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ABSTRACT

As the severity of environmental problems has come to light in recent times environmental
protection has garnered more interest and importance. The purpose of this study was to de-
termine the current research trends in ecofriendly fashion in Korea by analyzing the research
trends related to eco fashion, provide information necessary for developing eco and eco-friendly
fashion in the future, and set the research direction for related research. The study analyzed
1,746 research papers in Journal of Korean Society of Costume, Journal of the Korean Society of
Clothing and Textiles, Research Journal of the Costume Culture, and Journal of the Korea
Fashion and Costume Design Association from 2010 to 2014, and a total of 55 research papers
related to eco fashion were selected. Major conclusions of the study are as follows:

First, Journal of the Korean Society of Clothing and Textiles published the most papers on
eco fashion, Journal of the Korea Fashion and Costume Design Association published the fewest.
Second, the highest number of research papers published in a year was 14 in 2014. Only a small
number of papers were published in 2012, but the figure increased in 2014. Third, the most fre-
quently covered topic among the 12 topics was the 'eco-friendly' topic with 13 papers (23.64%),
followed by topics on corporate social responsibility (CSR), eco, sustainable, green, ethical, and re-
cycle, respectively. The 7 topics above were covered by 47 of the selected 55 papers (85.45%).
Fourth, the following research methods were used: the questionnaire method, literature review,
case study, Internet search, costume construction, online survey and interview. The questionnaire
method was used in 22 papers (29.33%), making it the most frequently used method. Fifth, fields
of research were divided into fashion design(19 papers, 34.55%) and fashion marketing(36 papers,
65.45%). Papers on fashion design was published the most in 2010, and fashion marketing papers
peaked in 2014. The use of eco fashion will be expanded in various ways in terms of country,
firms and consumers in the future.
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T. A—l% 2010), 1990 el A4S At FA7FY A
so] g wet 18, A&Tbs 5 Uid
HAALE = 2 71Ee] ol 7?“\@}@5"1 73 o] ZAZHAUtE 2000l EAMHA thE Al
A Aol A Pl EHACE FTAZAAA FIEA R A HEE FAA, SAH A
HAo, ojH g FAelA 2ol 4445151 29 FE T8AEE AZkzIgHHan & Kim, 1999) <]
= AF4E ZYsGth A7 2ds), eETe] T Moz welstdal, GAtelEd Al (Park &
¥, 34522 AEH] MEF Fald A Kim, 2014) 522 U thsiAl @=L Aok
NEe FEd A 5o (A QPEA I} H Al ok A A A4 X8 AR
o715tk thFet FHFOFEA L AAAe] tiF o] A9 oz we 7|dEC] FH3EA
Hel meh SRS ek B Fad0] S ol A& WAl& TLHuA Y (Lee & Sung, 2012),
HAL, o5 sZAstr] flef AR X3} AAR ABlFE olmAE WA &24 wA Y (Lee &
= A% thds HECl AR AT A B E Park, 2008) %< AHoly gtk ®3 AFA
SRS g-Fol Fe]ollA SdkstAl A=A &, AE7bseldls A AFRA #AHAAM 7199
A3t AdEE 5 AT FAE = Aks] & H < (CSR, Corporate Social Responsibili-
13171 f18ted 19920l M ¥ FAA7HE7 3] 9 ty)olgte= 7Hdol ol&& /‘Pﬁ]*’ﬂ st 7199
(UNCHE) oM+ 743 Mo 35 F7317] FelA A F2% 9gnE St Al Zbel A
g Y BAAAS AP ol T AT Ak gaksta eH(Ko, 2010)
FAABEAS S Adze] 3}, A&7bee FefAd, MEAFHA FHH MYAFE AR
59 A7 sl AAZE FHFEE S ™, Kim & Lee(2010)7F ol 2 s At)#pele] &3
s Aofl AT o]H g ARSA EH Ao I I 2HH 54 BAEAIL, Lee(2005)7F ol &
2E A&3he gzele] 548 Song(2010)°] ol tjzle] A

