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The Effect of Marketing Characteristic on
Business Performance

Jeon In-oh*
An Un-Seok**

Abstract

In Korea, the survival rate of start-up of 5-year after foundation is as low as 29.6% of the country. This low survival rate is from
because of insufficient resources in start-ups compared to those of mid-sized companies. Therefore, the marketing characteristics of
entrepreneurship has emerged as a major cause.

Therefore, In this study, because learning orientation, marketing experience, competition orientation and etc are differently owned in
start-ups, marketing impact to marketing strategy in start-up companies are differently investigated. Therefore, the relationship of learning
orientation, marketing experience, competition Orientation with marketing strategies was examined. Based on this, Business performance
was examined to suggest contents related to eco-system of start-up companies to representative of start-up companies.

For this study, Survey was conducted for 250 start-up entrepreneurs within 3 and half year since foundation from Nov. 20 to Dec. 20,
2015. In result of data-cleaning, 207 meaningful samples were gathered. Based on these, conclusion was obtained. Using SPSS 20.0
statistical program, frequency analysis, reliability analysis, correlation analysis and regression analysis were conducted. the following
conclusions were drawn.

First, in the impact of marketing environment of Phase 1 start-up companies on marketing strategy, product strategy, distribution
strategy and promotion strategy were positively affected by learning orientation, marketing experience and competition orientation. Second,
in the effect of 2nd phase marketing strategy to business performance, the financial performance and the non-financial performance. Were
positively affected by product strategy, distribution strategy and promotion strategies. Third, The effect of learning orientation, marketing
experience and competition orientation to financial performance was positively mediated by product strategy and distribution strategy
among 3rd phase meditation strategies. the effect of learning orientation, marketing experience and competition orientation to
non-financial performance was positively mediated by products strategy.

In comprehensive summary, in order to increase business performance in start-up companies, marketing strategy should be applied in.
Especially, the role of learning orientation and marketing experience is vital. In increasement of business performance to characteristics of
star up marketing, financial performance can be increased by product strategy and distribution strategy. And, both of financial and
non-financial performance can be increased by product strategy. Therefore, in conducting of marketing characteristics of start-up, to

increase business performance, the apply of marketing strategy to marketing characteristics of start-up should be required.

Keywords: start-ups, marketing characteristics of start-up, marketing strategy, business performance
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