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A Study on SNS Usage Behavior using Correspondence Analysis
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Abstract This study investigates SNS usage behaviors of SNS users with a change of SNS use environment
and an increase of users. This study compares the difference of use motivation, preferred type, and main use
SNS according to socio-demographic variable of SNS users using cross tabulation analysis and also conducts a
comparative analysis of main use SNS of each SNS user using correspondence analysis. The results show main
use motivation of SNS is relationship seek, most preferred type is closed type, and main use SNS is
Kakaostory. Next, we find that there are differences on use motivation, preferred type, and main use SNS,
depending on the socio-demographic characteristics of SNS users. The result of correspondence analysis shows
how users are using SNS services and what structure their competitive relations of SNS services are made. In
the conclusion, the study presents summary of the findings, implications, and tasks for further studies.
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preferred type private space 193 193 Table 2> Use motivation by SNS users
pen 127 127 classification @) @ ® @ | x4p)
olatility 122 122 O 1
Kkaostory % %5 onder [T 45.80/0 21.40/0 17.00/0 13.80/0 6515
Facebook 279 279 women 41.6% | 224% | 22.8% | 13.2%
alkogronn 31 134 205 41.29% | 192% | 17.2% | 22.4%
haverband 129 129 age 30s 37.2% | 208% | 24.8% | 17.2% |51.403
main use SNS {nstagram 43 4.3 5 laos 46.8% | 19.2% | 26.0% | 80% |
witter 37 37 50s 49.6% | 284% |11.6% |10.4%
cyworld 10 1.0 office worker 43.8% | 20.3% |21.2% |14.7%
thers 2 0.2 housewife 44.4% | 23.7% |23.71% | 8.1%
interest 1 0.1 student 404% |26.3% | 91% |24.2%
iob specialized job 56.6% | 9.6% |20.5% |13.3% (39540
0 Kelf employed  |41.3% |227% |213% |147% |
3.3 B4 fireclancer 394% |258% |152% |19.7%
blic official 371% |371% [20.0% | 5.7%
H o= o] LA |- A Algale] E u
& AT ATEAl 130 s SNS AReArel 5 thers 36.0% [320% [24.0% | 80%
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7] Y E DAEAS AN 5901 SNS AFgAte] E on gf moderation 43.3% |21.3% |19.2% |16.2% |4.361
— = = . politics - tonservatism 44.4% |235% |18.7% [13.4%
AHEE F2 ONS MH| G0 ARSH AL AUIAETE o s 01 e pe0l
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<Table 3> Preferred SNS type by SNS users

classification @D @ ® @ ® | Xp)
gender men 34.4% | 20.2% | 16.4% | 16.0% | 13.0% | 16.171
women 32.2% |24.8% | 22.2% | 94% |114% | ==
20s 21.2% |20.8% |24.4% |14.0% | 13.6%
age 30s 21.2% |27.2% | 23.2% [10.8% |11.6% | 30.122
40s 36.0% 22.0% |15.6% |12.8% [136% | **
50s 42.8% 120.0% [14.0% |13.2% [10.0%
office worker [34.2% |21.2% |18.0% |139% |12.7%
housewife 31.9% |28.1% [19.3% |11.1% | 9.6%
student 29.3% (24.2% |21.2% |13.1% |12.1%
. specialized job  42.2% |205% [21.7% |84% |7.2%
ob L 1F emploed [33:3% [160% [21.3% |147% [147% | P
freelancer 25.8% [27.3% [27.3% |76% [12.1%
ublic official [34.3% (17,1% (17.1% [11.4% [20.0%
thers 28.0% B2.0% |4.0% [20.0% [16.0%
nclinat progressive  32.0% P25% P1.2% [14.3% [10.0%
ion of moderation B3.2% P2.2% [19.4% [124% [129% |3.490
politics gonservatism [5.3% £35% [16.6% [11.8% [12.8%

% P05 ## p<Ol e p<.001
@D closed, @ image, 3 private space, @ open, © volatility
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<Table 4> Main use SNS by SNS users

wal o4

FRE-EA-EE

A RO onARE Aza Aow e
ot Az Asah SNS fuo] Aol7t e
Ehich

@ Ak i, 2
W, A5 SNS 3 T2 o]&ate SNS7F o4 e
o)t Qi Aoz AT AFE #AA 200

E o]zt 12 XS B, 300, 40, S0H=
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e sEeE F2 o geh Aoz et o] 2
= 8 3H18)9] 20143 AT SNS Al o] £
Fri ZAVATS RAR T F AR gl o)

B Aol 7 Qi Aow et 201

sl SNS&

classification kakaostory | facebook |kakaogroup | naverband | instagram | twitter | cyworld others | pinterest | X°(p)
20s 12.8% 61.6% 4.0% 44% 11.2% 36% 16% 0.4% 04%
age 30s 50.8% 20.8% 10.0% 9.2% 5.6% 2.8% 0.8% 0.0% 0.0% 323.318
40s 42.4% 172% 15.6% 18.4% 0.4% 52% 0.8% 0.0% 0.0% ok
50s 40.0% 12.0% 24.0% 19.6% 0.0% 32% 0.8% 0.4% 0.0%
office worker 35.7% 25.1% 14.1% 15.6% 5.2% 35% 0.6% 0.2% 0.0%
housewife 60.4% 75% 18.7% 11.2% 0.0% 15% 0.7% 0.0% 0.0%
student 40% 76.8% 4.0% 4.0% 6.1% 3.0% 1.0% 0.0% 1.0%
iob specialized job 41.0% 19.3% 16.9% 15.7% 3.6% 24% 1.2% 0.0% 0.0% 237182
elf employed 38.2% 224% 11.8% 145% 1.3% 9.2% 1.3% 1.3% 0.0% ok
freelancer 21.3% 33.3% 13.6% 6.1% 106% 76% 15% 0.0% 0.0%
ublic official 51.4% 22.9% 5.7% 14.3% 0.0% 2.9% 2.9% 0.0% 0.0%
thers 36.0% 36.0% 12.0% 8.0% 4.0% 0.0% 4.0% 0.0% 0.0%
- clination rogressive 32.5% 26.4% 16.9% 13.4% 6.5% 35% 04% 0.4% 0.0%
of politics moderation 36.8% 29.9% 11.7% 115% 4.0% 46% 12% 0.2% 0.2% 22.167
onservatism 40.6% 235% 14.4% 16.6% 2.1% 1.1% 1.1% 0.0% 0.0%
losed 33.9% 24.0% 18.3% 21.6% 0.6% 09% 06% 0.0% 0.0%
preferred i@age 4?.7% 2’_7.6% 10.2% 6.7% 6.7% 5.3% 09% 0.0% 0.0% 108,007
type private space 45.1% 25.9% 8.3% 8.3% 7.3% 2.6% 1.6% 0.5% 05% M*
pen 25.2% 36.2% 12.6% 11.0% 4.71% 87% 0.8% 0.8% 0.0%
volatility 30.3% 33.6% 14.8% 9.8% 4.9% 49% 1.6% 0.0% 0.0%

# p<0.5 #x p<l 01 #xx p< 001
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