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The Effects of Corporate Social Responsibility on Consumer Perception and
Corporate Reputation in Chicken Restaurant

Sang—Hee Lee(esange@korea.com)’, In—Bok Kim(ibkim2201@hanmail.net)”

HoAts A7l aEg Ao AElE A d-E(CSR, Corporate Social Responsibility)o] 724912 2}
7195 gt mA| = FFAAE ATl ST webA b o] ATt BAE FUCE A, A7E

A AT 990 A5, ALE A AdEso] A HR= JIE AT E
A3 Adego] 71 el HAE FS ATSh Al A1E A A DFo gk uQlAe] 7Y

W ATE SF BAE 7PEA 100054 0] W 39l 37 HAIS(BBQ, BHC, 1#)F 0§38k 1S
r%&i, 350%‘—% HlEske] HFA o R 20255 WA AR ARSI A AR A, AR AR
WMEA, A, Feld 5 48902 BAHYT. E4, CSR 29

o7, EA AQE 8slo] 1AL KO ) FHE wALh AR, CSR A9 F W,
AAH, ARA 2919 2o sl F5 A(He] G vk WA, CSR BE tig 12914
: 8 otk 290 4919} B S1Felks el gges AU

& 719190l Frol% (2] o
xge] $5o g 9 3 3ol QoiAl v AwEe nelrh AN 2EY
o 4514 ol A B4 AARE AH QA A4 wele] avErh

B SA0] | XIZIHAER | AB|A RHOISIE | IZHOIA | 7|mimt |

Abstract

This study aimed to research the effects of CSR on consumer perception and corporate
reputation in chicken restaurant. This study intended (1) to analyze the factors of corporate social
responsibility in chicken restaurant, (2) to research the effect of CSR on consumer perception,
(3) to research the effect of CSR on corporate reputation, (4) to research the effect of consumer
perception on corporate reputation. Data were collected from consumers who visited the
top—ranked chicken restaurant in scope by face-to-face interview. The questionnaire was
distributed of the 350 copies and used 292 in the analysis. The results of this study revealed that
(1) the factors of CSR were economic, philanthropic, legal and ethical, (2) ethical and legal had
significant influence on consumer perception, (3) legal, economic and philanthropic activities had
significant influence on corporate reputation, (4) the consumer perception had significant
influence on corporate reputation.
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