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Abstract

Pumpose: The purposes of this study were to identify the segments of the Home Meal Replacement (HMR) market according to
food-related lifestyle of Japanese consumers, and to investigate its demographic characteristics, the HMR purchase status and needs of
new HMR product development. Methods: A total of 2,720 domestic consumers living in Japan were surveyed using a self-administered
questionnaire and 488 responses were returned. Excluding responses with significant missing data, 467 responses were used for data
analysis. Results: As a result of cluster analysis, three consumer segments were identified. The diet-highly concerned segment had the
highest food-related lifestyle score, followed by the diet-moderately concerned segment, and the diet-unconcerned segment (p<0.001).
A significant difference in demographic characteristics among the three segments was found with respect to the type of residence
(»<0.05). There were significant differences in the main place (p<0.01) and average expense (p<0.001) for HMR purchases by
food-related lifestyle segments. In the case of new HMR products that need further development, ‘low-sodium products’ had the highest
demand scores in all three segments. In the diet-highly concerned segment, the mean scores of demand for new products were
significantly higher than those in the other segments (»<0.001). Conclusion: The findings of this study can be used to develop new
products for the Japanese' HMR market. The segments identified in this study should be updated and revised regularly to reflect changes
in the characteristics of each food-related lifestyle segment.
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% 2005, Chung LN % 2007). HMR-2 HH® &djQle 9
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3 ek AA) slAge R 2yt Ba AU, 2
3 g9 #He o e de 7oA vhE A 22 A

g, B, FEAEd 8AE ZkE JHEAAL diA g Eelt
(Costa AIA 5 2001, Kwon TS 5 2005).

AA HMR AIZTFEE 20143 7]1F 9F 3,538%Q0 02
A 5% oo AAE A4 3t JTH(Economic Review
2015). HMR A|&o] 7P W =7k v, 9= g
7 ofAlofel A= ot} dEe] 2014d 7] HMR Al
AHEE 8EANORE ofNolHA e 7 & ARTEE
7FA 2L JATHThe Kukmin Daily 2015). ¢+ HMR A3
80t M3hd-E Sl AAsithyl o0 dd o miAlA A
gHdeo=w IS thstste] FAAEAI, ©]F HMR
AEHe] AH 7T 75Ul HMR A2 Ad 5
7t AF 7 AAEC] 12.9%° 3= AoE e A
AEJAY} FEAAZIA HMR Aol HolEx ot
(The CEO Score Daily 2016).
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I e, FEgAlNA 2As= HMRE| wiEd = &
A% stk A AAIZ 02 HMR At R7F 3] 4
Zetal, @A Al g o] Aol 7t ds
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2 AdFe BN AAggto|Ze] mE HMR
NBZALE f5te] 8 AFAE tdoE HFES
WL o83 AEFRANE 284 E AE7|To
o Fsle] aPstA L, 2015 3LFE 12€71A] AA =
Ak HE2AF AE7|He 59 3 712, HMR A
EFo o83 B Ho| la A YR AFsn Y=
20-50T) YEAH|AE Yo R 22490 HAES 835}
o} ol HEA = dBE AL, HES %
AHEA g HMRO Tk FE3 A4S stk AHY)
2 AF XYL aEste] F 2,720%00A olvd HEXA
st o, 488Wo]l SHEHATHOIMY I8
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2. ZANUE H 9

MES Yol AYHUL, o EAE HAHe] 5
PRI ERRL FuE APl T el
(Bruns¢ K & Grunert KG 1995, Kesic T & Pri-Raih S
2003, Scholderer J & 2004, O'Sullivan C & 2005, Yim
YM & Yoon HH 2006, Kim MJ & 2007, Jang YJ 2010),
HMR 79454, HMR AFHE 87 5(Kim JY 5 2005,
Kwon TS & 2005, Chung LN & 2007, Ju SY 2012), &
HALEHS B5 4] o2 7PEstY T HMR 73454
M= FURLE, UM, TUol, FEE ASFH,
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3. XI2EN HiY
X8 AEE= SPSS Statistics(ver. 18.0, SPSS Inc.,
Chicago, 1L, USA)S o] &3¢} BAs1aT Soxte]

