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Abstract

The purpose of this study is to obtain specific data about the characteristics of color
preference on Women’s street fashion within China and Korea. Photos of Women's street
fashion from the twenties and thirties were taken in person in four cities in China(Beijing,
Dalian, Qingdao and Nanjing) and Seoul from July 2nd to August 10th, 2015. Three
hundred photos in each city were selected, making a total of 1,500 photos. In the analysis
of the colors of the clothing in these five cities, the uses of the multi color was most
frequent in Dalian, while those of Black was most prevalent in Beijing, Qingdao, Nanjing
and Seoul. The Black proved to be commonly preferred through all the items, regardless of
terms of the nationality, areas and seasonal changes. The high incidence of Purple Blue
color in Beijing, Dalian and Qingdao might be attributed to their preference of the blue
jeans. The Multi color was highly shown in all the cities which might be due to their
preference of compound colors rather than the mono ones. The high preference for the
chromatic colors such as Red, Yellow Red and Yellow might be ascribed to the Chinese
traditional color preferences. The differences lies in the color tones, such as the dark and
light grayish tone emphasized in Seoul and Nanjing, and vivid and strong tones in Beijing,
Dalian and Qingdao. Seoul shows a liking for the achromatic colors, preferring dark and
grayish tones, compared with four cities in China, only Nanjing has a similar trend to Seoul.
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This study analyzes geographical preferences in China that possibly contribute to the
launching of Korean fashion brands in view of the design and marketing as a useful basic

resources.
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Figure 1. Seoul, Beijing, Dalian, Qingdao and Nanjing
~https://search.naver.com
Table 1. Korea & China Street Fashion Spots
City Seoul Beijing Dalian Qingdao Nanjing
Sgggggg 2015.7.2-7.10 2015.7.2-7.5 2015.7.6-7.8 2015.7.10-12 2015.8.7-8.10
Average 26'C-29C 27°C-317C 24°C-327C 23C-28C 26'C-30C
Temperature
‘ ~Garosugil ~Wanafuiing —Shengli Square —Daedong o
Shooting -Gangnam streat ~Mycal street —Xinjiekou
Spots subway . department —Hisense square
. -Xidan street
station store plaza
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Figure 2. Frequency of Hue and Tone of Street Fashion in 2015 S/S Seoul (%)
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Figure 3. Multi Color
One-piece Dress

Figure 4. Dk Tone
T-shirt

Figure 5. Chromatic Color vs
Achromatic Color
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Figure 10. Frequency of Hue and Tone of Street Fashion in 2015 S/S Dalian (%)
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Figure 19. Wh

Figure 20. Lgr Tone

Figure 21. Chromatic Color vs

One-piece Dress Skirt Achromatic Color
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Figure 28. Local Color Change in Bags
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Figure 30. Local Color Change in Shoes
2015 S/S China & Korea (%)
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Table 2. Comparison of Clothing Color and Tone of Women's Street Fashion between Korea and China

Seoul Beijing Dalian Qingdao Nanjing
color of street Blk>Wt> Blk>MIt> MIt>BIk> Blk>Wt> BIk>W>
fashion Gry>MIt Wt>PB PB>R MIt>PB> MIt>Gry
tone of street fashion Dk>Vp>Lar V>DI>S V>DI>S S>Lgr>B Lgr>S>0I
MIt>Gry> Mit> MIE>BIk> Blk>MIt>
color Mit>BIk>B _ _
one-plece Blk Wt=BIk>PB Wt=PB Wt
dress Lor>
tone L=Gry=DI V>S>Lar B>S=Dp S>Dp>V DI=Dp>P
color Wt>BIk> WEMIt> WE>MIt> MIE>Wt> Wt>BIk>
top Mit Blk Blk Blk Mit
items
Vp>lgr> _ Lgr>\V> V>0
tone P=Dk \V>P>L=DI \V>B>P S=p=B B=Lar
color BIK>PBSW PB>BIk> PB>MIt=BIkK>W PESBIKW BIk>W>
Mit t Gry
bottom
items
Gry=Dp> _ P>S=Lgr=
tone Dk>S>Vp Vo Lar>L>Dk S>OI>L=Gr DI>Dp
color Blk;v’\,[ﬂlb BIk>MIt>R=YR BIk>MIt>R Blkig/] e Blkngt>
bags ry
tone Dk>Lgr>Dl V>B>S S>V>Dp S>Lgr>V S>Lgr>Dl
color Mit>BIk> MIt>Gry> Mit>Blk= MIt>BIk> Blk>MIt>
YR Blk W>R Wt Wt
shoes
tone Dk>Lgr>DlI V>Lar>S S>V>Dp S>LarV S>Lgr>Dl
|
V. ZE ol M M5 E42 Mot st=2 2l= Miy
ot Hludte A2 g = WEAEY BIE 2
ST MIAHOIA O0I=0 0l0f & B2 2 HE A D H=siel =Q8 JIEXNSI 2 & ) =
HINZE Sdotl 9= S22 &= I8 282 a4 2015 018 M2, HI0IZ, T, 302, U
& Ottler & A e ZR=ol =300 H & myo| AERE BEM UEH HE= MHE HIL
Ch. [Metd & AMENA A =0F =29 XYA SAs H IS 22 BES U2 A 90}
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