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ABSTRACT

Local food reflects the identity and image of a specific region. It is also a core element for determining tourists’ experience
of a region. The purpose of the present study was to develop a Jeju food tour package using local foods and estimate the
economic value of the suggested tour package using Contingent Valuation Method (CVM). Five food tour packages were
developed by researchers. In order to modify and measure the value of each package, an expert panel survey was conducted,
and ‘package 5’ was selected as a food tour scenario for the tourist survey. A survey was conducted on 295 domestic tourists
who visited Jeju within the past 10 years in order to evaluate the economic value and feasibility of the Jeju food tour package.
A total fo 72.9% of respondents answered that they were willing to pay for the Jeju local food tour, and the willingness to
pay (WTP) range was between W45,000 and ¥105,000. The primary factors correlated with WTP was food expenses, followed
by leisure experience expenses, interest in local foods, education level, visit frequency and age. The WTP of the Jeju local
food tour was calculated with the significantly affected factors using stepwise regression model. The result of the present study
reveal that tourists’ WTP increased with higher food expenses, education level, and age group. The average value of food
expenses, education level, and age were substituted into the formula derived from the regression analysis, yielding 58,385.752
KRW as the WTP. The expected economic value created by exploiting the Jeju local food tour was shown to be 700 billion
KRW per year, calculated by multiplying WTP of the food tour packages by the number of tourists. This study examined
the feasibility and plan of the food tour package to increase the economic value of Jeju local food. In the case of the culinary
tour program based on Jeju local food launching, the estimated economic effect was great. Therefore, in-depth research to

merchandise the Jeju local food tour program is needed.

Key words: Culinary tour, local food, Jeju, contingent valuation method (CVM), willing to pay (WTIP)

M

rhu

= |
GM 2005). weba] Thegh JAMFEC| Y AR BT e 2=
tekst o2 7k BRAES HEAD £ gleng W)

*Corresponding author : Ji-young Yoon, Tel: +82-2-2077-7372 Fax:
+82-2-2077-7319, E-mail: yjy0823@sm.ac.kr

2ATHLee HR 008). £3] FE

1997; Park S8 2003), #|f 2] A2t owlx|7} 747 2wt
BE A wEAdola & 5 glrk

ST ol 3 AT 4(2006) 00 wEH 27 HAH A
o] AAA b 22 639 Lol o]2n, $24jo] #
Aol mAlE BIPH] Sk Sl g ARG
& Aoyl glvk R A dde A A AF
Fol FHE ol TP 2ol ol22A e mo] A3

°

F98 227} 93 9om, SFBANY Ropdl shiz



26(4): 346 ~358 (2016) AT FESA S &85

oo

oo
>

130 Zhtm 9lthLee SH & Park YB 2002; Park

S 2009). 201210 FRIPAE AL ATE AT HH,
BRI M) F8 5oz A 9D FAI(30.6%), =2
WH(17.2%), F4 - FH16.3%), oF9] 92t & ~x= g
(9.4%) T2 52 WFE w5 Fast #ILdFo =R
e S ™ (Ministry of Cultures Sports and Tourism 2013),
SA T Anate] Q1] gl gRIE-AMd tgk Aol = gk
T A9l 54 Qe 24 9] A 43R & o4t
7F e $HAT 91.2%2 4 gl Uigk TAlo] &
Ao 2 JeEEthKim EH & Lee MA 2010).

A FHE 5248 utEAY E717] f18) Adsh=
PA2A F2E B3l EAES Fe Ao, 17 HAES
o] ol glE Ao EAQE 52418 Fall WA oA
71Ehs AP sk P92 o) ErHCohen E & Avieli
N 2004; Santich 2004; Quan S & Wang N 2004). 22| &%
n]-¢- wjg o]y Fr|2E WF AFo, It A= &

2] QLS BT ASdte fde kg AFelth
2 2

w
<

iy

1o
2
_OJL
fr
=
ofy
fo
o

51718 Alte v
AE FEHo R o
To Aelr e FESI} BE-E e Ao
3 Slo], Ao 548 A SR wEs 5
dHTe FESAH A, AT A, S4w
Ay 5ol AlRA L-grto] o] F
2010; Seo YJ & 2011). FEH o= w3z}
EE sk e Al =
FEEAS B2 ol
oltt. 2 w7t
Aol Exold e 5%
Aefel] ek A7 EZE vlu]siti(Lee SJ 2010; Seo
2011). =2 ¥

N A

]
o
" rir
X onl
O Ho
U
k82
(o l_‘aL

b o oo

ox
oo fr =
ot

0\

)

