Journal of Digital Contents Society Vol. 17 No. 1 Feb. 2016(pp. 33-41)

http://dx.doi.org/10.9728/dcs.2016.17.1.33

HAE AolURA Y mjAZddE 73 Z

44 A3

88 o] AeololEE A RA S FAO

» 7‘4_'_@:»

YA AelyA o] g mre] AololelBe] A3 JHiE 4] F8&A A& oE 4

o] &-$-
e o
24 5 e AAFHA Weke 25T
T3 BN et @, tAE
Zvzvel g AEl7E AlAbsHE WS 4 IE=s
HE A5E OFFE, SNS, vold 4
) 2, @0
el did Atelg Al W& E4& AAEH.
= AdEH<
A ks AAdst A

olg Slal TAY AoluA e Ther
AelUR| o] Fo Aol olHE
shefstgith. A Aol VoW A 2E vhgoz, 4

@ AREe vl
sHomN 4ERHEAL 2AR

+ A%, OQRIE 5 AWH & AF, @A o ZeiAcA
zZeols eelel A, OA}OMXM d% 24 A 5o 2 #
A 24 A%E 2de 44
HE Fu) Sol 14k vltiel Aeldoldn B 8t AeA FEAEE ¥+ Y

3‘] Oi —r‘—rrO]'_L_ EHE
dhol e mioE, B

JIKE : TIXIE AMOILIXI, OHE &

, OICIof 32I00lElE, 32, 4S58 M5

Types of Media Combination and Strategy of Interactivity
in Digital Signage: A Case Study in view of Media Creative

Hyun-Woo Lee*, Woon-Han Kim**

Abstract

This study aims to suggest practical ways to interact effectively with consumers based on current
situation of 'media creative’ and media use patterns. Cases of digital signage are reviewed in the
perspective of cross media, and the strategic meanings of cross media are explored according to
interactivity. Results are collected through ’'Naver’ search engine service, and can be possibly
SNS-combined, QR codes or Augmented
Reality(AR)-combined, Brand App(application)-combined, Online to Offline-combined, and Behavioral

assorted into five media combined types:

factors-combined ones. Some strategic suggestions on media creative are given for effective

interaction with consumers.
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