AL HMR FUSAS NERAS AAsD, A4
gl Zolde Pidh EEAAE AL 57
gREe] BT AHE AFL el QAR

Cronbach's alpha A5 743151, AASeto]| =2l
of W& AAESE fsl [AFFE o] &3 AFH
THEAS AAEAY. 77 v Y5 (Ward's method)
of o ASH FHEMES St #HE B3,
AAE FFEA S o] &35}e] K-means T FHWHS 535}
a2 #RTE stk TR AeldsS 23l I
H| 2] E-4HE A (one-way  ANOVA)S 481301, Scheffe's
testg ©|83tq AFFHSTES AASAT AgEeto|z
Elde] W& AFEATH EA43 HMR AF 7FUEA
A& QeA waHEAS AASIE T =8 AAgelol
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1. ZAICHXLS| HHEH

AELS A4 23678(50.5%), B4 231%(49.5%)°] ]
SFTHTable 1). A% 20t 24.0%, 30T 25.5%, 40TH
25.3%, 50T 253%= 3124 EE3HTE 3t tjgtal
& 175Uﬂ(37 5%), ILE0] 134%(28.7%)2 AAFFHoH,
JIEFE s RRol x}w} A AR= e} 1917(36.6%)
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(35.5%)°] ATt Tﬂﬁéﬂ%t A7V7} 26478(56.5%) -2 7}
2 Bokar AL 176%H(37.7%)S ARSI e
10-20%5+l \]9ho] 1219(25.9%) 2.2 7 Wty oo
22X 20-309H m]Eko] 1157H(24.6%) 22 ZAE T

2. LE2AH|XIe| HMR IS Y

HMRS TFske T8 FidAe 3uilo] 3059
(653%) 0% 714 ©gkal, theo g Wy 72134(15 4%) L
314 459(9.6%) & JEFHTKTable 2). TUHI-E-S 500-

2016; 32(4):492-502

Korean ] Food Cook Sci

Table 1, General characteristics of respondents

Variables Frequency (%)

Gender Male 231(49.5)

Female 236(50.5)

20-29 112(24.0)

Age 30-39 119(25.5)

(yr)  40-49 118(25.3)

50-59 118(25.3)

) Married 263(56.3)

I\:tzrtﬁ:l Single 156(33.4)

Others 7(1.5)

High school 134(28.7)

College/University student 45(9.6)

Educational College degree 59(12.6)

level  Undergraduate degree 175(37.5)

Graduate degree 23(4.9)

Others 31(6.6)

Single 166(35.5)

Couple 79(16.9)

Family ~ Couple with children 191(36.6)

members  Parents with couple 4(0.9)

Parents with couple and children 32(6.9)

Others 15(3.2)

One's own house 264(56.5)

Type of Monthly rent 176(37.7)

residence  Dormitory 8(1.7)

Others 19(4.1)

<100,000 85(18.2)

100,000 - <200,000 121(25.9)

Monthly 540,000 - <300,000 115(24.6)
income

(PY) 300,000 - <400,000 51(10.9)

400,000 - <500,000 40(8.6)

=>500,000 55(11.8)

Total 467(100)

1,000401 wgko] 21075(45.0%), 1,000-1,50021 wlgko] 165
(35.3%), 1,500-2,000%1 =]¥ko] 45%(9.6%)°1A k. T4
o= AlZFESfo] 227(48.6%) .2 7H Btal, %
o] ZFsiAI7E 10198(21.6%), B w&Eol7 507
(10.7%), HI-&ZFo] 457(9.6%) .2 ZAHAT T+

FEEE A48 2887(61.7%), HHEHE 1097H(23.3%),
EANEE 46“8‘(9.9%), OHESR 11H(2.4%), o3& 39
0.6%) =22 FH3ATE A4 71AY AHAE o
02 3 AN A= A 8(75.6%) 02 7P ol o]&
st YA, o2 APL(13.3%), EAIEE(9.7%),

http://www.ekfcs.org
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Table 2, Current Home Meal Replacement purchase status of
Japanese consumers

