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2 5 ekl 2RIete, s BAls S o R A 2 APATE V2R 9 5
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719459 A4 Eet FREE LR A8 1195 ARAE gk 7|9t A
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Zho] @Ad=aL, of FHHAE of22 2njate] FB Az tiek Bis, 1, $AE
5ol @3S M= Alolth Thomson(2006)2 AH&A, 1WA, A% & FHEd=
o 57dele} A, oledt 545N FHBAE ofztute] BAE EAH o AuES
24 FEdE 54 5 AR, AU RS of 2ol 3ojH9l g
VAL, o] FRIBE ofHo] B Ae] thit anfate] v, =1, AFE wQlvkaL
Uebgtth 2177 9] (2010) A9, 2= el ], 7|7 58 FHHAER
B, o] FBIES] A8, fodd, A S0l AnAte] FHB s of 2t g4
A &S mAAL, o] ofF2 2n|Ake] ARl e Gholl thEk Wl G WXt Al
= el ehgel ol (2010)2 AEFHAE 545 AT, WA, T3, A
3 5 Ul 7HE AAIEHEA, o] 2B R E SAEI AEEAE o] BAE A

nghed, 2RH A B F 2449 S40] 2H4e] AEuAsd e ofFo]
A(+)9] G A, oleldt o 2he Sepu s} FUs ATl vhg Avlape]
g AT Sk P 2N E(2013)E LS FURASE 158,
aepre] FAYAY, S, ARA, 2144 5o S4 FHBAS o, a9 @

L pekn 2 i 2R G 249 08 2 AR doiusich 2

OH%M [ A —#;} g dlaEGe] ek AnjAle] FAA N2 doFith= AS
oI}, oFe AT} o] FEH(2014)S FHB A EXS ARA ARA, wEA, 2id
4, 554, 1EA T oA TS AAEHEA, o] FHB s EAEY FHB s of
Ztato] AAE ARG, FHRHE B4 T AFA, g, 554, U] &
HzLe] FHBE A= offZof FAAQ] FgS v|X| a1, o] ofjzto] FBWU=I} HLH B
Ao 2v)a} Fujoleo] FES nFHvh=E AL WE W) o)9f o] thkgk Holol A
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Ao EA1S zt7] A2 Leigh et al., 2006). 217 A (authenticity)-& AFgro] Efla}
o] Al XA G ApotE HERl= Slolth F, AP A o= AL 77E obd A,
Aol A, afrgk 54 B A4 AR o]7] wiiel] WS THX7Y = A, EA7F e
2 5o om 7t vk (Ad3], 2014). XIBAL o2 SRl 485 o] Ao Akt
Zxo) wel 2 ourt oeFsbAl sidEa Fowar Atk(Dickinson, 2006).
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Erickson(1994)= AAA S Algho] A2 oA AAskaL, zF41e] slal 7] 9f 01?]6]»‘: ?‘5(1}
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T3 2|2k SF Aol ik of2to] ghay SR s XA Bl AlE o) Al gl dd A
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t}. Eggers, ODwyer, Kraus, Vallaster, and Guldenberg(2013)2 H#= AAAS AHX

of U= 7hx]¢] XA, A A3, HAlE 1 XA o2 A glrkar

&3t} Morhart, Malar, Guevremont, Girardin, and Grohmann(2015)& 23t 1AL

ArtA ol EdlEe}l F-@alA A|EHA 08 AFE F= AEA, 7Ige] &RRke] 7

o AA|atA Fssh=tlA o= A, ARl &rdd Bllse] AQIRES HolF
A, 2e]al BRES} AR TR o] A=A Q= A o=

ol

= , 4
o itk sgict.

