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A Survey on the Wearing Conditions of Tight-fit Pants for Men in Their 30's

Jeong-Eun Lee and Wol-Hee Do’
Dept. of Clothing and Textiles/Research Institute of Human Ecology, Chonnam National University; Gwangju, Korea

Abstract : This study examines the wearing conditions of tight-fit pants of men in their 30’s in order to develop patterns
for tight-fit pants. Tight-fits are loved by the young generation. This fashion has established a notable trend and demand
in the casual clothing market as well as in the men’s wear market. The study conducted a survey targeting Korean males
in their thirties, and a total of 76 samples were used for the final analysis. The study survey showed that a growing num-
ber of men wear tight-fit pants in their daily life and prefer brands that feel more casual when it comes to expressing
themselves with fashion. The men indicated a desire to look slim; however, they also wanted their clothes to be wearable
and not interrupted them while moving. Sales of men’s wear targeting the thirties age group have increased every year;
consequently, this will study suggests that any relevant fields should first have a good understanding on men in the thir-
ties and their needs before designing any clothes. Discussions that this study developed will be applied as a basic ref-
erence to design patterns for functionally-efficient tight-fit pants. Those pants will correspond to the physical
characteristics of the thirties who transition with changes in every body part that would not occur when they are in their

twenties while not disrupting.

Key words : tight-fit(El°] E

-A), pants(¥FA]), wearing condition(Z-&2 &), 30’s men(30th H4)

ri

AdTRIIYIS] 2015 %

B S o RS

L

%—7}8}1 A
AAT} 53]
HofA] 302

o 2] vl

) = O
HE 9ETS
=
HlZ

| éfﬂﬂrﬂd 1 AR H o= FAgEA 30
F& HoE JeRthFig 1). ol B85
A FH ARAE e ol AdEels] Blse] g
o} AA1S S8 FARE oA ke BAES At vH" ol
QIS mH Aog EAFQTH2015 prospects”, 2015). A
o= o gHel gt oyl B EeME &7 -3 (slim-fit)l

o]

2
1l

rlo

tCorresponding author; Wol-Hee Do

Tel. +82-62-530-1346, Fax. +82-62-530-0146

E-mail: whdo@jnu.ac.kr

© 2016 (by) the authors. This article is an open access article distributed
under the terms and conditions of the Creative Commons Attribution
license (http://creativecommons.org/licenses/by/3.0/), which permits unre-
stricted use, distribution, and reproduction in any medium, provided the
original work is properly cited.

450

A Bl EF(tight-fit)el] o]2= AFo] 2| Hol= 2ol
Eolual gl=tl(Lee & Do, 2014), #719t 2] GAHEE 3
27t &AEs Eo7tal vAIEE Foll £ Yol BulE s
3] =l Yook Alx e AR AAAE F 3 F
4 Fol Heol|i Ao sk aRAEe] &7 FoA|AL e
A& g Zolgkar & 4 AthKim, 2007).

30 B8 AA 7 HHA w=sldde s Qs 20chel H]
3 v B9E FAloz vwslyt AZEE, ARt} Eolae

7t 7k T okt Alge= |

100%

20% 135

6.8

80% Dover 60 years old

[055-59 years old
050-54 years old
4549 years old
4044 years old
[ 35-39 years old
@ 30-34 years old
[l 25-29 years old

70% 131

60%

137

50%
40%
30%
20%

W 19-24 years old
10%

0%

2010 2014

2009 2011

2012

2013

Fig. 1. The composition of age for menswear.
http://www.samsungdesign.net.
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Table 1. Questionnaire configuration information
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Contents of investigation

Item number

Demographic characteristic

Details on the wearing

Quantity of own pants, Wearing size, Purchasing reason, Buying brand, Purchase factors,

Age, Marital status, Residence, Stature, Weight 5

.. . . . . 14

conditions Fabric, Price, Wear the dates, Selection methods of size, Belted
Details for fit and discomfort Important parts, Repair parts, Wearing sensation 14
Total 33
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Table 2. Demographic characteristic of respondents N=115 Table 5. Mainly to buy branded tight-fit pants N=115
Category N % Brand name N %
A 30~34 years old 66 57.4 BEANPOLE 40 25.8
e
£ 35~39 years old 49 42.6 HAZZYS 21 13.5
Single 65 56.5 LACOSTE 19 12.3
Marital status
Married 50 435 TOMMY HILFIGER 18 11.6
Capital area 45 39.2 MVIO 14 9.0
Residence
Honam area 70 60.8 SIEG 13 84
T.I FOR MEN 11 7.1
Table 3. Which owns tight-fit pants quantity TIME HOMME 5 32
Quantities N % CUSTOMELLOW 4 2.6
1~2 pairs of pants 58 50.5 SOLID HOMME 4 26
3~5 pairs of pants 32 27.8 SYSTEM HOMME 3 19
6-10 pairs of pants 16 13.9 HENRY COTTON'S 2 13
Over 10 pairs of pants 9 7.8 SERIES 1 0.6
Total 115 100.0 Others a4 383