N
Moot nE o mx 1o % o 3

)
k
¥
-
i1t
£
o g
m

¢

TR
1—’_|_IRE1_5(D

> oo g
g 1> i
o0 A=
g R
Mo = mi
> >,
=
Rl
:i ol
o
oz, 12
d ﬂ{H : J}‘N N
b < S

a1

B AP e A & =4
e ARSI S48 TS 93 a1Es, o

AmzA}, ASY FE BG 7| ZARDE AN Aol

A3 e

AFEE ML B CVME A87

F AR 71 B) 347

pol

) A BBA 9 s}l AFEe] AL

2
N

>,
o
M ook
o I
> o

o a4
o o

ogﬁ:t"
i

i
e

Mo
[e]
rofg o X H ob koo 1x

R vlwde] 24 =
Weld) w3dE NEAE ok
O AF2AL A A
&l 71 = Folo 2
( H'2(30.4%)°1™, 2Z-ol4
Aoz Jfdafof & AP FES AFE FF44.1%)81 A
2 YElgtHJeju Special Selt-Governing Provincial Tourism
Association, 2004). ©|& X% HFH o] Qo F-3t= AN=2E
ANDQHBEE el 71& #gol AFA a2vt 7vE
AENEe] Beo] mopa Jlemw, AF FESAS
= 283 F e FAA W
AAle] gk A7 ded Ao

b B AFelae AN o2 AFHE
= TFAR st SAWEES sk, 20F7H
Contingent Valuation Method: CVM)-2 &-&3] 7
AW FE] BAA 7S Frk Bzt @k 23
15780l ob4] FAHA] e HAPEAste] 71 &
AR e S47] ofelw S8 AU TTAe] 7=
o g gitely] fg W o s TPdAst] digk A&
A (Willingness to Pay: WTP)S E48)] 7122 =45}
24, ket S0 o] ol7l el S B
o g AT = Ae HEA<Q] ol tHMitchell &
Carson 1989). Wb - A= v|A A3} A|FFE
e4e gadl N SABY FE) AQY AR B
Mol 8 % 91 Aole AzHo] $8sigon, o2 B
AF FESHE FAZ & SABY FE] AAN5HE

Aesln, AFE eAwae] BaS AAsns sar.

il
)
O
|
by
s
&
ox
o

7} A el WA}

Mo
>

"

~

N
=

»
N
=
Jm
1=
¥
e
)
z,
I

N

O i o

o

2y

(o

o

12 X
™
v

oo Tt oo & s 2
uu _\|‘_, EllO OE
N EE:' il

™y
ol 2

Al

fr lo

ok
i
(o

ol

Ay
1. AT
AF FELAT BEG SNV BFS AAA B
Prre] i) A7Ae oJo) AEE AT FESNS TE
& 7bgel S4BF FFCHIAHE AN ALE &
[e]

A FE) AAA ) 7R (VM AES D88 WIP
2 2B, olu ALgH APUHE CVM F FAE
Mo Aestdnt, FRAPEe Al tid 23
AN o] gtel A Belxt 9 olseln <o % viws}
S, weRe) A ol eekn tgshl @ %, wef o=
S A5, AE ANFARG O 2 FS AL, o}



15

o]

1o 94
A7, E
> T

o]

o~

sobAo} Sk
= ‘{ )
o

2]
|

o

JZEoz
=l

=

0=

£

] X}%gi‘_

o
pid

=
[<)

]

9 &

B

= vl

Q3o F A
o] AA7} 7}

A
I o o
go =

2

b Ao AL

R

k)

1] uj

<]