Eg SR BAE 444 9l d e weles Al A, A4
95 ol§21(2013)1 BAE 1449 B9l S0z AFA, VA, A9 494, At

H, EAE wed, w4, 534 5 A7 A A
UIE RS AYRE LYY, YIA AP AL LYY 5l A el o

S TREEIh A8 9] (2014)2 P BRIEES tide R sto] vl 3144

Xﬂ%‘ A4, Bl W94, 719 A oz TREgT) o 2 Tt 1)
7HL§_°—E F4w vAse] e AHAL BAE WE o= A2 B9 W4, AR
3 e 2R BAse] BE 9 8% 3] A A mAE Ao B

=N = <t
1= ATH Beverland et al., 2008; Eggers et al., 2013; AA-F, o]2], 2013; A&7 ¢,
2014).

3. BR= Aol a3k A

H: AF3A B o] SUER A, ABAl, AR 5 T el AlETE e
AALR T8k Aok A E (trust) &= AWHA 02 A2 E 7= A GARME 77 0]
L YA staat sk Alom AHoH
1993). w3k A GAAbE 1He] HE A
tH(Doney and Cannon, 1997). Anderson and Narus(1990)% AEE 99, YAkARE, B
Eo FH 7R A AW PAE 2 FHY #Ale] SR Bgow,
Madhok(1995) A1%]& Al BARE A= o]7]F A<l Bl I P55 oHA| &5 Zlo
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BAE e 7199 2vREEC] S8k 7Y Jagel] 7] x8ke] BlET) At

< 7] A8l Asd Aoleks Hal=o tigh AnRpe] W3], 7]
A=o] 7|54 AHE PActe Bl sEd oEdhs AHAbEe] gl
212 YeRATH Chaudhuri and Holbrook, 2001: o] 3], o)Al 2011). Bel= Al
H| 2] SJAPAA ol 78 AQ1 ke mA| AL, ©s] AFE AR 75 A A4
46 tigk AnjAke] 7]t} v Holx= Bl 7hx|ekar @ ¢ QltH(Aaker,
1996: ZA57, 2014). weba] Bt A= 2v)zpSol 4] Bdlse) sk A2 gz
M-S AlFete] X EHAH o S HA=E AEe 4 9lE 35S TUMAA 7199

AZAel ulAE HMERS G A7) =] A Al @4 & 4= 9Jth(Anderson and Weitz,

Ayl 4 %% AT Dwyer Schurr, and Oh(1987)+& B#= A== An|zpe}
ek Bt glo] e At BN AEAA F
& 3 B3AA4S Zo]7] wjitol] An|AHES] N
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T3 2|2k SF Aol ik of2to] ghay SR s XA Bl AlE o) Al gl dd A

(competence)S 233t 7|92 AfUAOA, TASNIEAA S 18] 7199 152, 7199
Haa v o] 214 34 o] Anxle] vl g AlFE &5 4= QQohal &)

44 ,Anper BAE o] A S3 H A
2, Anlzke] B=o] gk BaaA 7ha, aea ejole B A EY Tl 34
AR Y A= BIE AR 5] FAacloldt & 4= ltk(Ball, Coelho and

1 A5
ZHAES FHBAES A5 vhix] ool mjAlo] wmE Fuina=e] ojn|]o|
o3 Frd=el A4 FolaAs AT 4 ArHErdem and Swait, 2004). o2 %
A& AR daagels) skl SAR A a2 nlakge] AlEe] 44
oA AbghEet Fe Aok WA fARSHA wiAlel e so)#elan, g H Sl ofv]
Ao Qe AE PAR 148k= sle]th(Horton and Wohl, 1956) At
ofHAIE 7R Fr Bl 2nAbEE A ARL 2 = e W*H%HE 7h AL
H

