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ABSTRACT

Unlike the past, when fashion brands adopted unilateral communication with their consumers,
the brands today have recognized the importance of bi-lateral communication. This has led to the
companies producing fashion films as a means to elicit a consensus in opinion between the
brands and the consumers. Such fashion films should be understood as films using fashion that
transcends time, and also as a type of fashion media. This study, which is based upon the under-
standing that fashion films are a part of strategic marketing for enhancing the value of brands,
used domestic and international literature in order to define fashion films, and establish a theo-
retical basis for these films. Corroborative study was also conducted for the purpose of practical
categorization. This study aims to investigate the characteristics of fashion films, and to suggest a
new approach to the study of fashion films. The study adopted the research methodology used
in Dudley Andrew's film theory in order to create a theoretical frame that can be used to catego-
rize fashion films. The theory is of significance because it is the basis for the category of motion
picture fashion film and media technology fashion film. The study on the categorization and the
characteristics of fashion films based upon 6 sub-categories shows a consistent trend of fashion
films. From the results, it can be inferred that the films contribute, in part, to the enhancement
of brand value. Fashion films have shown rapid growth with the mixture of other media, and
with the introduction of cutting-edge technology. Fashion films can be used as new marketing
methods for the fashion brands in this digital age.

Key words: fashion film(# A& F), fashion film placform(EH AL E ZHF),
fashion image(2}41¢]17]A]), media technology fashion film(¥]tio] HAEZA] sfH I F),
motion picture fashion film(ZAH A HHLF)
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o Jey BRI Aot A4 #d o gt Qlvk Fule] Rl ARE B S 7]
#H A7t FHEAIA L A FAUE oSS g WA oPrtZES R F3 5o FX
BF 78S ALt e AAolth ol B A+ 281 E971W(Kim, 2013) ©lZ-3Z vk (decalco-
AT BRI HAg dPALE v E BA manie) 2 FgtiAold dFAA 2o £H
JHY JHAIEY] FHSAEAN FEHLE AFH = T3 BAE IH9 oprtERd #9718 A
v 84 % EATHY fHEEY At Hels g o ok Eg B2 g BES HAFoE
EA4E& vgeE EAaHgs A ostas g A B A Qe AEF gt
Jang(2006) 0] w2¥ R F7Hlayer) & 7Fl 2 7o ARG SN vEhde 53S 22
gol2T 3, Al £4, AFRER FAETGY 3 e HAdESR 20149 HHZE #UlEH(Bottega
gom, Cho(2009)= A7+ €49 T, AlLE Veneta) oA} A 2+3F The Women's Intrecciato Nappa
g 7|ESE Aton, Hwa(2013)& WA, &3¢, Slip-On Sneakerg & < Sith HH7} wlvlete]
Efolx g5 Al 7FA Y AZHE 24E o] 4 AT F9e] gixE uge® ooy 3 ukEAd
Btk APgATE HIgoE & AT e olHA AL B3 ZAIHYY EAS Jehix doh
st g 2B, agde] Haldl dute] Fzkell AlztelEt tEo] 20161 FolulEe] The Twist from Louis
T 245 Aot F49 WaE Tl oloprlst Vuitton featuring Alicia Vikander= =X 119 9]
T 34 Ad Ae=2A BEAIHFS Aostast FdE Wi Joh FolHlFE 2013 F/W HAA g
sty olyg o] wedd AHIEE EAIHY THE 98 AAdES BAOYE Jed e
HAGECE BRI A gt 2 AFstdtt (Fig. 89 AR AYE Fou]F2
(Fig. 79 7}l F(Gareth Pugh) s{AEEE oA 9] WP IYPIYE FEFdte 7IHe T
AFAQ EAIHY HAGEY Ay & 5 o AMzgsty HAeUAAA 28 22 BAIHYY
ot I HAEES 54 2EYE BY A ¥ A 9 45e wEoR AT T S
o ME JQFAB/AV HEeA] B KEEY HE g Ee F4sAY A8 Wy, d2E ¥y F
Ak & F Aok A 29 S THE L FEe o] 7S wEoR AutARE 2Ads Bl ¥
BHAC 9 onxE RAIHY HHIAES 59 A o] fE3A4E Ax2T AL ¢ F AtHYoo, 2004),

LUNILLLL

{Fig. 7> Gareth Pugh A/W
(Gareth Pugh, 2009)

