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ABSTRACT

The study aims to examine the forms of ‘image expression’ and utilization of model poses in
fashion photos, and to delve into the characteristics and the intents that make certain model
poses effective in expressing an image. The study used the fashion photos in the fashion mag-
azine, Vogue, to analyze the different model poses used to express different images. The results
are as follows. First, image expression forms in fashion photos were categorized into ‘direct prod-
uct suggestion expression form’, ‘sensual image expression form’, ‘sexual image expression form’,
‘story telling expression form’, ‘everyday situation expression form’, and ‘fantastic image ex-
pression form’. The different utilization types of model poses were categorized into ‘type utilizing
intangible elements’, ‘type utilizing complicated elements’, ‘type utilizing living organisms’, ‘type
utilizing props’, ‘type utilizing clothes’, ‘type utilizing location’, ‘type utilizing accessories’, and
‘type utilizing products’. Second, the most common expression form for fashion photos used in
advertisements was the ‘direct product suggestion expression form’, which was followed by the
sensual image expression form. The most popular form used in the editorial fashion photos was
the direct suggestion product expression form, which was followed by the story telling expression
form. Third, the most common model pose type for direct product suggestion form was the ‘type
utilizing product’. Fourth, ‘direct product suggestion expression form’ was mostly used in editorial
fashion photos. The most common utilization types of model poses were ‘type utilizing clothes’,
‘type utilizing props’, and ‘type utilizing place’.

Key words: fashion magazine(®] 7} 7 %), fashion photos(Z] AR,
forms of image expression in photos(AFxl ©]H| 2] FAF ),
utilization types of model poses(Z2d XZ29] &8&FF)

B R ALY YTeRe] 439

Corresponding author: Young-Min Kim, e-mail: tmd010002@naver.com



Hihfi 25664 45%

J—]
x
rhu

=
20l
o,
ud
Y
[
> rlr
[
N2
o
e
o o
ofN
o>
o
fi
=
=
[
2

Rl
o

el
rr

o x
o
£
i)
[
2
2

o d X ol
ofN

fo
o
N

T
porir
=

N
tlo ﬂ?
02
o
R
_Bi
o
o
fE ol
o

i)
2
>
BY
rlo

2 o2
oX
o
P‘L
fd

Y
=
_O|L
kd
R

=)
M
2,
)

E
Rl
S
1o
N yo
grL
re

X
o
W
Rl
%0
N

>
N,
oX,
rlo
R
-z
I
K
o
&
L)
rl
9
e & ool

=2
>
N

1o i oy
L)

[-'O

1>

o 30

R

o |m
ofN
ko
oX,
2
X o 9
[
o E
kY

=

>
>
I
)
(o,
m o 2
flo k10
o2 2
N

flo 1

® =2

=2
— >
fr r‘f
torle >
o E{E ]
I = k
el
=2

ol & 1o
o
o
>,
e
N
o X2 y
Ly
£
S
bt=)
o ot
N
i
o

- ro o
—_
=)

DR A

N e

&l
oX rx of
~
>,
B9
2
-
=
r
o
iin)

o
;Y
o
-
)
o
o Iz M

!

i
o
©
Ll
>
5y
_L}J_,
N
N
"
it
QL
L

N
¢
o

ot
o
2
=2
o
a

o
2
[m
o
)

1o
=)

£

il

L

2
2

N
==
™

ox o l-ﬂJ
4z
2
ot
(o
fl
X
o o
=2
X
=
rTr
o2
o%
=Moo

of offf

fo o

o
= 1

i

X,

o

& =

i,

&

as)

=

o

3

&

g

=

153

ML ore =
-
il
tjo

=
=
Eoex
k)
o2
ok
)
o
i
2
2
o
=
i3

B r oL

)
[gd
>~
>,
o &t 48 2 |oomx

fo Mr

b 1

o o

(Im, 2003: Joh, 2011), sjAAFRe] #4
o] #3k A3 (Choi, 1996: Hong, 2002) 7} ASATH
AR fAdsiAE A7 92 Aujel Fsf &4
A+(Joung & Sohn, 2010: Kim, Shin, & Bae,
2001: You, 2013), sjA RG] olm Ao Al A5
AT (Rhew & Kim, 2009: Sung, 2004), sHA AR 3}
HARD S A#ste ojw Ao #Hsf A A5 (An
& Kuh, 2004; Kwon, 2003)7F iiew, i =

of vehd @A EHe] ojmxle #Hate] BAG A
T(Kim & Kwak, 2012: Yun, 2010) 5°] dslch
olAH A Z AR FHI Tk A
FA77E T Holgon, HHARIAAM e ©
nA Ee P4 2 B B3 AF, Bde]
daste olmR|, HE, AHd] dis B4 Axst 3

g o wH, AMANA I 9TH 5L
St Rue) xze dusle] EAY A7E Wu@
Agele

ool B A7t HAu AR Vogues] A
VeRt olulA @Y wde] mxol vel £
Hog e B, o)F wEeR MY ofv]
A EAYAY] BE EHHe Bd 2 oEs)
sl 40 e ol £z A4