°l 7hAstel o

oy %
i, AAE

= 27 o

=

348
°

[¢})
L

e

® Y K
EiL T
1ﬂzoMoX =5
0 X o
Lfe% LT
ﬁ_m_nglwuﬁo ATﬂu‘DIJM,mEﬂﬁ]
ﬂ.ﬂ%xﬁfr zeyrdulrm T M
= n 2D H%zlﬂﬂ;a
® o o w%z%aa%@ z
ﬂédq,A N ) ,mo1__/| B o0y
%%A# ﬁomodwfé}q SHEI b
mDNr_dL ixﬂo?mmxewur7)7d = & ioﬂo@
> 5 B omn,7oa7m.mm mﬂ_qum :,E_ﬁjdoaf
S Lm_xmoﬁo@uawév ﬂmo, Qﬁuﬂﬂﬂﬂo
m,ﬁ_],pmaﬂ/r R e .ﬂ%xbﬂoﬁo = B AﬂLn o ol
Mﬂxﬂua,% ﬂﬂﬂﬂﬂr e porwrﬁ JT = ° ar T
= _¢oo1r o N om}d|7ot .7;OL 2 @M:ulmﬂ]ﬂ
ovo]_n;o Lu/%Mlmmo‘m,A ,ﬂuqﬁout,@m Zﬁoaﬂrux@a\wml_.r-dﬂ
dr.wrmogamm mu%%@%ﬂ%?zmﬁmgemﬁvh %%Nﬂﬁ%am«ﬁ "
.,‘l, - ol n \l‘_lr .] < o o N . =
mWo#u@Tml %:ﬂmﬂomgé@;%h%@ .oia%%%u”ufo ol
o b T <l 3 A~ < el N Y o X 6 ],mf} o
&1@ = uimfFogﬂn ~ %7la = Adﬂr%ﬁg e
hwevﬂg_ Izﬁﬂ% %ﬁ% ﬁﬂ% %ﬂﬁﬂ:ﬂm%%1 ;
< W o EL% g@ﬂﬂ < T o B ﬂ:xﬁﬂé
-3 e s ey S "y =z b LT i T ok %
mawo%woé wmu%%%ﬂmﬂmx@muiﬂmmﬂ ﬂaﬂomz_ﬂéoﬁw@ ©
nynmﬂoMzw mromﬁngo%}ﬁgmﬁ%mA .O#EE;%%%@;%% K
ﬂéaumho ” %%mmea)wu%%&oéliﬂrm%ﬂnﬂﬂﬂhA | L
%ﬂ__mé Emﬁu ,moﬂrkmﬂ&ﬂzﬁfmﬁz%?ﬁ&.%uﬂﬂwe B <T
X o &w.ﬁn__ﬂﬂ,moziiaﬁﬂo wﬂﬂﬂﬁoﬂrﬂﬁﬂo?&ﬂ ME%# _ o
—~ 7ou4id«mﬂoﬁuﬂﬂﬁﬂ%m&mm\uﬂLﬂ%oﬂﬁglXon oK _Hu.—lzT
R :_%Tm@ﬂyo_e%ou%ﬁi e ozaf@. BT
_L o FO 0 _ILHA_IJ.,n;.uZI‘%UH.ﬁ‘mﬂﬂaﬂoﬂm-‘_@\moﬂiaﬁﬁ‘mldo‘mao,ﬂ; H&u 7_._._1r
% %%%w@@ a%wzwggmﬁ%ﬂ1%@oml%w 5 m
° < ) s = FAR o N ﬁﬂ_ =
. ﬂ%mgw%ﬁﬂ@ i¢7§m%?%MﬁKMMQW% o
\I\W =~ N — 0 X = ! _
%%wﬂﬁmﬁhﬂwﬂ.#wﬂa 7 A@ﬂagmﬁw;owuzwwl;a 2
mmo_ﬂﬂlmro‘mlm,wunﬁﬂﬂ mm‘mETowa‘l _6_IO€ZI|O~EA1%M\WE#E._.Z| %;ﬂmo
d.wﬁﬂA%lZ?@o_u Aﬁi;o@ H_Lmo%ﬁﬁﬁ.fr T
:lmwﬂowmeMow, oﬂlﬁ M%KATE%O# A_.ﬁom_uﬂﬂJ A_.M
dukcﬂ,_ﬁaﬂme_‘mgam,ﬂooﬂﬂoﬁuaﬂﬁ.ﬂa ﬁoxﬂﬂ o_nw__m
Mmﬂ.ﬂ 1rwn.w,mwmw_.x€zﬁ.ﬂwr nn.ﬁ_.ﬁﬂﬁnoi 53 X
s = ﬁﬁmullzuﬂmmmmazowﬂﬂJ -~ M
mm,whﬁwmrymﬂmﬂﬂmo?mﬂgém%ou T %
UmgzqgamaSAQWVQE g kR
oo sEE ¥ Ex N cl T2 B o P o Z T w T o o
o Z m7ﬂ,wxzo§oofj) 5 _aﬂ% }Ep?
&Yﬂ;ﬁﬁf ﬁomﬁﬂ_uaoiﬂﬁ%ﬁaﬂWﬁo m21_5ﬁwﬁxnmou]oal
?m@ﬂé%% ﬂeﬁﬁ_mE EoﬁWx‘zT ﬂu%dn%.g K =
© %%@m]ﬂi o:eﬂ% " Nrc_ouﬁaﬁsz
Mm&mﬂ%]ogozuhd. ,mwumw_m = .mogogle o#e_ﬂ_ooﬂz—ﬁﬂmﬂ%
0 mamMWﬂm UWEAT}%H_@%WQQ_H %2%?@5 ,ﬂ'
%méﬂ”ﬂﬂn,é%_/,oEE:%mmM(E7 é%_to o#.ﬂgo
W %@Wng%a$4ﬂ%b%ga z%a%wﬂ%%
oy BT B 3o B R A;uo] }%xué e
Amn_numﬁo @XﬂKW _,oﬂiﬁeu‘mnﬂeﬂr,ﬂ = Hﬁ;&]?o#uﬂ o
oF 7Lﬂ|huqumﬂ mATntoﬁa = © XP 5 é.]% Lagﬂ,_
quﬁovﬁk%ﬂa@ékoo:_eﬂﬁ 2 52 oﬁurlef@wmg
utnomﬂﬂmyu%ﬁauxJmommﬁ%%% X o 8 & memwawﬂﬁ_so7n7ﬁnwﬂ
zﬁww%wsﬁﬂm%WMﬂ &mmdm w%mﬂ@ﬁﬁﬂ%
z,ﬂjifmgwﬁommm wmmmm %gkﬂ%ﬂw%%
i FEez3iz SEF %%mﬁ%%@&%
225+, [fltE %%awnﬂ%@w
o ol Wcha @E%Jﬂﬂlﬂv
= Aﬂko%w11r_aﬂ@
Camm o_nsmueu.x7s__.moﬂw
zﬂﬂTHMWM%ﬂE
mnywmﬁg
Zv_ojjﬂo_%ﬂo#
ﬂv_._%ZHOf.WH
A_.nﬂﬂ
N

o= A%
g A

7H ‘?clr%].oa
Mq(Table ) A
N A

S

[<)