of elmE HFE WA 2 5
2ol A%AOE Yehtn Sitlee Lo & A4YE ¥

Kim, 2012). @A =] 4313t {4 Lyu & Huh(2010)& 21374 tzl 54 o
Ast AHBAETL Fobstr o, oI # ste] EASIAAL, Yoo(2005)= 137 tizpels}
H ATE thts SHAA I Sirh X187 niAY 73kl thste] A48T
| Zo AL 1960t Holl A A} AR Jung & Lee(2009)& SHAHBME9] A13]4
IEFe WASE Ay £, X3 F AT FFS M BHidy, AEE - 3137
FAYol F&E HAFY s|YF, dJarydFoesr 2%, #2d ddgE, 71584 w2 RegE
FHE] AN S F38A L (Chung, 2000), Aot st BAIEE FoE BRIt Kang, J
197030 % oY= 97] o]Fol= 1r)atelo] & Kim, H.(2012)> sidB AT 2132 2¢) &
b9k 1980 FutelE ZElwelE w)F 5 34 =g MLsigich
(Premier Vision) |4 B4R E A5l T 2 Lee, Lee, & Park(2007)& ol Ztjztels} # s}
A2A e o8l =o3taA AAL AdATIE A of A&7bee =Y gAY EAS BRI
Aot AA2ANE AHESHA HAL(Kim & Lee Kim, Lee, & Chung(2007)< 2719 ZES o] &
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total
502
540
415
289
1,746

unit
2014
96
72
74
62
304

2013
86
75
54
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AHOR ARE T

o)
=
2012
101
107
73
64
345

FA o= oM (eco fash-

2011
105
102
102

59
368

2010
105
173

91
50
419

AL EHE
B ApelA o

publication
1977
1977
1993
1995

year| year of first
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Journal of the Korean Society of Clothing and Textiles
Journal of the Korea Fashion & Costume Design

The Research Journal of the Costume Culture
Association

(Table 1) publication papers by the journal
Journal of the Korean Society of Costume
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ion), %1373 (eco-friendly), A& 7FHsek A (sus-
tainable fashion), ZZ#3]4(green fashion), A&
B (recycle), BAFolE (upcycle), %334 (second-
hand fashion), 21T &+ (redesign), 714 AF3) 4
Al (CSR, Corporate Social Responsibility), &
Z (ethical) 4xH], €23 M (slow fashion), 2
(public benefit) 5 127HAZ FA S AHlstH
o 7

o T A (eco fashion) Naver.com(2016)] ¢
s, 2% 73 XHE /‘}ﬁOH AR5 Xﬂﬂs}b 5

A
A 0}‘43} AAE ”/\]9’]# *—HZH ApA A J
Y ol o] &, dAa FutryEdd FHE 2
Tk ¥9d

2138+7 (eco-friendly) = Wikipedia.org(2016)l €]
tH, A3 x3tE o|FEE AL wiEse
AL 2, Navercom(2016)olX = AATHS &4
ANAAY s et @3 A IR 43 2

2

e Zo=E G
A 47153 3§ A (sustainable fashion)ol] #3he]
Naver.com(2016)—°— U]EH AE s d= Z}°J%

% LAAANA B A, 3
AR SA A (Eco-friendly textile) A,
Ql ZH], AAHE-(reuse), A|&H-8
o sksdTh

1A M (green fashion) Park(2011)el <Js}
A, AHAE wEd HaE B ol A&7ts
43 sidAFol ZFojof & EdYg Al
ANNAE 233 ezt 0}"11‘/}

£ (recycle) ©]

ol 4o 2N HAxL 9 -’F . <

AR 728 58 094e ol FAHRE a3 8

SR & o= 997t v s
Aol = (upcycle) & Naver.com(2016)°ﬂ o] 3}

B, 718 HEAE AES

N
N

S dolA "gAaRlE 7hests 5 AHEE

FEot] AMZE AFoE AP T

g},
Z 73] A (secondhand fashion)< 31
Daum.net(2016)914 & H2 o EFC
o, ?1541"4% T Abgho] ofm] ARg
obd FH ozt & F AUt}

2] ] A}l (redesign) < Naver.com(2016) 9 2] 3}
A, HER 2AE 88 dE tAeldEel 1
Qbell o} ¥ TS A MER AFL
2 BAATIE AR S A dIuAl
olg} & & Aot

