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ABSTRACT

Various services have been provided due to the recent development of IT technology and widespread usage of
smartphones. In recent years, Fintech service that provides financial services through mobile devices has been the
trending issue. However, mobile payment services haven’t been widely used. The risk factors that appear when users
seek to utilize a service, in particular, is one of the biggest hinderance in the expansion of mobile payment services. The
failure of gaining the trust of the consumers appear to be the continuing hinderance factor. Therefore this study is to
analyse the impact of perceived risk factors on trust and continuance intention of mobile payment services. For the
research purpose, we conducted survey and the research results show that most of perceived risk factors have influence
on trust and continuance intention except on the impact of perceived financial risk on trust.
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Table. 1 Validity and Reliability of Research Questionnaire

|(J. Korea Inst, Inf, Commun, Eng,) Vol, 20, No, 6 : 1096~1102 Jun, 2016

Construct Cronbach’s a AVE Composite Reliability

Perceived Privacy Risk 0.888 0.749 0.922
Perceived Performance Risk 0..914 0.796 0.940
Perceived Psychological Risk 0.851 0.691 0.899
Perceived Time Risk 0.778 0.602 0.858

Trust 0.932 0.831 0.952

Continuance Intention 0.955 0.851 0.966
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Table. 2 Results of path coefficient
Independent variable Dependent variable Path Coefficient t-values
Perceived Privacy Risk -0.204 2.293
Perceived Performance Risk Trust 0.017 0.143
Perceived Psychological Risk -0.347 2.941
Perceived Time Risk -0.270 2.162
Trust Continuance Intention 0.740 13.095
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