ARst A3 1280 ARSlal e SHATE 58 (50.4%) 0%

7t Wol YEhom, o g 3~51’0] 329(27.8%),
‘6~102°0] 16%(13.9%), ‘108 o)/Fo] 9%(7.8%) £o&
EPTH(Table 3).
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Table 4. The main place of purchase N=115
Place N %

Department store 43 26.1

Internet shopping mall 42 25.5

Outlets 40 242

Special agent 17 10.3

Road shop 12 73

Home shopping 2 1.2

Market 5 3.0

Others 4 2.4

(multi respond)

(multi respond)

(25.8%)02 717 Wol Adsiom, the-2 ‘HAZZYS 7t 21
(13.5%), ‘LACOSTE’7} 19%8(123%), ‘“TOMMY HILFIGER’
7F 189 (11.6%), ‘MVIO’7t 149(9.01%), ‘SIEG’7} 134
(84%) <22 SH3ATtH(Table 5). WiEA 2 A9 9]¢ B
Hert A o] ASEeME = A Jeid e &
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o] MEsh= A& & F ATt
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G500l 559(17.7%), FH&3bo] 478(15.1%), 71+ T} A
Abol Z¥zb 32%(103%)9] £0 & VERTHTable 7). ©1%3]
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Table 6. Reasons to purchase the tight-fit pants

Reason N %
Look slim 32 279
In fashion 24 209
In personality 3 2.6
Emphasizes the lower-body lines 12 104
Comfortable 16 139
Due to the surrounding 16 139
Others 12 10.4
Total 115 100.0
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Table 7. Importance of purchase defined factors N=115 Table 9. Wear the dates a week
Factor N % Wearing days N %
Design 82 26.4 1 day 25 21.7
Size 20 6.4 2 days 28 244
Activity 55 17.7 3 days 22 19.1
Price 32 10.3 4 days 23 20.0
Color 32 10.3 5 days 5 43
Wearing sensation 47 15.1 6 days 1 0.9
Trend 8 2.6 7 days 4 3.5
Brand name 11 35 Not wearing 7 6.1
Laundry management 8 2.6 Total 115 100.0
Fabric 12 39
Coordination 4 1.3 Table 10. Fabric of tight-fit pants
(multi respond) Fabric N %
Cotton 100% 17 14.8
Table 8. The purchase price for tight-fit pants Cotton blended 16 13.9
Price N % Cotton mixed with spandex 36 313
Under 50,000 won 19 16.5 Polyester mixed with spandex 4 35
50,000~under 100,000 won 50 435 Wool 100% 3 26
100,000~under 150,000 won 29 252 Wool blended 4 35
150,000~under 200,000 won 14 122 Others 2 1.7
200,000~under 250,000 won 3 2.6 Unknown 33 287
Total 115 100.0 Total 115 100.0
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Table 11. Awareness and wearing size of tight-fit pants

Wearing size N %
Size 28 2 1.7
Size 29 10 8.7
Size 30 12 104
Size 31 11 9.6
Size 32 36 313
Known Size 33 9 7.8
Size 34 23 20.0
Size 35 2 1.7
Size 36 5 44
Size 37 1 0.9
Size 38 1 0.9
Unknown 3 2.6
Total 115 100.0
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Table 12. How to choose size

Selection methods N %
Purchase to based on the existing size 31 27.0
Try on directly 77 67.0
Recommended by the clerk. 5 43
The advice of the surrounding 2 1.7
Total 115 100.0
Table 13. Whether worn belt N=115

Frequency N %

Always wear 57 49.6
Often wear 33 28.7
Occasionally wear 18 15.6
Do not wear 7 6.1
Total 115 100.0
Table 14. The reason of worn belt N=115

Reason N %
Big waist size 25 21.7
Habitually 34 29.6
For coordination and style 40 348
Have etiquette 14 12.2
Not wearing 2 1.7
Total 115 100.0
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Table 15. The most important part to consider when purchasing tight-fit

pants N=115
Part N %

Waist circumference 26 18.4

Rise length 19 13.5

Hip circumference 23 16.3

Thigh circumference 48 34.0

Pants length 11 7.8

Knee circumference 1 0.7

Calf circumference 7 5.0

Pants hem width 5 35

Others 1 0.7

(multi respond)

Table 16. Repair part to wear a tight-fit pants before N=115
Part N %

Waist circumference 22 14.6

Hip circumference 9 6.0

Thigh circumference 9 6.0

Pants length 78 51.7

Calf circumference 5 33

Pant width 14 9.3

Not repair 14 93

(multi respond)



Table 17. Wearing sen sation of each part of tight-fit pants

N=115

Wearing part Mean SD
Waist 3.00 37
Abdomen 2.90 675
Hip 2.82 657
Front crotch 2.67 734
Back crotch 2.78 .559
Rise length 2.83 581
Thigh 2.37 778
Knee 2.80 716
Calf 2.85 764
Pants hem 3.03 .620
Pants length 3.17 741
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