3 A= ‘;‘-l Bolco] FHB A= 3k RS o Zo] Holxo] AH|AEL T
S < I TH(Till and Busler, 2000).

—h

BA=e] S5 B SA wet veFsiAl FeE = 7] weel
04?«1 EH*W §} FE Bals AAAL vk EE3 ssdow Hold & gyt
(Beverland et al., 2008). 4187 ¢ (2014)= 3% Bde XAl /d 9 A9 A
g #1sh] Qe s anaket AEke dide® g ASHAY JuudS AA
ato] sPgE BAE AA4AS 3PE Balsd ga) Aurbsoe] B, oA EE T
@k Aolet apiA AlsE, B}, 719 A 5 Al 7HA eksild e s e A
olgtarL lnt. o] & AR ARFIAGAL AlFol wshAl 714 BEE sk
ZAolaL, FufQl WAL Mul2 74, AFdE Au|2 Soll gk AnakEe] on] A
93} Q1A TRl ok o] qlom, 74X AL 714 oAl g b5

e
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B2 F41E FAR

A3} Anapete] AU Aleld, A&7, 39, & =
S T55 ondit) o]dt MYPATE nigo R B A= 3 S Bl
s A, IRl 71 WA
71¢10] AL BA=o] WAAS
Ao gk 28E FA4T 5 AAl Foh(Schallehn et al., 2014).

webs] 2 AT T SPE AIFOlA S SEE _E%HEE sl A
H|ZHE2] ghq 2l i gt offZho] ghi ~E7} Farst Bl =o| g3l Fori|AbEe]
AL A28 vEEaL, o] HllE Aol Skt sl

L=k

5o Alglo] PP vIAE AT WA Hh wek

ZeH| A A /144

Bz gl FarAn] A}
A= B 2AA]
zZketste], shE Hlle
= A4S ARE, ],

o] Zﬂw«] Oﬂ WPE‘r D}E’ﬂl gols v‘i’—% T k=l

>3} 2,
shEdE
= HajC
Y Nz
‘.\\\. ) E
e

1) FRBAse] o3 spgE vAs Aggte] wA

FBE A== T Fopol|x o] S5 o= sl ARl Al g7 A olaL, oA Q)
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T3 2|2k SF Aol ik of2to] ghay SR s XA Bl AlE o) Al gl dd A

ojH| A& Al H=Hl, ol d FHHE A= on| A= FHHENET} Falste Bz
olE]o] AnAHEL 11 BA=E Fufakar, 48|8 5= QITK(Till and Busler, 2000). 3,
2HRFEO] A7 ks FHBE AT S ZHRI on| A ER 13 ’\H]X}e% SHD} B
Aeof of 25 =7]a1, o] gk AH|AHEY ofF FHH A=} J)’—LO} =
Ab=e] oS X8 = sloR
T Stk

Kamen and Azhari(1975)% Faxdle] 47l o|u|x|&= Fardo| 3l An|Ats
9 i/]x*‘ﬂ RS doZd o low, o]gfg AH|AHEY] AL R[S Al Falk
BHl=olo] AFAS WA A, 2H| RS2 Faro] w=ZH Hao] sk
whe-S =2IA)Z 4= 9lvkar 3k} Friedman and Friedman(1979)& 4 B|2}1=
dniele] & FarH ot frgle] A% FalE v Meste], FarolA frgcle] £

B AE R nasd s Ak, 5o 4el ﬁﬂﬂ—a‘ ek spsle). 2

1w
arel] e e 2 0}74] L@? Fa10]
Z 9]

Q]

FHE
= 4]
A
3T =2

Ir
N,
N i
Ot
ol
£
B
I
_>'4_4
mlﬂ
lo
E
r%
(1
é
=
QL
e
Zi
O_l.,
o rum

o,
OL
— K
rﬂ

Rorlo ol n@

r_{m

Al71E A2 SRS Al 7ol Wﬂ R OLX]E 9 o]n] ] ??0}741 s
ofrel, 719 9] AlF H Bz thgk An[AEe AR HeE A ghrhar &t
%t} Fedorikhin, Park and Thomson(2008)-2 AH|R}FE-0] A2 08 Foldhi= Hal=o
el o] Be AAALS =71t}tar 819 2, Beverland and Francis(2010)% AH|AFE 0]
et ofZe =7l R BEAEE AvAbse] dAAF A Heh B sd R
A=of FAE did-Eel disl] AnAbEe] IS s AT eF8l) Qbdse) o
A2H2010)2 ARAFEe] FHB A= Bigh of 22 FraBA=r} $elehs BAl= o)
g AHAES] S8 AR Bl ks mRivkar eRglt ek vt 22 e S A

A3,

of

40»

H

HI: Z5am] o] @5 28 of2he @5 54% nas 1440 2449 98

ud Rolu.

