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Abstract The recommendation service is changing from client-server based internet service to social networking.
Especially in recent years, it is serving recommendations with personalization to users through crowdsourcing
and social networking. The social networking based systems can be classified depending on methods of
providing recommendation services and purposes by using memory and model based collaborative filtering. In
this study, we proposed the social network based sensibility design recommendation using associative user. The
proposed method makes {user - associative design} matrix through the social network and recommends
sensibility design using the memory based collaborative filtering. For the performance evaluation of the proposed
method, recall and precision verification are conducted. F-measure based on recommendation of social networking is

used for the verification of accuracy.
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