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LOHAS Involvement and Additional Willingness to Pay

B AP 2t o)A AsEe] B AW olgd A4, 2éks Beli, 371 ABeltste] w

AR 2 AT g AE5E 20139 8€ 145H 849 31971 3= o] 544571 A6l 2185
RITk 72 A3} 3, 2ol ojulA] dlaRae] naAs AxEe} uas AR ofekd o] B(He] Y
& 7 L0 dublos) M= SYRd A Fie Yool 9T 2 2T 0% ki
S, 282 o)A diEY] HAE A, HAS FHE, DA Qe 2k polEe] P+
G Fu glow U, A4 FAe maks dolmel #9018 A9 FFS FA @ Row
ZAEIQITE AR, olehd] A Zals dolme] Aol JFE Fi Ao 2AEth WA, olEH
% k!

A 7 ARt ()9 GG Tk thatA, bol s 7} A BelAtol ol @ A9
G FE oz ZAHULE B AT ANAANA 2ok ANE FTHHE YT T ofekd ol
o Aue Addon widd, ol58 RA0E SAARLT AL 2L & Ak AR
A ekl 27EE ANl o)

B SA0] - | 251A 0|0|X| HAEZ | O|EHH IR | 26tA ZOHT | F7} XIZQJAL

Abstract

This study investigated the relationship of brand equity of restaurant LOHAS image with
altruistic value, LOHAS involvement and additional willingness to pay (WTP). The data collected
for this study was taken from a sample of 544 persons during the period of August 1, 2013 to
August 31, 2013. The study findings are as follows. First, brand equity and brand association of
restaurant LOHAS image had a positive effect on altruistic value, but had no positive effect on
brand loyalty and perceived product quality. Second, brand awareness, brand loyalty and brand
association of restaurant LOHAS image had a positive effect on LOHAS involvement, but had
no significant positive effect on perceived quality. Third, altruistic value was found to have a
positive effect on LOHAS involvement. Fourth, altruistic value had a positive effect on additional
WTP. Fifth, LOHAS involvement was found to have a significant positive influence on additional
WTP. The findings of this study indicate that communication strategies are warranted to emerge
environmental friendliness and health targeting population groups that pursue the LOHAS value
of restaurants or have a high propensity toward altruism.
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