2
FeglA L2 o
)

A AR, AR, A E
AL AR, - gl e

¢ 5402 FAAss

ey
e T
4 :
1o
ol
2
rlo
= éa

AE A

—
>~
=

offl gt
reh op
W Jo
o\ oftt rﬁ
n 2

A9 W= AANAZ Vogued

& ProQuest?] =AALE 5TSH A%
Vogue °}7FolB.9] 20043 1935FE 2013
7R 1092ke] 12091614 20488ﬂ£ 174
FRoH, 2xA 02 AA 9 YRER 2
Ez gk o] ofE g o|mAE Al
do] EFAs AAAA 15206 HA&
AR AR E E8shth

IO !
us)
o
=

1

12

it

mn‘,
pe N
folr o

Fu

A
By Xy

of\

ol

o Tﬁ 10 rL
32

[

o

£
=

II. O[EX H{&



A

& anAelA ahE] fE BY

o BYF ANE AF AMAICE BFFTHL
ek A FEFE ARATE A LA Nam

& 2
(1998)& sHAAelg & Adel A 2 gl
498 ARES ovAE Fa UFSA &%
Hog AAFE 2L o o JaAN At
L AFS SRR ohle) telue] EAE, 4w
Ao AAA &7, B 843 ol At 27
st AA% AAE woeld ERdoz Edsle}
0T AT Choi & Woo(2007) = Althe] #3)h
ool tal AsFE st wAARA A7

97 guie) e da Aude 43 7t
Sel 2 4 Qe Aol AMARY 547 24T
5}91‘:}. 5 ark (2003) o

Egﬁ

).

i\

i

)
i
o

M % "U
Lo
N
PR
&
i
TS
iy off
o
nj
[
Ho i
o) ot
oL o
o
x
[
=

Jrt
>

¢}
A
o

1 7159

=

s
)
o flo
—d
fd
%2,
i
=l
o

re
ok
>,
=
=2,
ol 2
=3
of
ol
2
r\’1
N
o

Ho

O

z N

o 2

ot :—i:

o

T

i

o

o

N

o

of

o

5]

i

Q‘L
L)

o,

)
it
N
fol
-
)
o}l
4
_Bi
lo
ftl
rir
o,
)
)
X
9
x
i)

Py
il
=2
=
S
o
e
!
|o
fetl
otz
s 2
ot ez i
>,

ot

o
>~
-I?l
N
qn
i
X
o
R e
mlo
oHTI rlo
o
&
4o af
o
lo

A58 AN 231
o A8, A, BA, #o4
Aae) B AAaEE ¢ 4
1AM BA g

ohig shtel 2EAS g &
S ohle A% JUE P

zolgty & 4 itk

ki
~
olr

3

a3

O

o 7 ol
e
= 2
4o ofN (B
O oo 4y fE X lo moh o

o, rlr ¥ 2 oH
—r‘

Z o yo iy
of [o ox

>
2
2
i=|
==

2
et
ol
rir

>
>

AL ERF PAAEL S BFFog St
0 B2 AIFEY FUA s BE|AY. o}
EQdE, Az, 2eld2E, Fof-me]3a
A olE|2E Tz &gl sl Zdy 29 2
Aol AHZ AL 5 o7 Rof AENES §
dol 28 Mz AAS FIHE Ao AR
3 I7s &

e

A Mm}uu oz wElAE Aol oh]
2 Rdolely skt WAAY TS A7l Ay

AL gutdoz s Hu] A ”}01 UrE‘rUr” J=
HEloly s AN T ddYEZE AR T
7HG2 0 AR FRETHJo, 2000). of =W EL
l*‘ PHAAZE SRS A AdEoIv AFES] &
LRAEAA P &S B E‘g
7171 1% Fae EHo] WEH de sfHArzle
th JUEZY HAAHE F2 A ALY E

o AH4E BHoE Yt O AATARY
AQA] Az w7t wgslel RAES FAHO
2 AZEE Aolg ¥ & gom, AU )
RS AgEad AgHE 2R BhE B3
o2 s A8Hd dyelt A AR AF
W gEESe 544 Ausel $us ot A

=
dolgx & & 9ln.

