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<Abstract>

The purpose of this study was to compare the factors affecting mother’s satisfaction, word-of-mouth, and repurchase in-
tention for the complete collection and monography picture books. Questionnaires from 323 5-year-olds” mothers in Seoul and
Kyunggi province were analysed. The findings are as follows. Firstly, mother’s product involvement and dual readership, and
child’s preference for picture books were common effective factors to improve mother’s satisfaction, word-of-mouth, and re-
purchase intention. Secondly, reflection of child’s opinions explained mother’s satisfaction, word-of-mouth, and repurchase in-
tention only for the monography, not for the complete collection. Thirdly, mother’s product involvement had a direct effect
on the repurchase intention of monography, while mother’s subjective knowledge was more important for the repurchase in-

tention of the complete collection.

ATA %) (Key words): 183 (picture books), &3 E(monography), A3 (complete collection), TH<E(satisfaction), TH=
(word-of-mouth), A7) E(repurchase intention)
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Figure 1. Hypothesized research model of the complete
collection and monography picture books
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Table 1. Reliability coefficient, factor roading, AVE, CR, corelation, and model fit index for measurement model of

the monography picture books

Mother Child
Latent variable Factor roading AVE CR Product Suljectve Dual Childs Reflection Mother's  Word-of Repurchase
(Cronbach’s a) B) o . of child's satisfaction -mouth  Intention
involvement  knowledge readership preferences .
opinions
— 1 577
. Product = &
involvement 3 g3 57 84
(86 =
— 4 87
Subjective - 1 9"
knowledge — 2 87 6 & Vil
(:86) — 3 73"
- 1 797
Dual = o "
readership 3 57 84 44 49
(84 =
— 4 69
— 1 53"
Child’s — 2 54
preferences — 3 627 62 .89 37" 417 33"
(87) — 4 9"
- 5 9
- 1 8
Reflection of _— 2 .67
child’s opinions — 3 507 .61 .88 38” 417 23" 347
(82) — 4 77"
— 5 547
) — 1 84"
Mother's - =7 ™ g1 -
satisfaction 3 o 76 93 52 47" 39 40 42
(:94) 1 '89*“
i B
Word-of - 1 87
-mouth — 2 93" 6 8 547 507 41" 36" 347 7
(:87) - 3 73"
Repurchase - 1 65
Intention — 2 87 50 74 647 657 507 37" 407 69" 627
(72) — 3 58"
Income .06 20" 207 27 307 247 227 25"

Model fit  x*(df) = 897.56™(427), CFI = .93, TLI = .92, RMSEA(L090-Hi90) = .06(.05-.06)
"p < .01, Tp < 001

Hl(item parcels)E TASHATE AR, THEA Mol of V. d743%

Wl =g HES ST A= (Maximum

Likelihood Estimation)©.2 212 Q&3 A3 2y 1. SR Mol g SHARFYY HS

< A83 FERIARM S AT ojn 2] A=

£ X, RMSEA(Root Mean Square Frror of Approximation), ZARY3 FLRIARY S &xFoZ AE A A
CFI(Comparative Fit Index), TLI(Tucker-Lewis Index) eksle 29Al ATH(R. B. Kline, 2011)9 w} 13A 2
£ 53l Asstdon, FEXEF A Bootstrapping) & ZA4Rge] Az EHIEE HFINUTH(<Table 1>,
ol A - HEH ARl thF FoE 05 FEOIA <Table 2> #Z). WA Ao gk Zgusel 23
AZ38kA = Y95S $3) Cronbach’s aAlFE AHESE 23, dyE
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Table 2. Reliability coefficient, factor roading, AVE, CR., corelation, and model fit index for measurement model of