Variables Frequency (%)
Department store 45(9.6)
Discount retail chain store 12(2.6)
Supermarket 305(65.3)
Main place for Convenience store 72(15.4)
HMR purchase Online sopping mall 6(1.3)
Take-Out restaurant 3(0.6)
HMR special store 6(1.3)
Others 18(3.8)
<500 24(5.1)
500 - <1,000 210(45.0)
Price of a HMR 4 5 _ < 500 165(35.3)
product purchase
(PY) 1,500 - <2,000 45(9.6)
2,000 - <2,500 17(3.6)
=2,500 6(1.3)
Time saving 227(48.6)
Taste 50(10.7)
Money saving 45(9.6)
Reason for  Lack of cooking skills 10(2.1)
HMR purchase Habit 16(3.4)
Nutritional value 7(1.5)
Easy cooking method 101(21.6)
Others 11(2.4)
Ordinary meal 288(61.7)
Lunch box 46(9.9)
Main purpose for Side dish 109(23.3)
HMR purchase Event 11(2.4)
Travel 3(0.6)
Others 10(2.1)
Retort pouch 352(75.4)
Type of Feeze-drying 21(4.5)
preference of
HMR products Immediately intake 84(18.0)
Others 10(2.1)

AR(7.9%) 02 SH3HTHChung LN & 2007). A
< 7 swEkd o]f AH|AES HMR TFYUHIRS
47.1%7F 10000-20,0009¢4 18} S F3FR L, FulE7])=
Tkt 221435 46.7%, 87 HAZAA 24.3%, 28
Aol flolA 10.0%, TU-E8=w AHAE] 58.1%=
ZALE o] JEABAES] FYHIE F 859 FAFSHA
Ao Fujolfel thalAE Abolrt JE L=
ZAFE ATHKim JY 5 2005). A2-7371AS 481z} that
o] AFo = HMR 79 e SRIvIE(73.6%), T
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o] thate] varimax 223 A e o7t
LAEAML AL 3709 8lo]
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) AFH7ES ERPT, S A +4e

Kim KH(2011)2] AFolXs dEABAL] AAdeto]
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Table 3, Results of factor analysis and reliability measurements
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Factors Statement Fac'Eor Eigen  Variance Cronbach's
loading value (%) o

I check food additives when I purchase food 0.787
I eat food by considering of my health 0.759
I check ingredients when I purchase food 0.755

:::Ei;h I tend to consider nutrition value when eating food 0745 25830  4.133 0.867
¢ I choose food by considering obesity 0.701
I frequently purchase natural and organic food 0.575
I purchase food whenever 1 need food 0.553
I like to change menus for a variety of tastes 0.710
I tend to eat foods by visiting renowned restaurants 0.690

sg;fitrfg I first consider the taste when selecting food 0.623 18.174 2,908 0.779
I tend to not save money for dietary needs as opposed to other parts of life  0.609
I tend to notice differences in taste 0.603
The restaurant’s atmosphere is a more important consideration than taste 0.842

Appeafance when I choose a restalllrant . 13.926 5298 0745
seeking The appearance of food is the important factor when I choose food 0.727
I tend to consider the harmony of food and table settings when eating 0.663

Total % of variance 57.93
Ak Yi NY 5(2016)2 &=17 =<l AAdeto] TA(120%8)  AAFFIG377" ), wETE
o

ZoR g RETY, ARFTY, WART, A
F7YP o2 FARA

>

o ilﬁl"?‘“ AN S THTable 4). &4
E Aol Z2Ed 8% Aol AR A¥, B
Z

2 Rz gwd e A9 oL Farrt

(5.39), ABFTEH4.77)Y BE QoA 7P B 3L
Ueho] AZaaAlR T o2 ATk 132(2427)
AZ}FT78(4.26), HFTH(4.12), ABFTH(4.04)9]
2E aQle tisl] St 4= vEkfo] A 714*‘;“
wholz} st wH3(105%)2 FFFT8(3.38), B+
F(3.28), JBFTR(2.70) ZFANA AA 2=ARE T 7}
2 G 28U HFE B A RRAAHT o B
st

Y BA487ke) FHAAI Al &3S 9% Kim KH(2011)
o] AFexE AT o] 2B ME IS AANE
AR THA48%), AARNFTAH2.9%), FHAF
THEG23%)y 02 283, Kim JH 5(2013)9] A7

rlr

1

Table 4, Results of cluster analysis for food-related lifestyles of Japanese consumers