%’4 Oﬂ /‘1

D D
ol 28t FHH deadelth 53, s
AN BIAY FEYH A%

& mae oue, ohergE,
BAE, E= AR FFHLA e FAE
Felol wH wES AAH £390) WsE Fo

2. WM Eof chet gHby OE

ek dirkE we Aol A 915} 3 oH(Charlotte,
1998). Kim(2002)ell ¢J3tH A vjzte]e] A28
FA e oS Agey 1 A FAEe Awrt

£ 531, Winters & Goodman(1984)S =i A R4



Hihfi 25664 45%

v}

of stel Al whe el
FRA R Agse 75H o
AN QgRn ohg 7]
3}, Vg, AL, olEE B X
Jqug EFHOT AA G
A F ARl sbg A
Yo AEE HYFE #HA AR

o}, Craik(1994) & Zdo

E
is)

(o}
=
N
i

c

}2)

o>
Ry
ro,
©> e
24
=)
1o,
N

fol
o
o

, 2
R

(A
2
N
-

L

=

> =2
b

¥ I g

S
T [ T Y
(o3
> do
2 ot

e gt

OH'I el
n\l

@ e
fu)

1o

o
> of
=}
==

¢

2 o fo R e AN
v

o
klod
i)

32

O-

|
2}

o op o
ol
ol

M ©
i)‘
N
£
r
Jo
o2,
lo
)
M

xR T
o

Lo o
=
H%D{On

N
N
)

o ot % o

il
}O{i

2

By
° e
o =2
- 2 o H
Lo 2o, =
OB‘.‘, Nyéwtgﬁ
p
o 2
o e =
N W e ol >
e ;9, ll.or
= o ke
do, T iy
(e}
e e e
o < i
z E%@Lﬁ o
é—(ﬁawoﬁ AQ,EH
O R [ S L= T i)
= ox &
T
Mo o &
o X
o
=3

=
2
Fore o
ue rit to poh e Sl

1o e o O [y 2

>
>,
lo
s
o
=2
2
[*]
-0,
tlo
lt
(o3
o,
ui
i
)
_?‘_‘,
po)
o
o
il

£
2
>
>
X
=
>
=y
e
d
e,
1o
12
o
rlo
&
2,

T
B,

n
1o
2

Folu tAelv7r Mz e oo g
o] Yol tiFoly AoA HFHe} ojumAE A
T A27E 2ol bggd e "t 2d9
A i

2 g Fuse e mdo) Agd

e

ol
o

2 @ 1o (o ag
(o ox il

T AES HE ARER SelF 0HF 3

s mshF mruloldolut oo Aol

PEe AZAFE GBS FAeE BrHlee,
1997). 1A% 7198l AR el gelr] A%
Yud que Fasts AARDS sid DA
AE, QY oHA EE AR 5L UFEA &
HHoz Fusta 1o WEHY Ut ovE A
s MEE Frate] AZE AL WEE Folnh
(Kim & Kim, 2008). 20471 HAEHA Ed

e Mg & BASAY & 59 ol Ty
g /Mo st HaxoA A7 4 B
oA AYHOE BelFE AMxE AT 2 (Lee
200034 WAR, AGED, AF F3} ge] olnAE
PO Gy T2E JHA AN AsHe A4
ARE 1% BUR s o] was) ek (Morrs

1996).
WA A AR de] 7hg Fa3 24
e 2ol Hde ¥z AAe] 7 FEe A
A F2E B dFHeER FHIe =R
Han(2007)& ©]2 “body language” &1 7
HAENEY AR Es
65] %

K

N
S
_O|L
=
)

ool yEE Fal AHHA HAE VAL e
AR A ZEE wf & J8E FYdry &
F oo g AR FHAdS T Aol #
A AF 7199 olnA e}t B Fo ZEHE =
et ozH tFEdA adHeRE TR 1
o Wxsel gl Az ovE dgsy 13
oA E HESY T F Utk

