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The Impact of Organization Member’s Self-Congruity on the
Performance of the Acquisition of New Information Technology
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Abstract

These days, the business environment such as Information Technology (IT) is rapidly changing, and
organizations are consistently trying to change themselves for the survival and success under the changing
environment. In this situation, change management is very important because it draws the change behaviors
of organization members for the success of organizational change. The purpose of this study is to investigate
the effect of the organization members’ psychological factors on the performance of the acquisition of new
[T, which is one of the most important organizational change. Based on previous studies in the area of
organizational change, organization members’ resistance to change, self-congruity theory, change activities
and organizational performance, the research model is developed for validating the effect of organization
members’ self-congruity on the performance of the acquisition of new IT. Statistical analyses show that
self-congruity has a significant effect on the change activities. In particular, private self-congruity has more
impact on the change activities than public self-congruity. In addition, self-leadership, rewards and
recognitions, and the diffusion of change activities have significant effects on job satisfaction. Self-leadership
has a significant effect on organizational commitment.
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Ao Agld Al FA A A o s
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AMA EYdo= goJstal, Meyer
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BYES 24 wste] 4ol AP F43 Ad g 22
o 7|wstsc. 4e AFHAch mE FA7Eel B8 Cron-

H o AFoE A4 289 ZF A o bach’s a AlF=7F B2 0.70S 435t 9lo],
§ FARGES NS 2 RY QA 28 7 PN Aol ok deka £ 9l
2 kA ] 54 HAE HAER ZAEA AT AFErTALS FE-AA FHAS
oo A ALE3E SAH RS BE ) (item-to-total correlation coefficient)E ©]-&3}

(Table 2) Reliability and Convergent Validity of Measurement Items
Item a Item-to—Total Ttem a Ttem-to—Total Ttem 4 Ttem-to—Total
Correlation Correlation Correlation

ASI1 663 SEL1 621 SATI1 670

ASI2 658 SEL2 634 SAT?2 830 144

ASI3 835 700 SEL3 859 673 SAT3 ’ .601

ASI4 ' 681 SEL4 ’ 624 SAT4 632

ASIH 47 SEL5 635

ASI6 7143 SEL6 709

ISI1 730 SUP1 662 COM1 679

ISI2 742 SUP2 624 COM2 790 528

ISI3 907 707 SUP3 37 636 COM3 ’ 598

1S14 ' 17 SUP4 ’ 124 COM4 616

ISI5 184 SUPS 692

ISI6 187 SUP6 706

SSI1 701 REW1 832

SSI2 653 REW2 770

SSI3 859 668 REW3 925 822

SSI4 663 REW4 804

SSI5 695 REW5 7196

ISSI1 735 DIF1 652

ISSI2 709 DIF?2 591

ISSI3 898 718 DIF3 854 704

ISSI4 ' 718 DIF4 681

ISSI5 156 DIF5 132

ISSI6 714

Note) ASI : actual self image congruity, ISI : ideal self image congruity, SSI : social self image congruity, ISSI : ideal
social self image congruity, SEL : self-leadership, SUP : work support, REW : rewards and recognitions, DIF :
change diffusion, SAT job satisfaction, COM : organizational commitment.
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of AFstAth BE AT dE-HA d o} sElg E4 A3 <Table 3> 2t}
A7 A Q) 0508 Hornz 7h 447 Aol A e isfiA] 471¢] a]lo], Wst &5
of tfgk SAELIEC] 4T MdS 4t of tishA 4709 agle], 22 Il thafA 274
Ackn @ 5 Ack FEFel U@ AHAH ) 29le] Fauel AT wYe PN E
B34 H5 A= <Table 2>9F 2t} AA AT ST T 8ol gk 8l

2RO BANYIHL Aok AANY (ALY A YR 06 o) PO vektor o] 4
Apol oW A Y|4, o] A Ao} ojw] 2] AR, AAE FHAIIA EsHE ASI4, SSI2, ISSII,
A3 A zfof ow| 2] AR o] FA AL3] A Ao} ISSI2, SEL4, SUP2, DIF2% .21 A} 2Fo] 0.6
ol x| dA|A4), M3} ds (A= o4, g5 A SASAY =3 Z4 ke Bf 2909 sk w
B, S BE S8 WA R, ZAMHAT A AATE LT 05 w202 teiskel ey
W 24 2R PR AFAAT Vari-  AWHOZ Aol AR, MF 5, 2445
max EA% o §F LARHS Fakel Yk UF ZHRYES BEGIYL o|F BHS
gom, 89 FHPHE FYRENS o G4d  FYspld BAV 9 Ao #9 5 Utk

(Table 3> Discriminant Validity of Measurement Iltems

Item 1 2 3 4 Item 1 2 3 4 Item 1 2

ASI1 706 SEL1 683 SATI 761

ASI2 666 SEL2 744 SAT2 | .836

ASI3 702 SEL3 628 SAT3 | .697

ASI4 597 SEL4 528 SAT4 | 805

ASIS 749 SEL5 | .646 CoM1 781

ASI6 47 SEL6 | .686 COM?2 895

ISI1 792 SUP1 670 COM3 688

ISI2 667 SUP2 583 COM4 616

[SI3 665 SUP3 646 Variance Explained :