the complete collection picture books

Mother Child
Latent variable Factor roading AVE CR  Produt Subjective Dual Child's Reflection Mother's  Word-of Repurchase
(Cronbach’s a) B . . of child’s satisfaction -mouth Intention
involvement knowledge readership preferences opirions
Product : ; gZ:
involvement — 57 84
(86) — 3 &
— 4 86
Subjective ~ — 1 937
knowledge — 2 837 65 .85 71
(.86) — 3 73"
Dual - 1 '79*:
readership : ; 775{* T 57 84 447 49"
(84 — 4 69
— 1 53"
Child’s — 2 54"
preferences — 3 62 60 .89 377 417 337
(:87) - 4 93"
- 5 92
- 1 8"
Reflection of — 2 .67
child’s opinions — 3 507 62 .89 38”7 417 23" 347
(82) — 4 78
— 5 55
Mother’s : ; géﬁ ~ " B N N
satisfaction  — 3 :92“* 73 92 42 35 35 36 30
(.93) S 4 85
Word-of - 1 8
-mouth - 2 93" 61 82 477 39" 377 347 27" 73"
(:87) - 3 74"
Repurchase — 1 597
Intention — 2 84" 50 75 537 557 437 347 317 68" 63"
(.70) — 3 59"
Income .06 20" 207 22 307 227 19" 2

Model fit  x*(df) = 83355 (427), CFI = 94, TLI = .92, RMSEA(L090-Hi%0) = .05(.05-.06)
“p < .01, Tp < 001

I Ay BRE EF 70 ol (a = 70-94)¢] HFI FF LA EARlstaa AU QRS H B
o7 AU °|4d, &4HFZEAF(AVE: Average Variance Extracted),
=082 SARYY HEE HAFS f& MRkl = a8)3 MFAZE(CR: Construct Reliability)E 4+&e
PAF =} FHEIGE (convergent validity) ¥ HEES A Aol gk TS5 8AR3FL 5 ol p
(discriminant validity)S ®4% A3, 7 SH| BT < .05)(S. B. Moon, 2009), #4522 5 <)/, 7ldAl
sk E|= 7 o]%(. F. Hair, W. C. Black, B. J. Babin, R. E.

=

TE BT AR 07 YSFHAG AA, A5
ZArgol A3x A W wgo CFl 93, TLI .92, Anderson, & R. L. Tatham, 2006)2.2 =57 HH3 4
RMSEA .06, A% =39 CFI .94, TLI .92, RMSEA .05&, Zo=z 3l

CFI9} TLIE 90°1%, RMSEAE .10°]8KS. H. Hong, 2000) AR, ARG F S ovlate HEEYES A
d o 3 AR & F e VEE SFEAT St AW 1 FBATe AVES Hlwstych o
=4, FHEYE, S AW Od SAusE o WA o g T we ARE Holw Ao AT AF

- 102 -



fohg BRI A 2P Aol U ofrlu)e] MEE, FHYE B AToo 0] YFE PAE 4l

1
@ it |
= N
Ivolvemen|
@ [ 2 | \
@3]
1
@ [ <]
nowisdga 1
O PG
1 | 1 5
B\ -moutn
G- 1 | 1
1 B2
eaderanipy
1
1 [ <]
T, gl
1
”
T - &
1
1 A3\ ©
€2 AQEERET
s e

®
2]

w‘l =

Figure 2. Proposed structural equation model of the monography picture books
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Figure 3. Proposed structural equation model of the complete collection picture books
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Table 3. Standardized estimates for structural equation model of the complete collection and monography picture books

Monography Complete collection
Stan.dardlze.d SMC Stan.dardlze.d SMC
regression weights regression weights
Product involvement 36" 30"
Mother n -
Dual readership .16 15
Child’s preferences — M.Othq S 18" 29 19™ 21
Child satisfaction -
Reflection of child's opinions 19 -
Income 13" 15"
Mother Product involvement Word-of-mo 237 207
- pe .56 = .56
Mother’s satisfaction uth 62 .65
Moth Product involvement 20° -
other = -
Subjective knowledge R.e purchase 32 61 37 57
intention — .
Mother's satisfaction 45 .56
X(dp) = 1071.027(450) X(dp) = 1007.67"(452)
Model fit CFI = 91 / TLI = .90 CFI = 91 / TLI = .90
RMSEA(L090-Hi%0) = .06(.06-.07) RMSEA(L090-Hi%0) = .06(.06-.07)
p<.05 "p<.01 "p<.001