3. WMo A& cHet ek FF 3 Vogue
ol7I0|E

l

AR AR, TV, See 34 40 a5 i
T UEA tiFEe] Folste HES AY HA
st Arste Ade zZte dEAA AAA
olty, WA elgE §oi7t BE7] AAE AL 1731
W gollA w3 Gentleman's AR ES AVZ
AMgo] BHstE 7] Al&slH o Storehoused Al
e AR v Fag 242 tdst Wi "
o= 9nE 7EA AL JATH(Cho, 2014). wiAZIe] dis)
ATe Ko(1991) = dAs ARSI ofefoll HPYA
7F o3y 7k QIES FP9 Y 2 "y S
S ol HAE FA AUIASE wste AR
gelo FHEIZHT 3

Aol Ao mARE g FHRA AHARANLE
1830378 mmoll A wastr] AlFEA 194 7] T

1=

o

opp

-

o

- 114 -



FE FFES TIety] Agh 18929 A& A
W AX Vogue7b ke o] sl tiFstdl B ¥
fﬂ% A ©ee] A i A AY A

2 RYE gE W o il . .
*‘E*}il«l w3} A AR BF 5 UEAT
(Cho, 2014).

A AR S Qo AR x;w] 9% o
o4l 928 B SASNA JuE AgE 2
of Wl JAksh A AAE ARE B
Aol ARE WU} ¢ aHFoE Ads= Ao
Avp ARG Zhe 548 24olthYoon & Kim,
1998). oA FRsA AAAE AlAH HHe of
Engtoly A A duEed AR 9
Fojx glow A °ﬂE1E% B A7} *E‘r"‘ﬂ

~
B
g
R
=)
R
Lk
(L
iL)
ol
k)

L o2
ol
oX
T
i
It
Y

¥o i
L2 2

)

oA H74 o 9
UA 7} Fzbst ﬂ'ﬂ’ﬂ“ﬁﬂ o EH’E*}
FEZA AHE 22HE o|Fd A
(W, Kim, 1998), #sjE2 A
2 3 F7 AR A =
18921 12€ 17¢ ofA EZ9Y EhF
o] AtH(No & Ahn, 2010). {4 F
& EHHCE FYstdr o] FHg
2R 3 I AlSe fFdske 2y, b
 Melq AR L Ao, 5 A
o ohekst ARES AA &S th(Hong, 2003).

Vogue O}ﬂolﬁi ProQuest®] #=AAE F3l
18929 W=l A Az B7+E A AR Vogued
A s5E dAZAY 24 P FAo BE FHolA

oL e oln

[ S5

rd

g TAE VAR AT Utk FHE AaE
3l UAelu, JARHE, FEFOE olr|Ae]
AN AE Aol bssm AAR WA

-‘:'rEi ié‘éoﬂ ol2E AI71E mEE HET A A
A

Aol s, AHE), 32 okv-E2x AT ARolA

1. MOPAZE Voguel| THMALRIO| LIEFE
O||:||K| L 5{5d Al

Lo

B Ao ME Vogued INAAMAC Yehd on)x]
FHYAE BAE] 8] ojuA] A AH
d APAFE FA0T J|ES vHEo YFIHE
ANEIT o] EWE o|ux] TP 3t v
2 ARH-ANH B4 FHsax 3

A A3 1A T onx BEFL ATA
of wel o] FHZE BEFEO It Lee(1986)= A
F AN g, 5 onx] 2], AAH oln|A
EEY, 743 ouz] BHYH2, UAFF A|F| o]
A xd, 34244 ovx] xEFA, AL Jde &
4, 28587 e WE3 AE] ojuAd 93 =
Y, BeAlde] 93 mdoE EFINY. Lim
(1987)9] AFlME AF AA ], = ou|A
B8, AAA ovx] xEY2], 77E BdY 4
UFE A Foold BEY, F4-544 onA &
Ay, 2EF WHEY, 47 Jde ZEYHe=E
FEEET 282 Kim(1989) & AE AA 4], =
% olmx] g 7d ZF 4, A AFd o
A g FH-F473 oA 4 A7 e ®d
P 2B A FAog2 EF/IESH, S Kim
(1998)& AAd= m¥Y, 44 2y, 743 =%
a3, dd A3 193, 3495449 29y, 2B
g 29y, 943 1dd, 399 28Y, FFE AA
Fo 2 EFIALE T, Yu(2002)= HEH HE
AA A AAF oA BAFA, 7 oln|A
EEY, dA NSl Fe, FH-2474 o|n
A 2482, 43 29 ¥4, B9 A 299
o7 BH3HMLm, Hong(2003)9 AtdAMes &