A=k
Lﬁ
Do) A

N4 2 A
le=]

*101]}\1 @7%}7]_

An

]

]
=]

34—, o
g A
of| A

A 23]

o}_\E_



26(4): 346 ~358 (2016) AT FESA

tlo

w3 I 5L CVME 283 A4 7] 57t 349
Table 1. Culinary tour program
[Package 1]
Name Jeju traditional market tasty road
Place Jeju Dongmun market, alley small bistro
Meal plan Price (W) Transportation
Lunch 30,000 Walking tour
Tour time (hours) Detailed itinerary Unique point
2 Momguk — Kkwong-Memil-guksu — Bingtteok, Omaegitteok, Ppaeddaegi Local market food tasting

[Package 2]

Name Story of Jeju Memil and Kkwong story
Place Jeju Pyosunmyeon Memil field, Kkwong village (local restaurant with Kkwong farm)
Meal plan Price (W) Transportation
Lunch 50,000 Walking tour
Tour time Detailed itinerary Unique point
45 min myth of Jacheongbi & Memil farm tour igij;iieisfj‘;fque food
15 min Move
10 min Kkwong farm tour Jeju food ingredient experience
| hour Memil and Kkwong therlne meal (Kkwong course: Kkwong-mandu - Kkwong shabu Jeju local food tasting
shabu - Kkwong- memil guksu )
[Package 3]
Name Haenyeo’s Table (women diver’s table)
Place Haenyeo museum, Gim-nyeong coast, Gim-nyeong Haenyeo’s village, Dongbok Haenyeo’s village
Meal plan Price (W) Transportation
Lunch 50,000 Walking * car
Tour time Detailed itinerary Unique point
1 hours Haenyeo museum tour with food curator Women diver costume experience
20 min Gim-nyeong Coast Drive
40 min Gim-nyeong Haenyeo'’s village tour & fresh seafood tasting (Joenbok, Seongge, Jeju’s unique food ingredient
Gaebul, Haesam etc) tasting
| hour iz?:iai(;ongge guksu, Hoe guksu (Goojwa-eup ‘Dongbok Haenyeo's village’ Jeju local foods experience
[Package 4]
Name Jeju Food Culture Experience
Place Seongeup Folk village
Meal plan Price (W) Transportation
Lunch 70,000

Walking
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Table 1. Continued

Tour time Detailed itinerary Unique point

1 hour Seongeup folk village tour

Seongeup traditional village

20 min Gosorsul, Omaegisul demonstration & tasting experience

40 min Bingtteok making & tasting

Appetizer Kongjuk, Bingtteok

- Bori-bab, Chajo-bab
- Melguk or Bomalguk or Gakjaegiguk
1 hour Main - Vegetable Wrap : Yangha, Bean leaves, Chinese cabbage leaf + Jeju local food table”
Mel-jeot or Jari-jeot
- Manongji or Yangha jang-ajji

Dessert  Omegitteok, Kongyeok or Gaeyeok

[Package 5]

Name Jeju Balhyo (fermented) food experience
Place Halla mountain Chung-jung chon (Green bean experience farm)
Meal plan Price (W) Transportation
Lunch 70,000 Walking
Tour time (hour) Detailed itinerary Unique point
1 How to make deon-jang with green bean (Demonstration)
Jeju fermented food experience
1 Sang-ae-tteok cooking (Demonstration & Practice)

- Bolibab, Chajobab
- Naeng-i Doenjang Guk or Hobakip Doenjang Guk
- Han-ghi Mulhoe or Jari Mulhoe (Cold raw damselfish soup)
Main - Dombe with Doenjang marinate .
- Ging-i bumbuk Jeju local fermented foods table

- Vegetable wrap : Yangha, Bean leaves, Chinese cabbage leaf +
green bean paste sauce

Dessert  Sang-ae-tteok, balhyo omijacha

" Menu changes seasonally.