>

3 HO AVEZl 2 49 wuemde Rs Ao B
A

T AUTHJ. P. Yu, 2012). olol wat F#AE 7 A
Uehd ojmue] RISl FHo TS| FAAT AF F#
I} E FeE AVE A& Hole o=

o
v w3 Az u}sg% 2yo] FaAG AF(752) 562
2 THREY AVE 6084 21, A3 2y FuAs
AF(732) A 53oR TR AVE 618t Zo},
7 WEEhgA o]l YFHAUTH

e AN 3 ARE 4 ’3} ATk :lﬂml Wﬁiﬂr
A By mF pEAo R HAY AR F oA &
& ARE0l FRAFJ ol frolstA ¥ HRE A
AT dARFE T3] AFRI e F4 A}
PATE vnd Ax, dE 2gLe AFE7} 7 F71e
Fort @ Ao Frol 9392 14.07Hch Aa(ATESH: (df)

= 1061.63(443), TR E: P(df = 1071.02450)), A7
2y oA AFE7 9 %—7}3}%‘\21% X Ao] FE 60302
169280 ZHATEH: df) = 1001.64(443), THO+=
& X(df) = 1007. 67(452)), AN NPT FES F
AHe dARd e 2ARYF R AHsAtH<Figure 2>,
<Figure 3> #Xx).
<Table 3>ol A|AIg nje} o],
L o e R |

ARege] APss
EF CFI 91, TLI .90, RMSEA .065.%

o] 2z Ads] Fitele=
Hong, 2000). 18] T g2 giEzo] o3 29%,
TR = el 56%, ATEle=el thal 61%2] A
S, A 2Ye UEno dia 21%, TAS =] tis)
56%, AT Eel sl 57%2] AHEE /A AR
SHI= A

AR 2y FAAY HRE AWK
iL/‘4) oMy o] RIS 3

< TANE W A, HE= FFE vAE HHA
"J% olmye] HAE(B = 36, p < .01), Frok]AHEY
(B= 19, p < .05), frole] 283 NE=(B= 18, p < .05),
ofmue] o]FZAA(L = 16, p < .05) wOE RIS
ot ol olMye] BE} o]FHAY, FoloAtdE
o} fobe] 19A MEwrt 445 9P 284 o
3k oMy 9] mERy} Zolye ousit)

=4, A= taiMe oMy WERE(B = 62, p
< .01, oMye] BAE(B = 45, p < .01), fFotlAptd=
(B= 12, p < .05), froke] 28F HNE=(B= 11, p < .05),
oAmue] o]FEA(B = 10, p < .05) w2& & IF
o] I o] F oy HAore FHHA
%k(ﬁ= 23, p < .01 ofrye] RIEEE 3 1A E

H(<Table 4
ATzt 259 o

&

il
Ly
=

kD
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Table 4. Effects decomposition for structural equation model of the complete collection and monography picture books

Monography Complete collection
Direct Indirect Total Direct Indirect Total
effects effects effects effects effects effects
Product involvement 36" - 36" 307 - 30
Mother " " " .
Dual readership .16 - .16 15 - 15
) Child’s preferences — M.other' ° 18 - 18 19 - 19
Child satisfaction . .
Reflection of child’s opinions .19 - .19 - - -
Income 13" - 13" 15" - 15"
Product involvement 23" 27 457 20" 19" 39"
Mother . * . P
Dual readership - 10 .10 - .10 10
) Child’s preferences Word-of-m - 11 a1 - 12 12
Child - 7 P
Reflection of child’s opinions outh - 12 12 - - -
Mother’s satisfaction 62" - 62" 65" - 65"
Income - 08" 08" - 107 107
Product involvement 20" 16" 36" - 17" 17"
Mother Subjective knowledge 32" - 32" 37" - 37"
Dual readership - 07 07 - .08 .08
) Child’s preferences - R.e purcbase - 08 .08 - 10° 10°
Child intention - .
Reflection of child’s opinions - .09 .09 - - -
Mother’s satisfaction 45" - 457 56" - 56"
Income - 06" 06" - 08" 08"
< .05 "p < .01
E, oFSA, fololARdEs folo T94 AEE o 9Re vAL Ao® HAH AMsY 250
7 ENESE 96 d@ ofrlUe BEEI} Bold  54E 9 agdd ga oryel wEws) g
ARH oz AT Feoe Aow B & o gul, Aoz FHYES AR oA FolA:
AR, Aol YA ofelue BEE(S= 45 ReE B 5 ok
p < 01), olsUe] Bel=(B= 36, p < O1), oirivje] F tgos A3 mHS AWHU(<Table 433), ofv)
H AN B = 3, p < 01), FORMPIARB= 09, p < 01), 1o BEES} Arujowe] @ 45 deEL FA
folel 29 BB = 08, p < 01, ofFUel oF A w A, BEEe] 3T AL HHAA adle
EAY(B= 07, p < 0) 202 FoI8 GFo] AN ofrirle] BelE(8= 30, p < 05), frote] 1YY AT