7199 Ak3ld # A (CSR, Corporate Social Res-
ponsibility) & Kang & Kim(2012)o] &3}H, A%
7Fedh S S8 AAA, A, AkElA o
A EEe] FRACE AEE AS ongt
24 (ethical) A¥]oll &3t Naver.com(2016)
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S B3 UEAR AEL FuEH, A A
SAES A AE aHlFolEtal AT
&2 9 A (slow fashion)2 Lee, Kwon, & Ko
(2014)el oJatd, A7k AF S yele A&7t

s M-S TetH, AT FAE X
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2] (public benefit) < Naver.com(2016)°] <]
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o NEEAE AHERer REES waRelE 4,2 2010d3% 201490l i @ol wEHS)
ENS A7 9YAE BT ANSAT.  Ou 2011 2012 2013WelE AXF Welw, 3
FgUARISS A, = AR TR Az d
M. o=, ZZmH e 7S &S e,
1. o2, ZSHYM R AT UH FHE 2. 02, ZSHBIMY oA AFFH
Ao ozsd #d Aol 242 A9 AL TAFARASA,, (EAESAT, T
2010958 20149704 gk TEA, 5024, g AR, Foll BxHE =% F I
o Fets| A, 5409, TEAEEAT, 4159, e A fE =g 299 FAY $xE (Table 3)
FUARIEIA, 2899, 3 9 I+ 2o

o, AN & ATAE %7, CSR(7199 A3 #9Q)), o3, A%
g HE, AAsAh s, DA(EA), &2 28U, e, 4

oz, 18N #d AFE F 5580 AAH AbolE, FuHA, £2% HA, FuA, %"4%
At o3, X3 FH A7 FIAE, dE T Y 127FA FA 7 4L&5HA 7 Bol 4
W B¥E= (Table 2> 2t M3h=9]738H3] 4] 0| 28 FAE @A CE 13H(2364%) 1o,
20O Z 4000%, "52E8AT o 18HORE 32.73%, CSR(Z1H <] Ak314 29Ql) 99 (16.36%), I3 63
rEA o] 9HOZ 16.36%, "olAdTIAFeIEE] Aol (1091%), A%7bs 63 (1091%), 12 (M) 64
6HCZ 1091%7F FEFATE 558 FollA ol (1091%), &2 A2¥(HAR1) 4H8(727%), ALE
A At 7Y gol dud sgEAs Mo 3 (545%) ¢ +#0 & wWo| HLHUTE 12 FA
TR, eH, "=t RR1eE Ao 7HE = o] 7TFEA= 479 HEEo] AA 5589
A LxE AT 85.45%% A5kt

AP E AT et {7534, = 2010 g3 hz wxy oIHPHA A FA= o
dRE 20149704 59 F 20129& At 7t 97835 A 9= CSR(6H), 1(4¥H), %A
T =S vEE IxEglen, TEAEsdT,E (3#)e o2 TEHAY CSRFAE ol 93
57 A&HAH SR fAbsH v g2 ARFJT T 2 & reo) 7)Ao b wol WEE AT

(Table 2> papers relating to eco, eco-friendly fashion by the journal

unit : piece(%)

. Year 9010 2011 2012 2013 2014 total
journal

Journal of the Korean Society of Clothing and | g o 10y | 61001) | 1(1.82) | 5(9.10) | 5(910) | 22(40.00)

Textiles
The Research Journal of the Costume Culture | 3(5.45) 5(9.10) 4(7.27) | 3(5.45) 3(5.45) | 18(32.73)
Journal of the Korean Society of Costume 4(7.27) 0 1(1.82) 0 4(7.27) 9(16.36)

