http://dx.doi.org/10.14400/JDC.2016.14.5.309

EYE] o]&A}e] Lot HFH e EA 2 IY &

Music Listening Behavior analysis of Twitter User and A
Comparative Study of Domestic Music Ranking

Young-Seok Yoo, Bang-Yong Sohn™
The master’s course, Department of Computer Engineering, Daejin University
Professor, Department of Computer Engineering, Daejin University

8 o gob xulYEl LeteloR WskHA Lekel Sof EREE] BT ANBA Lotk AEe] <]
gotolt} Q7] FAMe] goF B 1 4w ATE AFeA HuA Lol gof TYFY AFES o §IE
A UEND AN E Fol JRE FHEIE Ak 2o S0 #9) AEE 234 Aot gon], 7 of
% F shbe B9Fvh Basa gt 95 S0 th2y] dieldn ¥ & qdrk B, SNS o84 54
2 A gob AE 297k Basta olsh Balste] 7 Lehel gof BUFS] AEES FYSels Awst dojgek
Hol ol 54 SNSS 94 Ao AFek: Bl =¥ 4 A% HASIL Ak ¥ ATelAE Fuje o
& SNSF ESIE ol§4EC] £o1d BA4S BAsta /R0 goF BEel woEs ESEe] HAdaeks 7]
2 B9l SNS ol §AHE0] FEAOL HEshe Sob Jlwel Ful 917] gob AE 291 Aetn 1 #99 54
2 BAste] V1E] 2uel S0 9] AE, FPIFA SO £9) AEske] AAE ww ATAT

FAo] ¢ Fet FYE, A HI, EQE, NS, AE
Abstract While consumption patterns have changed online music, online music platform began to emerge.

While people prefer popular music recommendation, they use the online music platform chart or use the SNS
Platform to share information. Online platform Ranking is different because of different properties held by
members. Meanwhile, we need music charts characteristics of SNS users. So there were a lot of attempts to
chart a comprehensive variety of platforms. And continue to emerge theses linking the musical characteristics
and SNS. In this paper, We have developed a new chart using the behavior of Twitter Users who listen to

music, and studies comparing the results with existing chart.
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<Table 4> Tweet chart according to the number

of tweets
Rankin . . Tweet
in Twittger Tide Artist Count
1 A I=p Homme 306
2 HEA Park Kyung 175
3 Y7t a4 GOT7 163
Song Min-Ho
4 Okey Dokey 71O 119
5 2% E iKON 108
6 4 Song Min-Ho 92
7 Uk sl Ailee 53
So-you
8 o Kwon Jeong-Yeol e
Ja Mezz
9 AmA Andup 34
Song Min-Ho
10 Ah-Choo Lovelyz 27

1= HA BA
shetet.
<Table 5> Tweet chart and Platform—specific
chart comparison
Ranking in Title Ranking in Platform
Twitter Melon | Mnet SBS KBS
1 A LA} 8
2 HEdol 5 15 8 8
3 Y7t i 2 4
4 Okey Dokey 12 28
5 25 E 16 11 4 13
6 4 7 21
7 Uy s 20 1 9 6
3 o171 3 2 6 2
9 A5 21
10 Ah-Choo 22 14 24
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<Table 6> Analysis of variation results of the

weekly Tweeter chart and platform
chart(10 to top)
Week Degrees of | ¢ ribution val
eel Fresilom S| 1810(0) p~value
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<Table 7> Analysis of variation results of the

weekly Tweeter chart and platform
chart(30 to top)
Degrees of e .
Week Freedom F-distribution p-value
Last week in !
September 9 0.227 0.923
First week of =
October 99 0.707 0.589
Second week ’
of October 111 0.232 0.920
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