Food-related lifestylel) Cluster 1 Cluster 2 Cluster 3 F-value
Health seeking 5.37+0.69”" 4.26+0.55" 3.38+0.85° 2,254.985""
Taste seeking 5.39+0.61° 4.1240.55° 3.28+0.76° 340.872"
Appearance seeking 4.77+0.91° 4.04+0.61° 2.70+0.82° 221.659""
Cluster name ngl'l interest in dietary | Mode‘rate interest in dietary Loxjv interest in dietary
life group (n=120) life group (n=242) life group (n=105)
Y A 7-point scale was used from 1 (Strongly disagree) to 7 (Strongly agree).
2)
Mean£SD.
*® Means with different superscripts in the same row are significantly by Scheffe’s test.
"p<0.001.
2016; 32(4):492-502 http://www.ekfcs.org
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AMe AYZIAAD33.8)y, AFFTIGL2), B
TEHGB5.1y 02 FEEATE Kim TS 5(2007)2] AAFtollA
£ HMR &H|2} AAgeto] Z2eldof| i 3-8 <H|2
T, HMRASHTY, < dFp3eb, A
Ak, ‘HoF oz BNt Kang HY & Jo
MN(2015)2] HMR THSHAY 4]z} 2 geto] T el o
2 P HYFTHY, HHFAHE, AFFTH
o g FESFI, AT AA A3 (3.40/5
A, AAFE(3.69/54), vIAAFE(3.31/58)AA 71
=2 HA4E BRI Yi NY 5(2016)2] SAHAF 4
FIE S AFAE Aol Z B e
e W=y A= AAFTE, TR, FEF
T, ARG oR 9xle AHAee BETE,

5. AIMEBIO|ZAEIN 2 MEAIEE o7

JE ANzt AAdefo| Z e AEAGEE QAT
BAH EAS BA% AHE Table 5ol AASATH
A getol el whe) A, A%, A&, 3,
7IEgeolle o)Al xfol7t §le Ao U,
AZH(p<0.05)%F FJZAR1 Ate)7) e Ao E UERS:
o A IA-E e A48 533%, dEol 30T
(32.5%)%}F 40tH(30.0%)°] Hl&°] &Etal, ¥ i
Z ool 50.0%= YEht BE T Hlste] ol
=2 Holdth ATy VIS = R
AAZE B A HIE(38.3%)0] M AL, teeR
TAH25.8%), HH21.7%) w22 Yehgth FAYHE
A7K62.1%)2] Bl&o] 7P E%al o2 UA|(33.3%)

Table 5, Cluster differences by demographic characteristics of Japanese consumers n(%)
High interest in ~ Moderate interest in Low interest in
Variables dietary life group dietary life group dietary life group ;f
(n=120) (n=242) (n=105)
Male 56(46.7) 117(48.3) 58(55.2)
Gender 1.897
Female 64(53.3) 125(51.7) 47(44.8)
20-29 22(18.3) 60(24.8) 30(28.6)
Age 30-39 39(32.5) 55(22.7) 25(23.8) 0893
(yr) 40-49 36(30.0) 59(24.4) 23(21.9) '
50-59 23(19.2) 68(28.1) 27(25.7)
Married 77(64.2) 135(55.8) 51(48.6)
Marital status ~ Single 41(34.2) 104(43.0) 52(49.5) 5.895
Others 2(1.7) 3(1.2) 2(1.9)
High school 26(21.7) 69(28.5) 39(37.1)
College/University student 10(8.3) 27(11.2) 8(7.6)
College degree 17(14.2 27(11.2 15(14.3
Educational level g £ (14.2) (11.2) (14.3) 18.279
Undergraduate degree 48(40.0) 95(39.3) 32(30.5)
Graduate degree 12(10.0) 93.7) 2(1.9)
others 7(5.8) 15(6.2) 9(8.6)
Single 31(25.8) 90(37.2) 45(42.9)
Couple 26(21.7) 40(16.5) 13(12.4)
Couple with children 46(38.3) 89(36.8) 36(34.3)
Family members . 14.407
Parents with couple 0(0.0) 2(0.8) 2(1.9)
Parents with couple and children 11(9.2) 16(6.6) 5(4.8)
Others 6(5.0) 52.1) 4(3.8)
One's own house 75(62.1) 141(58.3) 48(45.7)
. Monthly rent 40(33.3) 87(36.0) 49(46.7) .
Type of residence ) 13.577
Dormitory 4(3.3) 3(1.2) 1(1.0)
Others 1(0.8) 11(4.5) 7(6.7)