Journal of the Korea Fashion & Costume 1182) | 1(1.82) | 1(182) | 1(1.82) | 2(364) | 6(1091)
Design Association

total 13(23.64) | 12(21.82) | 7(12.73) | 9(16.36) | 14(25.45) | 55(100)
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re2Estd,ole N8 FAV 1HeE M (Table = ANIZHA AH AFFAY A=
ol HRHAY, H&F FA= vl FIA F "5 Fxoln, (Fig. 1)< (Table 4o A AF+F
At ol 7P Bol EEHAY. I8 F AME 5EZE Ul g3 Ao A" =EHse ¢
A o 2e o3I FAVF 39 LTRIFJL TE AE 7Tl 28 AFFAE BFXILE JIAER
A olle A&7Es, &8 A, AL FATE 7 vebd Aolth (Fig. 2)9 o I =& o3 3
7b 294, Tek= o Y A1 S 3| A ol = 218, ol A Ad ATFALEERE dRd e W3 FolE
I FAZE 7H2 2 SR E vebd Zelth (Fig. D (Fig. 29 45, =
3 EAS AWEYA, "o FIA = HA #1278 AFFA FolA 5d Fek 13
CSR(6%), I-(U4H)S FA7F Be] ExEHUL T 230 A8 dAtelE, T, 25
H, AFHEE HAAY #HE =Eo] Bol W A, YA, FFTY 5 FAE A wolA
FHAY "BAFSAT, = ISR (TH) S FA Ve FAE HE s
7b ol wEFHIUY, AFUES HnAY 4 s #Ad 4 -rZﬂ«] UEY FolE 49
oke] HlEo] =tk THA > 5] Bel U HH, 2010 13{, 2011l 129, 2012l 7
Bt FAe fldded, gl fAanA Y H, 2013l 9#, 2014 14¥o] TEFHITH
Fopo nl=st EXE Yeliioh 2014l 1492 7pd Wol ERHUL, 2012
mba] oI FH FAY 73S A el o thah AZ3grE 2014de] 14H o2 S7heS
= R AT Aot e Tt F AUk th olE T dFAA FH FAVE ALKHOE
(Table 3) research topics relating to eco, eco-friendly by the journal
unit : piece(%)
eseatch fopios ournal\ ;g ser J. CcC J. KSC J. KFCDA total
1. eco-friendly 3(5.45) 7(12.73) 1(1.82) 2(3.64) 13(23.64)
2. CSR 6(10.91) 2(3.64) 1(1.82) 0 9(16.36)
3. eco 1(1.82) 3(5.45) 0 2(3.64) 6(10.91)
4. sustainable 2(3.64) 2(3.64) 2(3.64) 0 6(10.91)
5. green 4(7.27) 1(1.82) 0 1(1.82) 6(10.91)
6. ethical 2(3.64) 0 2(3.64) 0 4(7.27)
7. recycle 0 1(1.82) 2(3.64) 0 3(5.45)
8. upcycle 0 1(1.82) 1(1.82) 0 2(3.64)
9. secondhand fashion 1(1.82) 1(1.82) 0 0 2(3.64)
10. slow 2(3.64) 0 0 0 2(3.64)
11. redesign 0 0 0 1(1.82) 1(1.82)
12. public benefit 1(1.82) 0 0 0 1(1.82)
total 22(40.00) 18(32.73) 9(16.36) 6(10.91) 55(100)

J. KSCT: Journal of the Korean Society of Clothing and Textiles

J. CC: Research Journal of the Costume Culture
J. KSC: Journal of the Korean Society of Costume

J. KFCDA: Journal of the Korea Fashion & Costume Design Association

- 168 -



AFHL A FAYS € F Atk 1 FolM 53] A8AA CSR FA= Wd A7
A&A, CSR, o3, AL/, 18] FASL =5 AAJTh wEkA olE #E AFFEA F HE
57 AEHeR wuEes FAR yayon, Hilol g2 drFAgr &+

(Table 4 annual distribution of research topics relating to eco, eco-friendly fashion

unit : piece(%)

esearch topics YAl 9010 2011 2012 2013 2014 total
1. eco-friendly 2(3.64) 4(7.27) 2(3.64) 2(3.64) 3(5.45) 13(23.64)
2. CSR 2(3.64) 3(5.45) 1(1.82) 1(1.82) 2(3.64) 9(16.36)
3. eco 1(1.82) 1(1.82) 2(3.64) 0 2(3.64) 6(10.91)
4. sustainable 2(3.64) 1(1.82) 0 1(1.82) 2(3.64) 6(10.91)
5. green 2(3.64) 2(3.64) 1(1.82) 0 1(1.82) 6(10.91)
6. ethical 1(1.82) 0 0 2(3.64) 1(1.82) 4(7.27)
7. recycle 1(1.82) 0 0 1(1.82) 1(1.82) 3(5.45)
8. upcycle 0 0 1(1.82) 0 1(1.82) 2(3.64)
9. secondhand fashion 0 0 0 2 0 2(3.64)
10. slow 0 1(1.82) 0 0 1(1.82) 2(3.64)
11. redesign 1(1.82) 0 0 0 0 1(1.82)
12. public benefit 1(1.82) 0 0 0 0 1(1.82)
total 13(23.64) 12(21.82) 7(12.73) 9(16.36) 14(25.45) 55(100)

