}

(7.7%)0] ot {22l= A2 LIEMGCH FAEIY O
013Mle FINE AENY(31.0%)01 & & o222l
1 CIHAE AEBI(7.7%)0] JIE o 0i22l= e

-

[e)
=

Scle A2 LIEtRL JHE W32kl &= 002 LIEFGHCHTable 9). LHZEZEGIHL MHFZs MEA
HOo2E= CAEIY(1.2%)0] AFTIRUCH. DAEIY TH Et2ddl= WEEES Hlol30l, ZHEISH THEAE
A0 JtE & 0i2cl= Hol2g2 BAEIY HoIA 2= ZOHEIS HOIAYO0l, LHAAGIILE OF
H(37.5%)Q! Aoz UEIGCH, o oEel= Mol I2Es IHEAEL M= LH2ASH BOIZH0l It
JUO2= CAEIY HI0IZ(3.0%)01 HEZIRACH, & & H2ele Ae2 EHIEULH =, IHEAEY
EIlE AEI20l= ENOIRY(36.3%)01 It & It oiol2g AEMYE2 Hixst OI0IKIE LiEtE M
2cdle A2Z, CHoI2g(7.1%)01 JrE & o of & HEele A2z TALUCH
2cle N2Z UEISGDH FAEY &M= COlolI=2 Y dSote MEAEIYES AAEIZ(22.6%), B
o AEIA(35.7%)0] JtE & O22le H2=ZE LIEt AEF2(21.4%), FAEFY(20.8%), EAEIY(20.2%)2
SO, ANIOI2Y AEH(0.6%)01 JIE oF OS2l TOZ LIEIGCH, JtE A0dle HEAEYS
= 2192 LIEtHCHTable 8). AEF2(39.3%)2 LIEIGCH |E8sS JIE 2&CD
2210l HOIZSBAEILN OScle IHEAEIZS MAF = AEIL2 EAEIZ(35.1%)01A2TH, S0
20t Z0, AAEY HoI2Y0le CAEY IHA I FMXleE ABL2 AAE2(25.6%) 1 DAEHY
(39.3%)1t EAEIY IHAE(35.1%)01 JtE & 22 (23.8%)01 SHTUCH AAEILC] H20= st
E 2192 UEHCH, AAEIY THE(0.6%)01 ItE S0l JIE M50t AE20HNE IHE SN
H22lXl %= A2Z LEHGHCH BAEY HI0I2Y HECHD M5t 2 H2 LHEIRCH
Table 8. Associated Makeup Style as the Fashion Style (Unit: N(%))
Fashion Style ) ) ) ) ) )
) A fashion | B fashion | C fashion | D fashion | E fashion | F fashion
Associated makeup
A makeup 4 (2.4) 2 (1.2) 73 (43.5) 25 (14.9) 34 (20.2) 1(0.6)
B makeup 8 (4.8) 24 (14.3) 69 (41.1) 63 (37.5) 22 (13.1) 8 (4.8)
C makeup 82 (48.8) | 42 (25.0) 2 (1.2) 5 (3.0) 12 (7.1) 60 (35.7)
D makeup 7 (4.2) 65 (38.7) 4 (2.4) 34 (20.2) 13 (7.7) 9 (5.4)
E makeup 23 (13.7) 13 (7.7) 12 (7.1) 23 (13.7) 61 (36.3) 34 (20.2)
F makeup 44 (26.2) 22 (13.1) 8 (4.8) 18 (10.7) 26 (15.5) 56 (33.3)
Total 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0)
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Table 9. Associated Fashion Style as the Makeup Style

) Makeup Style A makeup B makeup C makeup D makeup E makeup F makeup

Fashion Style

A fashion 1 (0.6) 1 (0.6) 55 (32.7) 10 (6.0) 23 (13.7) 41 (24.4)
B fashion 2 (1.2) 48 (28.6) 58 (34.5) 84 (50.0) 13 (7.7) 29 (17.3)
C fashion 66 (39.3) 46 (27.4) 1 (0.6) 13 (7.7) 24 (14.3) 13 (7.7)
D fashion 38 (22.6) 43 (25.6) 7 (4.2) 31 (18.5) 16 (9.5) 14 (8.3)
E fashion 59 (35.1) 23 (13.7) 10 (6.0) 14 (8.3) 61 (36.3) 19 (11.3)
F fashion 2 (1.2) 7 (4.2) 37 (22.0) 16 (9.5) 31 (18.5) 52 (31.0)
Total 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0) | 168 (100.0)
Table 10. Best Match Fashion Style as the Age
) Age Twenty Thirty Forty
fashion style
A Style 48 (28.6) 10 (6.0) 8 (4.8)
B Style 28 (16.7) 56 (33.3) 14 (8.3)
C Style 4 (2.4) 46 (27.4) 24 (14.3)
D Style 0 (0.0) 17 (10.1) 82 (48.8)
E Style 1 (0.6) 39 (23.2) 38 (22.6)
F Style 87 (51.8) 0 (0.0) 2 (1.2)
Total 168 (100.0) 168 (100.0) 168 (100.0)
Table 11. Best Match Makeup Style as the Age
T Age Twenty Thirty Forty
A makeup 25 (14.9) 2 (1.2) 10 (6.0)
B makeup 21 (12.5) 69 (41.1) 46 (27.4)
C makeup 66 (39.3) 16 (9.5) 19 (11.3)
D makeup 16 (9.5) 24 (14.3) 32 (19.0)
E makeup 3 (1.8) 30 (17.9) 52 (31.0)
F makeup 37 (22.0) 27 (16.1) 9 (5.4)
Total 168 (100.0) 168 (100.0) 168 (100.0)

JHE HSote HolAY AERE CAEY Eld2= FIIEAEIY(51.8%)10 CAEIY HI0I2L
(37.5%)2 UEI2H, Jt& Aojots HolAg2 A (39.3%)2 &S5t=s 2122 UEWCM, 3otd=
AEF2(69.0%)2 LIENGCH J1E S0 M= O BAEIY IHA(33.3%)1 BHIOITY AEIL(41.1%)
013 AEIYZ BAEIY(29.8%)2 HFEIR LD It 0, 40010l = DAEIY T4 (48.8%)0 EAEIY B0l
& SO FMA= HolAYge2E=E AAEIY (38.1%) A(31.0%)01 H22leE H2Z2 ZAMYJUACH =, 20
£ SESIRILH Y=2 X5k N2l EdE ole H=Zs A =S ool Z0l, 30CH
i) M5t =2 ZdXotksE ARIIHOIAYS It e ZOHEISH IH&F dH2ASH HlolaZ0l S
&Y S FIHRCH D M245HSC cle A2eZ LIEHGCE 400H0= otghot=2cEst WA

20CHO! Ot O2cle IWEAEIE D oloI3g A& b Ay zAst HoI2Y0l HHSeICtd M2A5= A
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