HHY AYS T 5 A FFOR PAAGT B AY  Ash @ chIRA] AT GaElo] SN ]
o A9 B Age], gk 5 A48l 4 4ES A YE AR Ug ool Ex, Aol Bl F9 A
B ARG Y BE JES SNBY AL E  F 3RS F W0lARE Age s Zzagolt
Yool 2t 4FA A% 2EDlS AAR, 4B VA PH [IF 2 AF L F olopllE AFE dEE A=
g SeFE PHo2 At P ol Fold, FEA U 9 WU FE FAZ @ JFEOR A8 A 2 FES
F oldEst MHEE Folud & Ao) /M 2 BHolh. 4 ANoE PR AFE tEkE WL Al 4
AL SN FES A7 AEY, B, A, BE AH Al U oo SowA AT HURs B
A, o 54E, £eA L AR go] ARG, T ¥ T WA Bad g PR Y5 Sena
AR BHe Best gt A5, G5 5 oL ol SAR A Peg

B 11 AT B3AF JAUE AT AXANNT € Felun meadon TN (48 3 1S9 4
A BEANA WS AR @ HEOE AR e AT AEAY HEAR AT E ol

1]

24 0 o, BEEA Adow TAEG G4 A AEoR AUESAY R ahis XH%%?‘SJ AR VE &



26(4): 346 ~358 (2016) A 3t w3

4 Mo P SRR Az el el
e F, U7t AR GARE VE SO Habs,
AFAA A7 7Y et DdeistEe) B o
S} 3l Szt BAekE Bg 2 vhes EeRt 2o
otk [4E 4 AF AR AYIS AR 4T YL v
e @ AEeR AT ASAY, &4 BEoln), FEe
2 Aow AR, Ae BEAe Aokl Agm
Sr2e B ANsl @ AT he TR 54, A
goll Tt olop/| & itk ol Fo] e ) AXF AB7

i
= 5 AE A=
|

M AlF FESAE AR wEe] & =3
8 AF FEPFoR ANshe e r sk [
F 5 AT RESN AYe AF BEFEA AF FEZ
A g AT FE DA S HE & FEeR
A Z AY, Alder A" FEF Do) BEX
YL B 5 AF FE 3ESAS A4 wEolnT, ¥

£ gHom Ak Zzagelt:

2. ™E7t o|A=AL At

AE7E A AL T 7HARA, FEAAA, 2EFEE 5
A BAE HEE AR AT B2, AHA;
oA 7HAAEA L [F 50 AF TR A0l 3.674
2 7P Eskvk FAAE 5 A9 B A [dE
7} 389 2 71wk wkHo) 22 Bl Aol AA
B [dF 3 s A0l 411 ®E 7MY =2 A
“Oiﬂ‘r dEE T FERAY B anl UHE“:% K
3: sfES] A "ol 7} 3.78%, 3.89H 2 7Y = 34\_0_?‘
velsitt 2b 52 ke B ek [BF 5 AT EES
21 A &lo] 3.80H 2 P e Aow J§7]-Q9}1“4(Table 2).
7} 3Eo] ek 71 2 okd, Bebde A ZA—"%,% A}%

&l ZAlslst om, ZAPE Zh= Table 31 AIASHSIT [%
AT EEEA AP A, Felver 2Ee 43t Al
T A qute] IE 54 A4S JEAIA HZ B34 34
*POﬂ Febsh, 21 98 7] A T2 AH|AA 4l
£ = F e dEclde 9ol e, ‘BA S o
103 oA Bol Abgste W om ARt SeAe 7
a1, B SRy ] T At HE5E A
7F ol Heb o AAH)en, FF ZHH A=
AIRE e7F dasitte ool AT [ 3: sid
o] 2ol tigh e rE OHUV} 23 AT 2= Al
= o] AEFe AR FFom, syutEaat &
ol XA xpHdo] Has }E‘r% oA} afidete
=3 Ol% ??ixoﬁf AR F7F 5ol e oz A4
g o] WP 9% Fol JY=

o

l‘

¥
Y

o]