"p<0.05.
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o] Hlgo] =T ARSFHHART L 50TH(28.1%)
o] wlgo] 7P H43 FHLE gsuE 39.3%, 10|
28.5%9 o, 7IEgH= &4 A= HE(37.2%)°] 7
%3, OS2 FRe 21471 E1(36.8%) Abe 2
2 Yyehgth FAFEEHE A7H58.3%)2] Bl&o] M =
%A o E AA(36.0%)Y HIEo] U AAEF
FARE S FA 55.2%, 20017} 28.6% R, 3EHS IE
o] 37.1%, TStEE 30.5%% YER} T2 ol Blsly
gty o] Yo Aow AT EI TE 3
H|5le] EA} A= H8(42.9%)3 EAIE AR H18(46.7%)
o] & HOE YEGTHp<0.05).

Kim JY 5(2005)8] A& Ad AHAE ez g
AFAM = APefo]Z2Eldo)| M2 FHol we} A7,
AT, 74, AgelA FAA Aol7t AL, Kwon
TS (20058 AFolX= A&A7] A AH|[REA
ME ho| X MEAIAE 5, ghdo] oF, £l {9
2ol ztol7t YAk Kim SH 5(2007)2] AFolA=
HMR ©|817e] AAgeto]| Z~gtde) & 3ol w
g} A%, A=A F240 Aol7t AT Kim KH
(2011)9] Y& #AFAS gz 3 AFdAM = A4S
gho| Z Aol W FH o wet A, A%, A, 2
TE, TYe ATFEATH 54 BT AolE BY
o YEAG JES A% AEAAE HMR AFAE L
A AEE A7) HeiAe QERRIRY] AlRAA
H 7R JATFEAE 5L WA Tetst= Aol

6. AlME 0| ZAEIYUO HE HMR FRSY
) B aH|2po] Al steto] T Al A EAAE 2 HMR
TUEAS 43 AFE Table 60 AABHATE 282}
|Z2ERdel mEl U p<0.01)2F U7 (p<0.001)
of frej&el a7t e ALE Yehgth AAdgH
AT 2 HMR 7Y 73 u(62.5%)14 7HE Bol
I 2o zE M3 (20.0%)04 TFUE A=
ZO & Uehygh=], Wshoae] 9] vlFo] AAgF
AR I A SR HlEte] & HoR
Uehga #Held 79 nge w2 Zoz AT
(»<0.01). TA7FAolA+E 1,000-1,5004 ©THo] 46.7%=
7B =k o ZE 500-1,00090 ROl 25.8%,
1,500-2000¢1 v]gto] 16.7%= YERY, T2 F 3 H]
st =2 749l HMR A|EFE 7Y e Ho =
UEPSTHp<0.001). Kwon TS 5(2005)2] Aol AE= <A
A TN HMR AFe] Wby o] Hl&o)
=31, 15,0009-20,0007H4 T o] Al FFu] H]-&o] EUdTh
TUolf= ATFE2R50.0%), BH16.7%), TFEHZEE](15.0%)
o2 B, 85w YA328(64.2%), REHE(19.2%),
EAEHE(10.8%) =082 A S0l tisiAe &
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T A AR Aom ZAEAS AlF FRelAE
AEZEY(72.5%)S 7 AE39 o2 SA
HA2E(17.5%), 52AZE(8.3%) oIt

AN AAHAET S HMR 792 79 1712(65.7%)
ol A 713 Wol 3tar YL the- o 2= o H(17.4%)00 A
TYL A= AR ZAEAT FU7FE-2 500-1,000
dl wwko] 51.2%, 1,000-1,500¢1 ©]9ko] 31.8%, 1,500-
2,000¢1 TRFo]l 9.1%E FAE o] AlFFTHA R TR
H|gteo] vre AT AFS FYS J= ALE Y
EPTH(p<0.001). TFHolfr= AlIRPESKS51.2%), (tazE
(23.6%), BK8.7%) wo= YEht FoA 1 Aol YL
A girot Az ol vt ik 2
7} HMR Al#FS 793k +8% o|f3th 85+ ¢
A2 H60.3%), LEFRH24.0%), E=AEH9.1%) =o)L,
A HFEAAE dEZEYH(74.8%), SAHAAH(21.1%),
FAAZH2.5%) <=o]Ath