Hihfi 25664 45%

Author’s name

Lee Lim Kim Kim
Expression form (1986) (1987) (1989) (1998)
Product Suggestion Expression Form ° ° [ ] [ ]
Story Telling Expression Form [} o [ ) [ ]
Fantastic Expression Form [ ]
Sexual Image Expression Form [ ]
Everyday Situation Expression Form ° ° 0 [}
Sensual Image Expression Form ] [ ] °
Amiable Expression Form [ ] [ ] [ ]
Satisfied Image Expression Form ° ° [ ]
Symbolic Image Expression Form [ ] [ ] [ )
Composite Photo Expression Form °
Dramatic & Shocking Image ° ° ° °

Expression Form

Yu
(2002)

Hong Kim
(2003)  (2006)
[ ] ]
°
[ ]
y E
o 3 -
[ ]
°

Forms of Image Expression
in Fashion Photos in
Vogue, a Fashion Magazine

Sensual Image
Expression Form

Sexual Image
Expression Form

Story Telling
Expression Form
Everyday Situation
Expression Form

Direct Product Suggestion
Expression Form

Fantastic Image
Expression Form

{Fig. 1) Forms of Image Expression in Fashion Photos in Vogue, a Fashion Magazine
(Kim, 2015, p. 78)
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A AL Vogued] sHAARI Yehd ojnA] x84 B Bl X209 F4F7 B4

{Fig. 2> Vogue magazine advertising maspoga {Fig. 3> Vogue magazine advertising gucci
(Proquest, 2008, pp. 192-193) (Proquest, 2005, pp. 8-9)

v "’j
Y
|

<Fig. 4> oue magazne Fig. 5> Vogue magazine Fig. 6> Vogue magazine {Fig. > Vogue magazine

editorial date with destiny advertising metro advertising chanel advertising dereon

(Proquest, 2010, p. 96) (Proquest, 2006, p. 96) (Proquest, 2004, p. 29) (Proquest, 2010, p. 233)
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oM, 4AE 3 A4S LA e o m, 61.68%¢°l AT E4dH ojwA] ¥
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(Table 1> Forms of Image Expression in Fashion Photos in Vogue, a Fashion Magazine
(N=14939)

Forms of Image
L. Number of .
Expression in hotos (%) Definition
Fashion Photos P ’

It aims to create gracefulness, sex appeal and sophisticated atmosphere

Sensual Image 3305 to appeal to human sensitivities through abstract image and use special
Expression Form (22.12) photo techniques of inducing mood to indirectly stress brand image
more than products.

This form contains expression based on sexual simulation of a woman

Sexual Image 648 or a man with aims to induce consumers to more carefully observe
Expression Form (4.38) advertising and develop curiosity about products through the use of the
exposed body of models.

It aims to express themes or ideologies with a clear theme through

St Telli 1213
oryA erne models based on product-related image or stories and naturally induce
Expression Form (8.12) . . ) .
productive intention so that consumers’ desire for purchase can be met.
It aims to link models to products in an appropriate way based on
Everyday Situation 251 everyday life environment, make everyday life environment through the
Expression Form (1.68) use of model pose, create a natural and practical atmosphere and raise

confidence in products by creating a natural and practical atmosphere.

It aims to directly suggest products or goods or make models wear
9214 them for the purpose of introducing products to consumers. This form
(61.68) is often used to promote new design or new products or explain usage,
materials and etc.

Direct Product
Suggestion
Expression Form

It aims to express models’ movement itself, which leads to an emphasis
on product image, and add artistic photographic elements to create a
fantastic atmosphere of fashion photos themselves.

Fantastic Image 308
Expression Form (2.06)

