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Abstract

In this study VOD usage patterns(VOD use and paid amount) of IPTV users were investigated reflecting the level of media use
characteristics such as TV viewing time, star preference, and genre preference. Also the impact of media using characteristics and
the evaluation of guide channel on the intention to use VOD was analyzed. The web survey was conducted against the
respondents who have used VOD and guide channel. The results are as follows. Among the media usage characteristics, star
preference has the impact on the VOD use, while genre preference has relation to the willingness to pay for VOD. Secondly, the
intention to view the guide channel, entertainment of the channel, and the users’ genre preference have significant impacts on the
intention to use VOD. Therefore, it is necessary to raise the viewing rate of guide channel by providing the customized promotion
strategy and diverse events based on the analysis of VOD usage.

Keyword : VOD, Guide channel, Genre preference, Star preference, Entertainment, Usability, Usefulness
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Category Measurement Statement M Cron:ach
v TV viewing time per day
- ) (1= under 30 min, 2=30 min.~ 1 hour, 3=1 hour~ 2 hours, 4=2 hour ~ - -
Viewing Time _
3 hours, 5= over 3 hours)
Genre reference | usually view the program when preferred genre is introduced. 4.60 -
Star Preference | usually go to the movies when my favorite movie actor is starred. 5.64
. | like the player's words and behaviors on television.
Credibility | trust the explanation about the contents. 4.50 764
VOD using time per month - -
VoD Use Paid amount for VOD per month
Guide channel is useful.
Usefulness Guide channel provides me useful information. 4.72 .86
| get lots of information when viewing guide channel.
Guide channel is interesting.
Entertainment After viewing the guide channel, | felt curiosity for contents. 4.76 .83
Guide channel provides lots of entertainment.
It is convenient to use guide channel.
Usability It is convenient to find information what | want in the guide channel. 4.71 91
The category and menu of guide channel are well sorted.
Intentl\(/)gSo use I am willing to use the contents introduced in the guide channel. 473
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Table 2. SES Characteristics of Samples

Category Items F %
Male 113 50.0
Sex
Female 113 50.0
20~29 56 24.8
30~39 56 24.8
Age
40~49 59 26.1
50~59 55 243
Businessman 16 71
Professionals 27 11.9
Office workers 111 491
students 21 9.3
Job
house wives 36 15.9
Service workers 4 1.8
Jobless 6 2.7
etc 5 2.2
~2 Million won 8 35
2~3 Million won 24 10.6
m’;t:g 3~4 Million won 59 2641
4~5 Million won 49 217
5 Million won ~ 86 38.1
High school graduates 28 124
Eq Under graduates 24 10.6
ucation
Graduates 150 66.4
Graduate School students 24 10.6
1 9 4.0
Family 2~3 73 323
Members
4~ 144 63.7
Total Sum 226 100

£ AFellA 38 AR SPSS 18.0 T2 1S &8
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Category Items F (%)
1 97 429

VOD usage 2 56 248
per day 3~5 14 6.2
binge viewing 59 26.1

~1,000 won 25 11.1

monthly 1,000 ~ 5,000 won 78 345
paid amount 5,000 ~ 10,000 won 79 35.0
for VOD 10,000 ~ 20,000 won 38 16.8
20,000 won ~ 6 27

Total Sum 226 100
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Table 4. Relationship between VOD usage/paid amount and TV viewing hours
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Category TV Viewing hours N M S.D. F P
~30 min. 5 2.60 1.34
30 min- 1 hour 21 5.14 4.47
VOD
usage 1 hour - 2 hours 88 5.94 5.64 2375 053
9 2 hours -~ 3 hours 68 6.20 5.44 : '
per month
3 hours~ 44 8.54 7.60
Total sum 226 6.38 5.95
~ 30 min. 5 2.40 .89
30 min - 1 hour 21 2.19 .67
VOD
aid amount 1 hour- 2 hours 88 2.61 91 2433 048
P 2 hours - 3 hours 68 267 1.05 : '
per month
3 hours 44 2.95 1.01
Total sum 226 2.65 97
*p<.05
¥ 5. AEF MSE9| Aojof| T2 VOD 0871 ¥ 0|3
Table 5. 5The Relationship between star preference and VOD usage/paid amount
sum of square df ave. square F P
VOD between group 748.308 6 124.718
using time within group 7228.967 219 33.009 3.778 .001**
9 sum 7977.274 225
Paid amount between group 8.873 6 1.479
af'or ?/O%I within group 204.206 219 932 1.586 152
sum 213.080 225
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Table 6. The Relationship between genre preference and VOD usage/paid amount
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sum of df ave. square F p
square
between group 254.283 6 42.381
.VO[.) within group 7722.991 219 35.265 1.202 .306
using time
sum 7977.274 225
Paid X between group 15.462 6 2.577
aid amoun — "
for VOD within group 197.617 219 .902 2.856 .01
sum 213.080 225
*p<.05

of gk AF &, AH 2 P7HE SHHRJACE 42 7ho]
T Agol A 43¢ VOD o]&-ojatel W= S A
Btk AR|A Hrbe 84, L8, AR AR £
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Table 7. Factors which influence on the intention to use VOD recommended by guide channel
Variable (B) t p F AR2
Medi Constant -1.268 .206
lfs;a TV Viewing time 110 2.961 003
- Star preference .002 .056 .955
Characteristics
Genre preference .100 2.329 .021*
Evaluati Reliability .088 1.627 105 69.253 .708
Vaf‘;&r‘ on Usefulness 147 1.950 053
. Entertainment 149 2.023 .044*
Guide channel —
Usability .088 1.494 137
Intention to view Guide channel 407 7.235 .000**

*p<.05 **p<.01
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