¥ etc. :upcycle, secondhand fashion,
slow, redesign, public benefit s

Total 55

recycle L
3 (5.45) S PRy Unit: Piece (%)

13 (23.64)

ethical
4(7.27)

6 (1091)

sustainable
6 (10.91)

{Fig. 1> distribution of research topics relating to eco, eco-friendly fashion
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{Fig. 2> research topics relating to eco, eco-friendly fashion by year trend
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EH90m, 2014de] T WE =E57} 27}
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Atk A=, A&7 XﬂE 201430 2 =%
7t S7F deo] 284, CSR, o=, A&7}
o FAECl AR WA dE A FAl 12714
oA FFol®= 7P Bol A2 7t e
71 Hlgol 2 AFFAy & 5 ok

3. 02, SZmM Ao HEE AFEY

EERRE P ER R

A R el @

gH0m, Q7o) met Agge] F¥Ho] A

SHE A7 A
(29.33%) 0.2 7} Hol &4
2829 Al At 22 139, EHY A
119, ogA=te] 89, ldTAbet ¥
Z47F A AHEE QAT

224

Aol
Aol

AEAZARE 201430 53] 7Hg ol #4n

fom, BazAb 2010d0] Bol 285U o
A B Avols dAR HEARAL FAZ
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of AA A7l o 80%E AX At
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(Table 5> research methods for the study on eco, eco-friendly fashion

unit : piece
i YAl 9010 2011 2012 2013 2014 total
1. questionnaire 3 4 4 3 8 22
2. literature review 5 2 0 3 3 13
3. case study 4 4 1 1 3 13
4. internet search 3 4 2 0 2 11
5. costume construction 2 2 0 1 3 8
6. online survey 1 0 0 2 1 4
7. interview 1 1 1 0 1 4
total 19 17 8 10 21 75
AREolE BFT A9 BopE PEEE (Table AT AMAvIREoRE 201496l 714 Bo) wx
6)7 2t =2
AAUAI R BFRE TAM A A7 oz, ABANHE SHrkA YRk =Rl
oA thE AFHEL HARINE, HARlEY, 9 i s AT ARl okE o o] W H o] TR
A, wH7EA, ARG, A, 278 5 W oA AT oFR Y -, mHA RS ol
4, dARINS ZEIHNE Solth siduA g # A7 o Bel HREAES ¢ F Utk
FolE BRE dIZAA A AFelA o A+ Tekd, olF, FeANA #d d3e HS
W& e, el FoidE, CSR 54 537 FFEd] N&EHoz dEF oIy, Ekto)
A JhE, v, 1ol A, vHARRE, vt F3|A ol 7P Bel EREAT. 1274 A+
AR F3, FE718, EHEFG Folth FA F A¥A, CSR, o3, A&7Hs 59 FA
WA A E o= 19 OZ 3455%F5 A3} 7F Bol ALHAT AU eE HEAZA W
o, sjAvA EREokE 369 65.45%% YEIHOR B, BERAE AFIAT Fol ZEEen, A
X ooIZAA BE A7t HATAIRRRT B tAelRepitt AR U ok #AY ATLE
AvpA g & ool A oF 309 o] t Bo] AFHS o] o Bol] TxHEU

AT AR ok= 20100 71 Weo] Ry

(Table 6> research fields relating to the study on eco, eco-friendly fashion

unit : piece
ccenrch fiold Year 2010 2011 2012 2013 2014 total
fashion design 5 4 3 3 4 19
fashion marketing 8 8 4 6 10 36
total 13 12 7 9 14 55
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