ARG FIARE S FHuECA FYseE BlEol
67.6%= 7 =9k, thgo 2 HoH 7 18.1%, td
SHOINLE 4.8%, W3 3.8%F UERY, AAZuHAF
chol nlsle] Wby FRAn|go] mlg- B Aoz FAL
HAHp<0.01). FA7FE-L 500-1,000¢1 w]THO] 52 4%,
1,000-1,500<1 =]%ko] 30.5%, 50041 w]qko] 11.4%= A}
Hoj g4 o vl5ke 5004 wTke] we v}
7o) FPu| o] Eo Ao 7 YERFTHp<0.001). 7ol
= ANTPEK41.0%), IHHEE](24.8%), Hl-8-H9K16.2%) Bt
(8.7%) =& Yeh & o FolHQl Aol U
Uz eikAnE 02 = ool H|ske] H]-g-ZeFo] HMR
AES FYstedl 88 olF=2 A8t FEEE
A2 A(61.9%), LHERH26.7%), T=A1EH(10.5%) <=0,
AEFEL dEZEFH(80.0%), SAHNF(11.4%), T2
%3 (4.8%) <°]1UTh Kim JY 5(2005)2] A< 74 S
M3l AH|AE Ao R 3 AFoAr ABeo| T~
B} A EAEE HMR AlFo tigh AEv)8, vy, 5
|50 foAQl ze]lE Btk Kim SH 5(2007)9] Al
22 WE Y} AQIntE AH|AE o R F T
Ae Aol Z et whet HMR A8 8§
7HAd f§2AQl AfolE Hole ACE YEth #4444
3}, JE HMR ABIAFES] AEAIAE FLYEA= A
o7} ABE, MEANGE AF ZAE ML L viAR A
g FHE YalAe B3l AEAA g A5 E4o]
Z 83t

Xl p

o

7. AlMELo|Zof| M2 HMR MEHY 7=

QB n)zte] Algteto]sZ e A BEAZAEE HMR
AEFNE 8FEE B3 A= Table 739 2T} 67
M AEFTo] o Y 2% H5EE 2F 594
ol zol7} Qe Ao E ZAEYTHp<0.001). Aol w}
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Table 6, Cluster differences by current state of Home Meal Replacement purchase of Japanese consumers n(%)
High interest in =~ Moderate interest in Low interest in
Variables dietary life group dietary life group dietary life group ,1;
(n=120) (n=242) (n=105)
Department store 24(20.0) 17(7.0) 4(3.8)
Discount retail chain store 3(2.5) 4(1.7) 5(4.8)
Supermarket 75(62.5) 159(65.7) 71(67.6)
Main place for Convenience store 11(9.2) 42(17.4) 19(18.1) 39371
HMR purchase Online sopping mall 2(1.7) 3(1.2) 1(1.0)
Take-Out restaurant 2(1.7) 0(0.0) 1(1.0)
HMR special store 1(0.8) 5(2.1) 0(0.0)
Others 2(1.7) 12(4.9) 4(3.8)
<500 2(1.7) 10(4.1) 12(11.4)
500 - <1,000 31(25.8) 124(51.2) 55(52.4)
Price of a HMR 14 _ <1 500 56(46.7) 77(31.8) 32(30.5)
product purchase 47.818
PY) 1,500 - <2,000 20(16.7) 22(9.1) 3(2.9)
2,000 - <2,500 8(6.7) 7(2.9) 2(1.9)
=2,500 3(2.5) 2(.8) 1(1.0)
Time saving 60(50.0) 124(51.2) 43(41.0)
Taste 20(16.7) 21(8.7) 9(8.6)
Money saving 9(7.5) 19(7.9) 17(16.2)
Reason for HMR  Lack of cooking skills 0(.0) 4(1.7) 6(5.7) 0734
purchase Habit 3(2.5) 11(4.5) 2(1.9)
Nutritional value 3(2.5) 2(0.8) 2(1.9)
Easy cooking method 18(15.0) 57(23.6) 26(24.8)
Others 7(5.8) 4(1.7) 0(00)
Ordinary meal 77(64.2) 146(60.3) 65(61.9)
Lunch box 13(10.8) 22(9.1) 11(10.5)
Main purpose for  Side dish 23(19.2) 58(24.0) 28(26.7) 3.994
HMR purchase Event 6(5.0) 52.1) 0(0)
Travel 0(0) 3(1.2) 0(0)
Others 7(5.8) 16(6.6) 1(1.0)
Retort pouch 87(72.5) 181(74.8) 84(80.0)
Type of preference of Feeze-drying 10(8.3) 6(2.5) 5(4.8) 12,145
HMR products Immediately intake 21(17.5) 51(21.1) 12(11.4)
Others 2(1.7) 4(1.7) 4(3.8)