42) o
Hi=2: 25 08] 5 20} o) e folel g el 244el A58 113 Aoleh
H1-3: 332700 97 28} o 3e 71128 40] 2949 J3e 12 Aol
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I

SEEE B FAR

\
/A

2) = PR BAlE XA SR BAE AlEeke] w1

S5 LRAELE VIGEAA M o] obd XA F Al B A RS ATt E 9
gk olel g £uAET 444 At FEAEL 7] 98l =etn )
(Beverland et al., 2008). 7|do] AH|xE3}e] A H A3 2HE-S Ea) 24 = 7]
Qo AR, AF /el AF @ s tha) 2u AR B AHNE 2 o
L, o] g uAHEe] AlEE 719 e Fefoll HA ARl dEFE v 4= 9k(Schallehn
et al,, 2014). wepA] AH|2EEC] 574 Hal=ol tia IS =7thd AnAES 1

Bz ge AZS PA4s 5 9= Aotk

AE 9, A 53 G2 AT AL LolRE) nal= JAA JTE 1
aHlAREe] A3HY S S AFS AT BE S Atk ANE, W, 2010),
A e 1 BARES] 294 AL o) 2 AN G S W)

shad st A% W Bse] tha AnlAbE] NHE TESe] AvlAEe] TS
o AME AP, A2E Y

9 x5 FHAZ 4= AtKGrandey, 2003). 1E]aL 71
a1, A A A T 22 79 W18 e AL E T 719 AlFE L Has
of gk AHAFES] woAQl Bl el &S vA o ArH(EA 3], 148wk 2012).
Kamins(1989)+= AHs], 24 =7} =2 AlEdas AR 2 #4 gt
A Fa7F 2uAE] G Al dig A E SIS Fel g dEs mRIv
11 3Tt Wade and Worthington(2003)-& A~ Z ol A Ajv] 2~ Al 52}
o) =pe] An) o] sk Wt vk AE], o volrh Au| A 7]19le] Hotel] 2R Ao w
28k = rkar SR3iTh WS(2012)2 719 9] Fandgo] wEntkstar, 7w ifo
e} 2v)zte] S Fare] =EE 719 @ Bl gigh 2o sl JYFgS n
FokaL Fskadch A8 9] (2014)€ A e AR|=E SRS AlEete
Aol FF o] dAmfjsh= Bz gk Av|aE9] AlFle] fro)gk J&e v xivtar &
AT} 317827 A (2014)-2 ZHato]= wo] A 7| <] AF3] A 2Qe s EH@H A
H|ZEEo] A Aokar 1A ghebd, sl 719 9] Bal=ol tigh AH|zke] 2l=] 9 F4
7 Folxitkar Qlnh oleldt =ElE v e R theo] M-S At

o
2
ox
o
flo

_4

H2: ToaH|2ke] gk s Bile 23S BHAllE Al 34290 dak-s v
Zo|t},
H2—1: T554M)2e] AF784S by P HAllE Al 3421 &S v

Aolt,
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H2-2: an)ate] BulIAAAL a3 9% B o] 2449 J3S v

21 o},
H2-3: F3am]ae] 7|04 e @5 S4F nas Az 2442 93 12
Aeoltt.