o] o

o ol ojry 9] o= AR FHB = .20, p < .01)
I ojrye] WEEE F3 A SHEB = 16, p < .01)

BF frofsti o, fotelabtgss, frobel 18 A
B, oy olF=AA e FIFY
B A A2 wEFh ol ojmuy9]
oo} oA Aol AFvel=E wole ® AAH
oA, oMyl #olk, o]FHAAF fof
T g frote] a8 AT o] ojmye] 1t

A

[<]
=S ¥4, IR ATFuoeE Ve A

K
o]

o
L

it

fu N lo [o i

& s

oj ] <] of oig
0 B3l FH=(L = .08,

p < 019} AFE(B = .06, p < 01 HFA

(B=19, p <.05), WYY o]FZAAY (L= 15p <.
£o® Ut F, ofHUd #AR o|FEA,
obe] 1A MEwrt £S5 A 283 e oA

e BEwst FolAs gow 4
EA, Ao B ojniue] BEE(8 = 65, p <

01), ojeUe] BB = 39, p < 01), frote] 192
AZE(B = 12, p < .05), AHYE] o]F=AK(L = .10,
o] A ol oy
FHB = 20, p < 017 oy
(B=19 p < .Ol)o] =
FEAANY 2188 HT
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gk wWglolm, ojmu 9] o
oA fote] 1A Hswrt FUtdeE 1
S7F Eolx AgHoez A

=7t Asds onet
AR, Ao o] =o EH'EHHL ol el TEE(B = 56,
p < .01), ojHye] F3#H 2B = 37, p < 01), oH
Yye] #Ax(B = 17, p < .01), frote] 183 HAax(pg

31

= .08, p < .01), ol¥Y 9] 1FEAA(B = .07, p < 01)
o2 o YTl ﬂ‘dﬂi}lﬁ} o] & ojriyel &
AE9} o]FFAY, Fob 1M Huxe] JFHL on
Yo BEEE 53 A 9 7A4 2 YERRth
olE ofmue] FHZ Ajo] AFuIEE EolE H A
Ao FF= A, oy AAE, o|FHAGH
frob 233 Adsme] o] ojmye] UERE &,
ARH o2 AT ErtA] FolAA sH= Zo® E &
slet.

Pl Mo} Y

A Wcles RoE A5L G¥gE B
A ofmyel vl tidh AHAHR] FHB = 15,
< )& B3 FHAEB = 10, p
(B=08 p < .0n)° HHA FfF dF= A= A
o2 AU

3, dE myga Ay wye 2
A Zel7k AAwk. A, frobejapit %‘ = %83%91 7
- ofrye] wrEEo] AHxHQl, Jeja 7
o AL FFL A= W, AR gk of
Huel REEe TR, AT rs
< FIAA Gokth S, oMYl RelmE T

H

oﬁ
I‘Il‘

2ol 7
S ATuelse] A HoR Y Mo, A
of telHE ofre] HEEE £ BAHA B

gE e o] SlE .

