http://dx.doi.org/10.14400/JDC.2016.14.5.385

ol Bl
Fol B Talel A7
— 5 Flwsig FiHeE -
A4
FFofeta dzet ek ]

Study on Development of Crafts Cultural Industry

- Central Region of South Korea Craft Industrial as center -
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Abstract Cultural industry consists of a national own value and life style known as the cultural characteristics,
and it has decorative and practical features so it covers necessaries and items of personal preference that the
public use. Craft Culture Industry means the craft industry where goods with cultural features of traditional art
are made based on specific region and surroundings, which is a series of process in which inherent traditional
and cultural elements are produced, representing cultural industry. With the review on issues and solutions in
each section of Craft Culture Industry, it would help solve the problem when developing Craft Culture
Industry. This study examines the popularity and status of the craft cultural products and figures out the

current situation of the domestic cultural industry and the development plan.
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[Fig. 1] Crafts Culture Industry Sales Results
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