© T P AR S 2EE FUBRAER sk, B =gl
H

o T FHAAFE] el Fol i 2ED} B HIF HA

= A4 4RAE TR
B A 919 AEe] 9 WA PAE ATeE] WIaAE Blel] )
$4E BASE A B Ho] A, AESAL Qi FF FEHA 409 S oz

I
=
g
Ny
(7
e
2
Y
Ky
>
—LJ ¥
oL

A
A7 QE AOR Veskor], o]F ngoR B 2

B AR 201643 39 1Y5E 3€ 319714 & shE

ﬁd
iy e

dov IAEy #AHE ARE FdEA FHske Ry AR ZAME
(http;//www.sojump.com) & ©]-83}o] X3}t Atz A A3 F 40052 A 7}F
slE e, 35 AEA] T 7 dlsEs 5 ol A 6571 Al A

o] F 3949 AEATE AFEA o] & At
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BAE o2 Av|xEo] EX HAl=9l @ #HEet A3 AF85h= Ho A Bal=g}
AXA 7S FAS Aele & 4= 9 tH(Thomson, Maclnnis, and Park, 2005). ©]&
St B of2ke] s S FHBE A= 85, FHEHE o 22 AHjztEe] 54

sk 5]

Favd=el 0w A7 Fok A Agsa Ao Blstal FUAEk] 1A
ol 4, BAE 717 e & S %E}(Obst and White, 2005; Thomson, 2006).
2EFS Fo) A9

= golaiglet. B3t b5 el ik of H2 %‘—%i =
eSS 8 == A Q1 frdiztelet st ol& FAsH] fls]

Thomson(2006)%] A& EUi= el &S ALg3St)

HAE AL AF] Sl et vhet sdES st Aojd 4 glo
L Ao 54 Hilso] gisf AH|RbEe] BE ‘3)\3’— 7HA de= A= Q1A st
= Aolgt 3 & At Beverland et al., 2008). Wk B Aqto A= b= 3PS Bl
= AAHAE 3= s Bl g8 S an|AEe ] AL oA ek 7R E Pt
= Axgt Aol o] =437 Y3l Alexander(2009) 2} Gilmore and Pine(2007)2]
ATE EUE 3 A8 9 (2014)9 A& vRoE AFE, del, 719 I-AE &
Al ] sk o' ERstal o, o] eUiEES skl e SATEES 2
Aol Bl A 8 H BASSITE AlFE IS T AREe] dhe P Bl
To] 75 A AAE wAS e AR AYstal, F 1371 s ARESksith &
] JAAE FoAb|AEo] gk SRS Huljehs THE e AH| 2ol tis] 7914
o= IAskE At stal, F 137 SAFES o &slsith 719 W84S Foan|At
=0l 3= SPE 7199 AFuAlel A /A, Aol A, TolgE, AETFs A S
< Wbk A= GoJsta, & 127] &S o] &shitt

A=) 20 ASAA Al ol F Aclels nasa) o

= AEe= 54 B
3k 2n| RS0 W8-S o|u|3tH(Chaudhuri and Holbrook, 2001). wehx] ¥ A= k=t
P BAE A E TaadAbse] d P Bl el zhe 1o AR

golstsitt. ol }53‘ ﬂxc}% vd= NS S48 #18ke] Chaudhuri and
Holbrook(ZOOl)JJr 2 nlelo g B o To| uby QX =4 5}o]
= 419 35S A]—

n\(
: =
_Q
O
o
2
Lo
r2
—Ll

op
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FaaAe) BFell ool B S3F Ba= 2194 % A2 vXE 93

thel <¥ 1>3 2t

<HE 1> SEA] ATEALA 54
T & SHAE %
e ki 37 9.4
4 357 90.6
254 o3} 315 79.9
A 2641—304] o]ak 67 17.0
31-354] o]&} 12 3.0
o u& 353 89.6
A& T i1 10.4
= 234 59.4
se AR 17 4.3
o kS 134 34.0
skl 9 2.3
Ay 270 68.5
5 8 2.0