"p<0.01, " p<0.001.

g} Ao Zole AT BE IFA AUEFAF
ok M a7 =rt 7P 2 FoE Yelgth 2 gy
AR D o] HMR AENE 875+ AYEFAFS.15),
7158 AF(5.09), AEZAF(5.07), XFAAFE(5.03), =
o)A A E(4.94), AZLZAF4.85) <=o|At}. Ay SF
HEHARE ol = AUEFAE(4.84), AZZ2]A|E(4.67)
7155/ A F(4.60), AEZAF(4.66), XEAAF(4.54), =

http://www.ekfcs.org

Y GAIF4.38), ST IAAFT e 8FE My
AUEFA F(4.46), 2EZAF(4.22), AZLZE]A|F(4.08)
7158 A F(4.04), AXEAAE3B.98), ZF P HA|E(3.76)
otk AFNYE 8T7Ex AASTBAAR T oA T}
=2 AF4E By, goR AAEFaAw,
A AYSFERARE o2 Yeh) 2 Sl Balo] w2
AFEC] HMR AF] tigt MALTEE E2 Zo=

2016; 32(4):492-502



500 ure-olue- Foks

Korean ] Food Cook Sci

Table 7. Needs for the Home Meal Replacement product development by food-related lifestyle clusters

High interest in

Moderate interest Low interest

HMR product]) dietary life group in dietary life group in dietary life group ;f
(n=120) (n=242) (n=105)

Low calorie food 4.85+1.43%" 4.67+1.11° 4.08+1.55 10.849™
Low-sodium food 5.15+1.29" 4.84+1.03 4.46+1.49° 9.126
Functional food 5.09+1.36° 4.60+1.04° 4.04+137° 21.180""
Therapeutic food 5.03+1.32" 4.54+1.10° 3.98+1.38° 20526
Small packaged food 5.07+1.20" 4.66+0.99" 4.22+1.26° 16.603""
Premium food 4.94+1.11° 4.38+0.99" 3.76£1.25° 32,942

Y A 7-point scale was used from 1 (Strongly disagree) to 7 (Strongly agree).

Y MeanSD.

*® Means with different superscripts in the same row are significantly by Scheffe’s test.

EE

'<0.001.

YERATHp<0.001). A& Zd B2 A73957(39.0%),
AW 7(35.7%), THOIHEWF7(19.0%) =2 HMR A
F o] #Alo] E2 Zo 2 Vel TtKim JY 5 2005).
they-S thAae 3 A74(Kang HY & Jo MN 2015)°l14
£ HMR A&9 M 2 a4 S B £l dist
of FHFFAT o ®E e vl el tigk 8+
7t & Aoz AEQITE HMR A /N Al thefst
WS 93 w83} 34 mE AEAE TR A
AUEFH 23X gt 877} Eou= o3t oA
< WYL= o st

vV, Qo o A8
B AT ME YRl A4y Betol LaEUo] o}
e HMR AE AFE ARshst, ARAPE Q75
312 543 HMR AF TYSHS BHsRA ek
o AR AF 20500 A¥AS tlo Helme
W olgste] WS AL 27209007 A
MESGL, 4677 SHA] MBS Bl o] 83}

32 L N J
S e Ho

SGAE oAo] 50.5%A L, AH-S 20-50t)7HA7F L
24 B3 distuE 37.5%((1759), 2E°] 28.7%
(134%)olar, F7e} Ahqrt A A= FEI7E 36.6%
(919HE 7P =gk ggogE &Ex A= 97}
35.5%(166™) Atk A7t FRAFA7} 56.5%(2648) = 7t
A =% A7 37.7%(176%) S AAISFAT. A5
10-209+4l wgko] 259%(121%) 2 7FE A UelRda,

FO2E 20-305H1 H|FFo] 24.6%(115)= AL
. HMR 7949 T8 Za4e wHubo] 65.3%((3059%)
2 7 =%, 2o Hold 154%((729), W3k
9.6%(458)2 UEFFTH HMR 74182 500-1,00041 =]
Tho] 45.0%(2107), 1,000-1,500<1 ©]To] 35.3%(165),