tlo SL

1=

3 gl H o 10 pou

e L =P AR R e (P O rlm
H offt
o
=)
i
J

AF FESNS BEF SHBYLE

E 3 CVME A8 AAE M 97t 351

3. 2EtXte| 2AdHlX Abe 4l HF zmiztnie A

=L 2k
Aol Foldt SEAke] -2 Il 1657(55.9%), oA
1309(44,1%) 22 FAFsAl FEZetan, AFA G2 412 198
H(67.1), TE=H 97H(32.9%)°]1A T AH-2 20t 819(27.5
%), 30tH 114%(38.6%), 40t 7278(24.4%), 50th ©]’¢ 289
(9.5%) % 50th o5 AlLlet U] AR} vz
Bttt 2E o B n|E 1349(45.5%), 71 16178(54.6%)
o]g{j\_O_l:q’ gt e ek A = o)At 35%(11_9%)’ st
At e EY 1657(55.9%), A&t g = =Y 801
(27.1%), 3LZ0]3} 15 (5.1%) .2 52| A} 20
Z ool E& S /A ULk Ade] A5, AHEA
967 (32. 5%)°fé 7 Bkon, AE olo] AH|~Z] 64
(21.7%), T4 307(16.9%) -2 EFsta 7142 359(11.9%),
AEA 34%(11.5 %) 02 FAFSH nga— Btk 252 300
kel mvk 1147(38.6%)°] 7P B Ao w Yehgon, H
olo] 2007+ 1% 717(24.1%), 4007+ m]9F 387(12.9%),
5007F 1] 9E 3575(11.9%), 1007+ 12k 207(6.8%), 500%F
9 o] 17H(5.8 %)= 2 VENITHTable 4).
ATFFESA & S8t 32 FF A ZAba g o
N X & GEFig e 71285 T8 f9 Al
& XA Z3h= Table 59 2tk 2 10
WESFE= 13] 154%(52.2%), 23] 57%(19.3
%), 33] 4178(13.9%), 53] °]’F 3578(11.9%), 43] 878(2.7%)
o2 13] Wro] AA gEAke] ARt v AP F
A2 715 1469(49.5%), T 8575(28.8%), <! 349 (11.5
%), A} 1478(4.7%), 71EF 1678(5.4%) -2 YER, 710] 7}
2 B Aoz ZAMEAY ARV 293 12475(42.0
%), 394 10978(36.9%), 4815 ©]7d 437(14.6%), 182
199(6.4%)T o2 283U 3udYo] 7} Be Zoz
A E AT
AF71ZE T A& 13] 7IH)E 2, {4 2
4F, SO R Wro] ZARIITE &4 A EH]= 3Rk A
ki3 94““5(31.9%)9& 7P Beken, H& oo 109k o]
80™(27.1%), 5+ 1] RF 507(20.0%) C- 2 VERSIT) A 2
HFEE AEHE 107 o] 74%(25.1%)°] 7 Bk
| F]= o]o] 3uk9) m]vt 697(23.4%), 59+ 1wk 6278(21.0
%), 7TRHA \ak 3678(12.2%), 109+ ]9k 349 (11.5%) <=2
2 yehdtt s x1E8)E 109 o)A 80 (27.1%) o= 7}
2 goton, §5 olo] 109+ mgt 7378(24.7%), STHA 1]
gk 537(18.0%), 55+ w9k 537(18.0%), 75+ w9k 53
(18.0 %)= o2 et 7F 5o & AlLket A7, &
vl 76,677.969, T 2 #HA 63,355.939, 2] 60,067.79Y
o2 veht, Al A Edhe vl 8] 7MY B ZeR
5 H(Table 5).

J|ﬂ1



352

HOFA oF GAEEHEEE

Table 2. Expert panel survey result I (Mean+S.D.)
Item” Package 1 Package 2 Package 3 Package 4 Package 5
Affordable price Tourist stance 3.67+1.00 3.56+0.88 3.66+1.00 3.00+1.23 3.67+0.87
Tour program Theme relevance 3.67+1.00 3.7840.88 3.88+1.27 3.67+1.00 3.89+0.93
structure Appropriate place & food 3.89+1.17 4.1120.60 3.56+1.13 3.33+1.12 4.00+0.50
Package competitiveness 3.44+1.01 3.56+0.73 3.78+0.83 3.56+1.13 3.67+0.71

Marketability

Tourist attractiveness 3.7840.83 3.67+0.71 3.89+0.93 3.22+1.30 3.78+0.67
Total 3.69+0.97 3.73+0.75 3.75+1.00 3.36+1.13 3.80+0.73

* descriptor: 1 Not competitive at all~5 Very competitive.

Table 3. Expert survey result II (opinion-strength, weakness and countermeasure)

Package Item Opinion results
- While sightseeing, tourists can experience the various ingredients and foods of Jeju that cannot be found
Strength
on lands.
Package 1 - Fresh seafood of Jeju should be added to tasting menus.
Weakness and - Tourists can always visit markets on their own. Guides need specialization.
countermeasure - Competitiveness would increase if means to purchase seasonal and special ingredients after the tour were
added.
- Scarcity of the theme of buckwheat and pheasant is high in that it offers a unique experience of sight,
Strength knowledge and food altogether at a buckwheat field and a pheasant farm, which are both rare in urban
areas.
Package 2
- Seasonality must be taken into consideration regarding the buckwheat field tour.
Weakness and : e .
countermeasure Pheasant is an unfamiliar ingredient; more pheasant menus should be added.
- More experiences related to buckwheat and buckwheat fields should be added.
Strenoth - Haenyeos are valuable regarding their scarcity and conservativeness. Tasting food collected by Haenyeos
g is a the strength.
- The Haenyeo museum experience and the Haenyeo village tour lacks differentiation.
Package 3 - More field-focused experiences should be added, such as visiting Haenyeos' homes and seafood collecting
Weakness and . . . . . . S
sites or hearing stories from Haenyeos themselves instead of experiences carried out in limited areas as
countermeasure
museums.
- The beach drive would be better by car than by bus.
- As a program that hosts experiences, tasting, and more in a traditional village, theme relevance is high.
Strenoth - Experiencing and tasting specialized local foods of Jeju that is hard to find in other restaurants is a
g strength.
Package 4 - Using seasonal ingredients in tasting menus is a strength.
Weakness and - More meat and seafood menus should be added, since the current tasting menus are vegetable-oriented.
countermeasure - Accurate explanations about restaurant and menu selections are needed.
- Corresponds to current healthy, fermented food trends by grafting Korea's fermentation and Jeju region's
Strength characteristics together.
- Tourists will trust more while personally seeing Doenjang being made and experiencing it.
Package 5 - Jeju's specialty must be emphasized more, for Jang experiences are also provided in different regions.
Weakness and - More ingredient-related activities such as field visiting or picking beans should be added.
countermeasure - Time should be added, for the various experiences such as demonstration, tasting and practice might need