V. =of 5 A

°of 47 W 54 frobe & ofmy 3239l iR =
A AERS BAEte] fokg dEst WY Al o
0111114«1 éE THAE 5 ATl = FF= HA
AT oMY AR, TR
A, eleEAE frotel a9 HEE 3 a9d T
o A TGRS A1 WMo Fstel a7 A o
g ojriuiel wh THRAE B AT =] ofw gt
ARE 9% A ARkt G A3
Foll wheh FF 8<le] FAEH folE I ARE
gelstar o tis) =ejstast ok

L =0 ]
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rz 50

=X
e
o]

—=
]\__
.

i o

&, 7HIE 8 ZH'?“HPJEOH 1‘41@ 8 e
Hel, &5 9%9S FAAE o THH Bk ofv
Yy #ox, o]FFAY 3l fofdEsrt wes 19
A el i oMy WEETE Fopxith 81 of
= TRgEg ATujeze] oo dddy. §, 7MY
of &5} FAsA oAryrt 2 F el s SR
AAst Fujet BEF =¥E s1golH, AAEAEA
o FYo] FHIFF, =T Fopy } aPHE FoldrE
TuEE 2l B oy HEEE Foit 7]
I SRS e ojryE OP‘-"E]% w1 el of
g Jrol APL o AFdA AgsAd, fFARE
o 2988 oA Fofstad sk S8 E—%Ol—‘:— e

o] Azt gntdo =z o=y} THEE(B. J. Babin, M.
Griffin, & L. Babin, 1994, M. H. Kang & K, M. Cho,
2010; J. H. Lee & H. S. Kim, 2013; D. G. Seo & H. S.
Joo, 2008)¢ll VS WXL, HEHEZIF FHYE(Y. J. Y],
2000; Y. J. Yi & S. A. La, 2006)¢} A7l =(K. Ahn
et al, 2008; S. B. Cho, 1996; H. ]J. J. Cronin & S. A.
Taylor, 1992; W. Jung & H. Y. Kang, 2006; G. B. Ku
& K. H. Kwon, 2006; R. L. Oliver, 1993; Y. Rhee,
2014; M. Y. Sim, 2002; Y. J. Yi, 2000; Y. J. Yi & S.
A. La, 2006)°1 9&FS vjAE BA7 2830l 4E

2 88 Zh o Yo, o] Aske 1
B4o] 2 , & A3 fobt olFERRA 7]
S B34 4] T4 ol fob} 2olgAdl 3
E

=

D)
2
[
o
2
tlo
X
fol
ok
}4

o
[
)
2
-
=2
2
=4
ol
-,
N
1

=3 2 AT Aol mEd, 0‘]”1‘4«] 1‘1’]7‘“01] EH
g Holme PR, FHA AL AT F
Aoz FFs vtk ¥ figk orye] =2
BoAEE WEE9} FHSA TR AN dFS
mAE FEol flem, ovyel FRI FHH A4
a2 tig AFuels Pl AHeR IFS 7|
A= T3 804 7/4\0]‘—4'

A, BAE7} =2 THA LuAp) AR R £
AREEAl 1A HiE] —?,‘—E’S}“ q9gds e & 7
gt} o= FALI} 28R oA FXo 3 Welelw
(M. P. Venkatraman, 1990), #o =) we} o 3 )
o] EE =R, Kanwar et al, 1990) AslE A3
st Aol BRSo] fokg THAS T W 0%,
A, I T tAA YAaTE T8 ARE 7P Bl
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Sobe BaRs} A 1Y H) B ofme)

HEs, 7AE g ATuoRd FFE nAE 2 13

A= FFG. Y. Kim, 1999; S. R Kim & G. L. Yuk,
2007; Y. S. Lee & Y. L. Shin, 2005; C. S. Park, 1997)
oA Belsst e olFUt AuE AT WA o
T, Belsr} v HEl AuE Sesks daol P
& 5 gl

283 o) AFelAE %ZHOH dal Aol Brka
A ofmUzt g 28 e T
A2, REEE- 131%“01] o 2
Fol B2 ofrUe] hgol frobg 1Pl § BE
o Ui, o9 FUT AAE HolE B AHN
Choi & S. Y. Kim, 2013). ¥Hi 2, 18 3o] tja] 22|
yESTa wE omus 2gAe 23 T )

o N
>
2
N
N
>}L 4 do o

$40] ¥e Zolth. YukAel BmEo] fol3fe] B
AFEAA ARE A7) oJHI(C. S. Park, 1997), o™y
22E FE A WET F gle ¢Eo] FEEk Bl
o ARl oJEoie 4ol FHTS LATT FTM