2016; 32(4):492-502

1,500-2,00021 m]¥ko] 9.6%(45)°]1Ath. HMR o]+
= AIZPEFo] 48.6%(227) & 7 =4 YERg A, x|
o] s A7) 21.6%(1017), BHO0.7%(5078) 0.2 =
AFEIITE T FH S5 AT 61.7%(2889),
HEZRE 23.3%(1099), =A1E 9.9%((46)=2] ATt HMR
o] M5/ HdEZEY] 754%352%W)= 7 =3k
I, o 2s SAEHAF] 18.0%(84H)E YERSTH
2 geto| Z et -2 ARFTY, BT, JAFT
g 37FA 8%lo] FEH UL, old wE} A4
L, AR, AAEFRAR, 378 TF
2 BRI ZHEE JATF5ATE B4 & At
£ B4% 23, AFFHE(p<0.05)0 et 523 2o

O [o L ot

7h Uehga, ete, siEael mE fold Aol §igl
o AR HMR TS EAE Adelde F8
‘TL

U&2(p<0.01)9t T-U7FA(p<0.001)0l14 oA Q]
g BT HMR AEFNE 875 #HEE BF
oA el ztol7l Qe ACE VENGI(p<0.001), BE
o s AT Y At P =2
o7 BAFEAY. AUEFAF U A 2 7=}
€ T-NA 7 =4 YERgT

AEAE 2vAEe] EAS AVEE, Agad
AR -2 30-40tH(62.5%), THETRZE ©]7d(50.0%), A7t
8 A562.1%)2] HlEo] =%, HMR T Al w730}
A(62.5%)F W3}-(20.0%)S FZ o83, TU7IE <)
=2 ¥(1,000-2,0001 ©TE: 63.4%)01RAT}. A ASF
AR 2 50T0(28.1%), e (39.3%), A7FE] A
F(58.3%%)2] Hl&o] =3, HMR T Al w30
(65.7%) HYH(17.4%)= F= o]83tH, 500-1,00091
nek51.2%) AFS] FUHIEo] =T HMR 7ol
= AP eK51.2%) 9ol 1HEZE](23.6%)2] HlEo] =3
o AR S g2 F FR nlEke] A
A 54 9 HMR TFY5A-] T3k JehtA &

o]

F S ot Ho 2L
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T} A AZREANRE S FA(55.2%), LE(37.1%),
ZF Al AFEH(42.9%), EAIATAH46.7%)2] HlEo] =%k
I, HMR 7Y Al 3 0b(67.6%)3 H2H(18.1%) S 5
2 olg3atH, 1,0009 MRH63.8%) AFe] FURIEC] ¥
Th HMR Tolfe AIZFEK41.0%)2] Hl&o] t&
T Aol vla)] we Ho|a, I HZE](24.8%)9 v
HoK16.2%)2] Bl&o] EUTE Al oA FFHo=E
Yehd EA42 HMR AF 749 FE8E+ At
7H =2 HEE AAEYA, dEZEYS ATsHe
o, AUEFAE 2 &23F AF/ L) g 27%7}
=T

B Ao M iR A AFEle] e )
2} HMR Aol MEsde RIS, AEAGER
ATBATH B4 2L FYEARS A7t dtke Aol
ASHAG o8 A= U HMR THEAAES] o
BEAR &3 AEAGE AFE ZAE ) 2= &
22 F Adth T3 o]z el weE JE
HMR AZ-S AlEstste] 54 AlEAIGEE 2pEste A
FNE vAE dFE mAshEY 798 5 de A
S 2 ALRETH HMR AMlEAZ] &7 5 Qe A=
F& MdEta, A 9 bz B ollE, AUEF
AE, 71SAAE, AZZYAF 53 Lol 2EY AF
MEE FR8t] AEAIZY U2E F3AE F Ae
FEMNE 2 AFEFES Fuisteiof gith B AFdA=
ZAHES HMR AlFS ARl BZo] Qle d&
5 e E AYFEFZFIA=H, FF= 2 HMR
ARAEEE Aedet AFNL 9 FEFEAIE S5k
2 ZHAE o R g ASH A7 388 A
2 Azt
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