more time.
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Table 4. Demographic characteristics of respondents Table 5. Characteristics of Jeju tour (N=295)
(N=295)
Variables N %
Variables N % 1 154 529
Male 165 559 2 57 19.3
Gender
Female 130 441 Visiting times 3 41 13.9
Living Seoul 198 67.1 4 8 2.7
place Suburban 97 329 5 or more 35 11.9
20’s 81 275 Family 146 195
’ Friend ’
Age 30’s 114 38.6 ; . 35 288
’ crson 1n
40°s 2 244 Companion tionshi 34 11.5
, relationshi
50’s or more 28 9.5 . lfp 14 47
Marital Single 134 45.4 Y onse 16 5.4
status Married 161 54.6 Other(co-worker)
ight 19 6.4
High school graduated 15 5.1 One nig
T ight: 124 42.0
Educafi 2-year college 80 27.1 Lengtgt h-of WO gt
ucation sta i
4-year university 165 55.9 Y Three nights 109 369
Graduate school 35 11.9 Four nights or more 43 14.6
<10,000 19 6.4
Student 20 6.8
. <30,000 94 31.9
Housewife 30 10.2
Selfemploved 6 54 Food <50,000 59 20.0
cli-employe : expenses
<70,000 18 6.1
Job Administration 96 325 (per meal) ~100.000 ’s g5
Hospitality or service 64 21.7 (W) - '
>100,000 80 27.1
Professional 34 11.5
Technician 35 11.9 Mean+S.D. 60,067.79(£32,356.36)
<100 20 6.8 <10,000 20 6.8
<30,000 69 234
Household <200 71 24.1 )
. Leisure <50,000 62 21.0
income <300 114 38.6
CXPENSES 270,000 36 122
(W 10,000/ <400 38 129 (per experience) :
month) <500 35 11.9 (W) <100,000 34 11.5
500 17 ss >100,000 74 25.1
Mean+S.D. 63,355.93(+31,481.42)
3. PESA BAZ U ST £ FARZD =10.000"won 6 20
SHBPIE N AN BH FES S B o0 e 0o e
- _ _ - odging <50,000 won 53 18.0
AT B S g FeEE AL A7 Table 6 expenses  _0 000 - 50
7 2k AF FESA e MIES BT 2T, 58 perady o '
o <100,000 won 73 24.7
o] 6278(21.0%), E5°] 1387H(46.8%), Fo°] 9578(32.3%)> (W) 100,000 % o
> .
Z 2N 0] BE o]l Seto] 67.8%= UEh, AlF e ’
_‘%/_\1 Oﬂ EH?:S} 3&/‘\3] o] %_:% 7)_1 o= L}E}‘/&D} 113114‘ z_ﬂ_zr_ 63:5 Mean£S.D. 76,677496(i27,064.07)
SAe gaue A wEeldl g0 A, A=}
B3 Rk AUR ol FolAA] o} 2v)sk Bkshl ol AEElE Aol WS Fastn & & ik
5] 3] = : Al 3 4ol AA sk HFE v Awde
o)== E&t}a 319 THAn HY 5 2009; Yang TS & Oh MC 5= TFoll A 52o] AR 8he vl & didde 41
2009). wetA] AT FESAS GA FalEa A4S =Y ~60% 10378(34.9%), 61~80% 7678(25.8%), 21~40% 703
e Rte R AR FESA AFS TAT BF AES (23.7%), 81~100% 237(7.8%), 0~20% 237(7.8%) 2= A}
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Table 6. Jeju food tour demand (N=295)

Variables N %

Low 62 21.0

Jeju local

A 1 46.
food interest verage 38 68
High 956 323
<20 23 7.8
Important <40 70 237
rate of
<
food during <60 103 349
Jeju tour (%) <80 76 25.8
~100 23 7.8
- Trying new foods that we can 236 611
not eat everyday ’
Culinary tour _ Qwn cooking and eating 31 8.0
concept that ' )
yowd like to - Watching the cooking 2 212
participate demonstration & tasting ’
- Purchasing foods & food 37 96

reated products

* Multiple response.
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FRE Agely, dAEE BEAFoR fo5lA] e
A A= WP A B (stepwise method)S A}
Atk SAEE FE ARl tiek sl A A
e mdo] Ay s dusls 39 RPES 194 0.227,
29 0.284, 397 02842 YERGoH, fogtES 19
0.010, 224 0.015, 324 0.0152 ZF FAHCZ {2t
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Table 7. Willingness to pay (WTP)