E. Kwon & H. K. Shin, 2008; J. H. Ro & E. J. Kim,

2009). webA frobd agAe F8 FujAl ojmuE
NA frokzstel gk Fret Ty g gt
FAHo| L AAA] REw&S AFFAN. Choi,
2011) FHA AAE 5YoEH =S £ FaAol Al

718
& Qold ta) =olstnAt f&r/}. A,

St Ao ze] AFAQ FEFS HAE
Hoh #ALTE AT sd] A FFE A
2 Yehd Z74E(. Kim, S. C. Park, & W. J. Lee,
2005; Y. Rhee, 2014)7} wlaste], o] Azk= shike] A
FroMs &9 F3ol wet 7 W 1o AV e
T e EYFUT. BARE FHS= 898 Fde
AFol 71 Fa4, 74, F94, a4, vEAE,
e, #4 Fol 2FET oldd At A W, F,
Azrt =5 W AFusr) F4EE Aol Adx
v A iAo @ ARt e 82
AFo] frokzdtozZA o] VX Rt = w&4 HZ | uhe}
(N. Choi, 2011; N. Choi & S. Y. Kim, 2013; Y. S. Lee
& Y. L. Shin, 2005; J. H. Ro & E. J. Kim, 2009) ©&
o AL s d3FeHA He 5AF #BEo] Qo] B
At =3 WS 3472}”'517} Z3hE AR Aoy
75‘*3’1‘:]?45: BF7e FH0e FHol wEt Fistes A

1o EZ(N. Choi, 2011; N. Choi & S. Y. Kim,
2013), 01‘31‘4«] HAE7 d FQETIE & F U
W, 8 AT A w2, gefE a8 g o

POURN < )
o & &

o

PO
rlo

Yo] #omr} =olol Aoy} Zolxng Z3Y
AU REug @3AE 2P0 g oriye Hox
g 5Y 7 e PR A, TR EE 28 44
sloF & Aolth. MAPATFN. Choi & S. Y. Kim, 2013)
ol A vk 5Al0F 714 oMU a1y Fuj BTt =&
b 283 FAFE Be A B AES AF AET

745l #A%T}t EolAl= Z(. L. Zaichkowsky, 1985)
oR% M F YA, L& BARI} AFHIEE =
of A FujE AAHY] WECEE B 5 QUrh

A4, frob 293 #As), 1¥A Fuf Al fro} %
N e g ik orue wiEE, FHo=E
ATl e FFS vAE W, Aol dsixe o
S PR odth gPE IS Ay o4&
o, ofMur}t ool Asy 875 F83h= H=7)
=75 T i BNEE, TR R Ao ert
oY, M3 g g oWyl BEE, FAE,
ATl e fobe] SAE Wrgstes ARt FHatthe
Aoltt. o] Axs dely} A3 I8 bl o) dE
3 Tl § A OES At AgdTeME 1
HAS 7o W fole] JAE Wol WFdtta Bk
ofMurt K @S o wol FY3AN. Choi
& S. Y. Kim, 2013), ZFol w3 @& 2 3& o)
g o fole] AEE © wol 1= AR YERE.
S. Cho et al, 2008; N. Choi & S. Y. Kim, 2013), &
AT fFARE AAE 2ol vk qloh

QH oz oI Ao YT WEES} e e

m}r HE o ooy

o]
]

U7t frobel SIS WEA w3 Pulsig] e
SIT. fobg Az EAE 2 FEh} A% A
dol AN T 549 5o B Tl oo

(N. Choi, 2011; G. Y. Kim, 1999), frol&el= &3}
3 o] FAAA Foprt 1 ASS 93 Ao =R o
e A @ob FAAEN. WOM AR g7)ele
HF2eE WE FA 7

Hope 253 1o Pr?ﬂ 7F A" AF ‘:/\1% 7ol

(B. M. Palmer, R. M. Coding, & L. B. Gambell, 1994).
oA BAE Aol % A FF, FF, YoM A

sk ofoltel 5 Melshe BRe AR wrh dA7

¢l ¢7] 24& 7HAAL A YA FTHM. Ohlausen &
M. Jepsen, 1992). wehA o gt Az} A5 X
&9 7lsds 719571 f8lA oE wiy 222 IS
A 7138 F= AL Yu] de HoJthS. Kragler,
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