o) e}

o T T .
T2 29 7.4
71ek 11 2.8
517 154 39.1
QIEY 171 43.4
Tl A HAR 30 7.6
A Euf 3 32 8.1
71Ef 7 1.8
3002t 65 16.5
300—500%] ¢k 79 20.1
o 500—10009] ek 110 27.9
Bl g 1000—15009]2F 97 246
1500—2000]9F 28 7.1
200013k o] 4 15 3.8
50081t o]3} 23 5.8
500—10009]gk 37 9.4
4G+t 1000—3000%)¢H 178 45.2
25 3000—50009] ¢k 117 29.7
5000—10000%]<k 37 9.4
10000 $Joto] A 2 5.0
gt A 394 100
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T M| A g 2Efe]| thgk of o] gk shgsE HAlE 174 2 AlF]ef] mjx|= gk Agt
s BAls s B EEr) s ol 0.716
SPEH s AL GFAde] 0.748
sPERAEE Yol A olgtheel digh &
oA g 0.717
sSPEERAEE S HoA B 0.691
PgEHAEE RS ol g 0.723
sPEHAsE At ARE Y&t ok | 0.731
SFERWPSE A5 EHE ASH 0.685
®7)%h :
sPgFEAEE AL o] fEHeltt 0.702
ofjele do MRS 5t 3]
Zuaha gt 0.703
Tl Ap2le] Aol AFALS 7R AL Ik | 0.717
djole %‘&-‘éo fiﬂli s AL 0.799
}\)\Ijl—.
el &4 A omAE FAsk 9l 0.716
)l Fule it 7| EA A 2E g 0.808 5.926 0.725
744 | o = - _ (11.618) ’
A1 4 AWA A AFES A | 0.715
FoQle vhe} H%e} s IS F g
o 0.721
=3
Fjole Yol A EE3 Hu)AE 3 0.785
Fjel e Yol A v uAzb= 23t 698
A2 g, 0
Tl yell Al &4 71 o] Auj~E 0.796
g}, :
1 7]§O u]o /\ o]q_ 0.704
7192 gE gAY ﬂaﬁﬂg‘r AT AdE
0.751
6]—1:]—
LIRE W SAE TS %S Sskel |
g2 a1 9lr) )
8 Toge zedel Bwe 2Ee AT & S8 | 0708
1123*3 - = U= & o o= T 0762 (9649) .
= AT AlZElo] it ) :
3 7198 vk S E56, ApES siA
]t:l E]'o S %}_—E;&:O}E‘ 2} 314 0.739
I 719e @AEAl] BAlS 7HRa gl 0.715
1 719 ARSA Q1S T 0.685
SIE BI=E AT 4 Qlh 0.778
g 3P Bls g A= W 5 gtk 0.791 6.785 0.868
1= S BHlsE gHsk Aol 0.823 | (16.412) )
3R Halss okAle 4= gl 0.716
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BHEaW F418 BUR

A QA S el Al H ERAES AT 5 AR AlEA 3 E
FotaAt F14 2 0WAS AAISFITH(Anderson and Gerbing, 1988). &2 15 M
o] 8]l ol tht frelg2 0.001 o8tz vreht AlARE #3k2 gldeh gk &<

o] AgdS Flstint ol2fdk 14 gl AdE F

<E 3> FAH 2P

RLS

. =4 EF3D =
=== e Ao o 3} t value p value AVE C.R
O 1 -
BA2 0.742 0.084 11.628 0.000#:
ElaEa= BA3 0.759 0.089 11.768 0.000%#: .
ofj 2t BA4 0.732 0.083 11.559 0.000% s 0.632 0.846

BA5 0.642 0.069 11.467 0.000%#x

PA1 0.754 0.079 10.821 0.000##x
PA2 0.771 0.080 11.386 0.000%#x
PA5 0.724 0.067 10.019 0.000%#x
PA6 0.735 0.073 10.749 0.000%#x
PA7 0.691 0.061 10.008 0.000%:x

;l;é PAS8 0.758 0.079 10.826 | 0.000#x 0.595 0.781

PA9 0.715 0.063 10.011 0.000%#:

PA10 0.738 0.074 10.752 | 0.000#x

PA1l1l 0.679 0.059 9.984 0.000%#:

PA12 0.686 0.060 9.991 0.000%:

PA13 0.719 0.064 10.015 | 0.000#xx

EA4 0.727 0.078 10.648 | 0.000#xx

=y EA5 0.729 0.080 10.721 0.000x#x

SPgE EA6 0.736 0.092 11.134 | 0.000#xx

HAE= EA7 0.741 0.092 11.153 | 0.000#xx
44 ufel EAS8 0.718 0.074 10.256 0.000% s 0.581 0.759
17373 EA9 0.716 0.072 10.248 | 0.000s#x ’ :

EA10 0.684 0.067 9.928 0.000%:x
EA1l 0.704 0.069 10.012 0.000%:x
EA12 0.696 0.068 9.976 0.000%:x
EA13 0.723 0.086 10.384 0.000%:x

CAl 0.702 0.090 10.528 0.000%:x
CA5 0.682 0.087 10.228 0.000#xx
CA6 0.608 0.074 9.873 0.000#x

7
X]L:i CA7 0.681 0.086 | 10.225 | 0.000%*x 0.532 | 0.727
e CA8 0.717 0.092 | 10.549 | 0.000%#x
CAll 0.635 0.078 | 10.014 | 0.000%*x
CA12 0.708 0.090 | 10.128 | 0.000%**
=t B BT1 0.748 0.089 | 11.405 | 0.000%*x 0.652 | 0.886
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0.08

0.056

<

RMSEA

NFI
0.90

0.000%xx

0.000*x

0.000#*x
>
0.892

11.570
11.649
11.363
RMR
=0.08

0.042

0.090
0.092
0.088

AGFI
=0.80
0.864

o]
0.763
0.766
0.724

2

BT2
BT3
BT4

GFI
0.90

>

0.905

FrAEfl T of

1

0
ol

x2(df)
163,
.000)

p>0.05
293.367

(d.f

F27)

p

=
K

brro®ENL RTTRA
Moy B oy B o o = — W
# Hooup s o -
L ° Q oo
%2~WE4107A,£I ﬁﬁA yAO;OL
%%%Wmﬂ@ﬂo %%H,aaﬂ
- L =3 R
m*rﬁlluﬂq%ﬂm%wdo ﬂmyzﬁ
.4OOJ7A|EO\|\W”1_‘M,B| .AOLE.TI‘UWHO#E
[ 5 % & e}
R U R NJJ,% w B X
,é%ﬂ%ﬂﬁﬂ% ﬂR%ﬂ%
—_ | o
PEIZwmE T ST%
.AT ,|7L¢|ALM 0 Mo S 9
%ﬂm%%%{ T o S W
e 5% 2
=gl ATMW.M‘W;L ﬂ.moﬁ A e < ﬂ..m,_ﬁ_v
o,w.L7,u|L L7m,w.1_ ﬂoLﬁA
Wt BT TEIED
ulﬂmm_MUr]ﬂﬂ,mu MmﬁzymeMmu
e T T
= 4R T 4 & W
U e EEE ST mpED
ﬁﬂ?«%%un SN H oo
piPaHTy FART.
mp Ty Bo TEANS G
%%ﬂﬂrﬁaﬁwx mAﬂr.ow
be¥rTmdy EEog T
SaE T ST =X oy
]oaﬂuﬂw;odﬂ] Z;ouk.lw
‘Woﬂaﬂp.m\mp T %2 Fm
%ﬁ%ﬂru@l.ﬂAQ%@
S8R EE Ap o O
‘lmlf 7O7HMM ﬂArO‘l
5 OM%AT)LQ - o A 2o
o= o ﬂew N OV ORX S
A xmod'@omn\%%aa s N O.ia
Faox T mTagwyses

SHLEE.