Factor Item (W) Frequency (persons) %
No Price 80 27.1
45,000 125 424
Yes 70,000 68 23.1
105,000 22 7.5
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2 glgic). mde] Avyeg vells 9 RS A A7, 20108 VFo 2 S u) AFA 5,716,8641, A
T EH 36 23 o] RPo] 0284% 71 ol 3EAIS A FA] 11,203,645%, 24| 12,362,550 2 A= T Korean
St oM, FakZ 5.9872 BAIHCR fold Aoz e Statistical Information Service 2010). W2}A] ©]& HIE O 2
Hp<005). ol & WiRrew ¥ Qlyold HyAew dgw  SldA AEE gawﬂ 4E| A gelAtgzt HESE
SRS digt ENANE SRS, 8=, AR o]l Fd A AFFESN S TET SARBEF] AAA
2.00 o]Fo 2 frofF Ao 2 B O ¥ (p<0.05), E3 P 0.1 e Az <F 7oooﬁ doz 39 4 9k

o4, VIF 15 o]8t& t=aAAo] ZAsHA] @ Ao

A= THTable 8). Qo ol H=

rlr
>

Hﬂ
Me

9 By Ay AREHTE TS SR E
7EA7F oF 0.1049, o] Eold4= oF 20749, Aol o AlF g w3 o] Srketal RSt —;—011%?4_*1
ol SE o 3149 U8k S onlgth =EE A vt R A tigk 97 Sl AldY
B 2o SAAEu e BAF 60,067.79, T e BeAe] IrRRL itk mEA £ A7 AT FE
Q) 1549, AElo] gkl 31.592 tide 27, ke oAe B8 FAWRLE LS 9 Sdgelge
2ol /AT A BFo|Alm L 58,385.752¢8 0.2 AlLkE T ARY WBLEe] Hdrkss 2 A ﬂﬂ 7HE EIsk
th NEE AES T SRR AFFESA olghe A2
Willingness to Pay (WTP) AR AR E 57 FAo Aute FESA S ol
= 10,094.472 + 0.104 x food cost + 2,074.086 x level  THAE AFL sh= Aoz FAIH o, 7} FFel tigt &
of education + 313.917 x age F9, Ao, ARG, FEH, ol 28ARE AlE-
= 10,094.472 + 0.104 x 60,067.79 + 2,074.086 x 1549 Aol AAHAATE. A&7} oJH2AL 23, AlF FE TES
+ 313.917 x31.59 < 283 [FF 5 AT a2 AY]e A4t 3.80H L
= 58,385.752 27V =& AR Ueh, o] AES ATl oz A
Fof| whet 7% - Bk T ARl HAFZRAL A] 7P R
AollA AEd 109 A A S v o2 AR 52 zRIORoZ L83t ol & Fot] AXE A HF
HG FEe] EAEANE Wl BAAA VX E AbEstaal ¢ @l o AR 75 Brleil e, Fge AEoAlgd
ot AFE Rk T B £2 2T 24 B S AT FESA] IR 9 SRR FaEE AL
Table 8. Affected factors to WTP
X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11
X1 1
X2 306™ 1
X3 025 450" 1
X4 3767 6597 3757 1
X5 2407 027 —.124 —.088 1
X6 262" 058 055 038 040 1
X7 .090 107 1237 —.007 286" 17T 1
X8 042 082 071 129079 011 —.018 1
X9 2727 049 031 076 145 .089 2017 298" 1
X10 252" 076 —-.021 047 302" 203" 1877 —.026 086 1
X11 —.009 066 —.038 102 .009 -.093  —.128 053 049 035 1

X1: WTP, X2: leisure experience expense, X3: accommodation expense, X4: food expense, X5: age, X6: level of education, X7: income,
X8: food importance, X9: interest in local foods, X10: number of visits, X11: length of stay.
¥ p<0.01, * p<0.05.
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Table 9. Regression analysis result
Unstandardized coefficient Multicollinearity statistics
Level Model t-value p-value
B S.D. Allowance VIF
| Constant 52,620.360 2,568.297 20.488 .000
Food expense .097 .037 2.613 010 1.000 1.000
Constant 210,909.279 12,801.140 1.712 .008
2 Food expense .098 .037 2.665 .008° 1.000 1.000
Education 1,975.060 806.902 2.448 015 1.000 1.000
Constant 10,094.472 13,543.151 1.745 457
3 Food expense .104 .036 2.866 005" 995 1.005
Education 2,074.086 789.601 2.597 010" 997 1.003
Age 313.917 128.292 2.447 015" .992 1.008
Model R R Modified R* Durbin - Watson F-value P-value
1 376 231 227 6.289 010°
2 440 258 .249 1.708 5.991 015
489 284 271 5.987 015

Independent variables: food costs, interest in local foods, level of education, experiential and leisure costs, number of visits, age.

Dependent variables: Willingness to pay for food tour.
" p<0.01, * p<0.05.
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