3 B

{Fig. 8> Accessories with Quentin Jones
(Louis Vuitton, 2013)
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{Fig. 10> Jordan Melo M8 Water Projection
(Nike, 2011)
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ol = HHAE FTo AT F5EHE YA 71Es ol&ste] dA HRE AYste AE onlst
5 #HolA FAE ol A4S FIAIE otk <o olfd E2IY &S LY AS ovAE
(Fig. 10yl deol7] s FAAME AA 7oA 32t e E FEE F A Hol v fle
Ato]l BE4£0F HolE & I& JH Z2AN0Z HdS 3602 AFT 4 Urh(Kim, Shin, & Kim,
FEat A FH YR FAAZIY ZE2AMAY Y 2014). oAl 3] Wel whAE B3 B4 AMES <
71€E TEE EYE Yol7le] M8 A AA & A # AEE st 54 AHEe] Ad w43 A4
T IEMA A7E st AM"E FH 98 7 Aol Wg ERIYPAN BAAL F U7 wFel
AR Hojruw "asws v olF T3l EA84A] ?%t =49 3 AATE Foll HolA
M9 7HE A3t 5 7)5Ad FHE E9FS  ZAolth(Kwon, 2011). AL FE AEH
2 FZA713 = zE209 71ee Z2Y Z2Z 9 (floating holo-
A7|ee] §3to] 22 Z2Z 2l (Ralph Lauren) gram) 71 E §AF E2OY NEEA BERE £ 9
< 20149 98 ZEAA Ves HES dHEES S} (Cheon, 2015) £ AFolAE o]t Z2H &
HESkATh vol7le] ZEAMAYY fHdEN FY 233 Jlgo] AM-E HdEEE FEIY A"
g IHoR I3 =& WHAE #AMHY 603 E9) 9 & AtelEA AHR A g
A ¥e vEon Y TzAAL suteg 2006} &2t W (Alexander McQueen)- 3
Wy B EEIA F g 7S JEste A Aol Z2I 7|&S HESte 73] oujA 9}
&E AEA HAE st ole AAS} HAAY 7S
ZEAAYY dAIEAE dEolY 2FYEE & EW g stk AL 2 & A e 9
AYOE AR Ag Anie] Y F5 A ¥ALE (facade, fagade) ol EEJ% o] FALEA A
Z4 & 9] g dEse 2BAE uEoE & olE XXx(Kate Moss)®l R5ol T8t (Fig.
4 A9 g Az oHEAR SR AZtEE 97t 11) & ACE EAie ofdrt E2A oY A9
gt oWEZL A= e HFHES FFs H 4 oz SAsdeEd 19 +3Ye SAtE 9
4ol AARA A AX HALECR A Fste A A JES vhtE 18608 Pepper's Ghostoll A 97t
A vzt BAE Aty de AL ¢ F A S Wokon o2 gz o7 R g8 T2
At ek ZEAAYY JHALDES AA 7] A 71&o] AHEE AT (Jung & Kim, 2013). 33+-¢<]
BAAE FusHA FoER Fhl tisk AsAE & dA FHZE IHE Adste] wpx] oA AH
3 (Lee, 2008) th2 e L& &l A Be 2 2 FAEGE 427137 &5t
dH SHol B4 gl & F Aot gty We] AR TR V&S ZEH
239 71 At @ 4 ok ol 9ol
3) £=23% A2 E (hologram fashionf film) ARNE ZEAEAA nlgd e ii‘“dii ] g
Z =219 (hologram) ©| & &% 12 9] (holography) ok 9dS MFR vbee] el Ff gl

{Fig. 11> Alexander McQueen F/W
(Alexander McQueen, 2006)
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{Fig. 12> Liquid Space Holographic Fashion Show
(Diesel, 2007)

AAE I E g A=Y wRabE o] HA o 2L 23 AAE FAZE A&7 APHAG E2
A BolA He Aeolt} o] wf #AL Z2AEY & JPelges 7les FFHezE 8 AY 249
o mlgtel Qe A3 dE HA Esy AT vt TRIYPTOE FAE HHALEL JRey 22
AHE QS B FFel @odel AT A e A g 3 wEA W s EAS AA RdS
7+ A == Aol TA SAAA SR §HS AL YAl sjag

g YR (Pitti Uomo)ellA E& t]d (Diesel) 2l ol Agelgt & & Aok tAde AA F2HLiquid
2008 S/S =R A M (preview collection)< A1H] Space) ©|2= HIFLE 7K |43 7pde] AA 7

{Table 2> Characteristics of Fashion Film

Categorization of Fashion
Film

Individual Characteristics

Characteristics in Common

motion
picture
fashion film

fiction
fashion film

- consumers concentrating on the narrative of

- consumers in empathy with the characters

- all the audio-visual elements such as narrative

fashion film thanks to the adoption of film
format

and objects in the film

connected with brands

documentary |-
- stimulates consumers’ desire to possess with

fashion film

- excluding any artificial production

serious atmosphere of documentary film inheres |-

the images showing generality

animation
fashion film

- inheres generality anyone can enjoy
- reflects various tastes of individuals of modern

society

- consumers can concentrate much

on the contents of the film like
spectators

- empathy can be maximized

through projecting him (her)self
into the characters or objects
products appearing in the film
function as the tool for an
effective transmission of narrative
and message

media
technology
fashion film

motion
graphic
fashion film

- easily provides visual image
- creation of pioneering brand image likely
- continuity of contents unavailable

projection
mapping
fashion film

- experiencing 3D spatial extension
- event-like characteristics
- emphasizes consumers experience in

Augmented Reality

hologram
fashion film

- realistic 3D stereoscopic image available
- suitable for the projection of the unlived world

and brand vision

- creation of epoch-making beauty

of image based on technology

- mandatory adoption of

cutting-edge technology and
connection with industry

- simultaneous usage of more than

two technologies
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