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Evaluation for User Experience about Interface Design of
Video-Sharing Website
-Mainly with Analysis on ‘YouTube’ and ‘Vimeo’-
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Abstract The study evaluates user experiences of YouTube and Vimeo, typical Video-sharing websites, to
suggest guidelines that are more user-cantered and useful. 1 did some literature research followed with
evaluation of theoretical backgrounds, present conditions and future services. Also, I used the six principles of
“Creating Pleasurable Interface” by Stephen Anderson to conduct an in-depth interview. The results indicate that
YouTube needs to improve availability of its functions and usability by reducing advertisement. Vimeo needs to
improve its popularity by increasing popular contents and add relationship service such as personal broadcasting
system and community services. I expect this study will become a good resource for upgrading user
experiences of Video-sharing websites. 1 also believe that this study can guide other studies about user
experience in other fields.
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(Table 1) Key stats about YouTube

Visitors in 2013 Hit 1 Billion

6 Billions (Increased
by 50% annually)

76 countries

Increase by 110%
year—-on-year
Increase by 110%
year—-on-year
Proportion of 70%  (Increase by
watching time on mobile 20%p year-on-year)

Global Monthly play time

Language support
Play time
in 1st quarter of 2015

South Korea |Upload
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[Fig. 2] First page on YouTube
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(Table 2) Key stats about Vimeo

Stats People(thousand)
Viewers in Asia & the Pacific 5000
Viewers on Vimeo in the U.S. 42000
Viewers on Vimeo worldwide 170000
Total Vimeo Members 25000
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(Table 4) Korean Channel stats about YouTube

Creator
Hits Subscriber

Channel (thousand) (thousand) Type
1 jwefree 1034460 3340 Music
2 Toypudding TV 703030 390 Toy

YangDding .

3 YouTube 634110 1340 Game
4 waveya2011 471220 1240 Dance
5 Nao DisneyToys 439810 310 Toy
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(Table 5) Task list for the usability

No Task

Play PSY’s ‘Gangnam Style’ on each sites. And Remove
ads and banners for play

2 Upload PSY’s ‘Gangnam Style’ on each site And Play

N Avhe A8 HAEE 918 Task 27, 45
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