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Exploring the Effect of “Tag” on SNS — focus on tagging in Facebook
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Abstract This study explores the effect of tagging in Social Network Services, especially Facebook, which has
become popular as a marketing platform. In Facebook, users generally make recommendations using 'Like', 'Share',
or 'Tag'. 'Tag' is different from 'Like' or 'Share' in that it can be used to deliver certain messages directly to specific
people based on their interests or characteristics. Tagging can be categorized into rewarded tagging and non-rewarded
tagging. As a result of our exploratory research, we found that non-rewarded tagging by certain users can indicate
that the people, who are tagged, are interested in the contents of the users and share the same interest as them. Also,
tagging indicates that these users want to share these services, such as restaurants and tours, with their friends who
are tagged in the contents. Therefore, this study sheds light on the importance of the tagging function, as well as
'Like' and 'Share'.
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YOI Youcar
CAR Jume s

“Please bring your Friends to Youcar Facebook™

It is really easy to join this event.
Just reply and write the name of your friends using @tag.

If you tag your friends, you can get Youcar coupons.

* How to do: Push “Like” button -> Reply + @tag your
friends (+Youcar ID)

* More information: http://blog.green-
square.co. kr/220376534844
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Lee™* Ryu™* Youcar is really convenient!
Like Reply June 29 at5:47 pm
2 Youcar Do you usually us Yourcar? Pleas write your Youcar ID.

Like Jun29 at 5:55pm

Hee ** Jeoung™* Youcar is fantastic service to go home™ (ID:***)
Like ReplyJune 29 at 5:55pm
-2 Youcar You know what Youcar is™ Coupon will arrive soon
Like Jun29 at 5:55pm

Han** Thank you, Youcar! Go! Choi**(ID**)
Like Reply June 29 at 5:55pm
‘% Youcar Thank you. Your coupon will arrive tomorrow, go!
Like Jun29 at 5:55pm

Fig. 1. Rewarded Tagging
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Oreo
December 28, 2015 - &

The presents might be open, bul there are still plenty of surprises in store.
Have a #Wonderfilled #Holiday

504K Views
il Like

0 957

W Comment # Share

Top Comments =

Eileen Tissot Right back at you Joshl|lf

Like - Reply - December 31, 2015 at 12:11pm

Margo Thacker Lucky will be jealous. Lol. Does this one have a name?
W Squawk hawk. Lol

Like - Reply - December 28, 2015 at 7:45am

MNorma Hirst Hope you and family had a great Christmas

Like - Reply - December 29, 2015 at 1:47pm

Darlene Webber Merry Christmas Angie and Kyle.

Like - Reply - December 29, 2015 at 9:15am

Rosemary Broomfield Cute picture Wishing you a all the best in 20161
Like - Reply - December 31, 2015 at 1:05pm

Elvira Riench | didn't know that a Snow Man could wink. but this one does!
Cute?

Like - Reply - December 29, 2015 at 11:45pm

Bonnie Williams Happy new year 8+ Meaghan Hermans, Ali's slim. Much
love:

Like - Reply - 9 1 - December 31, 2015 at 8:42pm

Magdelane April Polites Lol, that's funny Christina Raymond cuz | must of
ate 30 bags of Oreos when | was pregnant with yw@
Like - Reply - €91 - December 29, 2015 at 6:02pm

 1Reply

Fig. 2. Non-rewarded Tagging
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“Let's do it

Together!”
33%

Entertaining
Information
29%

Fig. 3. Reasons of Tagging
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