ISI4 138 SUP4 181 65.378%

ISI5 762 SUP5 770

ISI6 736 SUP6 694

SSI1 768 REW1 859

SSI2 572 REW2 .809

SSI3 126 REW3 844

SSI4 631 REW4 823

SSI5 622 REW5 801

ISSI1 539 DIF1 635

ISSI2 591 DIF2 586

ISSI3 604 DIF3 764

ISS14 704 DIF4 321

ISSI5 688 DIF5 818

ISSI6 699

Variance Explained : 67.089% Variance Explained : 66.031%

Note : Factor loadings less than 0.5 were omitted.
ASI : actual self image congruity, ISI : ideal self image congruity, SSI : social self image congruity, ISSI : ideal
social self image congruity, SEL : self-leadership, SUP : work support, REW : rewards and recognitions, DIF :
change diffusion, SAT job satisfaction, COM : organizational commitment.
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52 7|'§I-9—| 74% %946‘]—0}3\@. RZ-‘L:‘—O 00 2 Hl_L g]]:i/\]_q 48.0%
& Adstadtt. @44 Ao} ojm|x] dXA 9 3]
M) AT SleiA 2 A dE & FAATE 0292, oA Aol o]mA] X4 9] 3]
AA5E FaGOM, o] LARFE oG] AAFE 0471, AH Ao} ou]x] x4 3
0 AARAS AASET AARN Avs FAFE 0208, o1H A31H Ao} ofmlx] U]
<Table 4>¢} 21}, Ao B AAFE 036302, vl AT 25 A7
3A2H 19] F-#t2 3627322 1% Tl A 0% frelatgivh whebal 7hd HI A1 A 5 Ak
(Table 4> Result of Regression Analysis
Regression Model F R’ B
1 SEL = ASI + IST + SSI + ISSI 36.273™ 480
ASI 2927
IST 4
SSI 203"
ISST 363
2 SUP = ASI + ISI + SSI + ISSI 32.936™" 456
ASI 4407
IST 333
SSI 281
ISST 269"
3 REW = ASI + IST + SSI + ISST 19.822 336
ASI 236™
IST 427
SSI 129"
ISST 2857
4 DIF = ASI + IST + SSI + ISST 15.353"" 281
ASI 348
IST 268™
SSI 1677
ISST 245™
5 SAT = SEL + SUP + REW + DIF 234117 374
SEL 264
SUP -.004
REW 237"
DIF 247
6 COM = SEL + SUP + REW + DIF 337847 463
SEL 559
SUP 065
REW .001
DIF 11
Note) “p < 0.05, ™p < 0.01.
ASI : actual self image congruity, ISI : ideal self image congruity, SSI : social self image congruity, ISSI : ideal

social self image congruity, SEL :

change diffusion, SAT job satisfaction, COM : organizational commitment.

self-leadership, SUP : work support, REW :

rewards and recognitions, DIF :
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<Table 5> Summary of Hypothesis Testing

Hypothesis Result Hypothesis Result
Hi-1 ASI — SEL Support H4-1 ASI — DIF Support
H1-2 ISI — SEL Support H4-2 ISI — DIF Support
H1-3 SSI — SEL Support H4-3 SSI — DIF Support
Hil-4 ISSI — SEL Support H4-4 ISSI — DIF Support
H2-1 ASI — SUP Support H5-1 SEL — SAT Support
H2-2 ISI — SUP Support H5-2 SUP — SAT Not Support
H2-3 SSI — SUP Support H5-3 REW — SAT Support
H2-4 ISSI — SUP Support H5-4 DIF — SAT Support
H3-1 ASI — REW Support H6-1 SEL — COM Support
H3-2 ISI — REW Support H6-2 SUP — COM Not Support
H3-3 SSI — REW Support H6-3 REW — COM Not Support
H3-4 ISSI — REW Support H6-4 DIF — COM Not Support

Note) ASI : actual self image congruity, ISI : ideal self image congruity, SSI : social self image congruity, ISSI : ideal
social self image congruity, SEL : self-leadership, SUP : work support, REW : rewards and recognitions, DIF :
change diffusion, SAT job satisfaction, COM : organizational commitment.
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Self Honve Self-Consistency Self-Esteem Self Hotive Self-Consistency Self-Esteem
Private Self Actual << Ideal Private Self Actual :> Ideal
\/ \/L \/ \/
v A4 \4 \4
Public Self Social << Ideal Social Public Self Social 3> Ideal Sodial
(a) Self-Leadership (b) Work Support
Self Hotve Self-Consistency Self-Esteem Self L Self-Consistency Self-Esteem
Private Self Actual << Ideal Private Self Actual > Ideal
\/ \/ \/ 7 \/
\4 \4 \4 \4
Public Self Social << Ideal Social Public Self Social << Ideal Social
(c) Rewards and Recognitions (d) Change Diffusion
<Figure 2» Comparison of the Impacts of Four Self Image Congruities
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