°©
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Al # T AFREGPA) T S sdE
0.460°.% 7 5] YebA R BE W
_]

=]
58 WA e Ao F91H0(2.782~

BA = e 4= Qv (Hair et al.,
AR o] <3 4>¢} ok

M

A
VIF BA PA EA CA BT

BA 2.937 1

PA 3.179 0.4 373 1

EA 3.055 0.41 4% 0.37 Lssx 1

CA 3.474 0.410%3x 0.451 5% 0.425%%x 1

BT 2.782 0.38 3% 0.46 0% 0.34 3% 0.3 345 1

) BA: @7 2} o2, PA: AIERAHA, EA: 31144, CA: 71993144, BT: 3= 3bdE 29
= AlF

F) #=xx: P<0.01

3. ARy H 7RSS

<¥ 5> =Y AYY S

x2(df) GFI AGFI NFI RMR CFI RMSEA
p>0.05 =0.90 =0.80 =0.80 =0.08 =0.90 =0.08
276.472
(d.f=161, 0.907 0.856 0.901 0.036 0.914 0.057
p=0.000)

Ao AaAs gelst Ay} 42=276.472, df=161, p=0.000, GFI=0.907,
AGFI=0.856, NFI=0.901, CFI=0.914, RMR=0.036, RMSEA=0.057% YT}, y2%ke] 7]+
Kol oF7F I wmHA| N g2 A= H7ER|S2] GFI, NFI, CFI =5 0.9°]%, AGFI 0.8
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T 520 2] S Aol el of Zo] fluy S HAlE XA B AlEo] v 3] A A

o4} RMR, RMSEA 0.08¢]3}2 UER} 75X S 43|38 sl oz delxo] B QA 1rdo
AetAdo] i BE 4= 9th(Hair, Anderson, Tahtam, and Balck, 2005).

2) A A4S

TR REEAS S8 7MY Afgod R ko] 1,960 wl Fol 0.059])
A, tgke] 2.58 ol gl Wl folgE 0.0104 FREG ] A2AGT) Fo3 A& Fa
e = ATH(Hair et al,, 2005). 2 A5-2] 7H HAE AHE S3EiA AT RdA o
°] <3 6> Pt}

<% 6> 714 A=

7+ Estimate Stand.ardlzed t value p value A3
estimate
SHF 2B} of2-
Hl-1 3t 3 val= 0.47 3 0.497 4.927 0.000 el
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A Study on the Effect of Chinese Consumers’
Attachment toward Korean Hallyu Stars on the
Authenticity and Trust of Korean Cosmetic Brands

Gap—Yeon Jeong
Su—Hee Lee

\ Abstract:
The Chinese cosmetics market is rapidly expanding, but various problems have also
emerged, including exaggerated advertisement, lack of accurate information on
product usage and the emergence of imitation products. For this reason, cosmetics
companies have been making efforts to convince Chinese consumers of their brand
authenticity and trust. In particular, Korean cosmetics firms have been using Hallyu
stars who are largely popular among Chinese consumers as a means to raise their
brand authenticity and trust. The aim of this study was to view Hallyu stars as human
brands in the Chinese cosmetics market and verify whether the Chinese consumers’
attachment toward Korean celebrities help the consumers perceive the authenticity of
the brands advertised by the stars, and whether such brand authenticity affects the
Chinese consumers’ trust in Korean cosmetics brands. Furthermore, based on the fact
that brand authenticity is defined and classified differently according to the type of
product, this study observed the authenticity of Korean cosmetics brands from the
aspect of product, employee and company based on previous research conducted on
cosmetics brand authenticity. To this end, this study surveyed Chinese consumers for
a month by using a representative survey website (http://www.sojump.com) that
actively shares information related to cosmetics. A total of 394 surveys were used in
the empirical analysis.

The results of empirical analysis indicated that Chinese consumers’ attachment
toward Hallyu stars spreads to the Korean cosmetics brands advertised by the
celebrities to have a positive effect on the brand authenticity perceived by Chinese
consumers, including the authenticity of product, employee and company. Results
also showed that the authenticity of Korean cosmetics brands, including product,
employee and company, affected Chinese consumers’ trust in the brands. The results
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of this study can provide implications regarding advertising or marketing strategies
using Hallyu stars that can be utilized by Korean cosmetics companies to improve
brand authenticity and reliability perceived by Chinese consumers in the Chinese
cosmetics market, where brand authenticity and reliability are important.

<Key Words> Korean Cosmetic, Human Brand, Human Brand Attachment, Brand Authenticity,
Brand Trust
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