ool AW E AN Vogues] Tehd of 2 YMOYHE Vogueo| TYMAFEION LIEFCH
UA EEgAe A48 AEANED FA% 47 2y Zxo| YRR
A olulx gAY Y BA Vet AL I 5
ek, ol AAu AN 755 Foll THIEAA 2 AAAL Voguesl AN perd 29
20l Byl A] oS whel BATL} AR} X2 EEHE K335 AAE] st 10d ol
U7t AES APHOZT w23y o Ui An o Bd 548 7 HAEARY 1098 AR
=} 1O 3 =] %2 93 2 =
59 U5 SA5eA Agad FuE fuey)  TEF WS AL 24 A 84 22
A% B0 WEsel Qi A AQacky g LEAR dl WEAGG, ol mE R4 =z
s glom, Az ANE FL3le] WU O &} o] 4/ EFH 24F E53 X2FY, &F
qo2 4de YuES AYe AANge) ¢ FEW LAY FHILE FEA EZAE,
21= EAROl QroA g S uke Aolgy APAE S&3 2277, I94s 83 2277,
2 393 O 3 =2 383 = © 3
& oleh AAHMAZ Vogues) AMARG] vt of  SEE BEW E2AF, TS B 22FT,
A EAYA W A B9 Aol gae g 00 NES TSR IZAFOR 5 odw T el
° 33 3 519 03 3 335
28l ue ohes 2rkTable 1. Fashe i wsl S8l vl adt 4
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B3 2ae At Atk oY AHAG BEF E2{FS B A4
PHLAE B89 T2YS Bdol Fyolu WS M BAE B8] A% T2ol, 20570
FA7E e 84E 83t G XX {IPo=E 2 1332%° sF=EACE 265082 1743%=Z e}
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{Fig. 8> Vogue magazine {Fig. 9> Vogue magazine {Fig. 10> Vogue magazine {Fig. 11> Vogue magazine
editorial the spectrum’s end advertising jean paul gaultier — advertising karl lagerfeld advertising altuzarra

(Proquest, 2009, p. 61) (Proquest, 2008, p. 637) (Proquest, 2004, p. 116) (Proquest, 2013, p. 595)

T

{Fig. 12> Vogue magazine {Fig. 13> Vogue magazine {Fig. 14> Vogue magazine {Fig. 15> Vogue magazine
editorial celestial bodies advertising saks & company editorial hit girls advertising bebe
(Proquest, 2004, p. 308) (Proquest, 2012, p. 124) (Proquest, 2007, p. 223) (Proquest, 2005, p. 382)
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T T meden e e R e Aol2 EAE7] el spssld kS T-Eoto] wAE
. 94, AYEA, AF, AT, FLE FE5te o A (FrolABAZ)S ANFAL HEE= 7F ALz
H 9 o = = Yy —1—\__ |l R
okl Aol £RYS Ej) LTRE Z3sto M‘r}‘\i ~
f ;Xﬂf FALE 5 H@ e fj% Zqe W2 WEE FH¢ 257 AU
HEsk A& 7 o] AR} olnA =9 FHAX ~ _ B
| : A%, 7199 A P_H] o«1> “% 1000002 AAske] v sEow To] gt AA
& FSAAL AFEA EHH0® FuS, L0 e h ey aas aw
_ = N . 1w fu =2 =2
20 WERA S T G AGBL ADE o e e e s gees @ e
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E o7} Y= AR &F HYth AR &
Foll w2 oW FAFAH HHA FEAA £8

(Table 2 Utilization Types of Model Pose and Elements in Fashion Photos in Vogue, a Fashion Magazine

(N=15206, Unit=%)

Utilization Types of |Number of s o .
Model Pose photos(%) Definition Elements Utilizing Representative Pose
Type Utilizing 442 Model's pose type utilizing

Compute graphics, wind and light

Intangible Elements (2.91) shapeless or intangible elements
, ... |Forest + + clothes, cloth +
Type Utilizing 2221 Model's pose type utilizing ores persons o es‘ clothes
. persons, persons + bags, shoreline + clothes
Complicated Elements| (14.61) |complex elements .
+ persons & automobiles + bags +sunglasses
Type Utilizing 2025 Model's pose type utilizing P'e FSons. horses,' bulls,  elephants, tigers, gats,
. . . . birds, camels, giraffe, snakes, deer, dogs, lions
Living Organisms (13.32) |living organisms
and leopards
hai bles, b
Type Utilizing 2650 Model's pose type utilizing Cameras, roses, scooters, c a%rs, tables, gds,
. ) wooden boxes, ladders, Dbicycles, musical
Props (17.43) |props applied to photographing |. ) ) .
instruments, mirrors, fitness devices
Type Utilizing 2528 Model's pose type utilizing|Pockets, collars, skirt hem, coat hood, tie,
Clothes (16.63) |clothes shoulder straps and neckline
Type Utilizing 2727 |Model's pose type utilizing| COllOP:  stalrs, - seaside, swimming pools.
) . parks, desert, restaurants, riverside, terrace,
Location (17.93) |spatial elements of space .
factory and kitchen
Type Utilizing 519 Model's pose type utilizing|Necklaces, sunglasses, bracelets, belts, hats,
Accessories (3.41) various elements of accessories |earrings, watches, shawls, gloves and rings
Type Utilizing 2094 Model's pose type utilizing|Bags, shoes, perfume, cosmetics & mobile
Products (13.77)  |brand products phones
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